



































Standards for Seating Comfort 
Sales-Spotting the Snack Stand 


True Economy in Projection Care 

















LEO TO THE 


SINGIN 
IN THE 
RAIN 


(Technicoler) 
Gene Kelly 
Donald O'Connor 
Debbie Reynolds 


\o 


e e .e0 , 
Fy WE 0d gce™ wt 
e@ = 


‘ = 
Jean Hagen A 


. aa oe a 
Millard Mitchell 0 9n® Yo 
< ' 
eT Ly 
” 
bh 


» 


i 
“PAT AND MIKE 
Spencer Tracy 
Katharine Hepburn 


Aldo Ray 
William Ching 


| i 


“THE MERRY 
WIDOW’ 


(Technicolor) 
Lana Turner 
Fernando Lamas 


THE DEVIL 
MAKES THREE 


Gene Kelly 
Pier Angeli 
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“THE GIRL 


IN WHITE” 


June Allyson 
Arthur Kennedy 
Gary Merrill 





(Technicolor) 
Stewart Granger 
Eleanor Parker 
Janet Leigh 
Mel Ferrer 
Henry Wilcoxon 
Nina Foch 
Lewis Stone 
Richard Anderson 
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"SKIRTS AHOY!” 


(Technicolor) 
~sther Williams 
Joan Evans 
Vivian Blaine 
Barry Sullivan 
Keefe Brasselle 
Billy Eckstine 





} 
“IVANHOE” 
(Technicolor) 
{ Robert Taylor 


“LOVE LY TO Elizabeth Taylor 


Joan Fontaine 


LOOK AT’ George Sanders 


(Technicolor) Emlyn Williams 
Kathryn Grayson 


tt im Red Skelton 
CARBINE 


Howard Keel 
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The marvel 
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and melody that 


Warner Bros. 
have created 
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The Pinky Case 


T is not surprising that the Supreme Court has 
| reversed the Texas Courts in the Pinky case. While 

“The Miracle” decision left unclear the matter of 
censorship of films by states and communities, except 
that “sacrilege” was excluded, that high court decision 
made it known that any tolerated censorship would have 
to be under a clear statute and properly applied. 

The banning of “Pinky” in Marshall, Texas, was a 
particularly outrageous example of censorship. The film 
was widely shown in the South without creating inci- 
dents. In those communities where potential patrons 
might seriously object to the plot which dealt with a 
Negro nurse who had passed as a white, an exhibitor 
could exercise his own judgment about booking the film 
or not. 

In the “Pinky” case the manager of the Paramount 
Theatre in Marshall, Texas, played the picture after it 
was disapproved by a municipal board of censors, That 
board operated under a sweeping statute that gave the 
censors power to ban any film considered “of such a 
character as to be prejudicial to the best interests of 
said city.” 

Texas Courts upholding the ban relied considerably on 
the 1915 decision by the Supreme Court in the Mutual 
Film case which was superseded by “The Miracle” opin- 
ion, Motion pictures may not now be regarded as just a 
commercial activity subject to any kind of “prior re- 
straint.” If “prior restraints” are to be maintained, they 
must not depart from protections granted by the applica- 
ble freedoms under the First (freedom of the press), 
Fifth (due process of law) and Fourteenth (rights of 
citizens) Amendments of the Constitution. 

The confusion that still remains is due to the fact that 
the Supreme Court did not decide in either the “Miracle” 
or the “Pinky” case that all “prior restraints” are invalid. 
If they had, all local censorship would have to cease. 
The possibility exists that the Supreme Court eventually 
may rule on the fundamental question. 


What Price Run? 


HERE are those who hold that the problems the 
i industry has created for itself are almost as respon- 
sible as outside forms of competition for keeping 
potential customers out of theatres, or at the least failing 
to attract the maximum audience even for hit films. 
Every patron and industry observer has his own pet 
criticism of trade practices. One of the most widely held 
and responsible criticisms of the present practices was 
discussed in forcible terms by Mr. Leonard H. Goldenson 
at a recent meeting of the stockholders of United Para- 
mount Theatres. He termed the “rapid release system” 
currently in vogue as “harmful” in that it minimized the 
effectiveness of “word-of-mouth” advertising. The fact 
that in some major communities the total release time 
has been compressed into six weeks to two months “has 
adversely affected practically all theatres in the industry, 
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as well as the business of producers,’ Mr. Goldenson 
said. 

From a dispassionate viewpoint most exhibitors would 
agree with Mr. Goldenson. The solution to the problem 
remains elusive because threats of anti-trust suits or 
litigation have all tended to shorten clearances. Beyond 
that is meant there is more concentration on getting an 
early run than in making sure that their own operations 
first and other theatres secondly make out satisfactorily 
from a financial viewpoint. Some showmen have learned, 
unhappily, that an early run is no insurance of a profit- 
able engagement. In fact, it is, of course, not even a 
question of total gross but more of gross, less film rental 
and other charges. Inevitably early runs have been ac- 
companied by increased film percentages. 

One difficulty is that when it comes to runs it is de- 
cidedly not a matter of “After you, my dear Alphonse.” 
Everyone wants the best run for himself and wants his 
competitors to stay back or, if they have moved up, get 
back. In some places there now is a fear of losing what 
the Orientals call “face,” if a retreat is made. 

The distributors believe that they are unable to handle 
the situation on account of the trend of court decrees. 
However, they know that without due reason the indus- 
try is throwing away one of its major assets—that is, the 
faculty of being able to show its product over a long 
period of time within a given area so that all patrons who 
want to see the film can learn of its merits and suit their 
own convenience and pocket book in deciding when and 
at what theatre it is to be seen. 

In certain cases multiple runs or “area saturation book- 
ings” serve some good purposes, But, they should be the 
exceptions not the general rule. Even the Federal Courts 
have recognized that the motion picture industry could 
not operate with all simultaneous runs and that clearance 
and runs are not illegal per se. 

Mr. Goldenson is confident that distribution and ex- 
hibition practices will change and in so doing helpful 
results will accrue to the whole industry. That day can- 
not come too soon. 


Praising COMPO 


EMBERS of the Herald Institute of Industry 
M Opinion last week gave eloquent testimony that 

there is much more sentiment for praising 
COMPO than for burying it. In fact the percentage of 
all three panels—exhibition, production and distribution 
—is so overwhelming in favor of maintaining COMPO 
(ninety per cent) that it may be considered a virtually 
unanimous vote of approval. The three score of names 
suggested as suitable individuals for the office of presi- 
dent and executive vice-president of COMPO also are 
indications that the experienced members of the Herald 
Institute find no shortage of qualified personnel. Mean- 
while, even the interim committee of three proposed by 
Mr. Arthur L. Mayer weeks ago to run COMPO has not 
yet become operative. Yet 1952 is almost half through. 
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Quality Comes First 
lo THE Epitror 

y noticeable difference in 
business on any certain night caused by 
on The only difference I see is the 
e between a good picture and a bad 
You might interested to know 
we installed a large screen television in 
r Granada theatre and carried a Big Seven 
ketball game played in Lawrence between 
the University of Kansas and Kansas State. 
This was also carried by WDAF-TV station 


out of Kansas City which has perfect recep- 


We sold 


iy before the day of the game and 


for home sets in Lawrence 


have sold another 900 seats if we had 
/, D. KING, Patee Theatre, Law 
¢, Aansas 


The Old and the Young 
To THE Epiror: 

I believe producers should put more young 

lavers in romantic leads with older estab 

tars taking parts. The box office 

not suffer as much in building new 

if older established stars were in the 

ime pictures. The older stars are getting 

too old for juvenile romantic leads—OS 

CAR C. LAM, Lam Amusement Co., Rome, 

Ga 


Send Only *‘Names”’ 
lo THE Epitor 

Personal appearances of stars are value 
less if handled in the manner of the recent 
tar tours. I am speaking for the smaller 
towns. [Exhibitors went all out in the area 
in which I am located, but the Hollywood 
representatives were a great disappointment. 
from my own past experience I believe it 
nore advisable if stars do not visit smaller 
towns unless they are actually important 
GEORGE J. RIESTER, 


tuckley Amusement Enterprises, Shamokin, 


name stars 


Pa 


Stars on TV 
To THe Eprror 

I firmly believe no encouragement should 
be given to film stars appearing on TV pro 
grams except to advertise current pictures 
showing locally and at the time of showing. 
\ particular instance that I believe should 
be discouraged immediately is this: Walt 
Disney’s “Snow White” was shown over 
most TV stations in this area during the 
Christmas holidays, and RKO is now trying 
to re-release this subject due to the pub 


licity it received on T\ I think the 
itres in general should refrain trom 
couraging this procedure by having nothing 
to do with its re-release at this time as it 
might encourage other producers to do the 
same thing. When future Disney features 
are offered exhibitors I think they should 
take this direct competition by Disney into 
account in negotiating and be governed a 
N. SMITH, R. N. Smith 


Circuit, Mission, Texas 


cordingly.—R 


Re-Release Value 
lo THE Epitor 

When pictures are released to TV, will 
the distributors ever attempt to re-release 
them at a later date for theatre consumption 
or do they propose to write them off their 
list forever when this is done? I don’t agree 
that a picture like “Stagecoach” which was 
devoured by TV has “virtually exhausted 
their profitable paid attendance, etc.” A new 
generation coming along now would “go” 
tor it in another two or three vears.—R. M. 
KENNEDY, Alabama Theatre Bldg., Birm 
ingham, Ala 


A “Blood Bank’’ 


lo THE Eprror: 

We need “glamour” and this can be at 
tained in no small measure by personalities 
being 1n many pictures per vear instead of 
1 few. Cannot our “interests” which find 
common ground in so many spheres and 
work together where the need exists do sim- 
ilarly with talent pools and really develop 
by concerted action and deep thinking what 
our industry really needs—Personalities ? 

This is our Blood Bank. We ought to be 
able to work-work-work and do a good job 
of building enthusiasm and interest from the 
public.—/ndependent — sales 
New York City 


representative 


Top Talent on TV 
lo THE Eprtor: 

It is my sincere belief that there should 
definitely be more of the high calibre Holly- 
wood talent on the network TV shows. 
However, it seems that pre-release advertis- 
ing for movies is certainly lacking, and for 
this reason every star appearing on TV 
should contract for much more publicity on 
their forthcoming pictures. If this is not 
practical, by all means cut their number of 
appearances or abolish them completely.— 
CLARENCE E. MOSES, Bell Theatre, 
Varietta, Ga. 


Play Direct Role 
To THE Eprtor: 

| believe that motion picture companies 
must play a direct role in TV_ production. 
This should begin with schedules of low- 
budget features and shorts. It should be 
emphasized that higher budget pictures can 
be seen to best advantage in theatres only 
because, (1.) nature of subject matter re- 
quiring greater concentration and exhibition 
of detail available on larger screens; also in 
many cases specialized material; (2.) people 
will always leave their homes for that which 
they are convinced is important and excep- 
tional entertainment. But the run-of-the-mill 
material, familiar tired stuff is not much 
better than can be seen at home anyway. 
We must marry TV or resign ourselves to 
a loss of much of our domestic market.— 
JESSE L. LASKY, JR., Hollywood writer. 


Program Possibility 
To THE Epitor: 

Theatre TV can really compete with home 
rV if the entire industry gets behind it and 
its potential huge earnings. The large scope 
of the motion picture screen offers unlim- 
ited Opportunities for programming. 

Hollywood should stop, look and_ think. 
Instead of going after a few pennies in home 
TV, the movie capital should all be devoted 
to fighting for theatre TV—the location of 
the box office and real returns, with exclus- 
ive programming. 

If the industry would look ahead carefully 
its all-out effort would be to make theatre 
TV nationwide as soon as possible. “Save 
pennies now for dollars later” ought to be 
the watchword in Hollywood as far as the 
majors are concerned. — LARRY 
WOODIN, Arcadia Theatre Co., Wells- 
boro, Pa 


All Should Help 


To THE Epiror: 
Promotion of new people cannot be effec- 
tive if done from a single source. It would 


be so much better if exhibitors could help 
to carry on campaigns initiated by distribu- 
tors.—Hollywood producer. 


Good Promotion 
To THE EpiTor: 

Good promotional material and as many 
personal appearances as_ practical will 
greatly aid introduction and popularizing 
new faces —R. NORRIS HADAWAY, 
Alabama Theatre, Birmingham, Ala. 
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Developments and trends that shape 
the motion picture industry's future. 


> Look for the various censor 
boards to seek changed and tight- 
ened statutes under which they 
operate. There is reason to believe 
that, with the “sacrilege” provision 
eliminated and the ordinances more 
specifically worded, state and local 
censorship can stand up under 
future court tests. When the Su- 
preme Court ruled that films should 
enjoy the Constitutional privileges 
of the press, it balanced this sweep- 
ing comment, saying certain limi- 
tations possibly not applying to the 
press could be applied to motion 
pictures, Certainly, it did not outlaw 
censorship in a broad sense. 


> With hundreds of thousands of 
Americans going to Europe for a 
holiday this summer, the foreign 
film market should pick up in the 
fall. This was true also after the war 
when the G. I.’s returned from the 
Continent and French and Italian 
films enjoyed a period of unparal- 
leled prosperity and popularity. 


> The Congressional inquiries into 
the morals of radio and television 
programming are not likely to get 
anywhere and there seems to be a 
notable lack of enthusiasm for them. 
In part this is due to the fact that 
this is an election year when politics 
are apt to get the headlines. And 
then too, the TV Code is compara- 
tively new and the broadcasters 
claim it must be given a chance, 


> Recent statistics indicate that the 
foreign revenue of the distributors 
has risen further so that it now ac- 
counts for about 40 per cent of the 
total income. It is pointed out, how- 
ever, that the proportional total is 
somewhat misleading in that distri- 
bution costs abroad are higher than 
in the U. S. 


> Expect the British negotiating 
team for a new Anglo-American film 
remittance agreement to come to 
the U. S. in August or September 
for sessions with Eric Johnston and 


the company presidents. Mr. John- 
ston has a letter on hand suggesting 
the switch and indications are that 
he is agreeable, The British are said 
to feel that their coming here has 
certain advantages for while they 
represent one well worked-out point 
of view, Mr. Johnston and the 
SIMPP representative must confer 
with their principals in New York. 
This latter process could be short- 
ened considerably, and a decision 
hastened, if the talks come off in 
New York. 


> Interest in theatre television will 
be revived in the summer with the 
big fight June 23 and the demonstra- 
tions of 20th-Fox’s Eidophor June 
25. If the necessary lines can be 
cleared, the bout will be a real na- 
tional event, with theatres carrying 
it from New York to the west coast. 
Theatre TV spokesmen feel large- 
screen TV needs a boost if there are 
ever to be enough theatres to insure 
a continuous flow of program events. 


> Top sales executives are becom- 
ing increasingly irked at the caution 
with which their legal advisers ap- 
proach each move they make. The 
attorneys, working toward a reduc- 
tion of the number of suits filed 
against their companies by exhibi- 
tors, are reluctant to approve any 
change or innovation in a selling 
pattern, thus hampering the area in 
which the sales executives can ma- 
neuver in trying to find new con- 
tracts. 


> Exhibitors throughout the coun- 
try—those unable to attend the 
meeting of Texas COMPO—will 
look with keen interest at the plan 
prepared by Paul Short of National 
Screen Service to combat the tradi- 
tional pre-school vacation slump in 
theatres. Mr. Short will expound 
on the project at the gathering, and 
theatre operators can take heed on 
fighting these traditional off-busi- 
ness periods. 


P Television set sales in the third 
quarter, starting July 1, should be 
an interesting omen for the film in- 
dustry to watch. Set makers have 
claimed they were hampered by lack 
of metals and consumer credit curbs. 
The credit controls have now been 
removed and metal allocations have 
also been substantially increased. 
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ANNUAL CONVENTION, at Louisville, the Kentucky 

A ation of Theatre Owners, above and at left. Above are: 
Annabel Ward, Virginia and Kentucky theatres, Somerset: 
Leon Bamberger, RKO Radio sales promotion manager; 
Adelade Ward, Somerset; and Harold Sliter, Lexington. At 
he left: Eddie Huber, 4th Ave. Amusement, Louisville; 

E. L. Ornstein, Ornstein circuit, Marengo, Ind.; Ilva Moore, 
Orpheum, Mitchell, Ind., and Henry J. Stites, KATO general 


I. 


IK 


unse 


VISITOR TO NEW 


ye 
YORK, left, Ray Syufy, 4 s\) oy } 
Vallejo, Cal., exhibitor ay Be 
tandina, center, is sho ; f \ Ae 
romotional campaign ae 4 


re 
at the Universa!-Inter 
nat nar h me al e t y 
Charles Simonelli, seated 
eastern ad-publicity 
manager; Jeff Livingstor 
right, eastern ad mana 

: and Phil Gerard 
eastern publicity manager. 


AL LEWIN, above, as he left 
New York for Israel and 
Morocco, where he will produce 
Saadia’ for MGM. This trip 
is for research. Mr. Lewin i 
writing the script. His last for 
the company was "Pandora 
and the Flying Dutchman 
which he made in association 
Bernard Brager, Republic with Joseph Kaufman. 


Indianapolis branch manaae 


The atres 


national ea leader: 
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CHARLES PFISTER, new president of 
the Independent Theatre Owners of 
Ohio, Allied unit, met reporters Tuesday 
morning in the boardroom of Universal 
Pictures, his host in New York. He 

told about his unit's plans for film 
industry participation in a state fair. See 
page 43. With him is Maurice 
Bergman, right, the company's public 
relations executive. 


MEETING at 
Chatham, Ontario, the 
Theatre Managers of 
Western Ontario 
wished farewell to 
Harland Rankin, seated 
left, and gave him 
greetings for Mexican 
showmen. The men are 
tanding, Harvey Sill 
Buz’ Blondell, and 
Vannie Chauvin; and, 
eated, right, Harry 
Wilson, unit president. 
Mr. Rankin, head of 
the Rankin circuit, is 
atisfying his curiosity 
about film business 
below the Rio Grande. 


By the Herald 


THE PANORAMA 
at the right is part 
of the scenery for 
MGM's ‘| Love 
Melvin.’ Crews 
have been shooting 
from New York's 
Empire State 
Building. 


AT THE ANNUAL SALES MEETING, in 
Toronto, of Paramount Pictures of Canada 
left. Seated, and in order, are Pat Hogan, 
Bill Kelly, Tom Dowbiggin, Gordon 
Lightstone, Russ Simpson, Syl Gunn, Robert 
Murphy. Standing, second row, Larry Gibson 
Romeo Goudreau, Al Iscove, Robert 
Lightstone, Norman Simpson, Ralph Thorne 
H. ©. Burns, James Rea, and Win Barron. 
Third row, W. J. O'Neill, William Young, Ted 
Huber, and Mickey Stevenson. Mr. Lightstone, 
Canadian general manager, was presiding 
officer at the two-day meeting in the Hotel 
Royal York. 


COMMENDATION, from the New York department of the 


American Legion, to producer Louis de Rochemont, for 


Walk East on Beacon.’ In array are Matthias R. Griffin and 
Edward Scheidt, FBI; Colonel James Demarest, New York 
Department Commander; Mr. de Rochemont; and James F. 
O'Neill, American Legion Magazine director and past 


Legion commancaer. 
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Ihe Vital \park 


Ever since the early days of the business of 
WY . “ : Lathes oo are id 
A motion pictures, exhibitors have been accustome¢ 


to know that product worth the selling is worth 4 
the telling in unmistakable fashion in their trade paper; * 


That feeling has not changed. In these realistic times. 
it is more pronounced than ever. 


His trade paper. through the many services it rénders. 
has become an integral part of the daily business life of 
the exhibitor. Its advertising pages have come to reflect 
to him the product situation. 

It is obvious that the extent of a distributor's confi- 
dence in product he has available is'generally indicated 
by either the telling—or lack of telling about it—in trade 


paper messages. 


There never was a greater ‘need for good ,product. 


There never was a greater interest among exhibitors to’ 


know about the product they should plan to obtain and 
exploit. There never was 4 Keener readership of trade 


paper messages, 


The vital spark that ignités the interest of’ exhibitors 
for specific pictures, so that ‘it can flame ‘into “that en- 
thusiasm which inspires real showmanship, i¢ a soundly 
planned program of trade advertising.: Without that, no 
exhibitor can be blamed for lacking: in excitement over 
pictures which are-offered to him virtually “cold.” 


Requisites for successful motion picture trade paper 
advertising of good product:'are: (1) Start it soon 
enough; (2) Make it effectively. proclaim the box-office 
values of the picture; (3) Publish a sufficient continuity 
of sales messages to impress and remind. 


Soundly planned trade advertising is the basic telling 
that leads to successful ‘selling—to the exhibitor and 
consequently throagh the exhibitor. Its cost is dimes 
that bring dollars-—for the producer, the distributor and 
ihe exhibitor. Tt is the vital spark for the power that 
produces greatest results! 


Check List 


of recent or 

forthcoming releases 

featured in advertising” 

in MOTION PICTURE HERALD 


(alphabetically by title) 
Title Distributor 


ABOUT FACE (5 Pages) 
AFRICAN TREASURE 
ANYTHING CAN HAPPEN (2 Pages) Paramount 
ATOMIC CITY (2 Pages) Paramount 
BELLES ON THEIR TOES (5 Pages) 20th-Fox 
BITTER RICE 

BRAVE WARRIOR (2 Pages) 

CARBINE WILLIAMS (2 Pages) 

CARSON CITY 

CLASH BY NIGHT (2 Pages) 

GOBS AND GALS (2 Pages) 

THE HALF-BREED (2 Pages) 

HAS ANYBODY SEEN MY GAL? 

HERE COME THE MARINES Monogram 
JUMPING JACKS Paramount 
KANGAROO (6 Pages) 20th-Fox 
LADY IN THE IRON MASK (2 Pages) 

LADY POSSESSED 

LOVELY TO LOOK AT (2 Pages) 

LYDIA BAILEY (2 Pages) 

MA & PA KETTLE AT THE FAIR (2 Pages). . Universal 
MARA MARU (6 Pages) 

MY SIX CONVICTS (5 Pages) 
THE NARROW MARGIN 

PAT AND MIKE (3 Pages) 


Monogram 


Columbia 


PICKWICK PAPERS 
THE PRIDE OF ST. LOUIS (2 Pages) 
RED MOUNTAIN (2 Pages) 
THE SAN FRANCISCO STORY (2 Pages). . 
SCARAMOUCHE 
SHE'S WORKING HER WAY 

THROUGH COLLEGE 
SINGIN’ IN THE RAIN (8 Pages) 
oo Serr ertee ree er MGM 
SOUND OFF (3 Pages) Columbia 
THIEF OF DAMASCUS (3 Pages) Columbia 
3 FOR BEDROOM C 
WALK EAST ON BEACON (2 Pages) 
THE WILD HEART (3 Pages) 
THE WINNING TEAM (3 Pages) 
THE WORLD IN HIS ARMS (2 Pages) Universal 
A YANK IN INDO-CHINA Columbia 


*Pictures featured in Herald 
advertising during past 6 weeks. 


Columbia 





SUPREME COURT GIVES 
‘PINKY TEXAS FREEDOM 


New Court Tests Urged to 
Get Clear-Cut Ruling on 
Film Censor Standing 

1a Us Ss 
unanimously 


Page En 


Texas, 


Supreme Court this week 
reversed the conviction of 

Gelling, exhibitor of Marshall, 
for showing the film “Pinky” but 
gave no. detailed 
other than to week’s precedent- 
making “Miracle” case. 

Although the “Pinky” ruling was seen as 
an elaboration on the “Miracle” opinion and 
thus another blow against censorship, 
industry observers this week were still con- 
fused over the actual meaning of the high 
court’s actions. 

They felt that in view of the position 
taken by the Justices in the two 
already decided, a number of further test 
would have to be taken to court in 
an effort to elicit from the Supreme Court 
a more precise definition of the extent to 
which censorship can be applied by states 
and communities. 


reasons for its action 
last 


decision in the 


cite 


cases 


cases 


Johnston Sees Further 
Blow to Censorship 


Eric Johnston, president of the Motion 
Picture Association of America which had 
thrown the weight of its support behind 
“Pinky,” said the Court’s action had driven 
“another nail into the coffin of motion 
picture censorship by Government.” 

He said the MPAA was “starting imme- 
diately to examine and prepare” a number 
of legal actions “to require censor boards 
to carry out the mandate of the court.” 
Censorship of newsreels by Ohio would be 
one of the first issues tackled by the Asso- 
ciation, Mr. Johnston said. 

Reversing a ruling that dated back to 
1915, the Supreme Court last week said that 
“expression by means of motion pictures is 
included within the free speech and free 
press guarantee of the First and Fourteenth 
Amendments.” 

The unanimous opinion, written by Justice 
Tom C. Clark, contained several modifying 
comments, however. One recognized ac- 
limitations on exhibition “in ex- 
Another said it was not 
necessary for the Court to decide whether 
a state can censor films “under a clearly 
drawn statute designed and applied to pre- 
vent the showing of obscene films.” 


“Miracle” Ruling Held 
Only to Narrow Issue 


cepted 
ceptional cases.” 


The jurists ruled that New York State 
had no right to ban “The Miracle” on the 
grounds that it “sacrilegious.” The 
Court showed a definite tendency to stick 
to this narrow issue rather than the broad 
question of censorship. 

The “Pinky” ruling was handed down 


was 
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CENSOR BOARDS OF STATES 
SEE NO CHANGE IN STATUS 


Following the Supreme Court's decision 
in the “Miracle” case, censors in the various 
states have been studying the decision. but 
none profess contern over their future em 
ployment. On the contrary. 

Comments from censorship board spokes 
men generally indicated their belief that the 
Supreme Court decision if anything had 
strengthened rather than weakened their po 
In New York, Charles A. Brind, Jr., 
counsel for the Board of Regents, pointed 
out that the Court’s action, while 
reinstatement of the “Miracle” 
the other provision of the New York statute 
basically intact and valid. 

Dr. Hugh M. Flick, director of the Mo 
tion Picture Division of the State Education 
Department, observed that “if the present 
statutes are inadequate, it would seem that 
immediate steps should be taken to formu- 
late legislation which would protect the pub- 
lic against examples of unscrupulous ex- 
ploitation.” 

In Pennsylvania, Abraham J. 
cial deputy attorney general assigned to the 
State Board of Motion Picture Censors, be- 
lieved that the Supreme Court ruling had 


sition. 


forcing 


license, left 


Levy, spe- 


actually strengthened the state’s right to 


censor films on ‘moral’ grounds. “It has 
been our contention, upheld by the courts, 
that censorship for immorality goes beyond 
word in relation 
violation of other 
the community,” he 


the sense of the 
We feel that it 
mores or 


to sex 
involves 
customs of 
said. 

In Ohio, Clyde Hissong, state director of 
education and chief film censor, foresaw no 
immediate effect on Ohio film censorship as 
a result of the Supreme Court’s action. The 
Ohio statute allows theatres to show “only 
such films as are in the judgment and dis- 
cretion of the Department of Education of a 
moral, educational, amusing or harmless 
character.” The Ohio law was passed in 
1912 and upheld by the Supreme éeourt in 
1915. 

The Maryland censor, Sydney R. Traub, 
like others, pointed out that his group hardly 
if ever is called upon to rule on 
ious” films. ‘We shall continue to act upon 
pictures as we have in the past within the 
limits defined by the Maryland statute, with 
he exception of the ‘sacrilegious’ provision,” 


“sacrileg- 


he declared 





Monday in a brief order which merely 
noted the High Court's stand in the 
“Miracle” case and referred also to a 1948 
decision striking down a New York State 
attempt to punish a vendor of lewd mag- 
azines. In that case, Winters vs. New York, 
the majority said the New York statute 
under which Winters was punished was too 
vague, and that statutes which bore crim- 
inal penalties had to be fairly explicit as 
to what they were to ban. 

Justice Felix Frankfurter added comment 
noting that Marshall’s municipal ordinance 
authorized the city board of censors to rule 
against a showing when the board felt the 
film was “of such character as to be preju- 
dicial to the best interests of the people of 
the city.” 

This wording, the jurist felt, offends the 
due process clause of the 14th Amendment 
on the score of “indefiniteness.” 

Mr. Gelling fined $200 when he 
played “Pinky” for three days in February, 
1950, ignoring the disapproval of the city’s 
board of censors which had not been active 
since it outlawed showing of “Birth of a 
Nation” many years ago. The Texas Court 
of Criminal Appeals upheld the fine imposed 
on Mr. Gelling and cited as the basis of the 
decision the Supreme Court’s 1915 ruling 


was 


which held specifically that motion pictures 
did not enjoy the Constitutional privileges 
and guarantees of the press. 

Mr. Gelling’s appeal to the 
Court not only attacked the validity of the 
Marshall City ordinance but also questioned 
the city’s law as being vague and indefinite 

Industry lawyers this week expressed dis 
appointment over the fact that the high 
court had reversed the “Pinky” 
without writing an opinion. The case had 
been backed by the industry in the expecta- 
tion that it might result in a clear-cut de- 
cision of a basic nature against censorship. 
Hade it gone to the Court before ‘The 
Miracle,” “Pinky” might have brought about 
a much more definite ruling from the 
Justices, the lawyers feel. 


Supreme 


verdict 


Holds Important Clue to 
Court Attitude on Censor 


Film attorneys do think that the “Pinky” 
ruling does hold some good in that it pro- 
vides another clue to the Court’s attitude 
towards censorship as such. Opinions are 
divided as to whether the ruling does away 
with the banning of films dealing with racial 
issues. It is pointed out that this affects 
the American producers much more than the 


(Continued on following page) 








“PINKY” CASE 
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sacri 


e produced 


ot made 

of the aboli 
pictures treating 
whether it 1s 


of race 1 tion or 


tatute’s | 


itter of the language 


Specified Freedom from 
Pre-Publication Limited 
Mirack opinion Justice Cl 
pre-publication re 
He added tl 
mized only in 
1On NOW a4Tises 
or does not 
in exceptional instance 
of the comments are 
future interpretation, two definite 
url 1A\ volved One, 


is that 


Court's 


arising 
sacrilege is not 
t 1 warrant the ban of a 
And the second is that a censorship 
ust be definite 

ely worded if it is to be applied at all 
With the Court citing the Winters case 
ruling on “Pinky,” that case takes 
on added significance for the industry. In 
Winters vs. New York the 


versed a lower court 
New York state could ban the distribution 


and can not be 


now 


high court re 
decision which said 
stories of 
lust “‘so 

inciting 


tf magazines made 
deed ot 


is to 


and de pr ived 


up ot news or 
bloodshed ) 


vehicles for 


criminal 
become 
wainst the 


crimes 


livering the majority opimon, Justice 
court recognized the right of 
police to mint 
But, he added, en 

is much entitled 
the best of 


subject to 


idl the 


state to use tts power 


e mcentive to crime 


tertamment magazines are 


to “free speech” protection as 


ind they were equally 


lewd, indecent, obscene 


rature 
or protane 
ud there had to be ascertain 
Men of 
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Reed 
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f the enactment.” 


Status and Future of 
State Boards Uncertain 
‘ “Miracle” 


} 
seen is serTrousiy 


hie urt’s two rulings in the 
white 

ot the censors, so 
various censor 
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sion that iny 


Massachusetts 
id Louisiana 
books 


60 and 80 


but 


isor boards 
paratively function 
continuously 


Mr. Johnston said it was obvi 


mis trom the 


Court lecisions that “the continued cet 





SKOURAS ELATED OVER 
DECISION ON “PINKY” 


Spyros P. Skouras, president of 
Twentieth Century-Fox, voiced ela- 
tion this week over the Supreme 
Court's ruling in the “Pinky” case. 
"We were certain that the industry's 
right to examine in the form of en- 
tertainment social customs and the 
relations between groups would be 
upheld," he said. "This opinion is 
shared by the majority of American 
audiences who have thus far at- 
tended showings of ‘Pinky’ through- 
out the U. S. in numbers far exceed- 
ing 25,000,000." The picture was a 
20th-Fox production. 





sorship of newsreels in Ohio or wherever 
practiced is a clear-cut violation of the Con- 
added that there was no more 
than 


“what goes into a 


stitution.” He 
justification for 
would be to censor 


censoring newsreels 
there 
newspaper or what is carried in the news 
reports of the press association.” 

The MPAA president called the “Pinky” 
“encouraging and gratifying” and 
the Association’s position 
that the “is entitled to equal treat- 
ment in the 
cluding freedom from censorship and free- 


taxation and 


decision 
he said it was 
screen 
with press, in- 


every respect 


dom from discriminatory 


legislation,” 


FCC Paramount Hearing 
End Now Is in Sight 
WASHINGTON: After 20 weeks of Para- 


hearings, the the Federal 
inquiry 


mount end of 


Communications Commission now 


is finally in sight but it may be a month or 


more before the sessions will end. The next 
few weeks of hearings may be held perhaps 
only two days a week 

Last week, Ralph D. Goldberg, 
exhibitor, told the FCC of attempts by 
United Paramount Theatres director A. H 
Blank to force him to cease competing with 
the Blank circuits. Most of Mr 
testimony covered the period from 1929 to 
194] 
ag of the 


one oT 
Omaha 


Goldberg’s 


This week, David K. Edwards, man- 
] Paramount in Salt Lake City, 
told of alleged threats by Leonard Golde nson, 
UPT president. Earlier, Mr. Goldenson had 
denied he had made these threats to obtain 
control of the 

Dr. Allen 
turned to the stand 
the FCC his 


house 
B. DuMont 
Thursday 


was to have re- 
to present to 
the 
American 


official position on 
UPT the 

Company Arthur 
Skiatron president, is expected to be 


to the 


pro 


merger of and 


posed 
Broadcasting Levey, 
recalled 


witness stand later 


Open Southern Drive-in 


Drive-In theatre at 
and Sunset Drive, Colum- 


The New Sun-Set 
Broad River Rd 
hia, S. C., held its formal opening last week. 
Highway 601 Drive-In Thea- 


installation accommodates 


Owned by the 
tres, the open-air 
404 cars and has chairs for walk-ins. 


Paramount 
Gains Seen 
By Balaban 


Barney Balaban, president of Paramount 
Pictures, told the annnual meeting of stock- 
holders in New York this week that 
“despite higher taxes and a somewhat more 
than normal seasonal decline in the domestic 
box office, our estimated net for April and 
May is running a little ahead of the com- 
parable period in 1951.” 

He added that it was difficult to estimate 
June of 1952 in comparison with June of 
1951 and that it “quite evi- 
dent that our industry has not yet emerged 
from the period of transition which we have 


observed was 


been undergoing since business started to 
decline from the all-time peak of the pros- 
perous war years.” 

In the first place, he the industry 
has been experiencing an internal readjust- 
ment brought about by the anti-trust litiga- 
tion which has given rise to “far-reaching 


said 


and expensive changes in methods of dis- 
tributing pictures in the domestic market.” 
Secondly, the film industry, like other in- 
dustries, “has had to cope with rising cests 
of production.” 

Discussing the effects of television, Mr. 
3alaban said it was clear it had its adverse 
effects on the business but that the company 
had always felt that, in the long run, it 
“represented an opportunity rather than a 
threat to us.” 

At the meeting, Paramount gave stock- 
holders their first glimpse of Telemeter, the 
device developed by International Telemeter 
Corp. in which Paramount holds a 50 per 
cent interest. The stockholders were handed 
a copy of “The Story of Telemeter” and a 
brochure outlining the the 
system which was shown in action to small 


advantages of 


groups. 
Mr. Balaban that 
Paramount had a constructive role to play 
in the development of television, and he dis- 
would be an announcement 


voiced his confidence 


closed that there 
soon on new developments in 
the direct-view color television tube devel- 
oped by Chromatic Television Laboratories, 
a-company in which Paramount holds a 50 


research on 


per cent interest. 

Mr. Balaban cited the “The 
Greatest Show on Earth” as proof that the 
public continues to support top pictures. “A 
really outstanding picture does as well today 
as it did in 1946—at the very height of our 
unprecedented prosperity,” he “The 
other side of the coin is that some weaker 
as they might 


success of 


said. 


pictures do not do as well 


have done be fore.” 


Famous Votes Dividend 
OTTAWA Famous Players 
Corp. last week declared a 30-cent dividend 
on its common stock for the quarter ended 
June 30, 1952. It is payable June 21 to 
shareholders of record June 6. 


Canadian 
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every 


been manitest, ambered in such phrases a 


sulless corporation,’ and ‘‘malefactors of 

great wealth. 
It is therefore significant to have the 
observe: ‘It is urged that the 
do‘not fall within the First 
Amendment's aegis because their produc- 
distribution and exhibition a large 
private 


ale busine conducted tor a 
profit. We agree. That books, 
magazine: are published 


and newspaper 
d for a profit does not prevent them 
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court now 


motion picture 
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m being a expression whose 
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Distributor 
Tactics Mit 


LOUISVILLE: Distributors and to a lesser 
extent exhibitors have begun to feel more 
and more that “the world owes them a liv- 
ing,’ Trueman T. Rembusch, president ot 
Allied Theatre Owners of Indiana and past 
president of National Allied, told the sixth 
annual convention of the Kentucky Asso- 
ciation of Theatre Owners here at the 
Brown Hotel last week. 

Specifically, distributors feel that the ex- 
Mr. Rembusch 
declining 


hibitors owe them a living, 
said, that despite a 
office during the past two years, distributors 


adding box 
generally have increased their gross income 
then outlined the six 
complaints which the Allied States board 
had made against the distribution practices 


before taxes. He 


of Paramount. 

Exhibitors who want to stay in business 
must bring their merchandising methods up 
to date by developing a firm, devoted and 
loyal new generation of theatre- Mr. 
Rembusch described the decline of children’s 
and suggested that 
long-range exhibitors 
that the movie-going habit is in- 
the group from five to 12 
years. this group loss of 
adult patronage in later years, he pointed 


eTS, 


attendance as “alarming” 
to insure business, 
must see 
stilled in 


Loss of 


age 


means 


out. 

He then told of a test series of children’s 
matinees highlighted by giveaways which, 
he said, had been very successful and were 
now generally being instituted throughout 
his circuit. 

Another convention speaker, Earl W. 
Penrod, of Affiliated Advertising Distrib- 
utors, also discussed giveaways, saying that 
they decidedly were not gambling but rather 
another form of advertising. “Its sole pur- 
pose is to stimulate interest in the theatre 
and to protect an investment by getting the 
people in the habit of coming to the mov- 
ies,” he said. 

Among the other speakers at the two- 
day meeting were Leon J. Bamberger, RKO 
Radio sales promotion manager, and Marc 
J. Wolf, president and general manager of 
Y. and W. Theatres and last year’s Variety 
Club International chief barker. Election 
of officers of the association will be held at 
a meeting in July. 


See Limit on College 
Football for Pay TV 


A memorandum sent to colleges by the 
television committee of the National Collegi- 


ate Athletic Association this week urged 
future limitations on the availability of col- 
lege football games for 
home TV. The memo cited the dangers of 
keeping college football from getting out of 
and the need to 
The association 


“‘pay-as-you-see” 


bounds as “big business” 
maintain its amateur status. 
ilso announced other TV restrictions. 
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UNIVERSAL TO INCREASE 
COLOR FILM SCHEDULE 


Heads Say More Pictures 
in Color to Mean More 
Exhibitor Black Ink 


Universal-International plans a 50 per 
cent increase in the use of Technicolor in 
its 1952-53 production schedule as a result 
of “the excellent reception afforded by ex- 
hibitors and public alike” to color produc- 
tions, it was announced this week. 

The increase in the use of Technicolor— 
resulting in 75 per cent of the 1952-53 
schedule being in color—was one of the 
foremost decisions reached at a series of 
sales meetings just completed at the Holly- 
wood studios. 


Leading Executives in 
Attendance on Coast 


In attendance at these meetings were 
N. J. Blumberg, president; Leo Spitz and 
William Goetz, studio heads; Alfred E. 
Daff, vice-president and director of world 
sales; Edward Muhl, vice-president and 
studio general manager; Charles J. Feld- 
man, domestic sales manager, and David A. 
Lipton, vice-president in charge of advertis- 
ing and publicity. 

In New York this week, Mr. Goetz, en 
route from the west coast to Europe, said 
that the company’s budget would be in- 
creased by the addition of a number of top 
feature productions to the forthcoming 
schedule. At a press conference, the studio 
executive also said he was willing to dis- 
cuss with representatives of the Organiza 
tion of the Motion Picture Industry of New 
York proposals to hold public exhibitions 
of equipment and personnel of the three 
branches of the industry. 

Earlier, Fred J. Schwartz, head of the 
New York organization, deplored what he 
termed the ignoring by Hollywoad execu- 
tives of the exhibitors’ expressed desire to 
confer on the possibilities of setting up such 
exhibitions, first at New York’s Grand Cen- 
tral Palace and later in other cities through- 
out the country. 


Would Be Glad to Talk 
With Any Exhibitor 

Mr. Goetz said that he had heard nothing 
of these plans but that he would be glad to 
discuss them with any exhibitors who 
could devote the time and expense to go to 
Hollywood for the purpose. 

Universal’s large increase in the use of 
Technicolor will result in more Technicolor 
releases by that company than any other 
studio, according to the Hollywood an- 
nouncement. Plans also call for the contin- 
uance of the present high level of produc- 
tion, which this year provided 36 pictures. 
The steady flow of three releases a month 
regardless of seasonal business was con- 
firmed to meet the needs of exhibitors for 
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AS WILLIAM GOETZ SEES IT: 


“A good picture is one that grosses sub- 
stantially more than it costs.” 


"I do not believe in producing pictures my- 
self—I have producers who are too good." 


Photos by the Herald 
“Star tours are a double benefit—to the 
picture and to the personality.” 


“The way to production economy is seeing 
carefully in advance where you are going.” 





mass audience appeal pictures delivered at 
regularly established intervals. 

The increased use of Technicolor further 
reflects the company’s adherence to exhibi- 
tors’ requests, it was said. Reports have 
been received that Technicolor is one of the 
most effective means of off-setting the com 
petition from other entertainment media 

Increased color use also is to be extended 
to promotion, Mr. Lipton said, in connection 
with the campaign being prepared for “The 
World in His Arms,” the costliest and most 
extensive national advertising campaign in 
Universal history. 

Designated as the company’s 40th Anni- 
versary motion picture, the film, which stars 
Gregory Peck and Ann Blyth, will be pre- 
sold through the medium of 16 national 
magazines in full-color ads. Both expendi- 


ture and coverage will substantially exceed 
the national campaigns for “The Egg and 
I,” “Harvey” and “Bend of the River,” the 
three pictures heretofore highest in U-I's 
national ad budgeting 

Mr. Lipton also stressed that this cam 
paign would make greater use of national 
Sunday supplements than ever before, pro- 
viding a total readership of 128,000,000 

“One of the great advantages of the Sun 
day supplement,” said Mr. Lipton, “is that 
it permits us to use full color advertise 
ments virtually in the local newspapers.” 
“The World in His Arms” will include 
three such advertisements timed to appear 
on successive weeks in 65 principal cities 
and their major newspaper circulation 
areas. The campaign is scheduled to take 


(Continued on page 20 
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SEE RACKMIL ON UNIVERSAL 


BOARD, THEN 


to turthe 
Univer 
al Pictures Corp Rackmil, 
Decca pre sident, . xp ed t be elected 
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Rackmill recently visited Lon- 
discussions with Mr. Rank, 
per cent of Universal common 
stock. Mr. Rank for the moment reportedly 
is Opposed to any consolidation but is under- 


ment 


who 
holds 13 


stood to have arrived at a working arrange- 
ment with Mr. Rackmil which provides for 
continuation of the contractual relationships 
between Universal and Rank here and 
abroad 

It is reliably reported that there will be 
no major executive changes at Universal at 
least until the matter of the Rackmil pur- 
chase of the Rank stock has been settled in 
another. All management 
at Universal held by top executives 
expires at the end of 1952 and are likely to 
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Owners 
tion of con 
three months ago 


travel to 
exhibition 


nittec 
ind indicated it 
Hollywood te 


willingness to 
on the 


conte! 


20th-Fox to Demonstrate 
Eidophor on June 25 


Twentieth Century-Fox will demonstrate 
Eidophor tele 
vision system at the company home office in 
New York June 25, it 
week by P. Skouras 


Eidophor system was acquired by 20th-Fox 


ts new large-screen color 


was announced this 
Spyros 


pre sident. The 


two vears ago and a pilot model was 1m- 


irom Switzerland for installation 
this the 


Sponable, research director of the 


ported 
earlier undet 


Earl I 


company, 


veart supervision of 


and scientists from the Swiss 


Institute of Technology, who spent 12 years 
developing the system. Eidophor is a projec 
tion method for color theatre television. It 
adapts the CBS color method 
will be transmitted over 
a closed-circuit hookup from thx 


Studio 


Programs for 
the demonstration 
Movietone 


Decca Declares Dividend 
| he 


declared a 


ds last week 
dividend ot 


directors of Decca Recor 


regularly quartet 
172 cents a share on the capital stock, pay 
able June 30, 1952, to stockholders of record 


June 16 


Steel Strike 
Puts Crimp 
In Building 


WASHINGTON: As spokesmen for the 
construction industry this week told the 
National Production Authority that they are 
having no difficulty in obtaining 
and that building controls can now 
laxed even more than intended by the NPA, 
the Government ordered an immediate halt 
on all delivery of steel for civilian projects 
because of the steel strike. 


materials 


be re 


However, prior to the walkout Monday 
by the United Steel Workers, the materials 
picture painted by the building industry was 
optimistic. 
interests, the recent easing of building curbs 
was just the beginning, and that by the 
fall, be allowed 
even more liberally than was contemplated 


In the view of the construction 


theatre construction may 
in the recent changes of the building order. 
According to NPA spokesmen, the de- 
fense needs for the fourth quarter will ex- 
ceed available supplies, and for this reason 
no further relaxation of controls is expected 
at this time. However, the door has been 
left open for easing of controls later. 
Meanwhile, another industry meeting with 
a broadcast transmitting equipment industry 
found members in 
agreement that the first heavy orders for 


advisory committee, 


new television station equipment “are more 


than a year away.” 
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LIGHT UP THE LAUGHS! 


Brightening the program with Pete Smith Shorts is a happy habit 








with thousands of showmen who have voted his Specialties first in 
the field of live action shorts. Pete Smith has led them all in the 
M.P. Herald’s annual FAME poll for 9 successive years—and for 


8 successive years in the Showmen’s Trade Review exhibitor vote. 


Smart Booking Tips 





Pete Smith’s 
“MEALTIME MAGIC” 


Technicolor 


+ URE ARREST TERE LIME POO RAMEN RE TOE IARIE LA 36 as BRL ALIS i ARTIS SANS NCHS A MORIN VRVDE ATER A BSL I ES 


Launched with double-barrelled national promotion tieup with 
American Gas Association and National Pressure Cooking Institute. 


Pete Smith’s 
“GYMNASTIC RHYTHM” 
Technicolor 
Featuring the world-famous Swedish Sofia Girls who will perform “He's a 


at the forthcoming Olympic Games at Helsinki. funny guy?” 


COMING IN JULY 
Pete Smith’s 
“PEDESTRIAN SAFETY” 


To be launched with national campaign for traffic safety in co- 
operation with police departments in major cities. 








TAKE ISSUE ON 
FILM AD RATE 


Johnston Hits Practice at 
Hartford Symposium for 


Press, Film Leaders 


ng rates 
the Motion 
ica, Who deliv 
s-Motion Pic 
the Hartford 


lower, Tal 


Asks Three Questions 
address delivered to 

in the motion pic 

atinity 


and then 


traced the 
the Tess 


down — the 


ulvertise it 


Mr. Johnston added “Now you 
might think that with newsprint 
prices going up this is not an ap- 
propriate time to discuss ad rates. 
But we're not asking for lower 
prices than are charged other 
local firms doing business in a 
competitive atmosphere. We ask 
only for equality in the matter of 
cost. A fair shake. 


But t 


other countries tron 


theatre brings busi- 
and 


“The 
ness to the 
filling stations that spring up around it— 
is importantly 


motion picture 


stores, restaurants 


shops, 
businesses whose 
linked to the prosperity ot the new spaper. 
he Hartford Times recognized this last 
January when it placed motion picture ad 
rate 


prosperity 


rtising on its general commercial 
basis Following the Hartford 
taken by other 


Binghamton, in 


example, 


lar action was news- 


papers, including those in 
Rochester, and in Houston 

‘lL want to that 
have been taken to remove the penalty rates 


benefits 


report wherever steps 


advertising, tangible 


both to the 


fron 


mOVic 


have accrued newspapers and 
the theatres.” 

Mr Johnston also hailed the recent Su 
Court decision in the “Miracle” 


preme Case, 


and pointed out that further proof of the 
films 


high court ruled 


close relationship between and the 


press was the fact that the 


t 
entitled to he 


motion sale 


pictures to be 


freedom ot ssion as is the 


Others Addressed Meeting 
| occupied with addresses and 
film 


those at 


expre press 


The day was 


ssions of common ailments of the 


imdustry and the press \mong 


editors and motion 
j 


, 
tending were managing 


picture editors from Connecticut and west 


eT! Mass 


Othe 


achusetts 
spt ake Ts 
Guild; Oscar 
Among. the 


Shaw, Lou Brown, 


president of the Screen Actors 


\. Doob and Harry Goldberg 
Harry F 
en, Fred R. Greenway of Loew’s 
Martin J. Mullin, Harry Brown 
McNamara New England 
Harry Feinstein, James N. Tot 
I: McCarthy trom Warne 
Francis N. Winikus, United Art 
ists: Ken Clark, Alfred Corvin, Arthur 
DeBra, MPAA Charles | MeCarth 
COMPO, and E. M. Loew and George F 


Landers 


were 
tron 


Theatres ; 


Mexican Patesns Red 
Biggest Market in U. S. 


\bout 500 theatres 
3.750.00 Spanish-speaking 
how Mexican filt 

wding to a Com 

W ishington 
States 1 
or Mexican fil 
nt of exports 


1« 


serving approxin 


50 Quot ng 
Department xican film 
Reasons 

situation wer idequate 

redit finance producti 

televi 

Mexico from impo 1 films. at 


ble local and foreign distributior 


ents 


Tax Revenue 


$23.76 7.461 


WASHINGTON: General admission tax 
collections in April, reflecting March box 
office business, were the highest for any 1952 
month so far, but were still almost $1,000,- 
000 below those for April, 1951, the Bureau 
of Internal Revenue reported last week. 

April collections were put at $25,787,461, 
as against $26,782,766 last April. However, 
the current April take compares to $19,- 
863,944 in March, $23,891,495 in February 
and $22,853,931 in January. 
include 
sporting 


General admission collections 


taxes on admission to concerts, 
and 


to motion 


well as 
They do not, 
rentals and 


events other entertainment as 


picture theatres. 
include taxes on 
various broker charges nor on root garden 
and cabaret bills. Total admission tax col- 
lections in April, including all these, 
amounted to $29,757,416 as against $30,655,- 
276 last April. 


however, seat 


MGM Executives Hold 
Meeting in Hollywood 


Measures believed 
MGM management discussions, held 
reduction 


to be on the agenda 
of the 
in Hollywood this week, were a 
in the number of long term contract talent 
contracts and some kind of profit-participa- 
tion deals with the most expensive players 
In on the talks, which 
week, were Nicholas 
Charles Moskowitz, 
treasurer, Howard 


and possibly others. 
continued through the 


Sche nck, 


vice-pre sident 


president ; 
and and 
Dietz, advertising and _ publicity 
dent Although reports in 
linked the 


cision to 


vice-pres1- 
Hollywood 
with last week’s de- 
dividend, the 


studio pointed out that the sessions were 


conterences 


reduce the Loew 


announced weeks ago 


Actors Equity Elects 
Ralph Bellamy Head 


Ralph Bellamy last week was elected to a 


\ctors 
Evans, 


president ot 
Maurice 


three-year term as 
Also elected 
first vice-president; Raymond Massey, sec- 
ond vice pre sident: Frederick O'Neal, third 
vice-president; Margalo fourth 
vice-president; Paul Dulzell, treasurer, and 
Chosen for 


Equity were 


Gillmore, 


John Effrat, recording secretary 
councilors on the gov- 
were: John Drew Devereaux, 
Marjorie Richard 
Hall, Katherine Meskill, 
‘lliot Nugent, Kent Smith 
Replacement for three 
Lane; 


five-vear terms as 
erning board 
(Gateson, 


John Forsythe, 


Gordon, Juanita 


Claud 


ia Morgan, 
Pozere 
Britton and 
Dort 


Northwest Exhibitors Meet 
The Theatre Owners of Washington, 
ska and Northern Idaho last week 
in Seattle to elect the following two new 
members to its board of directors: William 
Thedford and Fred Danz. At the same time 
H. B. Sobottka was appointed treasurer, 


and Frederic 


vears are Georg Rusty 


two years, 


met 


MOTION PICTURE HERALD, JUNE 7, 1952 








HOLLYWOOD LOOKS AHEAD 


A Survey of Production 


by MARTIN QUIGLEY, JR. 


HOLLYWOOD 

A trip of inspection to Hollywood 
would bring a deep sense of confidence 
to those exhibitors who fee! the industry is 

in mortal combat 
with television and 
to all other show- 
men who just are 
naturally curious 
about the product 
supply. 
The lush days of 
Lady Hollywood are 
gone. It is known 
there too—and well 
—that just any pic- 
ture will not do well 
at the box office. 
Martin Quigley, Jr. Most Hollywood 
workers also under- 
stand that an exhibitor is in no sense today 
an operator who opens up his doors and 
steps out of the way to avoid being 
crushed by the crowding patrons. 

Picture gross reports get through to 
Hollywood. There are even a few produc- 
tion executives who follow individual the- 
atre grosses across the country about as 
closely as do their colleagues in distribu- 
tion! Gone is the time when a picture 
judged a great hit at a Hollywood preview 
was forever considered a success despite 
what happened in the hinterlands! At pres- 
ent producers, directors, writers and others 
in production very well realize their future 
employment is very much contingent on 
box office performance. 

The general level of production activity 
in Hollywood is high. Of course, there 
are varying degrees of activity at the stu- 
dios. This is inevitable. Studios always 
have had rather uneven production sched- 
ules. Photography can not be undertaken 
until the script is ready, the cast and di- 
rectors on hand and the sets designed and 
erected. Over-all an enormous amount of 
money is being spent to provide theatres 
with strong attractions. The results should 
be successful. 


See Large Inventory 
Of High-Gross Films 


One studio head estimated that there 
are now awaiting release more than two 
dozen films which should each gross do- 
mestically over $2,000,000. According to 
past experience, in the opinion of this 
studio executive, such pictures stand an 
excellent chance of making good money 
for exhibitors. Whether the studios will 
make out all right is another matter be- 
cause the group of two dozen or so in- 
cludes many made at a high negative cost. 

Hollywood is now concentrating on two 
general categories of films for theatres: 
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“It is almost fantastic to think 
that Holiywood holds delusions 
that a soap or breakfast food or 
any other manufacturer can sell 
enough goods to warrant the pur- 
chase of a feature film costing 
upwards of a million and a half 


dollars. ...” 





the first class might be called the Big Pic 
ture, and the second class the economic- 
ally produced mass-appeal films. In the 
first class are the lavish color films, many 
made in Technicolor but also a number in 
other color processes. Such films are big 
in scope and cast, and _ inevitably in 
budget. Most of the films shown in the 
MGM Seeing Is Believing meeting on the 
Coast in May come in that category. 
Other studios likewise have many films 
ready or in work that aim at providing a 
type of entertainment that may not even 
be successfully approximated on television. 

The second class of pictures which might 
be considered typical of Hollywood think- 
ing at present are those made on careful 
budgets—for under a million dollars (some- 
times considerably under|—yet packed 
with human entertainment or special atrac- 
tions to make mass appeal. Characteristic 
of this class are a number of films coming 
from Universal International and from the 
Stanley Kramer company at Columbia. 
While the approach of the two differs con- 
siderably in picture content, the budget 
ideas are somewhat similar. 


Ready Market Available 
For Low Budget Films 


The success of the ''Ma and Pa Kettle’ 
and the ‘Francis’ talking mule subjects 
have demonstrated once again that down- 
to-earth entertainment is still very much 
wanted by the American public. The reac- 
tion by the critics and audiences in large 
metropolitan centers is no criterion of box 
office performance across the country. This 
well known fact has never been better 
shown than in films of the Kettle or Fran- 
cis type. Universal International attempts 
to carry over the same type of general 
economical thinking into other pictures in 
its line. That studio has been making a 
special effort to develop young producers. 

Twentieth Century-Fox and Paramount 
seem to aim generally at hitting a mid-path 
between these and the big attraction ap- 
proach of Metro (although that studio too 
has a low budget group intended to de- 
velop young producers, writers, directors 
and players). Both 20th-Fox and Para- 
mount have on their forthcoming release 
schedules films which are big and lavishly 
made and others that have been made with 


a sharper eye on the budget which, it i 
hoped, will in their own way be as finan- 
cially rewarding as the big pictures. Ir 
common with all the bigger studios 20th 
Fox and Paramount have looming very 
large the annual over-head which must 
somehow be met by apportionment among 
films produced. 


Emphasis at Warners 
Is on Value of Color 


Warners are putting a good deal of re- 
liance on their new color process, Warner- 
Color, and. color in general to be a plus 
value. They also, in keeping with a num 
ber of other studios, believe in having one 
or more strong stars—sometimes in unac- 
customed roles, to help draw patrons. 

The production activities and release 
schedule of RKO depend very much on 
decisions of Howard Hughes. That studio 
is reported to have about ready several 
promising attractions for which release 
plans have not been completed because 
editing is stili going on. 

Most Hollywood creative leaders and 
executives know very well that the ‘public 
has long since stopped going to see just 
any film. They also know that attendance 
for the hit attractions has remained good 
but that the average type of picture does 
very little business. For this reason the 
largest number of films being made by the 
principal studios, despite their budget 
class, are all of a character that studio 
heads hope will have the extra-something 
needed to lift them out of the routine pic- 
ture grouping. 

Hollywood also is making a significant 
number of other films—films expressly for 
television. Now such films are being shot 
in at least one major studio as well as in a 
number of the rental studios and independ- 
ent lots. The making of films for TV on a 
constantly mounting scale is seen by many 
in Hollywood as a factor that will take up 
any slack in production for theatres. Some 
feel that volume production of TV shorts 
would over-balance the comparatively 
small number of higher budgeted films for 
theatres. 


TV Film Production Means 
High Employment Level 


The average feature budget of a major 
studio film is some thirty times the budget 
of a 26-minute TV film. Yet the average 
shooting schedule is not always thirty times 
longer. The considerable activity in TV 
work means a good deal of employment 
possibilities, though at sharply reduced 
scales, for virtually every type of produc- 
tion worker, 

TV's appetite for programs is almost in- 
satiable and if most of the programs in 
the future are to be on film—as many be- 


(Continued on page 26) 
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THE GREATEST THRILLER OF 
AREA PREMIERE IN SHOW H| 


Booked into many top theatres in the Pittsburgh, Detroit, 
Cincinnati, Cleveland and Indianapolis Exchange terri- 
tories beginning in Mid-June . . . A joining of more than 
400 theatres . . . swept by a spectacular conflagration of 
explosive showmanship — including everything you've 
ever heard of and much you haven't — to launch anew 
the mightiest thriller of ‘em all! 


Here are some of the circuits participating: 


Warners Affiliated Skirball 
Schine Y&W Barnell 

Publix Alliance Butterfield 
RKO Fourth Ave. Amus. United Detroit 
Chakeres Denham 


— And just a few of the theatres: 


Palm State, Detroit Palace, Cincinnati Indiana, Indianapolis 
Rivoli, Toledo Franklin, Saginaw Clazell, Bowling Green 
State, Ann Arbor Palace, Canton Emboyd, Ft. Wayne 
Regent, Battle Creek State, E. Liverpool Rivoli, Muncie 

Regent, Bay City Robbins, Warren Paramount, Anderson 
Palace, Flint State, Sandusky Tivoli, Richmond 
Michigan, Jackson Palace, Lorain State, Springfield, 0. 
State, Kalamazoo Morrison, Alliance Paramount, Hamilton 
Strand, Pontiac Rialto, Louisville, 0. Paramount, Middletown 
Palace, Cleveland Ben Ali, Lexington, Ky. 


lia 


A personally directed MERIAN C. COOPER ang ERNEST B. SCHOEDSACK Production * From the Story by MERIAN : 





with 
FAY WRAY 
ROB’T ARMSTRO 


BRUCE CABOT 


C. COOPER and EDGAR WALLACE e Chief Technician WILLIS J. O'BRIEN © DAVID O. SELZNICK Executive Producer 
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Talent Now Complacent 
On Prospect of TV 

ay 
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foreseeable financial 
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f paying en uch for Hollywood product. 
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certainties of Government 
and the technical 
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subscriber fee television 
and economical as well as social difficulties 


involved. 


Theatres Only Support 
Of Expensive Product 


The sooner Hollywood in general! and all 
significant factors there in particular real 
ize that its future as a film making center 
ally linked with theatrical exhibi 

That doe 


ano will n 


» better. not mean that 
>+ be a great 
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THE BOX OFFICE 
CHAMPIONS FOR MAY 


The Box Office Champions for the 
month of May, 1952, compiled on 
the basis of grosses at key city first 
run theatres across the country, ap- 
pear in this issue of the Herald, in 
that section devoted to exhibitor ser- 
vice material relating to the perform- 
ance record of product, and will be 
found on page 48. 





to compete with free home television 


nave Ttound 


Most likely just as exhibitor 
tilm 


can not sell to their 
available on TV on the 
one will purchase something available free 
new feature on TV would have 
extremely stiff competiition from free TV 


patron 


that no 


they 


principle 
- 
tor a fee 


entertainment in the 
the 


So far a 
concerned, it 
American public generally would tolerate 
a fair free show rather than pay for some- 


thing better and still stay home. 


attractions. 


home is ikely that 


[The concluding article of Mr. Quigley's 
survey of Hollywood will appear in the 
HERALD next week.] 


See College 
Football to 
Theatre TV 


With the vast majority of the theatre-TV 
equipped circuits now having indicated their 
intention of carrying the June 23 bout be- 
Ray and 


now 


Robinson Joey 


as if college football 


tween Sugar 
Maxim, it looks 
games will be made available to the theatres 
in ample quantity this winter 

In making public the new controlled TV 
plan of the National Collegiate Athletic As- 
sociation, Robert A. Hall of Yale, chairman 
of the television committee, said it offered 
theatre-TV_ to ob- 
tain area games of wide appeal, games which 
Un- 
like last year’s experimental program, there 
be no “blackouts” 
areas each Saturday. 

There 
on 12 Saturday dates of the season, running 
20 to November 29. The 
series will be offered to a spon- 
the condition that there be 
tional coverage each Saturday 

\ college appear on T\ 
once during the season, either at home or 
The select to telecast 
a local game in a given area, or a number 
to the national 
any given 


“a real possibility” for 
would not be seen on home television. 


will this vear in certain 


will be at least one game televised 


from September 
sponsor or 
sors under na- 


team may only 


away sponsor may 


of such in addition 
telecast. 
nity, only one game will be 
home TV each Saturday. 
Mr. Hall said that, with only one game 
on home T\ given area each week, 
[V-equipped theatres could step into the 
“red-hot” 


games, 


However, in commu- 


permitted on 


nm any 


breach and _ telecast local games. 


COMPO Unit 
Of Texas in 
New Drive 


DALLAS: The meeting of the Texas unit 
ot the Council of Motion Picture Organiza- 
tions, to be held here June 9-11, will feature 
the study of a plan to combat the traditional 
slump in theatre attendance in the south- 
west, according to a statement this week by 
the Texas COMPO officials 

The plan, worked out by Paul Short of 
National Screen Service, will be presented 
by him at the meeting. He has expressed 
confidence that the project “will be met with 
enthusiastic approval of the conference.” 
Mr. Short said he recent!y completed a sur- 
vey of this particular situation, and learned 
that theatre business in the area dropped off 
from 12 to 27 per cent during the six weeks 
before school closing. 

Mr. Short said that not enough effort has 
been put forth in preparing for this par- 
ticular situation which crops up annually be 
fore the school vacation begins. 

One of the speakers of the gathering will 
be Ned E. Depinet, RKO Pictures presi- 
dent, who will also address the banquet hon- 
oring Robert J. O’Donnell and Col. H. A. 
Cole, and the Rotary luncheon meeting in 
honor of Texas COMPO. Other scheduled 
speakers are Mitchell Wolfson, Theatre 
Owners of America president; Samuel 
Pinanski and Truman T. Rembusch, mem- 
the national COMPO governing 
committee; and Robert Coyne, COMPO 
special counsel. Also planning to attend is 
Ralph D. Hetzel, Jr., vice-president of the 
Motion Picture Association of America. 


Utah Exhibitors Change 


Name of Association 

The Independent Theatre Owners of Utah 
has changed its name to Five State Thea- 
tre Owners Association, feeling that this 
better describes the membership which is 
made up of owners from Utah, southern 
Idaho, Montana, western Wyoming and 
eastern Nevada. All served from the 
Salt Lake exchange area. The association 
has opened an office in Salt Lake under the 
direction of Martel Pedersen, former theatre 
manager, booker and buyer, who announced 
that Montana, which has its own exhibitor 
association for 


bers of 


are 


organization, will join the 

certain services. 

Loew's Votes Dividend 
Directors of Loew’s, Inc., last 

clared a dividend of 20 cents per share on 

the common stock, payable June 30, 1952, to 

stockholders of record June 11. 


WwW eek ( le » 


Republic Declares Dividend 

Republic Pictures Corp. board of direc- 
tors Tuesday announced a dividend of 25 
cents per share on preferred stock, payable 
July 1, 1952, to stockholders of record 
June 10. 
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TV PICKING AT LOCK ON 
FILM PRODUCT VAULT 


With Doldrums of Summer 
Ahead Networks Seek 
Replacement for Shows 


by FRED HIFT 


The big scramble to obtain good films for 
television is on in earnest, but the sources of 
supply are still severely limited and the 
broadcasters have not been able to gain ac- 
cess to the vast treasure of past and present 
hits now resting in the vaults of the dis- 
tributors. 

With summer just around the corner, net- 
works, local stations and sponsors are doing 
their anxious best to dig up representative 
pictures for use as replacements on some of 
the major shows going off the air during 
the hot season. 


Market Is Glutted With 
Mediocre Productions 

They are finding the market glutted with 
old product of mediocre or poor quality, 
some of it not good enough even for filler 
material or for showing to the TV audience 
which seems to suspend its critical faculties 
when a picture is flashed into the living 
rooms. 

One good former source of feature films 
for TV—the British studios—by now also 
seems to have been exhausted even though 
a trickle of good British pictures available 
for television continues to come in. In a 
number of instances, British films get a 
booking in one of the New York art houses 
and shortly after conclusion of the run 
turn up on television, 

Increasingly, sponsors and distributors of 
TV product are seeking foreign tieups where 
films made especially for television can be 
produced cheaply with the double purpose 
of showing them on the local circuits and on 
TV in the United States. 

Activity along that line is particularly 
pronounced in Britain, where the TV plans 
of Sir Alexander Korda reportedly have 
caused a serious rift between the producer 
and the British Film Producers Association. 
British producers are flooded with proposi- 
tions from American interests, but in most 
cases are unwilling to undertake the risk 
and ask that the American party underwrite 
the whole of the production cost. 


Some Stations Showing 
Subtitled Foreign Films 


A number of stations now have taken to 
running Italian and French films with sub- 
titles, and at least one company is engaged 
in dubbing such product into English. 

On the coast, independents and major 
studios are casting an eye on the expanding 
TV market for films. The accent defi- 
nitely is on the production of special half- 
hour features which meet the time and eco- 
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TV OFFERS "STARVATION" 
PRICES, SAYS BALABAN 


With television offering "'starva- 
tion" prices for old films, he would be 
"derelict" in his duty were he to re- 
lease such pictures to TV, Barney 
Balaban, Paramount president, told 
stockholders at the annual meeting in 
New York this week. He repeated 
that the company would consider 
such a step when it was profitable to 
do so but that in judging possible 
film sales to TV the remake or reissue 
values had to be kept in mind. 





nomic requirements of the medium.  Al- 
though a number of the important producers 
have set up units specifically for the purpose 
of making films for television, none of the 
majors and only one or two of the smaller 
studios are releasing feature pictures to the 
broadcasters. 

Monogram and Republic have been most 
active in selling old theatrical product for 
use on the air. Steve Broidy, Monogram 
president, recently said his company was dis- 
continuing the practice. Other companies, 
like United Artists and Columbia, have ac- 
tive TV departments but like to emphasize 
to their exhibitor customers that they are 
not handling theatrical product. 

The quality of films currently showing on 
the air continues as a source of considerable 
complaint. A HERaALp survey of New York 
stations showed that, during one recent av- 
erage week, a total of 142 feature pictures 
was offered the metropolitan audience over 
television. 


Product Used Ranged 
Back as Far as 1931 


Of these 142, carried by six stations, the 
largest number was produced in 1936 and 
the second-largest number in 1942. The 
age of the films ranged from a real oldie 
dating back to 1931 to two pictures, vintage 
1946. Only very few of the pictures shown 
were classics in any sense of the word, but 
a good number had names of star value in 
their casts. 

It is not unusual for one of these films 
made in the middle-thirties to have perform- 
ers who now are outstanding marquee 
names. Others have undoubted attraction 
for old-timers by offering such names as 
Mary Astor, Jack Buchanan, Neil Hamilton, 
and the like. In one or two instances tele- 
vision may reach way back and present st- 
lent films. During the week covered by the 
HeRALD survey, ABC telecast 35 feature 
films; WPIX, 34; WOR-TV, 28; CBS, 25; 
NBC, 12, and DuMont’s WABD, 8. 


A good many of the films were supplied 


by Republic and Monogram, while others 
were old PRC product. Several of the more 
up-to-date pictures bore the Edward Small 


label 


Deals Vary for Showing 
Of Pictures on TV 


The basis on which these deals with the 
stations are made varies. In some rare 
cases, a picture is licensed to a station fot 
a certain period and it then has the right to 
screen it as often as it wants. Most of the 
time, the number of showings is predeter- 
mined and the price is set accordingly. 
Aiter the film has been televised several 
times, it reverts to the distributor 

lo indicate the quality and age of films 
currently featured on television, following 
is a listing of some of those seen during the 
HeRALD’s survey week: 

ABC: “Lady from Chungking,” PRC 
1942; “Gangster Boy,” Monogram, Jackie 
Cooper, 1928; “And So They Were Mar 
ried,” Columbia, Melvyn Douglas, Mary 
Astor, 1936; “Phantom Speaks,” Republic, 
1945; “The Hairy Ape,” Jules Levey pro 
ducer, William Bendix, Susan Hayward, 
1944 

CBS: “Going to Town,” Paramount, Mae 
West, 1935; “Twin Beds,” Edward Small 
producer, George Brent, Joan Bennett, 
1942; “Brewster's Millions,” Small, Dennis 
O’Keefe, June Havoc, 1945; “Love from a 
Stranger,” UA, Ann Harding, Basil Rath 
bone, 1937; “Duke of West Point,” Small, 
Louis Hayward, Joan Fontaine, 1938. 

NBC: “I Accuse My Parents,” PRC, 
Mary Beth Hughes, 1944; “High School 
Hero,” Monogram, June Preisser, Freddie 
Stewart, 1946; “Honeymoon, Ltd.”, Repub 
lic, Neil Hamilton, 1935; “Adventures of 
Martin Eden,” Columbia, Glenn Ford, 
Claire Trevor, 1942; “Mutiny in the Big 
house,” Monogram, Charles Bickford, 1949; 
“Skybound,” Eddie Nugent, 1935. 

WOR-TV: “Crime of Dr. Crespi,” Re 
public, Eric Von Stroheim, 1936; “Dude 
Bandit,” Hoot Gibson, 1933; “Drum Taps,” 
Fox Films, Ken Maynard, 1933; “Face in 
the Fog,” June Collier, 1936; ‘$1,000 a 
Minute,” Roger Pryor. 

WPIX: “Made for Each Other,” UA, 
Carole Lombard, James Stewart, 1939; “Hill 


Number One,” Ruth Hussey, Joan Leslie. 


Televised Films Often Bought 
From Original Producer 


Exhibitors on numerous occasions have 
asked distributors not to let their films go 
to television and a great many convention 
resolutions to this effect have been passed. 
It is common for a film to be shown on the 
air with the original distributor title still on 
the print. Inquiries usually establish that 
the feature was once distributed by the com 
pany involved, but that the rights have re- 
verted to the original producer. 
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Southern California Unit, 
in Report, Hits Decree 
as Cause of Trouble 


WIN THE FIRST TRUST SUIT, 
WOLFBERGS FILE SECOND 


The Cinema Amusement Corp., of 
Denver, Colo., owned by Harris and 
John Wolfberg, father and son, has 
filed a second anti-trust suit asking 
$3,750,000 in treble damages from 
Loew's, RKO Pictures and Twentieth 
Century-Fox. The new case, in be- 
half of the Broadway theatre, paral- 
lels another suit for the Broadway in 
which Cinema was awarded $300,000 
in damages earlier this year. The 
first suit had to do with alleged dam- 
ages sustained, until June, 1946, and 
the new suit is for damages from 
June, 1946, to date. Inability to ob- 
tain first run product at reasonable 
prices is the basis of the action. 


he Southern Calitornia Theatre Owners 


ociation, continuing its drive to elimi 


ite what it alleges are ruinous selling poli 


the distributing companies, last week 


prehensive report on the cur 


ite of exhibition, and traced the events 


onditions leading up to the Govern 
litigation Phe 
varged that the 


by the 


inti-trust organiza 


various rulings handed 


court—ostensibly intended t 


rage competition ind curb restraint of 


have instead resulted in trade mal 


practices that are worse than ever 


Cite Distribution Action 
The past uncocperative ctio m the 


oducer-distributor socia 


attempt 





forces the 
directly to 
f the Ser 

respec report 


organizations, went 


exhibitor 
detail, citing facts and 


percentage 

e paid all the 
rst run to retssue 
eliminated exhibitor incent 


ntinuing on subsequent run 


Makes Other Charges 


The report charged further th the in 


ubmitted to lividual companies, by stablishing their 


the issociation countless 
tatement to the 


the situation im 


own plans 


zoning 


special conflicts in) subsequet 


which bidding system has 


i-trust) decrees which 


ot 14 


troved the o1 


nto price changes 


years ot to the going 


picture 
ivailability practices have 
theatre 
promote an 
For these 
SCTOA 


Ange le S area closed by 


reduced ti 
operator's period 


attraction 


| clearance, which imum the 


vital to the successful and to 


exhibits motion pi and 
claimed, 134 theatres in the 
May 


ganization appealed in vai 


tures, as 


pro 


many 
Los 


when the 


ost Important to thei 


ind distribution 


; 
195 


. , lus 
See Restraints Removed 
tice Department houses 


lecret i ead h ren d all closed is now 200, expected 


to close by July 
Phe SCTOA said it hoy 
Trad ommission would 
created by the 
instruct the Depart 


the Para 


consent 


ount 
caecrees 
should 
spec 
The suggestions 
a “code whicl 


be establ 


considers to be a fair and equitable relation- 
ship between the 
hibitors. 


companies and the ex 


“In the such 

this 
unable to 
relief requested because of 


The report concludes: event 


agencies before whom report is pre- 


sented find they are grant the 
any existing re- 
strictive legislation, it is recommended that 
the ippropriate 
quested to alter or amend such laws to 


legislative bodies be re- 
eX- 
‘lude therefrom the business of motion pic- 
ture distribution and exhibition, or that new 
such legislative bodies 
which will permit the operation of the regu- 


lations herein set forth.” 


laws be passed by 


Majors Win 
Trust Case 


The eight 


last 


the 
a treble damage anti 


major distributors were 
week in 
trust suit filed by Theatre Enterprises in 
behalf of the Crest theatre in Baltimore, Md. 

Named 


Paramount, 


victors 


in the $771,000 damage suit were 
RKO 


Universal, 


lwentieth Cen- 
Artists, War 


decision ia- 


Pictures, 

United 
Columbia. The 
handed down in 


tury Fox 


and 


ner Bros 


voring the companies was 
which deliber 


Judge 


the District Court by a jury 


for approximately one hour. 


C. Coleman was in charge. 


Enterprises, in its complaint, 
irged that. the 
conspiracy in 


1eatre 
distributors were guilty 
first run films io 
Baltimore that 

theatre was discriminated against in the 

atter of 1 
eighborhood runs. 

\t the trial, which started May 8, coun 
el for the companies claimed th 
tributor, 
to select the theatres of his own choice for 


refusing 


Crest in suburban and 


rentals and clearances in first 


it each dis- 
acting independently, had the right 


the exhibition of his pictures. 


FCC Sets Jan. 15, 1953 
For Theatre TV Hearing 


WASHINGTON: The Federal Communi- 
cations Commission has set January 15, 
the new for the start of the 
frequently-postponed theatre television hear- 
FCC officials said they hoped the new 


1953, as date 
nes 
date was far enough off to be “realistic” 
ind they expressed the hope that no further 
would be Persons not 
ilreadv on the list to testify, and who want 
November 14 to 
\ll parties must 


1 subjects to be 


delays necessary 


to testify, are given until 
file notices of appearances 
file lists of witnesses ane 
covered by December 1 


Fox Appeals Lardner Case 

lwentieth Century-Fox last week in Hol- 
lywood filed an appeal from a recent Federal 
District Court 
| irdner, Js 
by Mr 


} 


decision awarding Ring 
$20,000 plus interest sought 
the 
under a c 
by the studio. The 
tract when M1 


put by 


Lardner as amount he would 


lave received mtract terminated 


studio cancelled the con- 


Lardner refused to answer 
the House Committee on 


\ffairs. 


questions 
n-An 


erican 
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ALBANY, Fox Screening er enn 
Broadway, Tues., June 24, 2:00 P 
ATLANTA, RKO Screening “th 195 
Luckie St., N.W., Tues., June 24, 2:30 P.M. 
BOSTON, RKO Screening Room, 122-28 
Arlington St., Tues., June 24, 10:30 A.M. 
BUFFALO, Mo. Pic. Oper. Screening Room, 
498 Pearl St., Tues., June 24, 2:30 P.M. 
CHARLOTTE, Fox Screening Room, 308 
S. Church St., Tues., June 24, 2:00 P.M. 
CHICAGO, RKO Screening Room, 1300 S. 
Wabash Ave., Tues., June 24, 2:00 P.M. 
CINCINNATI, RKO Screening Room, 12 
East 6th St., Tues., June 24, 8:00 P.M. 
CLEVELAND, Fox Screening Room, 2219 
Payne Ave., Tues., June 24, 2:30 P.M. 
DALLAS, Republic Screening Room, 412 S. 
Harwood St., Tues., June 24, 2:30 P.M. 
DENVER, Paramount Screening Room, 
2100 Stout St., Tues., June 24, 2:00 P.M. 
DES MOINES, Fox Screening Room, 1300 
High St., Tues., June 24, 2:00 P.M. 
DETROIT, Blumenthal’s Screening Room, 
2310 Cass Ave., Tues., June 24, 2:30 P.M. 


INDIANAPOLIS, Universal Screening 
Room, 517 N. Illinois St., Tues., June 24, 
1:00 P.M. 


KANSAS CITY, Paramount Screening 
Room, 1800 Wyandotte St., Wed., June 
25, 2:30 P.M. 


LOS ANGELES, RKO Screening Room, 
1980 S. Vermont Ave., Tues., June 24, 
2:00 P.M. 


MEMPHIS, Fox Screening Room, 151 
Vance Ave., Tues., June 24, 12:15 Noon. 


as ig Warner Screening Room, 
212 in Wisconsin Ave., Tues, June 24, 
2:00 P 


nora Fox Screening Room, 
1015 Currie Ave., Tues., June 24, 1:30 
P.M. 


NEW HAVEN, Fox Screening CTT 40 
Whiting St., Tues., June 24, 2:00 P.M. 


NEW ORLEANS, Fox Screening Room, 
200 S. Liberty St., Tues., June 24, 10:30 
AM 


NEW YORK, RKO Screening Room, 630 
Ninth Ave., Tues., June 24, 2:30 P.M. 


OKLAHOMA, Fox Screening Room, 10 
North Lee St., Tues, June 24, 10:30 A.M. 

OMAHA, Fox Screening Room, 1502 
Davenport St., Tues., June 24, 1:00 P.M. 

PHILADELPHIA, RKO Screening Room, 
250 N. 13th St., Tues., June 24, 2:30 P.M. 

PITTSBURGH, RKO Screening Room, 
1809-13 Blvd. of Allies, Tues., June 24, 
1:30 P.M. 

PORTLAND, Star Screening Room, 925 
N.W. 19th Ave., Tues., June 24, 2:30 P.M. 

ST. LOUIS, RKO Screening Room, 3143 
Olive St., Tues, June 24, 1:30 P.M. 

SALT LAKE CITY, Fox Screening Room, 
216 East Ist St. South, Tues., June 24, 
1:30 P.M. 

SAN FRANCISCO, Fox Screening Room, 
245 Hyde St., Tues., June 24, 2:00 P.M. 

SEATTLE, Jewel Box Screening Room, 
2318 2nd Ave., Tues., June 24, 1:30 P.M. 

SIOUX FALLS, Hollywood Theatre, 212 
N. Philips Ave., Tues., June 24, 10:00 A.M. 

WASHINGTON, Film Center Screening 
Room, 932 New Jersey Ave., Tues., June 
24, 2:00 P.M. 











BRITISH BOOM 
FOR REPUBLIC 


“The Quiet Man” Success 
Gives Yates a Strong 
Spot With Exhibitors 


by PETER BURNUP 


LONDON 


Man” 


premiere 


Republic’s 


“The Quiet 
dual ld 
ondon at | 
Dublin at the 
Middle Abbey 


it was promised, were to be 


to have had a wor 
Friday 
1,902-seat 


2 304 


iramount’s 
Adelphi 


Street 


June 6, in I 
Plaza, in 
eater in classic 
Both premiere 
lavist glittering roster 


gala openings \ 


of notabilities at both shows was announced 


Che picture had rave reviews in the trade 


press here following its trade-screening back 


in April 


certaintv” to “im 


comments ranging from “box office 
Toot 
the confidential 
circulating among independents 


every there’s box 


office More, significantly, 
film report 


were equally ecstatic. 


Wayne Appeal Strong 
John Wayne 


top in Fame’s British poll 
for Westerns, third in. the 
field—has an appeal this 
with his standing in the U.S 
i rare scramble for the film among first 
bookers ABC’s D. J. Goodlatte se 
cured it in the face of considerable oppo 


Mr. 


with 


International 
side comparable 
Phere’s been 


run 


sition trom other major circuits 

Goodlatte has ambitious plans for it, 
special treatment on a pre-release run round 
every beach-resort in the holiday 


Wisdom of Herbert J. Yates’ 


from British Lion 18 months ago was ques 


season 


break away 


tioned in several quarters 
dent 


Republic’s presi 


certainly injected some refreshing 
showmanship into the business then, in the 
course of a hurricane non-stop tour of the 
in this 
was Mr 


excursion 


“There’s not an exhibitor 
know 
boast 

But the 
his company would stand up in competition 


country 


land who desn't me now,” 


Yates’ 


round the 


justifiable after his 


shires doubts whether 


with major American distributors persisted 
Those doubts have all been dissipated now 

Exhibitors know full well that one picture 
summer Sut the 
that 
team—the 


doesn't make an Indian 


Sritain’s most 


Herbert 


dramatic announcement 
successtul production 
Wilecox—Anna Neagle combination—had 
broken from British Lion and 


joined torces with Republic added the ulti 


also away 


mate cachet to the Yates concern 


Join Select Company 


rub their hands in 
ot the hay they'll make 
the playing of America’s Wayne opposite 
Neagle \t one bound Republic, 
joined the 
with circuits 


Showmen already 


inticipation with 
Britain's 


they say, has select company oi 


the majors wooing the Yates 
favours 
Australia’s 


director of 


Newbery, 


Republic here, has set a 


Bruce managing 
new 


pace in the art and craft of selling the pic 


30 


ture. He has made Republic one of those 
resurgent renters which gladden exhibitors’ 
hearts Mr Newbery somewhat scandalized 
the orthodox by setting his 
Across he Pacific” tor Man- 
instead of the patrician West End 

Nevertheless, the experiment 


immense success 


premiere Ot 
“Thunder 
chester 
of London 
reportedly was an 
Exhibitor supplicants for tax remission 
The Treas- 
John Boyd- 


“EF xchequer’s 


are still not out of the woods 


ury’s Financial Secretary, 

Carpenter—protesting that the 
door remains open for last minute proposals 
postulated limit of 


the Cinemato 


within the previously 
£500,000—has thrown out 
latest sug- 


the tax. 


graph Exhibitors’ Association’s 


gestions for a revised incidence of 
The Treasury that whatever re- 
mission is granted will not cost the Ex 
chequer more than that half-million pounds. 
that 


dragged 


insists 


Determined some brand—however 


trifling—be from the burning, 


CEA’s overworked tax committee has pro- 
another relates to 


duced yet scheme It 


lower priced seats only ind it 1s hoped will 
commend itself to the tough bargainers in 


Whitehall 


John Davis, Rank Organization chief, 


last week 
made not 


uttered a solemn here 
that 
later than the spring of next year to extend 
the Eady Scheme, production of British 
films will inevitably start to slump. Mr 
remarked that although the scheme 
is due to continue until 1954, producers will 
that films they make 
not benefit unless they are released late in 
1953 or early 1954. Mr. Davis also thought 
the quota had been set at 
that a high quota was of no use to 
producers 


warning 


unless arrangements are 


Davis 


know intend to will 


a realistic figure 
and 


Universal, UA Hearing 
In Trust Motion Delayed 


The hearing into the motion by Universal 
and United 
action. to 
trust 
poned 


Artists to dismiss a Government 
revise the “Little Three” anti- 
decree, been indefinitely post- 
The hearing was scheduled to take 
place last week in the New York District 
Che Justice Department has charged 
that there is an interlocking directorship in 
the two companies, and seeks to force the 
sale of all Eagle Lion 
acquired by United Artists 


has 
Court 


Classics assets 


New Disney Short Booked 

Walt Disney’s latest True-Life 
“Water Birds,” has booked with his 
latest live action feature, “The Story of 


\dventure, 
been 


Robin Hood,” to open at the Criterion on 
Broadway, New York, June 26, it was an- 
nounced this week by RKO Radio, distrib- 
utor of the films. 


O.8. Drive-ins 


Up 25-Fold 


There are approximately 25 times as many 
n the U. S. today 
at VJ Day, according to an analysis of the 
overall picture of the outdoor situations pre- 
pared by Jack H. Levin Associates in New 
York 

The study—which is in booklet forn 
and titled “A Study of Influences on Drive- 
1952”—is broken down into 
post-war 


drive-ins as there were 


in Theatres in 
three main categories: 
effects of weather, and traffic potentials. 
The report states that the figures used in the 
study include itinerant operations as 
well as locations designated for construction 


growth, 


this year.” 

This means that the figure of 3,835 drive- 
ins for the country includes those which are 
Other sources 

in the 
definite 


earmarked for construction 
that about 500 drive-ins are 
stage where their construction is 
but incomplete. 

Other facts in the report indicated that 
more than 25 per cent of the states did not 
have a single drive-in in 1946, the same 
states now accounting for 9.7 of all the out- 
door theatres in the country; the average 
drive-in is in operation 8.05 months of the 
year, the longest season, over 10 months, 
being in the south central and west 
south central states, and the shortest of a 
little more than six months in New England 
and the west north central states. 

Three-quarters of the nation’s drive-ins 
operate seven days per week, according to 
the report, and there is an average of 39,086 
drive-in theatre in the 


reveal 


east, 


persons for every 
United States. 


British Documentary Makers 
Irked by Council View 


LONDON: Concern grows 
ducers of “supporting programme” subjects 
features, documentaries and the 
like—over the Films Council’s suggestion 
that quota relief be given in appropriate 
cases to exhibitors having difficulty /n book- 
ing reasonable “supporting programmes.” 

Most favoured treatment has been ac- 
corded short-film producers for a number of 
years. In calculating, for example, payments 
from the Eady Pool for shorts, the distrib- 
2% in com- 


among pro- 


—second 


utors’ gross is multiplied by 
parison with grosses from first features. In 
the first year’s working of the pool, pay- 
ments for shorts were made on the basis of 
50 per cent of a gross against the 20 per 
cent allotted to features. 

makers and_ shorts 
ducers generally are catered to by the Asso- 
ciation of Specialized Film Producers. 
Makers of second-features feel they are in 
danger of falling between the two policy- 
making stools, the Specialized Producers and 
the British Film Producers Association. 
The two associations had a formal get- 
together and agreed on a joint committee to 
watch and sustain “supporting promamme” 
interests. 


Documentary pro- 
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MANAGER CAN END ROWDY 
KID MATINEES, SAYS ROGERS 


it children’s 
inagerial 
according 
than 2,000 
in contact 

s throughout the 
pecinc ally takes 

nade recently by 

n that the disci 

notion picture the 
extent the responsibility 


nanaye 

ike the effor 
tickets 
rowdvism and make 


can ( his 

ised revenue in gen 
contention Mr. Rogers 
he had received trom 
erve as Ranch Fore 


These groups, 
2,000,000 men 


Clubs 
SOME 
d in 1949 to increase in 


at special matinees 


for children and to serve as a framework 
for channeling their energies away from de 
structive tendencies 
open with the singing of 
Spangle Banner” and the repeat- 
ng of the oath of flag, 
uiter which Mr. Rogers, in a special trailer, 
leads — the “The 
Prayer.” A typical manager’s 
that of Jack H. Boyd, Crane theatre, 
Schenectady, who said, “The kids are 

has stopped the cutting of seats 
racket in general expected from a 
house full of kids.” 

\rnold) Skelly, of Ohio Theatres in 
Xenia, wrote, “We found that by 
that 


over, 


The meetings 
the “Star 
illegiance to the 
children in Cowboy's 
reaction is 


wild 
ibout it 


and the 


using all 
could 
build 


stands for, we 


them 


the things Roy 


win them control and 
ittendance.”’ 


said Mr 


incentive to be good . . it 


“Just like grown-ups,” Rogers, 
“kids need at 
the manager has the initiative to provide 
that incentive, he can win for his house the 
continuing friendship of both children and 


parents.” 





Harvey Warns Distributors 
Of Senate Investigation 


Distributor emselves must correct cet 


rade practices or face serious troubles, 
by Rotus Harvey 
Owners, in 


Digest 
that 


Pheatre 
{ st xhibitors 
wrote Mr. Harvey, 
should be the answer 
Neverthe 
turning to 
in a last desperate effort to 
Senate Small 
that it 
distribution for discrimination 


control 
ill exhibitor’s problems 


ore and more are 


i result the 
mittee has announced 
y guess where such action 
Mr. Harvey. He added that 
“had used 
ethical 


companies sound 


business judgment and practices in 


the past, the now infamous anti-trust suit 


would never have happened.” 


Industry Council Would 
Aid Wrongly Accused 

The 12 constituent organizations of the 
Motion Picture Industry Council will report 
back to that body 
June 18 on they approve the set 
ting up of the Patriotic Services Committee 
This body, con 


each constituent group, would facilitate in 


at a meeting in Hollywood 


whether 


posed of one member fron 


dustry people wrongly charged with Com 


munist membership or afhlhations by clari 


positions The also 


lance workers the 


tving the committee 


would extend to. tree 
opportunity now being given contract studio 
emplovec s to present their side of the story 
their in lists supplied 


other 


names 


when 


by the An 


appear 


erican Legion or organi 


32 


It would supply 
infor- 


zations fighting subversion. 


individuals with available 


the listed 
relative to their listing, and would 
tacts 


sources making the listing 


mation 


receive relevant from them for trans 
ission the 


Correct Kalmus Statement 
Technicolor has made prints from pho 


Ansco- 


good as 


tography of both WarnerColor and 
Color 
prints made directly by the 
ind the AnscoColor 
Statement 


“were as 
WarnerColor 
This 


week by 


and the results 


processes.” cor- 
issued last 
office, which last week had 
Herbert 7 
that the 


rected was 


the Technicolor 
erroneously quoted Dr Kalmus, 


president, as saying prints were 


not as good 





SKOURAS SPIKES RUMOR 
ZANUCK QUITTING POST 


Spyros P. Skouras, president of 
Twentieth Century-Fox, called "ridi- 
culous" this week rumors that Darryl 
F. Zanuck was about to sever his con- 
nection with the company. "I must 
emphatically deny that these reports 
have any basis in fact," Mr. Skouras 
said. “Mr. Zanuck and his family 
hold the largest individual block of 
stock in Twentieth Century-Fox. In 
addition, he has a long term con- 
tract which still has 17 years to run. 
Mr. Zanuck has an exacting and ex- 
haustive program ahead of him and 
it is preposterous for rumors of the 
kind mentioned above to be given 
any credence." 





Crockett Is 


Dead at 36 


William Franklin (Bill) Crockett, presi- 
dent of the Virginia Motion Picture Theatre 
board member of the 


\ssociation and a 


Pheatre Owners ot 
America, died at his 
home at Virginia 
Beach June 1. He 
was 56 years old 
and had sut- 
from 


been 
fering cancer 
for a long time. 

Mr. 
held 
Funeral 


Norfolk 


Services for 
Crockett 
at Cox’s 


were 


Home in 
Monday. 

\ prominent fig- 
ure in the exhibition 
Mr. Crock- 
entered the 
became an 


W. F. Crockett 
world, 


World War I, 
business in 1915 and 
exhibitor in 1925, when he built the Roland 
theatre at Virginia Beach. 

He built the Bayne theatre in the same 
place in 1930 and then formed a partnership 
with D. Fender. During World War II 
he was a member of the War Production 
Board Committee on Motion Pictures. 

He was also chairman of the USO Ad- 
visory Board during the second World War, 
was national vice-chairman of the War Ac- 
tivities Sixth War Loan and 
participated in many state war committee 

He had been president of the 
MPTA 1937, 


Harold Rodner, Warner 
Executive Many Years 


Funeral services for Harold Rodner, 62, 
vice-president of Warner Bros, Service 
Corporation, who died at his home in New 
York June 3, were held at Riverside Me- 
morial Chapel Friday. He is survived by 
his widow, Betty, brother Nathan and two 
sisters, Sadie Fessler and Esther Halpern. 

Mr. Rodner entered the film business in 
1910. In 1912 he joined Attrac- 
tions as Philadelphia manager and in 1915 
he went to the Alco Film Exchange. After 
filling other sales posts, he went into busi- 
ness for 1922, organizing the 
Harold Rodner Film Exchange. He gave 
this up to go to Europe for Warners in 
1928. 


Mr. 


ett, a veteran ol 
lumber 


Committee's 


activities 


Virginia since 


Soxoftice 


himself in 


Rodner known for charitable 
work. He was vice-president of the Will 
Rogers Memorial Fund, a_ trustee of the 
Jewish Child Care and was working on a 
rehabilitation Blinded War 
Veterans 


Was 


program for 


Israel Film to Neighborhoods 
“Faithful City,” produced in Israel and 
released by RKO Radio, will open first run 
in 22 New York neighborhood houses early 
in June. These are the first New York thea- 
tres to play the film since it had its world 
premiere at the Park Avenue in April. 
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by WILLIAM R. WEAVER 
Hollywood Editor 


LTHOUGH it'll be a while before the 
total score can be footed up, the Uni- 
versal - International formula — for 

splitting risks and profits with participating 
stars looks mighty attractive to this troubled 
town in this June of 1952. The formula, 
which the studio never has formally con- 
firmed or denied, is refreshingly simple, pro- 
viding simply that the star with whom the 
deal is made shall render his service with- 
out spot remuneration but will receive an 
agreed percentage of the profits (usually 50, 
by report) when, as and if profits accrue. If 
profits do accrue, the star’s share comes to 
him over a period of two or more years, in- 
stead of in one, which makes the deal de- 
sirable tax-wise. If there are no profits, of 
course, the star gets no money at all, but 
does this possibility stop him? It didn’t stop 
James Stewart, Gregory Peck, Alan Ladd, 
Tyrone Power, Errol Flynn, Irene Dunne 
or Frank Sinatra, a collection of talent U-I 
wouldn’t have ventured to bid for against 
other major studios in the cash market. 

A number of circumstances which are in 
themselves unfavorable with respect to both 
trade and talent combine, contradictorily, to 
focus favor upon the U-I deal. The cutting 
down of studio contract lists has made what 
used to be called steady employment a thing 
of the past. The rocketing of tax rates and 
the outlawing of collapsible corporations has 
made the setting aside of rainy-day money 
more difficult than ever for big earners. At 
the same time the decrease in the number of 
pictures produced per year has made even 
the top jobs numerically scarcer, and the 
rising clamor for putting the story before 
the star isn’t bettering a player's bargaining 
position. 

The U-I player participation deals are 
not, of course, the first profit-splitting ar- 
rangements ever entered into between pro- 
ducer and player, or other talent. Earlier 
models have ranged from actor-owned pro- 
duction enterprises all the way down to 
wholly cooperative undertakings in which 
everybody connected with the picture owned 
a piece of it. But the U-I setup is the first 
frankly sporting proposition offered by a 
major studio to a large number of stars on a 
strictly win-all, lose-all basis. A product of 
the conditions of the pressing present, it 
could be the formula of a fairer future. 


> 
HE Interstate Television Corporation 
announces, “Ethel Barrymore will pre- 
sent Walter Brennan, three-time Academy 
Award winner, in the first of her television 
shows for the Ethel Barrymore Theatre of 
the Air.” And among the estimable gentle- 
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men of production who confidently expect 
the theatre business to continue to support 
them in the manner to which they are ac- 
customed are the two who let Miss Barry- 
more’s and Mr. Brennan’s major studio 


> 


TUDIO crafts workers averaged weekly 

earnings of $110.40 during April, ac 
cording to the regular monthly report of the 
California Department of Industrial Rela- 
tions, which keeps track of these matters for 
some 95 labor classifications. The April fig 
ure, for a 40.8-hour week, compares with a 
March figure of $113.40 for a 41.2-hour 
week, which was the all-time high. The next 
tallest figures among the 95 listed in the 
DIR report is $100.95, the average weekly 
earnings of electrical construction workers, 
who averaged a 36.8-hour week. Still this 
industry’s, then, is the right to boast of being 
the most highly-paid, a type of boast the 
public has never failed to respond to in all 
the long history of show business 


~~ 


AST weekend the board of governors of 

the Academy of Motion Picture Arts 
and Sciences reelected Charles Brackett to 
the presidency of that organization for what 
will be his fourth term. His predecessor in 
office, Jean Hersholt, also served four terms 
This is a demanding presidency, perhaps the 
most demanding other than the nation’s, for 
the Academy, child-in-common of the 11 
principal branches — of 
answerable to all of these plus the plaintive 
press, attracts trouble like Truman. Ex- 
president Hersholt could handle the job be- 
cause he was independent of the film in- 
dustry, deriving his income from radio. 
President Bracket was independent of both 
media before entering this one in 1937 and 
still is. Nice casting. 


> 


NCE upon a time, when The New 

Yorker was a smart little local maga- 
zine seeking a class circulation of 50,000 
ready spenders for costly merchandise, it 
was deemed smart management to install a 
picture-review policy based on the slick 
theory that readers of the sought qualifica- 
tion would look up to a magazine that 
looked down on motion pictures. That was 
1925, and never for a moment since then has 
the film industry been allowed to forget that 
all Hollywood pictures stink and all imports 
are wonderful, in the pages of The New 
Yorker. Notwithstanding which _ bluntly- 
stated anti-Hollywood policy, the great- 
hearted Leo the Lion spread wide the rug 
of welcome a while back to The New 
Yorker’s gifted Lillian Ross, who is now 
slashing Leo and his people to ribbons in a 


contracts lapse. 


production and 


THIS WEEK IN 
PRODUCTION: 





STARTED (2) 


INDEPENDENT 

The Glass Wall 
( Shane- Tors 
Prods.-U.A. re 
lease) 

REPUBLIC 

Tropical Heat Wave 


FINISHED (6) 
COLUMBIA 


Blue Canadian 
Rockies (Autry 
Prod.) 

MGM 

Time Bomb (Eng 
land) 

MONOGRAM 

Flat Top (Cinecolor ) 

20TH CENTURY-FOX 

Bloodhounds of 
Broadway (Techni 
color ) 

Pony Soldier (Tech 
nicolor ) 

UNIVERSAL-INT'L 


Magic Lady 


SHOOTING (28) 


INDEPENDENT 

In the Money (Inter- 
continental Films 
Prods.-Lippert re 
lease) 

Bela Lugosi Meets the 
Gorilla Man (Jack 
Broder Prods ) 

The Black Pawn 
(Eros Films Ltd 
Lippert release ) 

The Thief (Fran 
Prods.-United Art- 
ists release) 

Decameron Nights 
Film Locations, Ltd 
Prods.-Eros Films 
release ) 


Panic Stricken (TI 
Prod.-20th Fox re 
lease ) 


MGM 

Naked Spur (Techni 
color) 

I Love Melvin 
( Technicolor ) 

Tribute to a Bad Mar 

Plymouth Adventure 
( Technicolor ) 

Lili (Technicolor ) 

Everything I Have Is 
Yours 


PARAMOUNT 
Road to Bali 
( Technicolor ) 


REPUBLIC 

The Wac from Walla 
Walla 

Thunderbirds 


RKO RADIO 

Beautiful But Dar 
gerous 

Hans Christian An 
dersen (Goldwyn 
Prod.-Technico!or } 


20TH CENTURY-FOX 
Big Man 
Something for the 
Birds 
Tonight We Sing 
( Technicolor ) 


UNIVERSAL-INT'L 

rhe Great Compan 
ions (Technicolor ) 

Cattle Kate (Techn 
color) 

Willie and Joe Back 
at the Front 


WARNER BROS. 
The Desert Song 

( Technicolor ) 
Big Jim McLain 

(Honolulu) 
Springfield Rifle 

(Warner Color) 
The lron Mistre Ss 

( Technicolor ) 
April in Paris 

( Technicolor ) 


series of articles entitled “1512.” 


The New Yorker as a 


Leo still thinks of 


Could be 


glib little local magazine edited for about 


50,000 glib people. 


Its circulation today is 


349,826. Maybe the New Yorker manage- 
ment hasn’t got around, either, to realizing 
the thing’s a big book now. 


> 


NLY two new pictures got started dur- 
ing the holiday-shortened week, while 


six others were being finished, bringing the 


shooting level to 30. 


Shane-Tors Productions, which releases 
through United Artists, started “The Glass 
Wall,” with Vittorio Gassman, Gloria Gra- 
hame, Robin Raymond and Douglas Spencer 
in the cast. Ivan Tors is down as producer, 
Maxwell Shane as director. 

Producer Widney Picker started “Tropi 
cal Heat Wave” for Republic, with Estelita 
and Robert Hutton, directed by R. G. 
Springsteen. 


AIO POR NCA a a tt 


sere APNE 


enemys 











HIT FRENCH RED 


BLOW AT U.S. 


KAHN 


it Frances S. co produc 


hotagec bv ¢ 


ommunist 
he 


mtained in i 
nittes 


industry. |. P 


report on 


» drew up the also said the 


report 


1 Centre was unhelpful in 


net mentions an important chapter 


1948 film agreement which has never 


rried out. It states that receipts fron 
should be 
production ot Franco 

iN M. Lanet, the 


en transferred to 


shown in France used 


American 
funds were 
the 


os a 


ulte 


led the 


1 a serious loss for 


practice “extremely 


Plan New Measure 


ot things to come, as far as 
relations are concerned, may 
also in a 


National 


d in the 
to be 


ifter the current 


report and 


placed before the 
TEeECess 


1] provides lor i 


lown 


sid Law 
will only be 


new 
that aid 


nthe 


given 
majority of the 
chief organ 
Phis 


\merican capi 


ind when the 
French suggests 
ade with 
| by French producers, will 
195] 


S. film was made Phis 


important In 
in two versions 
the French 


pro 
the ground jhat 
It now 
film 


law 


h production 
bill 


neaning of the 


new such a 


French may only 
(American claims 
ranco U 


might open up the 
films, particularly 


. 5. produc 


authorities ieel 
it legislation 


easie! 


Producers will have to produce detailed es 


timates. Salaries paid will be at minimum 


level although producers may pay higher 


rates if they wish. In any case, increased 
j 


costs will not produce increased aid 
The fund 


cent 


will draw reserves from a 10 
theatre takings and 


imposed by the 


per 
from the 


tax on 


gross 
tax” Gov 
films 
to 1,800 francs per metre for fe 
French 
300 


“ISSUE 


ernment on all released. This comes 


itures in ihe 
dubbed films, 


language, including 


and francs per metre for original vet 


sion films 


The Cinema d’Essai, which was started 
film 
Phe 


unique inasmuch as all the films shown there 


three years ago by French critics, 15 


moving to a larger theatre. theatre is 


ire the choice of a panel critics Phey 


are chosen for two 


ties 


one or particular quali 
Many 


advertised 


and are often very old films are 
picked up by other theatres and 
as having been the choice of the Cinema 


(Essai 


The Film Francats and Cinemonde—the 
former a trade paper and the latter a gen 
al film thei 
awards for 
film 
picture of the year. 


magazine—have announced 


1951. Both 
“Un Grand Patron” 


voted the French 
as the best 


However, they differed 


French 
on imports. Film Francats picked “Samson 
and Delilah,” probably because of box office 
picked the Italian 
* The trade 


and Cinemonde 
Too Late 
and 

The 
Peck 


returns, 
‘Tomorrow Is chose 
Bette 


of the vear 


Davis Gary Cooper as the stars 


chose Miss Davis 


public 


ind Gregory 


MEXICO 


by LUIS BECERRA CELIS 
in Mexio City 
more han 


Mexican 1 hol 
thei 


pictures are 
America 
favorable, it was 


Vega, assis 


foreign 


their own in Latin 


sition Is very announced 
Armando 
tor 1! charge ol 
Peliculas 
the distribution of selected Mexican 
| 


j 
hired 


recently by tant 


} 
mutior 
Mexicanas whic 


tions abroad. Censors 


Vega said 


try to country, Mr 
Na 


func 


Ik sus Castillo Lope z. director of the 
il Cinematographic Board which 
Ministry of 

fundamental probl 


ons under the Interior 


says the trade’s 
ind = |e 
idded 


to solve this 


creasing production cost ) 
turns on investments. He that 


Government was atten 


iting 
problem with the appointment of two con 
' 


him productio1 


one to examine 
other 
prohts trom pictures 
port back to 
reports 


mittees costs 
to find means for 
Both 


Uruchurtu 


ind the Increasing 
ips will 


Te 
These 


table 
is conducting 


Secretary 
the 
meetings which the Ministry 


will be basis of round 


with all branches of the picture industry in 
an effort to render the most effective gov- 
ernment aid to the business. 

Mario de la Cueva, manager of the irade’s 
own bank, the semi-official Banco Nacional 
Cinematografico, S. A., took a 
of the situation. Lauding Gov- 
efforts to aid the industry, he 
the situation of the trade 
was not alarming and that these were merely 


more opti- 
mistic View 
ernment 
asserted present 
problems that are normal for any business 
must be surmounted. “I do not think 
the trade at present is confronted with any 


grave crisis,” he commented. 


and 


\ TV station each is expected to be in 
operation in November in two leading pro- 
vincial cities, Guadalajara, capital of far 
State and this country’s 
city, and Monterrey, the 
Nuevo Leon State, important northeastern 
The stations will be owned 


and operated by Emilio Azcarraga, a leading 


western Jalisco 


second largest 


industrial center. 


who 
the 


exhibitor and radio station operator 


recently purchased the equipment in 
U. >, 


the 
educational 


Because public is not accustomed to 
box 


In fact, 39 producers who 


them, pictures are poor 


office in Mexico. 
tried that 


the 


of film have failed during 
according to Juan 


type 


past two decades, 


Orol, producer here. 


Plans to build theatres in towns that now 
them to 
Mexican pictures in Mexico 


lack insure wider exhibition of 


are under con- 
sideration by the Banco Nacional Cinemato- 
grafico, S. A. The bank intends to seek 
private capital for this enterprise 


ISRAEL 


by ALBERT DE MATALON 


in Tel-Avit 


siblical 


been photographed 


themes have 


utilizing 


Three films with 


recently here, 
iuthentic settings. 

lhe first, directed by William Dieterle, is 
the Columbia picture “Salome” which is te 
star Rita Hayworth. Parts of it were filmed 
on the banks of the Jordan and in the ad- 
jacent hills near Menahamieh. Hundreds of 
trained riders on horse-and-camel-back, 
long with some 200 men and children irom 
Jordan Valley settlements took part in the 
scene as “extras.” 


Che second picture, “Barabbas,” is being 
done by a Swedish group for Sanderb-Film 
Co. It is based on a the distin- 
Swedish author, Lagerkvist. 


tarabbas was arrested together with Christ 


story by 
guished Par 
| 
and His disciples and sentenced to death by 
crucifixion, He was later released, only to 
be hanged in Rome afterward, being accused 
of taking part in the burning of the city. 

Biblical story 


Ben Oyserman was 


Shot here recently was the 
and Isaac. 


The performers are all Israelis 


ot Rebecca 
the director 


and were picked from various local theatre 
The picture is in English and in 
Technicolor and runs about 35 
minutes. The first story deals with Rebecca 
and Isaac and the second with Ishmael and 
Hagar. 


groups. 


i 
2 
RK 


color by 
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Distribution 
Realignment 


Under Study 


How to “streamline” distribution so that 
film gets from company exchange to theatre 
rapidly and being 
studied in exhaustive detail by the Motion 
Picture Association. The studies were set in 
motion by a recommendation recently for 
such streamlining from the organization’s 
president, Eric A. Johnston. 

The results will be considered and pos- 
sibly used by the distributing companies, 
depending upon cost analyses. It is 
sible, observers have pointed out, that fewer 


more more easily, is 


pos- 


exchanges may well be more efficient, but 
that the ability of the carriers to cooperate 
is the vital point. 

Mr. Johnston’s recommenation was in his 
annual report, and he said “the traditional 
machinery of the industry for distribution 
should be streamlined because changing pat- 
terns of demand, transportation and popu- 
lation have dislocated the accustomed pat- 
terns.” 


New England Group Holds 
Series of Local Meets 


Officers of Independent Exhibitors of 
New England, led by Norman C. Glassman, 
president, last week conducted a series of 
four regional meetings with theatre men in 
Concord, N. H.; Augusta, Me.; Montpelier, 
Vt., and Springfield, Mass., to inaugurate a 
program of roots” with 
local members. Television was the major 
subject at the Concord meeting, with ex- 
hibitors opposition to 
any Hollywood aid to the new medium. 
Maine theatre men urged national Allied to 
insist on the inclusion of film rentals in any 
arbitration plan. Wilbur Snaper, national 
Allied president, addressed the final meeting 
in Springfield. Officers of Independent 
Exhibitors making the four-day trip in- 
cluded, besides Mr. Glassman, Irving Isaacs, 
vice-president, and Ray Feeley, executive 
secretary. 


meetings 


“orass 


expressing definite 


Acquit Rochester Theatre 
Manager in Bingo Case 

\ jury in Rochester, N. Y., has acquitted 
Hayes, manager of the Strand 
theatre, of a lottery charge based on Bingo 


James J. 


Attorneys 
asserted 


games played in his theatre. 

based the defense on what they 
was lack of evidence to prove that Strand 
patrons were paying for Bingo when they 
went to the Strand, which 
Bingo between components of double feature 


sandwiched 


program. 

Only defense witness was Mrs. Regina 
King, who testified she played Bingo but 
paid no admission, arriving just in time for 
the game and leaving immediately after the 
3ingo portion of program was completed for 
the ey ening. 

Assistant District Attorney John Mastrella 


MOTION PICTURE HERALD, JUNE 7, 1952 


People in Se ews 


CHARLES BRACKETT has been reelected to 
his fourth term as president of the Acad- 
emy of Motion Picture Arts and Sciences 
Other officers are GeorGE Murpny and 
SAMUEL G. ENGEL, vice-presidents ; FRED 
L. MeTzLer, treasurer; WILLIAM Horn- 
RECK, treasurer; JOHNNY 
GREEN, ANNE 3AXTER, as 
sistant secretary. 


assistant 


secretary ; 


Rosert Lury, managing director of United 
Artists in Japan, has arrived in New 
York for conferences with ARNOLD 
Picker, foreign distribution vice-presi 
dent. 


Ep X. CALLAHAN, New England division 
manager for Twentieth Century-Fox, has 
from the 


resigned effective 


May 31. 


company 


SipneEy <A. Myers, assistant managing 
director of British Lion, arrived in New 
York by plane this week and was to 
leave for Hollywood Thursday. While 
here, he will view independent product for 
distribution by his company in the British 


Isles 


MuN1Io PopuHorZER has sold his interest in 
the 86th Street theatre in New 
York, and has acquired the entire out 
standing stock of the Casino Film Ex 
change which specializes in the distribu 


Casino 


tion of German-made films 
Herc C, McIntyre, Universal’s managing 
director in Australia, has arrived in New 
York for with home office 
executives. 


conferences 


introduced police witnesses, one of whom, a 
policewoman, testified that she paid an ad- 
mission and played Bingo. She said the ad 
mission charge that higher 
than that charged by the theatre on nights 
when movies were the only fare. It was on 
the contention that the extra admission 
charge existed that police arrested Mr. 
Hayes. The Strand meanwhile has contin- 
ued regular Bingo with the 
price of admission the same on Bingo nights 


evening was 


programs, 


as on other evenings when only films are 
offered. 


File Percentage Suits 

Louis A. Linder has been named defend 
ant in eight percentage actions filed in 
Federal Court, Columbia, S. C. Paramount, 
Loew’s, 20th-Fox, Warners, RKO, United 
Artists, Universal and Columbia each filed 
a separate action for connec 
tion with reporting of receipts at the Pelzer 
theatre, Pelzer, S. C.: Piedmont theatre, 
Piedmont, S. C.: Williamston theatre, Wil- 
liamston, S. C., and Pendleton theatre, 
Pendleton, S. C. 


damages in 


At Lowe has been appointed Universal's 
office representative for Latin America, 
while Marton JorpAN has 
ferred to the company’s Paris office as 

Europe, 


been trans 


district sales representative in 
AMERICO AROAF, 
president and general sales manager of 


Universal International Films, Inc 


according to vice 


RicHARD ALTSCHULER, president of Repub 

lic International, has left for London 
Ropert W. Sevic, of Denver, Colo., execu 
tive assistant to Frank H. RICKETSON, 
Jr., Fox Inter-mountain Theatres presi 
dent, citation May 31 
naming him the year’s outstanding man 


was awarded a 


in Colorado. The award made at a 
banquet sponsored by the Pre-Law Club 
of East High School 


was 


James McGuinn, public relations executive, 
has been appointed public relations direc 
tor for USO-Camp Shows, Inc 


STOKES 
CLARK, all 


MADELEINE TREMBLAY, Betty 
ELMER HECHT BURTON 
Wometco 
watches during a banquet in Miami, Fla., 
when they members of the 20 
year division of the Wometco Old Guard 
Club. MircHett WoLrson SIDNEY 
MEYER, co-owners of the circuit, made the 


and 


circuit employees, received 


became 
and 
awards. 
LOUIS DI 
the Film and Forum Symposium at the 


Festival of the Creative Arts sponsored 
Waltham, 


RocHEMONT, producer, will lead 


by 3randeis University at 


Mass., June 12-15 


Fox Family Club Names 
T. A. Shaw President 


The 20th Century-Fox Family Club has 
elected the following new officers: Theodore 
A. Shaw, president; Robert Warsk, vice 
president; Marion Murphy, secretary, and 
Elected to the 
were: Fred Bullock, 
Reinhardt, Eugene 
Bernie 
John Galese, Fay Eichler, Fanny Kenning 
son, John Kulkin, Herbert Jaffe, Claud 
Lewis, Jr., Julia Wolpin, Dorothy Waltzer, 
Gerard Leo H. Israel 
Mr. Israel also was named publicity man 


Roy Stevenson, treasurer. 
board of 
Walter Bishop, Harry 


McEvoy, James Cronin, 


governors 


40zzone, 


L’Esperance and 


ager of the club 


RKO Reports Quarter Loss 

The operations of RKO Pictures ( orpo 
ration and subsidiary companies for the 
three months ended March 29, 1952, resulted 
in a net loss, unaudited, after all charges, of 
$1,956,652, which compares with a loss of 
$1,086,365 for the first quarter of 1951, ac- 
ording to a company report. 
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BALTIMORE 


Barry 


Goldman, « i barker of Variety 
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BOSTON 


Pome 


Hill has 


Too Late’ Beacon 
ull existing use record 


wrrow Is 
broken 


36 


in the 680-seater, where it looks set for a 
record-breaking length of run engagement. 

The Robinson-Maxim championship 
ight on June 23 will be 


»OSTON theatre screens, 


telecast 


theatre 
the downtown 


and Loe w’s 
secto re la 
rhis fight marks the public debut 
installed RCA television equip 
state The ¢ ipit l, Lowell, 
is on a weekend policy, as is the Warren, 
Whitman, with Walter Mitchell, owner of 
Morse Franklin considering the policy 
Loring Hall in Hingham, 
from a weekend policy to full 
due to the expected influx of summer 
John Dervin, former 
with Stratford 


town 
the newly 
ment at the 


however, 1s 
returning 
time, 
visitors Boston 
film man now Pictures in 
New York 
Ralph Snid 
out of the hospital after six weeks treatment 
ind is preparing to visit his sun home 
in Gloucester 
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exhibitor and hotel man, is 


Sam ichmond, Lux 
othce Mar 
Mullin, president of th hildren’s 
Foundation, ds the 


meeting 


space 
pac 


Re S¢ arch 
directors 
Building. 


BUFFALO 


Morris Lefko, eastern district s 

RKO Pictures, in 

with Jack Chinell, local exchange 
Max Yellen and Ro i 
Murphy, Century theatre 
lranchot Tone, Constance 
Lake, Melvyn 


umong the screer 


annual 
Jimmy 


new 


iger for 
ference 
manager, and 
executives ‘ 
Bennett, Veronica 
Douglas and Kim Hunter 


players booked at Famous 
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Artists Country Playhouse, East Rochester, 
for season which opens July 1. Jane 
Keeler of local Studio Theatre fame, cele 
brated her Silver Anniversary the other 
evening when associates presented her with 
1 47-day theatre-going European trip and a 
wrist watch More opposition grief for 
downtown first-runs: they’re telecasting the 
ball games at night from Offerman Stadium. 
The Cameo theatre in Rochester, a 
house, has been closed. The Tem 
ple, another Schine theatre in the same city, 
will be open only Friday, Saturday, Sunday 
ind Monday for the Summer months. . 

One of Ira E. Epstein’s first official acts as 
city manager for UPT in Rochester was to 
stage a sneak preview at the Paramount... . 
Collections for the Cerebral Palsy Fund 
underway in the theatres of the 
area With much-improved 
local first-run screens business 
the three-day holiday period 


Schine 


drive are 
Buffalo 
product on 
was up for 


CHICAGO 


Sunny, clear weather hurt Loop business 
m Decoration Day, but evening business the 
helped to offset the sag in 
ittendance . The Wesmont theatre, West- 
mont, Ill., has closed Max Mazur of 
National Screen is visiting several cities in 
the Midwest as well as New York City on 
his vacation Eitel’s Palace has set aside 
several sections of the Mezzanine for re- 
served-seat admissions in a move to enable 
reserve blocks of 


previous day 


conventioneers, etc., to 
seats for special parties The Monroe 
theatre held “Pin-Down Girl,” wrestling 
picture, for a third week. Word on Film 
Row was that the house had grossed $13,000 
with the picture in the first two weeks. ... 
The Park theatre, recently reopened by 
ex-B & K booker and assistant manager 
Harry Sears, has joined Allied Theatres of 
Illinois and the Allied Booking Circuit. 
The straight art policy has been dropped 
for a multiple change setup Florence 
Latch, who resigned after 17 years as 
switchboard operator at the Warner Thea 
tres office, was feted with a party by her co- 
workers Mr. and Mrs. Otto K. Eitel are 
vacationing in Santa Barbara, California. 
He is the owner of Eitel’s Palace. ... Eight 
theatres in Chicago now have RCA Syncro 
f They are the Alex, Apollo, Clark, 
Colony, Eitel’s Palace, Kedzie, Monroe, and 
Ramova. Basil Charuhas’ Elm in Elm- 
Park is going back to a full-time 
operation Mike Stern, of the Joseph 
Stern circuit, and his wife Gloria became 
parents for a third time with the arrival of 
i daughter “Anything Can Happen,” 
into the Ziegfeld “Outcast of the 

nds” is booked for its Chicago premiere 
it the J. & E. Balaban Esquire Jack 
Kirsch, president of Allied of Illinois, and 
Mrs. Kirsch have announced the forthcom- 
ing marriage of their daughter, Eileen 


to Dean Stuart Wolfson June 22. 


creens 


wood 


vent 
Ts] 


ta 


Gloria 
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CINCINNATI 


An additional source of theatre competi- 
tion will be encountered with the opening 
of the six-week summer opera season at the 
Cincinnati Zoological Gardens, scheduled to 
get under way July 1... . Nat Levy, RKO 
division manager and Terry Turner, ex- 
ploitation head, were here recently to 
explain to exhibitors the details of promoting 
the forthcoming re-release of “King Kong.” 

Another recent visitor was Colonel 
Joseph F. Goetz, USAF, head of the Armed 
Forces Professional Entertainment Bureau. 

. The 3,300-seat RKO Albee is conducting 
a “Star Search,” the second in a series 
sponsored by local radio station, WLW. 
George Turlukis, operating the Ramona 
\uto theatre, within the city limits of Ham- 
ilton, Ohio, recently awarded tickets with 
a total value of $500 for the best sugges- 
tions from patrons on how the operation of 
the drive-in could be improved. 


CLEVELAND 


Urban (Andy) Anderson, recently re- 
signed as general manager of the Northwest 
TV Theatre cricuit of Minneapolis, has 
rejoined Associated circuit of Cleveland as 
manager of the SkyWay drive-in, Madison, 
and the Skyway drive-in, Ashtabula. 
Steve Vernarsky, owner of the Palace thea- 
tre, Hubbard, has endeared himself to the 
parents of the town teen-agers with his free 
show for the juniors and seniors attending 
the local High School prom. Object is to 
keep the children near home after the 
dance > Kramer of Associated Cir- 
cuit is back from a West Coast visit. 
Fred Heuter has closed his Dixie theatre, 
loledo, for the summer. . . . The Warner 
theatre department personnel, now reduced 
to Dick Wright, district manager; Joe 
Weinstein, buyer-booker; D. Leonard 
Halper, maintenance, and Robert Giles, en- 
gineer, moved out of the long established 
offices in the Warner Bldg. and into space 
in the Allen theatre. . . J. Knox Strachan, 
former Warner publicity director, has been 
appointed district manager of Warner's 
southern Ohio houses with headquarters in 
Lima. . . Mrs. Marjorie Lawrence was re- 
elected president of the 35-year-old Cleve- 
land Cinema Club. John Gorsuch and 
Ralph Wood, owners of the Community 
Theatre, Cadiz, Ohio, are holding periodic 
wrestling matches, drawing attendance from 
the surrounding area, with admission from 
$1.50 to $3.00. 


COLUMBUS 


Columnist Ben Hayes of the Citizen 
printed the rumor that the Statler hotel in- 
terests are contemplating acquiring the RKO 
Grand building and the Hartman theatre 
building. Arthur Manson, RKO ex 
ploitation representative, in town for the 
showing of “The Faithful City” at the 
World 
was named “Miss National Boat Race of 
1952” in finals of a bathing beauty contest 
held at Loew’s Ohio. Cadet Richard 
Secord of West Point, former assistant 
manager of Loew’s Broad, is in town for a 
month’s leave following completion of his 
first year at the U. S. Military Academy. . . . 
Ed J. Fisher, former United Artists repre- 
sentative in this area and later Loew’s pub- 
licist in Cleveland, writes that he is now 
national newspaper contact man for Colum- 
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"This is one of those days | could do with a world premiere!" 


bia studios in Hollywood. ...C. F. Pfister, 
newly elected president of the Independent 
Theatre Owners of Ohio, was in town con 
ferring with Wile, ITOO executive 
secretary, before the two left for New York 
for conferences with COMPO 
industry matters, 


DENVER 


Atoz Amusements, Inc., is 
Jewel for two weeks to give it a 
remodel job, and will reopen it as the Ritz, 
with a single-bill second run policy, with a 
week’s run. Seating capacity will be cut 
from 630 to 500, with new push-back Kroeh 
ler loge seats throughout. . . . Opening day 
of fishing season usually cuts business about 
in half at theatres close to good fishing 
spots in the Denver territory. . Mitchell 
Kelloff is remodeling the Chief, La Veta, 
Colo. . . . Don Davis, district manager for 
RCA, was in for business calls, and visited 
Western Service & Supply, their Denver 
branch. Mr. Davis headquarters at Kansas 
City, and was on his way to Santa Fe., 
N. M., to attend the convention of the state 
TOA. ... F. T. Murray, Universal head 
of exchange operations, was in for a few 
days conferring with Mayer Monsky, branch 
manager, and others of the local staff at the 
branch office. 


DES MOINES 


Bert Thomas, Warner salesman, was on 
the sick list... . Mrs. A. H. Blank was re 
turned to her home after a stay at the Mayo 
Clinic in Rochester, Minn. ... Harry Wat 
ren, formerly of Central States, and now a 
resident of Tucson, Ariz., was a_ recent 
guest here. . . Two cowboy film stars will 
appear in Des Moines at the Greater Lowa 
Rodeo June 11 to 15. They are Duncan 
Renaldo (the “Cisco Kid”) and Leo Carillo 
(“Pancho”). Pioneer Theatre Co., of 
Minneapolis has converted its Dallas theatre 
in Perry into a business building and has 
offered it for rent. Harold Field, Pioneer 
president, said that his company feels the 
addition of the Drive-in theatre together 


sob 


leaders on 


closing the 
$75,000 


with the modernization of the Perry theatre 
gives movie patrons of the area more entet 
tainment facilities than most Sol Yae 
ger, RKO salesman, is a father for the third 
This a daughter Barney 
Brotman has closed two of his theatres after 
30 years of operation, The Ritz in Rock 
Island and the Highland in Moline lri 
State held a grand reopening of two remod 
eled theatres, one in Davenport, the other 
in Rock Island. Special sections of papers 
in both cities devoted space to congratula 
tions from distributors and merchants for 
\. H. Blank and Tri-States for their long 
service to the Quad-Cities. Special stage 
shows and personal appearances of stars 
were included in the festivities at the Cap 
itol in Davenport and the Fort in Rock 
Island. . The Vern Theatre in Lu Verne 
has raised the admission price for children 

who are not accompanied by a 


time one’s 


under 12 
parent. Hereafter such unaccompanied chil 
dren will pay 25 cents; accompanied by a 
parent, the ticket will remain at 10 cents 

Don C. de Leon, for many years a pro 
jector operator in Des Moines, died in 
Oelwein of a heart attack 


DETROIT 


Dillon 
Artists tied in with the local navy recruiting 


Krepps, manager of the United 
station to publicize “Skirts Ahoy!” ... Dave 
Idzal has Louis Armstrong and Fran War 
ren on the Fox stage for a one-week stand 

Dave Wilson, executive manager for 
Community Theatres reported landscaping 
it the Bel-Air drive-in will be completed in 
a few weeks. . . . Boxoffice receipts at first 
runs were over average for the holiday 
weekend with “Skirts Ahoy” at the United 
Artists setting the pace... . Earl J. Hudson, 
president of United Detroit Theatres was in 
New York to assist in raising funds for the 
Cerebral Palsy campaign Jack Wag 
ner, manager of the Ford-Wyoming drive 
in for Clark Theatre Enterprises is ready 
to start construction of a new drive-in to 
be located on the outskirts of Cheybogan, 
Mich Sam Baker, closed his 
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who 
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heatre, Lynn Mass 
been named student 
20th-Fox exchange in New 
Wilham I 
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INDIANAPOLIS 
The Alli 


d Theatre 
idering s res ol 
tate Trueman 
ATOL and national 
COMPO meeting at 
Landis has 
neighborhood 
lamletr 


Indiana 


meet 


owners ot 


regional 


ittend 
9-1] 


Strand, East sick 


(reorge 


he summer. The 
the South side Garfield 
Annette Kuebler has in 

booth equipment at the Astra, 
Sam Ochry, Universal branch 

h attended a dis 

in Atlanta, Ga Forrest 
mtinued hi 


circuit 


week 


salesmen 


round of personal ap 
ind small town thea 
a First 
nterest 


run 
ideal 


ove! 


and 


oderately 





was big fo firstruns 
ere Warwick Encore”, 
n’ third Vogue, 
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ioy” and “Shadow in 
booker at 

11 years, formerly 
Ashland thea 


it home 1s 
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Buford ¢ h, relief man 1 Loew’s, 
New 
tory to taking over . i for 
Burkhardt, 1 
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iver, Trot 
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in Kansas City, prepara 


Howard 
M idland, 


Starts on his 


Loew's 


its VI latter 


7 board of directors 
ot the kK insas Theatre Assn ation 
will meet June Kansas City 
for the tall 1 ing The 


drive-im put on idmgeht show 


vacation June 
to plan 
Riverside 


with “The 


38 


Bride of Frankenstein” the added attrac- 
tion; the Boulevard showed “The Invisible 
Man” as the midnight extra At both thea- 
tres patrons stayed for the late show with- 


out additional charge 


LOUISVILLE 


The Arista theatre, Lebanon, 
and managed by O. D. Hopper, ts in process 
redecorated In 
improvements are new 
fixtures. The 
premiere of “I Dream of Jeannie” 
offered at the Rialto Theatre here, 
on June 6. The Rialto is managed by John 
son Musselman Middleton other 
stars of the film are scheduled to appear in 
Robert Enoc h, owne!l and man 
state and the 
congrat 


co-owned 
remodeled and 
cluded in the 
drape ries and new 
world 
was to be 


ot being 
many 
ligt Ww 
ighting 


Ray and 
person 
iger of the indoor theatre, 
Star-Lite drive-in theatre, offered 
ulations to the Elizabethtown High School 
Class of 1952 and sent guest tickets to the 
State and Starlite for one week J. M 
(Monk) Arnold, formerly m 
Arru’s Twin drive 
manager of a drive-in in 
returned for Out of town exhibi 
tors recently included 
Robert L. Harned, Theatair drive-in, Jeffer 
sonville, Ind.; Bob Enoch, State and Grand 
Elizabethtown, Ky.; E. L. Orn 
theatres, Marengo, Ind., 
Harned, Empire Theatre, 


inager of Lou 
in theatre here, and now 
Miami, Florida, 
a visit 


seen on the row 


theatres, 
Ornstein 
and Mrs. R. L 


Sellersburg, Ind 


MEMPHIS 


Two new 
debut in the Memphis trade 
is the 600-car Starlite owned by 
Lowrey and associates, at Jonesboro, 
opening early this month. The 
drive-in at Winona, Miss., which ex 
pects to open around July 1 Doak Rob 
erts, district manager, Warner 
Dallas, was in Memphis on business 
First run Memphis theatres suffered severe 
losses due to strike in 
Memphis. Neighborhood houses and drive 
ins reported business about normal 
Mid-South exhibitors booking and shop 
ping on Film Row included H. W. Pickens, 
Steele; W. F. Ruffin, Jr., Covington; M. E 
Brownsville; R. B. Cox, Batesville; 
Jin nue Singleton, Marked Ire es Paul 
Shaffer, Marked Tree; Walter Lee, Little 
Rock; J. H. Moore, Crenshaw ; Ornie 
Ellis, Mason 


MIAMI 


Claughton Theatres has 
tiations with Ed Singer on a long term lease 
of the Rok theatre on Miami 
The house will be a first run 
Wometco League” contest, the 
tacular rise of the Mayfair Art to the num 
ber two spot, is still amazing to manage 
Walter Klements. Placing 19th in the first 
week's results, Mayfair moved up steadily 
to squeeze into 8th place in the 7th week 
With the 13th and final week ahead, all 
managers are winding up for the slide for 
Standings for the 12th week were 
Mayfair Art; Hiracle; 

Miami; Surf; Grand 
way With Don Jacocks, manager of 
the Regent on a leave of due to 
illness, Jack Miller has now taken over the 
James Martin assumed 
it the Olvn pla. 


stein, 


making their 
territory. One 
Robert 
Ark., 


second is a 


drive-ins are 


new 


a general street car 
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MILW AUKEE 
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VanNorman is the new manager 
of the Times theatre here since Charles 
Schwarz took it over as of May 29.... 
Nick Johnson is taking over the Wisconsin 
theatre in Sheboygan and is bidding for 
first run. He also took over the Majestic in 
Sheboygan which is a second run house. Mr. 
Johnson operates the Strand in Manitowoc. 
lox-Wisconsin is giving up their thea 
tre in Port Washington John Steinfled, 
formerly with Fox-Wisconsin, will become 
issociated with the Sherman circuit, owned 
by Barney Sherman. He now has the Fern 
and Hollywood besides the Peerless 
Che Shorewood theatre closed 


MINNEAPOLIS 


Ralph Pielow, Jr., 
Century-Fox branch 





Iwentieth 
manager in Minne- 
polis, is the owner and manager of the 
(Juad-States Theatre Service, a newly or- 
ganized booking and buying service, serv- 
ing theatres in four states Don Hicks, 
Paramount branch manager in Des Moines, 
lowa, was a recent visitor in Minneapolis 

The Mohawk theatre had a fire just be- 
fore the regular opening time with a loss or 
damage estimated at approximately $40,000. 
One fireman was hospitalized as the result of 
being overcome by smoke... . Visiting were 
Leo Molitor of the Superior theatre, Su 
perior ; Clint Norine of the Frederic theatre, 
Frederic; Robert Bergquist of the Chisholm, 
Chisholm, Minn Don Peterson of the 
3rookings, South Dakota; and Fred 
Schnee of the Unique and Hollywood thea 
tres, Litchfield, Minnesota. 


NEW ORLEANS 


C. H. Pond assumed 
Gulf in Pensacola, Fla Out of town 
exhibitors seen on the row were Harold 
Jenkins, Sundown drive-in, McKenzie, Ala. ; 
kK. V. Landaiche, Pass Christian, Miss.; Mr. 
and Mrs. Al Randall, Woodville, Miss.; 
Herb Hargroder, Beverly drive-in, Hatties 
burg, Miss \lex Rosenthal, Silver City, 
\lexandri, La Sid Fuhrman, Madison 
ville, La.; Larry Lampo, Jeanerette, La.; 
Mrs. Bertha Foster, Violet, La.; Charles 
Waterall, Prichard, Ala.; G. E. Padgett 
ind C. H. Pond, Gulf, Pensacola, Fla.; Ade 
line Savoie, Liz, Paincourtville, La.; and 
Albert Tate, Jan, Ville Platte, “-_" 
Visitors at Joy Theatres to confer with 
president Joy N. Houck who planed in from 
his home in Shreveport, La., were Aleck 
Rosenthal, Alexandria, La.; Jack Pope, Ray- 
ville, La., and Asa Willis, Joy drive-in, 
Shreveport, La Joe Kiefer now operat 
ing the Crescent drive-in. He replaced Joe 
Aspley managers E. V. Landaiche’s 
Pheatres in Biloxi, Miss. . James King, 
formerly with Southern Amusement Com 
pany attending Paramount Gult’s managerial 
training school 


OKLAHOMA CITY 


The new 
Barton 


former 


College, 





operations of the 


who 





Bomber drive-in theatre in the 
theatres, was formally 
opened May 24. Mrs. H. C. Johnson is 
manager Mrs. Ethel Dinkins, manager 
of the Sky Train theatre, was the guest 
speaker at the Professional Women’s Club 
at Tulsa, Okla Mrs. L. H. Thomas, 
manager of the 66th drive-in theatre, 
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honored with a celebration of her birthday, 
May 27, at the offices of the Barton 
Pheatres. . “The Wild North” has been 
held over tor the second week at the Har- 
ber theatre. “The Outcasts of Poker Flat” 
has been held over for the second week at 
both the Tower and Capitol theatres... . 
The Skyview drive-in theatre, at Ardmore, 
Okla., had a special for Thursday May 29. 
\dmission price was only 50 cents per cat 
load. Showing on the screen was “Iron 
Man.” . W. L. Weir, of Victoria, B. C., 
has purchased the Senator drive-in theatre 
at Prescott, Ariz., from W. L. Barton 


OMAHA 


The initial theatre TV offering in Omaha 
will be the Sugar Ray Robinson-Joey 
Maxim championship fight June 23 at the 
Orpheum, where RCA equipment has been 
installed. . Omaha theatres generally re- 
ported a slump at the box office since the 
start of the races May 20... . Eight speakers 
stolen from the Crest Drive-in at 
Beatrice, police reported, in spite of a peri- 
odic check of the grounds each night by 
gendarmes Donna Reed and children 
were in Denison, la., to visit the star’s par- 
ents, Mr. and Mrs. Bill Mullenger. . . . On 
the exhibitor sick list and hospitalized in 
Omaha are Mrs. Walter Hagedone, Cozad, 
Neb., and C. W. Coryell, Bassett, Neb... . 
New RKO office manager is Robert Bert- 
rand, back after an absence from film row. 
, Variety Chief Barker A. A. Renfro 
announced the tent is helping in the theatre 
collections for the cerebral palsy fund. 
Don Johnson, Lynch, Neb. exhibitor, has 
married Ardith Moffett. ... The Paramount 
has booked another stage production, “Call 


Me Madam,” scheduled September 15, 16, 
17 


were 


PHILADELPHIA 


Fire Commissioner Frank L. 
who is also an industry leader, reported 
that the Fire Marshall’s office has licensed 
166 theatres, both motion picture and legiti- 


McNamee, 


mate, this year. This is a decrease of only 
21 theatres from last year when 187 licenses 
were issued. There are five legitimate thea- 
tres in the city Henrietta Weinberg, 
who held the post for many years, resigned 
as business agent of Local F-7, IATSE, 
taking in the film exchange employees. She 
is being succeeded by Janet H. Lewis, 
booker at United Artists. Warners’ 
Wayne went into a three-day a week opera- 
tion and the circuit’s Ogontz is scheduled 
down later in the month for the 
summer. Tom Lazarick, operating the New 
Ritz, closed down the house for the summer 
season. . . . Richard Guccini has opened his 
new 100-car White Beauty drive-in near 
Greentown, Pa. Warners’ Ritz, Wil- 
mington, Del., dropped its Saturday mati- 
nees. William J. Trambukis, manager 
of Loew’s Regent, Hirrisburg, Pa., has been 
appointed regina! chairman for the East- 
South-Central area on the motion picture 
committee for the observance of Pennsyl- 
vania Week, October 13 to 19. The 
Laurel, Laureldale, Pa., curtails its opera- 
tions in closing down for the summer for 
Tuesdays, Wednesdays and Thursdays. . 

fax reports in Reading, Pa., showed an 
upward trend in collections of amusement 
tax for the first time in months with the 


to close 
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total collected of $12,661 in April being an 
increase over the $12,409 realized from the 
same source for the same month last year 
April receipts in amusement taxes in subut 
ban Muhlenberg Township School District 
also held up well with a total of $2,453 re 
ported. New orchestra were in 
stalled at the State, Harrisburg, Pa. . . 
Ritz, Mays Landing, N. J., was closed down 
by Norval E. Packwood. me © as Lasek is 
back as assistant manager of the Senate, 
Harrisburg, Pa. ... Refurbishings at Loew’s 
\ldine, Wilmington, Del., included the in 
terior redecorations and painting as well as 
revarnishing the entire front of the house 

The Variety Women of Philadelphia, 
ladies auxiliary of the Variety Club, with 
Mrs. Mae Felt as president, presented the 
allocation of its welfare funds to local chari 
ties and to the Variety Club Camp for 
Handicapped Children at the annual donor 
luncheon addressed by Jack Beresin, newly 
elected International Chief Barker; Victor 
H. Blanc, Chief Barker of the local tent, 
and veteran exhibitor Leo Posel 


PITTSBURGH 


Harry Kodinsky, chairman of the com 
mittee handling the Varity Club family 
nights married Carol Copperman and_ is 
Europe bound on his honeymoon. . The 
Wally Allens, he’s general manager of the 
Allied Motion Picture Theatre Owners of 
Western Pennsylvania organization, recently 
celebrated their 17th wedding anniversary. 
... Ted Grance is building another outdoor 
theatre, his seventh near Huntingdon 
Big things are in developing in connection 
with the Variety Club’s Silver Anniversary 
banquet this Fall. Local theatres are 
going for the “sneak preview” idea. The 
Stanley put on “Clash by Night” and that 
packed the house for one night. 


PORTLAND 


Walter Hoffman, Paramount field man, 
was in town for a few days to work over 
some promotion ideas with Paramount thea 
ter manager, Oscar Nyberg. . . . Max Ber- 
cuuts, Warner field man, also in town for 
a few days. Keith Petzold, Broadway 
Theater Manager, has advertised for an 
elephant, lion, tiger, giraffe, or rhino for the 
opening of “Ivory Hunters.” He will pay 
to have the animals on exhibit. Marty 
Foster, manager of the Century News and 
Guild theatres is off to New York for two 
weeks, Evergreen’s Orpheum theatre 
has an entire new front and marquee. 


seats 





Virgil Faulkner has written and copyrighted 
a new gimmick for theatre 


“Flicko.” 


PROVIDENCE 


rhreatening skies and intermittent show 
ers Imposed a quietus on outdoor activities 
over Memorial Day. While amusement parks 
and other forms of outside entertainment 
played in the hard luck role which has 
plagued them for the past four weeks, in 
town theatres enjoyed fairly good patronage 

. “My Son John” slated for the Strand 
received good advance press notices in The 
Providence Visitor, official newspaper of the 
Catholic Providence. . . The 
RKO Albee is running considerable advance 
promotion on the forthcoming special mid 
night “Asylum of Horrors” show, slated for 
late in June By a strange coincidence, 
E. M. Loew’s drive-in, Rustic and the Pike 
drive-in, played “My Six Convicts” simul 
taneously. three openairers 
within less than 10 miles of each other. 
he Carlton briefly entered the ranks of the 
“first-run presenting “The San 
Francisco Story” for the first time in this 
city Open air theatres seem to be run 
ning slightly ahead of last year, to all ap 
pearances Holiday film-fare was “Skirts 
\hoy” at Loew’s State; “Red Mountain” at 
the Strand; “The Half-Breed” at the Albee; 
and “About Face” at the Majectic rhe 
Midway theatre at Oakland Beach has 
opened for the season. 


SAN FRANCISCO 


Richard Lemmon, former manager, State, 
has been promoted to the post of assistant 
to Earl Long, United Paramount San Fran 
district manager He was replaced 
at the State by Gilbert Small who stepped 
up trom assistant at the St. Francis. Eddie 
Davis, former assistant, State, replaced 
Small at the St. Francis Nasser Bros.’ 
882-seat Tower was to reopen June 7. . . 
The Town at San Jose, owned by Westland 
rheatres, closed for an indefinite period 
June 2. Richard Mann, son of George 
Mann, will work as relief manager during 
the summer at Mann’s Theatres. He will 
first vacation in India and Hong Kong 
Murray Lafayette, United Artists field man, 
will be here in mid-June to publicize “High 
Noon,” for Graham Kislingbury’s United 
Artists Theatre. Among highlights of the 
campaign will be personal appearances of 
Gary Lafayette has already had 
several radio commitments for the star 
Max Bercutt, Warner’s field man, is taking 
a swing around Sacramento, Salt Lake and 
Denver, prior to presenting Mrs. 
Cleveland Alexander who will 
pearances at all the Coast League home 
games (San Francisco, June 15; to be fol 
lowed by Sacramento, San Diego, 
Angeles, Hollywood, Portland and Seattle) 
on behalt of “The Winning Team” opening 
at the Fox here June 15 


SEATTLE 


Samuel Abrahms is -filling in for Colum 
bia exploiteer Sam Siegel who is in Montana 
on tour with the “Montana Terri 
tory.” ... Jack J. Engerman, office manager 
flor Lippert in Seattle and Portland, is back 
to work after undergoing a minor 


goe;rs called 
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ST. LOUIS 
— 
Frank L. Root, pioneer motion picture 
died last week 

St. Louis, Mr 

or forming of the 

Picture Exhibitors 

forerunner for the 

town exhibitors 

’acific Mo., ¢ 
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Ltd., Montreal, on each of three 
stock Foto-Nite was intr 
Hamilton in three situations, including two 
situations, the downtown 
Mohawk Drive 
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drive-ins [he 
Gsranada, the Skyway and 
Ins all belong to | 
Hampers of household good 
i “Household Quiz” K-W 
Drive-In, Kitchener Current’s 
first drive-in will open July 1 and will have 
a capacity of 150 cars The Starlite 
Drive-In at Estevan, Sask., has built a new 
well nigh 
A Sunday night jazz con 
cert in the Grand theatre, 
musicians fines in magistrate’s court for 
breaking the Lord’s Day Act Charles 
Chaplin of United Artists was in New York 
for conterences. \ five day newspaper 
lomor 
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were prizes Of 
conducted by the 
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entrance way, as as installing a 
metal fence 


Regina, cost two 
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McKim of the Odeon, West Vancouver, 
succeeds Mr. Mayo at the Plaza lwo 
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THEATRES FOR SALE 
THE ORDER OF 
FOLLOWING PROPERTIES FOR SALE 


PROPERTIES 
Herkimer, N. Y 
s, Ohio; Kent, Ohio; 


Ky. 


PROPERTIES 
Y.; Lockport, N. Y.; Oneonta, N. Y 
(vacant lot) ; 


Md.; Easton 


Iding ) ; Cambridge, 
DISCLOSE PRI 
OFFER WILI 


ADDRESS INQUIRIES TO HOWARD M. ANTEVIL, ATTORNEY, 
SCHINE CIRCUIT, INC., 40 MAIN ST., GLOVERSVILLE, N. Y. 


iis A. SD. DISTRICT 


Salamanca, N. Y.: 


Corbin, Ky 


Ash 


Piqua, Ohio; ; Lexing 


Roches- 
Van Wert, Ohio 
Md 


Ravenna, Ohio; 


Md.; Cumberland, 
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operators in the B. (¢ 
booths 
son and 


district report that 
oncession are up U-per cent over 
ist sea all outdoor theatres report 
improved business this year to date. 

Odeon B, ¢ setting a new 
premiere record for Canada with the day 
and-date openings at seven theatres of “The 
\frican Queen,” starring Humphrey Bogart 
in his Academy Award winning role. 


WASHINGTON 


The Ontario theatre, K-B house, put in a 
second feature with “My Son John,” for its 
fourth week run, the reissue “Suez,” with 
[yrone Power. Aldo Ray was in town 
to publicize “The Marrying Kind.” ... The 
Variety Club Welfare Committee met on 
May 27.... “Deadline U. S. A.” went into 
1 fifth week at the Playhouse theatre. 
Victor J. Orsinger, first assistant chief 
barker of Variety Club Tent No. 11, has 
been appointed by chief barker Jerry Adams 
to head the annual dinner dance in Novem 
ber... . TOA’s national convention Septem- 
ber 14-18 at the Shoreham Hotel will have 
\. Julian Brylawski as chairman; Sidney 
Lust and Morton Thalhimer, as co-chair- 
men; and Frank Boucher and Frank La 
Falce as coordinators. Sympathy is ex 
tended to Joseph Kronman, Metro-Goldwyn 
Maver office manager, on the death of his 


tatner 


< 
1 
hi 


division are 





Eastman Reports Sales 
Strong; But Drop in Net 


A drop in earnings to $8,697,477 for the 
first quarter of 1952 from a $10,597,099 net 
luring the corresponding period in 1951, 
was reported last week by the Eastman 
Kodak Company, Rochester, N. Y. The 

on 16,527, 
083 common shares outstanding as of March 
23, 1952 


earnings equal 52 cents a share 
This compares with 69 cents a 
quarter of 1951 
15,033,852 shares were outstanding. 


when 
Direc 
tors declared the regular quarterly dividend 
of $1.50 on the preferred stock and a divi 
dend of 40 cents a share on the 
Both are payable July 1 to stockholders oi 
record June 5. 


share in the first 


common. 


Consolidated company sales 
$120,345,690 for the 
compares with sales of $120,520,866 for the 


1951, 


were quarter, which 


same according to the com 


quarter in 


port 


pany s report 


AFL Group to Oppose Any 
Unemployment Act Changes 


The American Federation of Labor Film 
Council last week in Hollywood charged stu 
1 their 
about changes in the Cali 


employers and counsel with con 

bring 
fornia State Unemployment Insurance Act 
deprive thousands of studio 
vorkers of benefits of the act. Calling on 
all AFL throughout the state to 
“marshal forces for a fight to the finish,” 
the council branded legislation to be recom 
a committee appointed by the 
“in the main an artifice con 


which woulk 


mions 


mended by 

governor is 
trived by legal counsel for motion picture 
studio employers” to shift unemployed work- 
ers fron 


unemployment insurance rolls to 


public relief rolls. According to the council, 


changes in eligibility would have this effect 


in many instances, thus working a hardship 


on many studio employees 
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Reciprocal 
Keel Decree 
In Argentina 


WASHINGTON: Commerce Department 
film chief Nathan D, Golden said a new 
Argentine Government decree “adds to the 
difficulties that U. S. companies are finding 
in Argentina.” 

The decree, he says, provides that the 
Government will not permit the showing in 
Argentina of newsreels originating in coun- 
tries that do not show newsreels made in 
Argentina. Mr. Golden said U. S. firms 
have pointed out that while no Argentine 
newsreels are shown in the U. S., this is 
not because of any Government restriction 
but just because the theatres do not choose 
to play them. 

The Commerce official said the censorship 
slowdown continued during the first three 
months of this year, but that each U. S. 
distributor is getting some films approved, 
and these, together with some approvals ob- 
tained before the slowdown started, “assure 
bookings for the immediate future.” 

Argentine production is in serious diffi- 
culties, according to the report. Mr. Golden 
said only 12 Argentine productions were 
released during the first four months of this 
year, compared to 20 in the like 1951 period. 
He said several producers were having 
financial difficulties and that only two of 
the leading Argentine studios were active 
at the beginning of May. The decline in 
production is attributed to raw stock short- 
ages, higher production costs and loss of 
foreign markets. 


Newsreel Clip to Aid i in 
Recruiting Women 


Details for the distribution of a newsreel 
clip and a short subject, produced under the 
sponsorship of the Council of Motion Pic 
ture Organizations to assist in the recruit- 
ing of women for the armed forces, were 
worked out in New York this week at a 
meeting of COMPO officials, representatives 
of the Department of Defense and the sales 
managers committee. The 190-foot newsreel 
clip will be included in all newsreels re- 
leased June 10. The short, called “The Real 
Miss America,” will be offered for free to 
exhibitors and is expected to be released 
July 1. It features Henry Fonda as narrator 


Mid-Central Fights ee 


Amusement Tax Action 
Mid-Central Allied this week reported re- 
ceiving favorable replies from Senators 
Hickenlooper and Gillette in the group’s 
drive to obtain commitments from Con- 
gressional candidates in Iowa and Nebraska 
on their views concerning repeal or modifi- 
cation of the Federal amusement tax. A 
luncheon meeting of the organization was 
held this week at the Hotel Fort Des 
Moines in Des Moines to discuss the issue 
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IN NEWSREELS Warners Set 





MOVIETONE NEWS, No. 45—-Eisenhower's job done; 
SHAPE’s mighty defense force. Ike and Ridgway 


mee in Paris. German treaty signed. Atom bomb 


troys steel and brick 

MOVIETONE NEWS, No. 46--Eisenhower returns 
sees Truman. Supreme Court rules steel seizure il 
legal, Koje prisoners still defiiant Reds _ reinforce 
Iron Curtain. Aga Khan horse wins English Derby 
Indianapolis auto race classic 

NEWS OF THE DAY, No. 279-German treaty signed 
Gen. Ridgway in Paris to succeed Gen "Hise ower 
Fashions from Italy. WAVES honor Esther Wil- 
liams. Films of secret atom blast 

NEWS OF THE DAY, No. 280-Eisenhower home, 
Taft relaxes. UN reinforcements at Koje. Dionne 
quints. English Derby. Indianapolis classic 

PARAMOUNT NEWS, No. 82 —Army boxing cham 
pionships Toe Walcott meets Trumar Italiar 
men, Bye atom bomb does » buildings 
Europe’s of ferment and challenge 

PARAMOUNT NEWS, No. 83-Steel strike Eiset 
hower vs. Taft Dionne quints graduate, New Koj 
incidents. Indianapolis. Derb 


tinues, West Coast dock 
Chicago. Tribal life in : 
a Sarnoff cited. ' Italiar 


TELENEWS panes. No. 23A 
the globe Blockade in Germany 
in Tokyo. ee in France over 
Eisenhower returns 
UNIVERSAL NEWS, 565--NATO defense 
Korean truce talks fuildings destroyed by 
vmb, Italian ions 
ge he i NEW. No.  566—Eisenhower r 
a ATO " “power Broken dam in France 
Dionne ‘quints t plane Indianapolis 
WARNER PATHE ‘NEWS, No. 84—Atom test films 
Ridgway reaches Paris. Treaty for European arm 
signed, | . truce team in Shas McGranery swortr 
in. Office shions. Be 
WARNER PATHE NEWS. No. 8S Eisenhower bach 
Koje. Reds step up war of nerves in Berlin 
meeting Fathers of the year Tiniest 
unveils jet helicopter Indianape ace 





Variety Clubs Plan New 
Public Relations Drive 


Plans for a nationwide public relations 
campaign to make the public aware of the 
Variety Clubs International and its activ 
ities, were discussed at a meeting in Phila 
delphia last week by Jack Beresin, Inter 
national Chief Barker, and other executives 
One phase of the drive will be the produc 
tion of a special film concerning the work 
done by Variety tents. The committee in 
charge of producing the picture includes 
Jack Chisholm of Associated Screen News 
of Canada, chairman; Charles P. Skouras, 
Fox West Coast Theatres president, and 
William J. German. Present at the meeting 
were George Hoover and John Rowley, 
assistant chief barkers; George Eby, inter 
national dough guy; Murray Weiss, inter 
national property master, and Mr. Chisholm, 
international press guy. Variety Clubs will 
celebrate their 25th anniversary at a mid 
year conference in Pittsburgh, the organiza 
tion’s birthplace, with John H. Harris, th 
first chief barker and one of the founders, 
chairman. 


Healthy Business Marks 
Reopening in Los Angeles 


A weekend gross in excess of $17,000 
marked the reopening of the Downtown 
Paramount theatre in Los Angeles last 
week. The three-day total, termed unusually 
high for the area, followed renovation of 
the house at a cost of $250,000. The open 
ing film was Paramount’s “Red River.” 
Piloting the theatre through the weekend 
were Edward L. Hyman, vice-president of 
United Paramount Theatres, and Jerry 
Zigmond, the circuit’s San Francisco city 
manager. 


Big Shorts 
Schedule 


HOLLYWOOD: Warner 
embarked on the most extensive short sub 
jects program in its history, with more than 


Brothers has 


95 one and two-reel films scheduled tor 
1952-53, Jack L. Warner, vice-president and 
executive producer, announced this week 

Included in the program are musicals, 
sports, comedies, novelty films and dramas 

\ number of topical and patriotic shorts 
also are penciled in for production, with 
subject matter to be selected as national 
ind world events dictate. 

On the production slate now are eight 
two-reel specials in color by Technicolor 
covering a wide variety of subjects; 10 one 
reel Technicolor Sports Parades; seven one 
reel novelties; six two-reel classics of the 
screen; six one-reel Melody Masters, and 
six one-reel Joe McDoakes comedies, stat 
ring George O’Hanlon. 

Thirty films are scheduled in the cartoon 
field, including eight of “Bugs Bunny”; four 
‘Tweetie and Sylvester”; four “Foghorn 
Leghorn,” and a variety of “Pepe Lepew,” 
‘Porky Pig” and “Daffy Duck” 


It also was announced that several new 


cartoons 


cartoon characters will be introduced later in 
the year \lready in the cutting rooms are 


13 shorts of the scheduled program 


"Show" Pressbook Wins 
Cerebral Palsy Prize 


Harry Kolber, assistant manager of the 
Schlosser Paper Corporation, paper distrib 
utor which supplied the material for the 
press book for Paramount’s “The Greatest 
Show on Earth,” has turned over to the 
United Cerebral Palsy’s 
$25 prize which the 


Campaign Fund a 
pressbook had won 
The prize was awarded by the Mead 
Corporation in its monthly competition 
stressing the use of their coated papers 


Praises ‘My Son, John" 

More praise for Paramount's “My Son 
John” came last week from Patrick J. Hill 
ings, who is a Representative from Califor 
nia, who said for the Congressional Record 
the film 
danger facing our country during these criti 


“dramatically points up the great 


cal days” and that producer Leo McCarey 
“has rendered an outstanding service to out 
country.” 
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Legion Approves Five of 
Week's Six Productions 
The National Leg 


reviewed ix hilt 


Decency this week 
one in 

Section I], mor ible for 
ral patronage tou 1 | \. Sectio 
idults, and 


} 
ble i! pat 


erally uno 


Hunter.” Ir 
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id “Un 


der the Paris Sky.” In Class B is “ 


it “tends to condone 


Models, 


Inc.,”’ because immoral 


actions; reflects the acceptibility of divorce; 


suggestive sequences o 


"Sun" Wins Foreign Award 


Paramount's “A Place in the Sun” has 


International Challenge Award of 
best 


won. the 


France and Belgium as the film of the 


last veat Producer-director George Stevens 
Hollywood 


Association 


accepted the ward given bv the 


reign Correspondents 


Janitors Win Pay Increase 
lhe pay of motion picture theatre janitors 
in Chicago has been 10 cents to 
of $1.43% per hour, retroactive to 
The new contract, which has been 
the National Relations 
Board for approval, also provides for an 


increased 
1 scale 
\pril 1. 
submitted to Labor 
increase of three cents per hour to be paid 
into a pension fund which will be devoted 
primarily a hospital to 
provide sick benefits for union members, it 


to the building of 
has been announced. 


MOTION PICTURE HERALD, JUNE 7, 1952 








An International Association of Motion Picture Showmen — Walter Brooks, Director 


A Fair Proposition for Film Industry 


OB WILE, secretary of Independent 
B Theatre Owners of Ohio, is in town 

with Chris Pfister, independent thea- 
tre owner of Troy, Ohio, who succeeds Mar- 
tin G. Smith as president of Ohio Allied 
after 27 years in office. Which makes a sort 
of old-home-week, as far as we are con- 
cerned, for we've known Chris, on tour, 
along with Martin, as a convivial traveling 
companion attending the conventions. And 
Bob is introducing Chris to top-bracket ex- 
ecutives in New York, with an idea in mind 
that is worth our best consideration. He 
will have it in the news columns when this 
Round Table meeting convenes. 

Out in Columbus, Walter Kessler, man- 
ager of Loew’s Ohio theatre, and one of 
the most aggressive of Ernie Emerling’s 
eager beavers, has proposed a Hollywood 
exhibit for the Ohio State Fair, an attrac- 
tion that draws a half a million people into 
Columbus every year. And right after Co- 
lumbus, there is another equally important 
State Fair in Indianapolis, which can fol- 
low in line to receive the same benefits. 
What the boys from Ohio suggest is that 
the industry, and that means the major 
companies through their high executives, 
provide some reasonable and substantial ex- 
hibit of motion pictures for the Fair crowds, 
as local publicity for movies. 

The time is short, the occasion good, the 
urgency great, and we wish them well in 
their projected meetings with officials of 
Paramount. Fox, MGM, and all the others, 
through the current week. But more, we 
wish that all this could be really organized 
and made into something permanent and 
practical to boost motion pictures at all the 
Fairs, in all the States, at any time in the 
future, when such exhibit material may be 
needed or wanted. Hollywood can get it 
up, in fast time, if necessary, but it would 
pay to plan it as a program, using this be- 
ginning as a springboard to launch a wider 
application of a good idea. Fred J. Schwartz 
has been asking for industry cooperation in 
providing an exhibit on a larger scale, for 
Grand Central Palace in New York. 

We recall that Metro always had cos- 


MANAGERS’ ROUND TABLE SECTION, JUNE 7, 





UN-SELLING APPROACH 


With regret, we again note the closing 
of the Rivoli theatre on Broadway, one of 
the better theatres that suffers for lack of 
sufficient good product, while grind houses, 
eight to the block on 42nd Street, grind 
along. It's a black eye for Broadway— 
and for motion picture business, when the 
Rivoli is forced to close. 

And Walter Winchell takes the oppor- 
tunity, in his newspaper column, to point 
out that the Rivoli's outside sign proclaims 
the house as "Where the Best Films Play 
Their Longest Engagements'—with the 
marquee reading, “Will Re-open Soon." 
That's pretty funny column stuff, but sad 
when you consider what many people will 
believe: ''l guess the movies are in bad 
shape now." It's logical, supported by 
evidence that is really visible. 

Of course, we think that “Lydia Bailey" 
should have gone into the Rivoli—a class 
picture with specialized audience appeal. 
And the Rivoli could have presented the 
Haitian dancers as we saw them in Port au 
Prince, for an atmospheric prologue. The 
theatre has had to pay six stand-by stage 
hands for years, without having such an 
opportunity to use their stage. 





tumes and exhibit material available in ex- 
ploitation, and we know that Henderson 
Richey will agree to all that is proposed 
here for the Fairs, for Allied conventions, 
for exhibitor meetings and exhibitors’ fo- 
rums, because it has been company policy 
for many years. But why not organize it 
now, conduct it through the machinery that 
produced the tours of Hollywood stars, and 
do the job right, from a new beginning? We 
salute our good friends, Bob Coyne and 
Charlie McCarthy, at COMPO, and ask 
them to embrace and enhance this good idea, 
from a standing start, to make it important 
and vital to more of the country at large, 
for a greater share of film industry. 


Francis M. Winikus, national direc- 
g tor of advertising, publicity and ex- 
ploitation for United Artists, announces that 
$500 in prize money will be distributed to 
managers of Skouras theatres in New York 
for the best exploitation campaigns on “The 
River” combined with “The Green Glove” 
as a double bill. The idea is good, and it is 
news to offer a contest covering two pictures 
in a combination of this sort. We believe 
the example will be followed elsewhere. 
“The River” has just completed a long run 
at the little Paris theatre in New York, and 
is now available for national release. “The 
Green Glove” is an adventure picttfe, with 
plenty of action, that will exactly compliment 
the color and beauty of “The River.’ 


SN 

Walter Winchell describes the expiring 
season in the so-called legitimate theatre 
with these succinct words: “One click for 
every five clucks’—wwhich is the customary 
arithmetic on Broadway. The only things 
new are a couple of alibis for Why Business 
Is Terrible. The critics are complaining 
that this is the poorest theatrical season in 
forty-five years, and that just twelve out of 
71 new offerings survived. We should ap- 
preciate how fortunate we are in our own 
field, compared with fatalities in the publish 
ing trades and the production of stage plays. 


NM 


qg The Schine Circuit now advertises 
some twenty theatre properties, in 
New York, Ohio, Kentucky and Maryland, 
that must be sold under the Government 
decree, and again we wish that managers 
of experience, with good records and some 
ability to find financing, may avail them- 
selves of the opportunity to step out for 
themselves. as buyers in this market. We 
know there are many, of retirement age, 
who could command the “earnest money” 
that would be necessary, with local capital, 
to underwrite some of these deals. They 
vary, in quality and price, but all the more 
reason why an independent owner should 


—Walter Brooks 


now purchase. 
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H.. Borland 
Knows How 
To Find It 


Hugh S. Borland, manager of the Louis 
theatre, on the south side of Chicago, cer- 
tainly can show all of us where he man- 
ages to find such give-aways as he produces 
as a regular feature in his showmanship, in 
this “last run” house, in the heart of the 
Negro district. He astonishes us, and again 
this issue, he is named the “Manager of the 
Month” in the Better Theatres section of the 
HERALD. 

What excites us at the moment is an eight- 
page tolder, an attractive two-color job, that 
Hugh gave out to his patrons during “Clean- 
Up Week”—April 25th to May 2nd. Enti- 
tled “A Clean, Clean House,” this pamphlet 
originates with the Cleanliness Bureau As- 
sociation of the American Soap and Glycer- 
ine Company of New York, and how it ever 
came to be a give-away in the Louis theatre 
in Chicago, only Hugh Borland can explain. 
He digs for "em, and he gets ’em, for free, 
to give away in 2,000 lots, to housewives in 
his audience. Hugh credits the Chicago 
Herald-American with the original ad that 
attracted his attention and he just asked for 
what he wanted. 

\nd, as if that were not enough, you 
should see what he offered in Red 
Week! A tiny pocket folder in ‘First Steps 
in First Aid” which he wangled from John- 
son & Johnson, and a complete first-aid chart, 
measuring 10x15 inches, that came from the 
same pharmaceutical concern in New Bruns- 
wick, N. J. This chart is for permanent use, 
hanging on the kitchen wall, and it tells 
what to do in ordinary and unusual emer- 
gencies. Naturally, it is a standing ad for 
the friendly Louis theatre, where a live-wire 
manager thinks often of his patrons and they 
cate by thinking of him. 


Cross 


recip! 


Gentle Hint Department 

Charlie Jones, editor of the Allied Cara- 
van of Nebraska and Mid-Central, 
says that Jeff Jefferis has compiled “the 
damnest dope sheet you ever saw for a sur- 
vey of likes and dislikes of movie patrons” 
and that’s what we want to see one of. 


lowa, 


National Pre-Selling 

VeCall’s for June gives top billing in its 
front-of-the-book movie guide. “McCall's Goes 
to the Movies,” to M-G-M’s “Scaramouche,” 
with “My Son John,” from Paramount; “Has 
Anybody Seen My _ Gal,” Universal, and 
“Paula,” from Columbia, as runners-up, Teen- 
age boys and girls from Armerica and abroad 
have written and illustrated the five entertain- 
ment features and reviews in Seventeen for 
June, sixth annual “It’s All Yours” issue of 
the magazine, an attractive idea, attractively 
presented. Cosmopolitan for June, released on 
Friday, has M-G-M’s “Scaramouche” leading 
Louella O. Parson's “Movie Citations” for the 
mont! I'wentieth Century-Fox’s “Kangaroo” 
has been tabbed “Movie of the Month” in 


American magazine tor June 


SHOWMEN 


Walter Murphy, manager of the Capitol 
theatre, New ad on a 
sneak preview, “We Thought We Had Seen 
Everything—” without 
picture title, packed ‘em in. + 


London, ran a teaset 


and disclosing the 


v 
Jack R. Harvey, manager of the Warne 
Palace theatre, Danbury, Conn., running a 
series of talent search programs on his stage 
with contestants auditioning for Ted Mack's 
original Amateur Hour. ¢ 
v 
Frank Ferguson devising some catchy ads 
in Connecticut papers for the Meriden thea 
tre, Meriden, and the Newington theatre, at 
Newington, all in small space. 


Lou Cohen shows an eight-column art lay- 
out in the Sunday Herald for the opening of 
“Scaramouche” at Poli theatre, 
Hartford, which was planted by Norm Lev- 
inson,. 


Loew's 


v 
Bob Howell, manager of the Regal thea- 
tre, Hartford, screened “Captive City” for 
local dignitaries, sent out personal letters, 
and capitalized on a local actor in the cast. 


Charles E. Graziano, manager of Schine’s 
Paramount theatre, entertained 
“Miss Steel Town.” selected in a local con- 
leading industrial 
cerns, as promotion for Universal's retitled 
“Girl From Steel Town.” 


Syracuse, 


test conducted by con- 


~ 
The Niantic News, published by Sam Cor 
nish, partner in the Niantic theatre, Niantic, 
Conn., runs a front page story in praise of 
the new neighborhood Beekman theatre, in 
New York City. 


IN ACTION 


W. S manager of the 
theatre, back 
more of his smart samples of 


Samuels, Lamar 


Beaumont, Texas, again with 
advertising, 
printed in bright blue, and with plenty of 
selling approach. 
v 

George E. Sawyer, manager of the Victory 
theatre, New London, Conn., 
800-pound anchor on a truck and used it as 


street ballyhoo for “Mutiny’”—with plenty 


mounted an 


of Navy cooperation. 


manager of the Allyn 
those publicly 


Ray McNamara, 
theatre. Hartford. 
praised for their cooperation in the local 


among 


Cerebral Palsy campaign 
a 
Jack Hamilton, now at the Ambridge the 
atre, Ambridge, Pa., 
on his exploitation of “Brave Warrior” and 
‘Belles On Their with due credit to 


his assistant 


comes up with details 


Toes” 


Dale Smiley, manager of the Del Paso 
theatre, North Sacramento, Cal., promoted 
a free trip to Hawaii in his contest spon 
sored by “Trader Dan’’—a used car dealet 
Lucky winners have to answer the telephone 


with name of tunes in the picture playing 


Paramount 
sheets to 


Darby, manager of the 
New 
> 


prove the publicity garnered by Johnny Ray 


theatre, Haven, sends tear 


during his stage appearance. 


And John Hassett, manager of the Em 
press theatre, Norwalk, Conn., shows front 
with his cooking school 


distaff 


tear sheets 


interest to the 


page 
also of side of the 


audience. 


ae 


Here is Willis Shaffer, city manager for Fox Midwest theatres in Hutchinson, Kansas, and 


the only manager who ever won two Quigley Grand Awards for showmanship. 


Willis is 


practically surrounded by evidence of his skills, with two bronze plaques on the wall and 


two of our smaller quarterly plaques beside him. 


He is a fine responsive, reciprocal 


member of the Round Table, and a frequent contender for showmanship honors. Now turn 


échi 


the page and see what happ din H 





» for the world premiere of 20th Century- 


Fox's "Wait ‘Til the Sun Shines, Nellie," where Willis is a showman the year around. 
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“NELLIE” ROLLS THEM BACK 
TO THE GOOD OLD DAYS 


100.000 e1 





towns as far 

200 miles dis- 
ceremonies 

rger of interests 

x headquarters in 
rnol special agency, 
1 Hutchinson’s dis 
ul Willis E. Shaffer 
\ 1 winner, manager 


Hutchi 


Newspaper Cooperation 
Hutchinsor lucky, too, in having a pro 
In 
laily 
covers a 
Vews-Herald 





, and so did 

barber shop 

helped to 
orming pt 

lly every shop 

st reveal 

to the early 

« ted i theme 


ind during 


1 


on tieups which publicized the picture to town, and the stars to shine with it. He 
five states i saturation premiere thinks there is nothing like a good movie 
Walter F , president the to get everybody together And it’s pro- 

i 1 


f Commerce, says Hutchinson is motion, exploitation, advertising and pub- 


H ood, for bringing the movie _ licity to be proud of. 
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GeorgePeters 
Campaigns 
In Richmond 


George Peters, manager of Loew’s theatre, 
Richmond, Va., attracts attention in Round 
lable meetings with his planned campaigns 
on current attractions, notably “The River” 
and “Singin’ in the Rain,” with “African 
Queen” coming up. For “The River” he 
had Mrs. Kenneth McEldowney, wife of the 
producer of the picture, for personal appear- 
ances and interviews, but that is not included 
in his “planned campaign” which he itemizes 
as an entry for the Quigley Awards. And it 
is a complete campaign. 

George used a teaser campaign of his own 
invention, spelling out “The River” one let- 
ter at a time, in small newspaper ads, and he 
followed with generous displays and very 
good publicity breaks, proving that the news 
papers went along with him. He also used 
the MPAA “Study Guide” for schools, and 
souvenir book, the 
by-product of the Theatre Guild handling of 


an elaborate which is 


this picture in pre-release runs. However, 
his engagement was at popular prices, and 
so he caught a ride with this brochure. 

For “Singin’ in the Rain” he had 
better than usual, spreading 
those compelling pressbook mats over large 
space, and capitalizing publicity stories with 
mats to illustrate them. A give-away auto- 
graphed process picture of Debbie Reynolds 
and Gene Kelly was used in schools, and 
the MGM “Fact Booklet” on the picture Was 
distributed to a selected list of opinion mak- 
is outlined, but not 


even 


display ads 


ers. “African Queen” 


complete in this exhibit. 


Conducts Local Survey 
To Boost Business 


Lou S. 
theatre, Watertown, 
& Pa Kettle” with eight other coming at- 
tractions, as well as pleasing local mer- 


Avon 
“Ma 


Hart, manager of Schine’s 


N. Y., benefitted 


chants, with a survey conducted over several 
weeks, to determine part of regular 
and potential patronage came from out of 
town and what brought them to Watertown 
513 theatre customers were asked “Where 


what 


did you come from?” and only 11% were 
from the Answering the question, 
“How did you came by car, 
but only 29% bought gas on the way. 78% 
did their shopping before they came to the 
95% found free parking and 85% 
their 


city. 


come?” 92% 


theatre. 
stated frankly 
Watertown to 


aim was to come to 


see a show. 


General Electric's Film 
Harry A. 
jestic theatre, Bridgeport, Conn., got spe- 
cial handling in the “General Electric 
News”—house organ for a big local plant— 
for his presentation of “And a Voice Shall 
Be Heard” produced by G-E Electronics 
Department for Civilian Defense. 


Rose, manager of Loew’s Ma- 
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British Round Table 


qg The Grand National landed in our Eng- 
lish mail with an impact that makes us 
appreciate the weight and importance of racing 
in the British Isles. Dozens of our Round Table 
members went all out to participate in the pub 
lic’s enthusiasm and we're at a loss to credit 
all the exploitation based to the individuals 
involved. : ANTHONY, manager of the 
Dominion cinema, Harrow, was one of the most 
aggressive, featuring the Pathe News coverage 
of the race, and distributing 3,000 entry blanks 
in a competition open to his patrons, with three 
top prizes donated by local merchants. He also 
had a very comical “pantomine horse” entered 
for street ballyhoo and our picture page. (The 
“horse” wears trousers!) HAROLD SHAMPAN 
manager of the Gaumont, Islington, featured a 
character answering to the name of “Prince 
Monolulu” who announces “I got a ’ ¢ 
which maens something in Britain, beyond our 
understanding. S. E. Pascok WILLIAMS, man 
ager of the Ritz, Woking, had a Pathe rooster 
riding a Mobo horse, in a ballyhoo display 
“The Winner.” P. Teper, manager of the Ode 
on, Park Royal, and W. E. P. Lambert, man 
ager of the Odeon, Farncombe, had strong dis 
plays of Gaumont British News coverage of the 
big race.... KENNETH WRIGHT, assistant man 
ager of the Casino theatre, Liverpool, is a new 
member of the Round Table who submits his 
campaigns on “I Want You” and “The Magic 
Saar Patrick REEp, manager of the 
Odeon, Portsmouth, had unusual window dis 
play and street ballyhoo for “Viva Zapata!” 
\. L. PAREEZER, manager of the Odeon theatre, 
Bognor Regis, sends samples of little throw 
aways he distributes for the advertising of 


resort town 
mont theatre, Islington, reminds us that 


British Boy Scouts raise money for their 


the 

own purposes in “Bob a Job” campaigns, where 
by the boys are paid a “bob” for any odd jobs 
they do, and a neat way of providing their 
funds It's good community and public rela 
tions, tied in with the theatre. As usual Haro_p 
SHAMPAN’s photos are up to standard, and we 
especially like his pram parade for “Close to 
My Heart,” whfch is being double-billed in 
many theatres with “Force of Arms.” Tep 
HAINGE, manager of the Odeon theatre, Bir 
mingham, who says he has one of those hectic 
theatres that open at 10 a.m. and life is not 
one’s own from that hour, but sends good proof 
of his showmanship as entries for the Quigley 
Awards and as a new member of the Round 
Table. Nice work with “The Greatest Show 
on Earth,” with excellent press. . . . G. J 
PAIN, manager of the Gaumont theatre, Glas- 
gow, runs a daily double with bets down on 
“The Story of Robin Hood” and the Grand 
National. . . . H. E. Grorce, manager of the 
Savoy theatre, Edinburgh, realized his was a 
very old theatre, and so found a twice a week 
attender, a little old lady who had been a regu- 
lar patron for forty years, who got her name 
in the national newspapers ! ). J. Woop 
HALL, assistant manager of the Ritz cinema, 
Felixstowe, found the many American service 
men in his seaside town were interested in “I 
Want You.” .. . ForpHAM ELLIs, manager of 
the Forum cinema, Ealing, had front-page pub 
licity and good promotion with his 18th Anni- 
versary fashion parade. H. Beprorp, manager 
of the Gaumont theatre, Derby, submits his 
campaigns on “Steel Town” and other pictures, 
for the Quigley Awards Pe ay ta ee 
manager of the Lyric, Wellingborough, sub- 
mits his campaign on “The Light Touch” and 
N. Brices, his assistant, does the same with 
“Westward the Women.” R. W. PARKER, man- 
ager of the Regal cinema, Torquay, presented a 
Pathe News clip of a local bricklaying com- 
petition at a ceremony in the Mayor's parlour 


orse’ 


his 


v 


HaroLp SHAMPAN, manager of the Gau- 


1952 


qg J. ALEXANDER, manager of the Odeon 
theatre, Dudley, sends the story of the 
amazing interchange between Children’s 
Cinema Club and _ the and girls of Fort 
William, Scotland, which we think is worthy of 
emulation in other parts of the world. On VE 
day in 1945, a party from the Borough of Dud 
ley were climbing Ben Nevis when they heard 
the news of war’s end, and they built a cairn 
on the mountain in commemoration. From that 
beginning, there have been reciprocal gestures 
between the two towns. Each vear, Fort Wil 
liam sends a Christmas tree to Dudley Chis 
year, the Mayor of Dudley invited 25 boys from 
Fort William to be the guests of the Borough 
of Dudley for five days. The Children’s ( 
Club takes over much of the 
welcome, in a friendship between the 
town and the English borough. (It's 
that could be done 
of friendly border 
and Canada. ) 

the Odeon theatre, 
to a timber yard, 
exploitation of “The Big Trees” 

slabs of elm being cut by a multiple W 

he burned with letters for lobby li using 
the boiler house crowbar to do th k. He 
also obtained four stout “chop 
ping” exhibition, to fe t l 
California premiere of the picture, which 
from the theatre” publicity, as an 
JOHN 


his 
boys 


nema 
entertaining and 
Scottish 
something 
across our own 3000 miles 
between the | 
\. M. CARPENTE! 
Mancl 


seeking inspiratior 


nited States 
manager of 
tells how he went 
for the 


found 


lester 


ind there 


which 


oak 4 
llow ie le f the 
erated “away 


outdoor competition LONGROTTOM, 
recovered from a bad bout with blood poisoning, 
submits campaigns on “Flame of Araby” 
and photos of the Bumpkins” who are 
selling American 1 
vogue in 


Britain 


good 
“Country 


Square Dancing as a new 


v 


qg E.G. Pike, general manage f the Odeon 
theatre, Southend-on-Sez 1 ) it 


the best campaigns Greatest 
Earth” in 
the 
the 
ever 


weve scen ¢ 


Show on Round 


Table. H 


any meeting 

title offered the 
opportunity tor greatest piece of sl 
ship his theatre had _ the pleasure ot 
taking in, and proceeds to prove his point 
lobby of the theatre was 
entrance to the big top” in multi-colored drapes 
The staff were in circus 
tractive, and the bar 
clown's head. He had what he calls an “ 
lator van” for street ballyhoo 
circus float, complete with electric 
on the street, a full-scale 
Pacific train—somewhat 
locomotives our American 
parade purposes—wtih the tender con 
mechanical organ, which was bort 

sums up, “On opening 
disappointed partons were turned away.’ 
R. H. Fox, assistant 
cinema, Wigan, held an art exhibit and 
petition as exploitation for “An 

Paris” with local artists I 
recognition. . . . P. STEVENS, manager of 
Crown cinema, Birmingham, is a 
of the Round Table, 
Awards . B. Ian 

Odeon theatre, Cardiff, shows photos of his 
ballyhoo for “Anne of the Indies.” 


Says greatest 
ywman 
par 
The 


converted into “the 


costumes, most at 


sales was topped by a 
articu 
ind that’s a 
igns Also, 
replic 4 tf a Canadian 
street 


similar the 


Legion bovs use for 


occasion He 
manager ot the 


American in 
g for national 
the 
} 


trvi 
new 
entering tor the 
CRAIG, 


member 


ug ic 


manager of the 


GET YOUR 


SPECIAL 


> en 


QUALITY & QUICK 


You can always rely on Filmack 
to put ‘reel’ Showmanship ap- 
peal in your Special Trailers. 
CHICAGO, 1327 S. Wabash - NEW YORK. 630 Ninth Ay 


47 











Columbia 


Bae wccypy | tang yeas ag aero 


It was 


night 


mide 


a pleas 


ell Sull wr te 
k tlh 


houg 


lay Ave 
yron E Cars, 


Montgomer 


color 


erage business. 


PURPLE hers _) epageoanl 
is some 
rake Me In 


1 South Sea 


Brings up 


Small 
hursda 


TEN TALL MEN: Burt 
H ‘ ton 


Puesda 4 
} tre 


gerne! 4 FIRE: ( 
som 
Dusit 


- t rar 


Metro-Goldwyn-Mayer 


RICH, 


Monogram 


ALADDIN AND HIS LAMP: 


mance 


4 


Twentieth nn Fox 


“ ane BAL 1, THE 


tow 
M 
( 


Universal International 
HARVEY Tame Stew 

I ies Brasil 

KATIE DID IT: An: 


48 


ran 


of n 


too man 


town 


YOUNG AND PRETTY: Jan 


Penny 


we 
ant sur 


he 
Reinbor w 


y—Better 
m. Was 


authents 


Plare d 


Not _my 


a when 


met 


average 
y 2 


. the original exhibitors’ reports department, established October 14, 1916. 


In it 


theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 





The Box Office Champions are selected on the basis of the 


theatres throughout the country. 


THE AFRICAN QUEEN 
(United Artists-Horizon) 

Produced by S. P. Eagle. Directed by 
John Huston from a novel by C. S. Forester. 
Technicolor. Cast: Humphrey Bogart, Kath- 
arine Hepburn, Robert Morley, Peter Bull, 
Theodore Bikel, Walter Cotell, Gerald Onn, 
Peter Swanick, Richard Marner. (Cham- 
pion for the fourth month.) 


BELLES ON THEIR TOES 
(Twentieth Century-Fox) 

Produced by Samuel G. Engel. Directed 
by Henry Levin. Written by Phoebe and 
Henry Ephron from a book by Frank B. 
Gilbreth, Jr., and Ernestine Gilbreth Carey. 
Technicolor. Cast: Jeanne Crain, Myrna 
Loy, Debra Paget, Jeffrey Hunter, Edward 
Arnold, Hoagy Carmichael, Barbara Bates, 
Robert Arthur. 


MACAO 
(RKO) 

Produced by Alex Gottlieb. Directed by 
Josef von Sternberg. Written by Bernard 
C. Schoenfeld and Stanley Rubin. Cast: 
Robert Mitchum, Jane Russell, William 
Bendix, Thomas Gomez, Gloria Grahame, 
Brad Dexter. 


~ Box Office Champions 
TE For May. 19352 


gross revenue at key city 


MY SIX CONVICTS 
(Columbia-Kramer ) 

Produced in association by Edna and 
Edward Anhalt. Directed by Hugo Frego- 
nese. Written by Michael Blankford from 
a book by Donald Powell Wilson. Cast: 
Millard Mitchell, Gilbert Roland, John 
Beal, Marshall Thompson, Alf Kjellin, Henry 
Morgan, Jay Adler, Regis Toomey. 


SINGIN' IN THE RAIN 
(Metro-Goldwyn-Mayer ) 

Produced by Arthur Freed. Directed by 
Arthur Freed, Stanley Donen, Gene Kelly. 
Written by Adolph Green and Betty 
Comden. , IP ers a Cast: Gene Kelly, 
Donald O'Connor, Debbie Reynolds, Jean 
Hagen, Millard Mitchell, Cyd Charisse, Rita 
Moreno, Douglas Fowley, Madge Blake. 
(Champion for the second month.) 


WITH A SONG IN MY HEART 
(Twentieth Century-Fox) 

Produced and written by Lamar Trotti. 
Directed by Walter Lang. Technicolor. 
Cast: Susan Hayward, David Wayne, Rory 
Calhoun, Thelma Ritter, Robert Wagner, 
Helen Westcott, Una Merkel, Richard Allan, 
Max Showalter, Lyle Talbot, Leif Erickson. 
(Champion for the second month.) 
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Building Is 
Most Active 
In Canada 


TORONTO: Report on theatre construction 
in Canada shows the most active period 
since last fall when activity was stymied by 
the reimposed ban on steel for amusement 
building. 

\ recapitulation shows four new theatres, 
one a drive-in, opened recently, and a sec- 
ond drive-in to be completed shortly. Two 
theatres reopened after renovations, while 
work is under way on three new houses and 
plans were announced for another drive-in. 

The plans for the drive-in show renewed 
interest by Americans in the Canadian 
economy with the Lockwood and Gordon 
firm of Boston combining to build the drive- 
in in the Calais-St. Stephen area of New 
Brunswick with Charles Staples, owner of 
the Queen in St. Stephen. Both operators 
had intended to build drive-ins separately, 
and when surveys indicated the district 
could not support two, had agreed to build 
one together. 

Theatres were opened in South River, 
Ont., Val Laflamme, Que., Bois-des-Filion, 
Que., and Ruskin, B. C.; theatres reopened 
in Melville, Sask., and Sointula, B. C.; the- 
atres are under construction at Alert Bay, 
3. C., Fairview, Alta., and North Battleford, 
Sask. The Delta Drive-In, Barrhead, Alta., 
will open soon. 


RKO Begins Promotion for 
"King Kong" Re-Release 


RKO’s promotion campaign tor the re- 
release of “King Kong,” covering five ex- 
change areas and some 400 theatres and 
one of the largest campaigns ever under- 
taken by the company, got under way last 
week when four opeh-body trailer trucks 
carrying replicas of King Kong left New 
York for Detroit, Indianapolis, Cincinnati 
and Cleveland. The trucks, only a single 
phase of the promotion, feature a 10-foot 
King Kong with movable head and arms, 
towering over a row of skyscrapers, and 
clutching a blonde Fay Wray in his hairy 
paw. Under the direction of Terry Turner, 
chief of exploitation, there also will be a 
saturation radio and television campaign, 
featuring clips from the film and _ station 
breaks. 


Report Juveniles Best 
Patrons of Screen 


Juvenile film-goers outnumber the adult 
audience two to one, savs the latest Starch 
Consumer Magazine report which ranks 
readers of Seventeen Magazine as “the 
greatest film audience, in rate of attend- 
ance.” The survey showed that 81.7 per 
cent of Seventeen’s teen-age readers attend 
the movies every week, more than twice the 
average for the other magazines covered by 


the report. 
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Short Product in First Run Houses 


NEW YORK—Week of June 2 


ASTOR: Story of Time........... S. C. Goetz 
Famtestig@ee o..0 ccc ccscscces S. C. Goetz 
Feature: Outcast of the Islands Lopert 


CAPITOL: Little Runaway 
Mealtime Magic 

Feature: Skirts Ahoy 
CRITERION: Love Moods 
Feature: Red Ball Express 
MAYFAIR: Socka-doodle Do... 
Murder in A-Flat 

Feature: The Fighter 


PARAMOUNT: Sportscope 
Swimmer Take All (Popeye! Paramount 
Feature: The Wild Heart RKO 


ROXY: Mechanical Bird 20th-Fox 
Fighting Cohoes 20th-Fox 


Universal 


. Warner Bros. 


United Artists 


Feature: Lydia Bailey 20th-Fox 
WARNER: Orange Blossoms for Violet 

arner Bros. 
Wearner Bros. 
Warner Bros. 
Feature: About Face Warner Bros. 
CARNEGIE: Olympic Elk RKO-Disney 
Feature: The Narrow Margin RKO 


CHICAGO — Week of June 2 
CHICAGO: Holiday House Guest 

Wanna Bet 

Feature: Deadline—U. S.A. 
SURF: They All Like Boats 
Little Bo Pepe 

Feature: The Man in the White Suit Universal 
ZIEGFELD: The Foolish Duckling 20th-Fox 
Feature: Under the Paris Sky Discina 


Gun to Gun 
Hasty Hair 


Columbia 
20th-Fox 


Paramount 
Warner Bros. 





Fox ''Courier'' Campaign 
To Reach 133,000,000 


A huge national advertising campaign, 
designed to achieve a readership penetration 
of 133,000,000, and one which marks a rec- 
ord use of Sunday supplements as a media 
to merchandise films, has been planned by 
20th Century-Fox for “Diplomatic Courier,” 
it has been announced. The drive is being 
concentrated in major daily newspapers, 
leading news magazines and local Sunday 
supplements in 141 specially selected mar- 


kets. Among the magazines scheduled to 
run the ads are Time, Newsweek and Amer- 
ican Weekly, with a combined readership of 
over 34,000,000, The campaign goes into 
effect in mid-June to coincide with the pic 
ture’s pre-release engagements. 

"Quick" Cites "Atomic City" 

Quick Magazine named Paramount's “The 
Atomic City” its “Movie-of-the-Week" s¢ 
lection in the May 19 issue. The review 
singled out for praise Jerry Hopper, di 
rector of the suspense melodrama 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Film buyers of independent circuits in the U.S. rate current 
product on the basis of its performance in their theatres. This 
report covers 113 attractions, 4,770 playdates. 

Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last 
time. 


EX means Excellent; AA—Above Average; 
BA—Below Average; PR—Poor. 


AV—Average; 


THE FILM BUYER'S RATING 
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Aaron Slick from Punkin Crick (Para.) 
African Queen, The (UA) 

Aladdin and His Lamp (Mono.) 

*An American in Paris (MGM) 
Another Man's Poison (UA) 
tAnything Can Happen (Para.} 

At Sword’s Point (RKO) 
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orn Oni > 


Battle at Apache Pass ( Univ.) 
Belle of New York (MGM) 
Belles on Their Toes (20th-Fox) 
Bend of the River ( Univ.) 

Big Trees, The (WB) 

Boots Malone (Col.) 

Bright Victory (Univ.) 

Bugles in the Afternoon (WB) 
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Callaway Went Thataway (MGM) 
Calling Bulldog’ Drummond (MGM) 
tCaptive City (UA) 

Carbine Williams (MGM) 
Cimarron Kid The ( Univ.) 


Deadline U.S.A. (20th-Fox) 
Death of a Salesman (Col.) 
Decision Before Dawn (20th-Fox) 
Distant Drums (WB) 

Double Dynamite (RKO) 


Elopement (20th-Fox) 


Family Secret, The (Col.) 
Finders Keepers ( Univ.) 
First Time, The (Col.) 
Five Fingers (20th-Fox) 
Fixed Bayonets (20th-Fox) 
Flame of Araby (Univ.) 
Flaming Feather [{Para.) 
Flesh and Fury ( Univ.) 
For Men Only (Lippert) 
Fort Osage {Mono.) 
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Girl in Every Port, A (RKO) 

Girl in White, The (MGM) 

Girl on the Bridge (20th-Fox) 
Greatest Show on Earth, The (Para.) 
Green Glove, The (UA) 


*Harlem Globetrotters, The (Col.) 
Here Come the Nelsons (Univ.} 
Hong Kong [Para.) 

Hoodlum Empire (Rep.) 


I'll Never Forget You (20th-Fox)} 


I'll See You in My Dreams (WB) 
indian Uprising (Col.) 


50 


Invitation, The (MGM) 
| Want You (RKO) 
It's a Big Country (MGM) 


Jack and the Beanstalk (WB) 
Japanese War Bride (20th-Fox) 
Just This Once {MGM) 


*Lady Pays Off, The (Univ.) 
Lady Says No, The (UA) 

Las Vegas Story (RKO) 

Light Touch, The (MGM) 

Lion and the Horse, The (WB) 
Lone Star (MGM) 

Love Is Better Than Ever (MGM) 


Ma and Pa Kettle at the Fair ( Univ.) 
Macao (RKO) 

Man in the Saddle (Col.) 

Mara Maru (WB) 

Marrying Kind, The (Col.) 

Meet Danny Wilson ( Univ.) 

Model and the Marriage Broker, The (20th-Fox) 
Mutiny (UA) 

My Favorite Spy (Para.) 

My Six Convicts (Col.) 

My Son John (Para.) 


tOkinawa (Col.) 
On Dangerous Ground (RKO) 


Pandora and the Flying Dutchman (MGM) 
Phone Call from a Stranger (20th-Fox) 
Pride of St. Louis (20th-Fox) 

Purple Heart Diary (Col.) ... 


Quo Vadis (MGM) 


Rancho Notorious (RKO) 

Red Ball Express (Univ.) 

Red Mountain ( Para.) 

Red Skies of Bette (20th-Fox) 
Retreat, Hell! (WB) 

Return of the Texan (20th-Fox) 
River, The (UA) 

Room for One More (WB) 
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Sailor Beware (Para.) 

Scandal Sheet (formerly The Dark Page) (Col.) 

Sellout, The (MGM) 

Silver City (Para.) 

Singin’ in the Rain (MGM) 

tSniper, The (Col.) 

Snow White and the Seven Dwarfs (RKO) 
(reissue) 

Something to Live For (Para.) 

Starlift (WB) 

Steel Town ( Univ.) 

Strange Door, The (Univ.) 

Streetcar Named Desire, A (WB) 


*Tanks Are Coming, The (WB) 
Tembo (RKO) 

Ten Tall Men (Col.) 

This Woman Is Dangerous (WB) 
Treasure of Lost Canyon ( Univ.) 


Viva Zapata! (20th-Fox) 


tWait Till the Sun Shines Nellie (20th-Fox) 
Weekend With Father (Univ.} 
Westward the Women (MGM) 
tWhen in Rome (MGM) 
*When Worlds Collide (Para.) 
Wild Biue Yonder (Rep.)} 
Wild North, The (MGM) , 
With a Song in My Heart (20th- Fox) 
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28 
17 
35 
26 
14 
12 


BA 


22 
20 
8 


7 
i 
16 


25 
I 
25 
17 
5 
12 
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Jumping Jacks 
Paramount-Wallis—Martin & Lewis 


In their latest Hal Wallis production, Dean 
Martin and Jerry Lewis join the paratroops 
and do for that organization what they already 
have done to the Navy and Army—that is, 
create general havoc and despair among. the 
sane, well-ordered minds otf the military. 
“Jumping Jacks” is another winning romp, 
packed with gags old and new, some pleasant 
songs and enough pace for three or four come 
dies. It is safe to say that it will create as 
much pandemonium at the box office as any of 
their previous successes 

The screenplay, credited to Robert Lees, Fred 
Rinaldo and Herbert Baker, is neither here nor 
there, as it should be with the comedy team. 
Roughly, it concerns the efforts of a group of 
paratroopers to put on a series of camp shows 
which will please their general. To put the 
shows over, Martin contacts his ex-vaudeville 
partner, Lewis, and smuggles him into. the 
Army for just one show. As might be ex 
pected, Lewis gets trapped into staying with 
the outfit and, against his will, is forced to 
partake of the rigorous and sometimes  hair- 
raising training It's a nice touch that this 
ersatz G.l. becomes the immediate favorite of 
the tough top sergeant, Robert Strauss, and, of 
instrumental in his outfit’s winning 
maneuvers 

Lewis clowns, mugs, weeps and = dances 
throughout. The best comedy scenes are those 
involved with his feeble efforts in the training 
exercises, a wild ride in a runaway jeep and 
his predicament when he falls from a_ plane 
wearing no parachute—classic mishaps played 
in the tradition of this sort of fun-for-all. 
Camp show interludes provide the change of 
pace and give Martin a chance to sing “Do the 
Parachute Jump,” “I Know a Dream When I 
See One.” “The Big Blue Sky” and “Keep a 
Little Dream Handy.” 

\lso on hand, but pretty much overshadowed 
by the stars, are Mona Freeman as Martin's 
girl friend, and Don DeFore as one of their 
G.I. buddies. Strauss, a recruit from the New 
York stage, provides some comedy competition 
as the knuckle-headed sergeant; as does Dick 
Erdman as the G.I. who goes “underground” 
Lewis takes his place in the paratroop 
The stars are the thing, however, 

on from start to finish. 


course, 1s 
the battle 
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companys 
and they are 
The 
by Norman 
Wallis 


Scen ata 


Marlow, was directed 
produced by Ha 


story, by Brian 
Taurog and 


“sneak” preview at Loew's Lex 
ington in York, where the audience 
greeted the picture’s credits with an ovation. 
Reviewer's Rating Excellent VINCENT 
CANBY 

Release date, July, 
: 15799. General audience 
Aller Dean Martin 
n Jerry Lewis 
Mona Freeman 
Don De Fore 
Teal Marc 


Vew 


Running time, 96 minutes 
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She’s Working Her Way 
Through College 


Warners—Musical Extravanganza 


Very few of the things that make a musical 
great, bright and cheerful have been left out of 
this lavishly produced picture from the Warner 
lot and the results justify the big effort that 
must have gone into this welcome summer of 
fering. 

Virginia Mayo—in top form and a pleasure to 
the eye—and Ronald Reagan head a very com 
petent cast which includes the young Gene Nel 
son who shows in this film that he has all one 
could ask for in the song-and-dance department. 
His solo number establishes him as a valuable 
asset to the Warner talent list With Miss 
Mayo doing a very fine job and proving her 
self once again a versatile performer, the film 
has more than its share of laughs and, what 
with all the tuneful and colorfully-mounted pro- 
duction numbers, should be a boon at the box 
office. It’s got a somewhat thin story, but the 
purely visual values make up for that 

William Jacobs produced with an eye to fill 
ing the screen with rich entertainment, and di- 
rector Bruce Humberstone has seen to it that 
proceedings move swiftly and with the neces- 
sary balance of music and dramatic action. Peter 
Milne wrote the screenplay, which provides both 
in good measure. 

LeRoy Prinz staged the musical numbers, of 
which there are a good many. Exhibitors here 
justly can draw a comparison between the elabo 
rate and skillfully executed dance numbers in 
the picture and the same thing as it is seen daily 
on television. There are fine tunes, among them 
“We're Working Our Way Through College,” 
“Baby Face,” “For You,” “Love Is Still for 
Free,” etc. 

The story has Miss Mayo as a_ beautiful 
burlesque star with the double aspiration of 
becoming a famous writer and going back io 
college for an education, As the picture opens, 
she is about to enter college when she meets 
with Professor Reagan and later Roland Win- 
ters, chairman of the college board of Trustees, 
who buys her a mink coat but finds the lady 
uninterested At college, enrolled in Reagan's 
drama class and boarding with Ronald and his 
wife, Phyllis Thaxter, Miss Mayo offers to let 
the school put on her play as a musical 

There are complications involving Don De- 
Fore, a former football hero, and Patrice Wy 
more who is in love with Nelson. Eventually, 
Patrice finds out Miss Mayo’s true identity and 
the news breaks in the school paper. Winters 
wants her expelled but quickly changes his mind 
after a face-to-face meeting with the girl 
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Nex 
FRED 


Seen at the Warner 
York Reviewer's Rating 
Hirt 
Release date, July 7, 1952 
ites PCA » 15564 General audic 
tion 
Angela Gardner 
John Palmer Ronald Reagar 
Don Weston Nelson 
Shep Slade Don De Fore 
Helen Palmer Phyllis Thaxter 
Ivy Williams Patrice Wymore 
Fred Copeland Roland Win 
Ginger Crowley, Norman Bar 


screening room m 
Very Good 


Running time, 101 min 


nee classifica 


Virginia Mayo 


Crene 


Raymond Greenleaf 
The Blackburn Twins 


Stolen Face 
Lippert—Marital Melodrama 


rhe names of Lizabeth Scott and Paul Hen 
reid for marquee and billing purposes, together 
with the provocative title, afford an enterpris 
ing showman the wherewithal with which to 
attract gratifying numbers to this somewhat 
more saleable than satisfying, but novel, marital 
melodrama. Founded upon an _ intrinsically 
dramatic idea, the story holds interest steadily, 
despite abrupt changes of pace and slant, until 
the letdown that takes place at the close where 
the screenwriters appear to have run out of 
gas. Their failure to provide a finish worthy 
of the start penalizes good performances by the 
leads and support, performances possibly good 
enough to please most patrons regardless 

The title pertains to the result of an opera 
tion performed by a plastic surgeon upon a 
young woman whose criminal activities he as 
cribes to the effect of a facial disfigurement 
Because the surgeon (Henreid) has been re 
jected by a girl he loves, who is engaged to 
another, he rebuilds the girl criminal’s face into 
a likeness of his beloved, and marries her, be 
lieving that by providing security he can pre 
vent her return to lawless ways. But she 
crooked again, nevertheless, and about the time 
when he’s ready to turn her over to the law, 
the other girl returns, unmarried, to pick up 
their romance where it left off. This sets up 
a dynamic situation out of which nearly any- 
thing exciting might have developed, but the 
script writers in this case settled for just let 
ting the bad gal fall off a train to her death, 
leaving the field clear for the good gal 

Anthony Hinds produced and Terrence Fisher 
directed, in England, from a script by Richard 
Landeau and Martin Berkeley. 

Previewed at the studio. Reviewer's Rating: 
Good.—WI11LLIAM R. WEAVER 

Release date, May 16, 1952. Running time, 71 min- 
utes PCA No. 1574 classifica 
thon 
Dr. Phillip Ritter 
Alice (also Lilly) 
Andre Morell, Mary MacKenzie 
Stephen, Arnold Ridley, Everly 
Janey Burnell, Grace Gavin 


goes 


General audience 
Paul Henreid 
Lizabeth Scott 
Wood 
Cyril 


John 
Gregg 


Susan 
Smith, 


Montana Territory 


Columbia—Western in Color 
“Montana Territory,” shapes up as a standard 
Western action film, but its production in color 
*d on following page) 
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ine is not 
Western fans 
it. It is par 
y »wever, that even 
nething special when it 
his case, the camera 
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taking scenery 


of horses 


breat} 


and ravines, in 


Confidence Girl 


U.A.-Shapiro—Cops 'n' Swindlers 


woke star 


released 


ADVANCE SYNOPSES 


HOLIDAY FOR SINNERS 
(MGM) 
PRODUCER: John Houseman. 
TOR: Gerald Mayer. PLAYERS: 
Young, Keenan Wynn, Janice Rule. 
DRAMA. Within a 24-hour period at the 
ht of the fabulous Mardi New 
three young men, whose paths have 
apart but 
must make the 
their lives. Gig Young, a 
must choose between the girl he 
j Rule, and a promising career as a re 
search scientist in India. Richard Anderson, a 
Catholic priest, is torn between his anxiety to 
help his parishioners and the reasonable dis 
cipline of the Church. For Keenan Wynn, a 
punch-drunk prize fighter, the struggle is 
mainly for survival 


| DREAM OF JEANIE 

(Republic) 

DIRECTOR: Allan Dwan. PLAYERS: 
Ray Middleton, Bill Shirley, Muriel Law- 
rence. Trucolor. 

MUSICAI In Cincinnati in the middle of 
the 19th century, Stephen Foster, played by 
Bill Shirley, a dreamy but impractical young 
man, writes the song “Oh Susanna” which 
country Minstrel men and 
Middleton out of all financial 
Richard Simmons, takes 
Middle 
beauti 


“tras 
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Gig 


Gras in 
lives still are closely 
most important de- 
young 
loves, 


whose 
tertwined, 


Ice 
} 


sweeps the song 
publishers swindle 
gain until his brother, 


Paralleling 


wuuble with 
ful society girl 


these problems, 
Muriel Lawrence 
who spurns his work as 
omposer falls in love with 
hristy, and it 1s to 

Jeanie.” Rex Allen 
Riders also are on 
famous Stephen 


Eventually, the 
sister, E1leen ( 
vrites “T Dream of 
Republic Rhythm 
liver many of the 


melodies 


THE LAST MUSKETEER 

(Republic) 

ASSOCIATE PRODUCER: Edward J. 

White. DIRECTOR: William Witney. 

PLAYERS: Rex Allen, Mary Ellen Kay, 

Slim Pickens. 
WESTERN 


boy, unmasks 


Arizona cow 
her to witl 

ranchers, 
win control of the valley. The 
fact the rancher 
area’s most respected citizen 


duties, 


Rex Allen, the 
a plot of a rich ran¢ 
hold the water supply from othe 
and in this way 
situation 1s complicated by the 
is the son of the 
off from his other Rex and 
Rhythm Riders sing “Aura Lee,’ 
West” and “Down in the 


Taking time 


the Republic 


I Still Love the 


Valley 


SHORT SUBJECTS 


pare hal Li neti nein 
ro Te lor (4504) 

rhe producers iT } Mr Magoo series and 

rald McBoing ng’ I iterpreta 
1 h On the 
evidence 7 i jury 
ucquits an 1 he she r of J 
I ctually 

Hi nest 
Nelly 


yhnnie 
! shot 
Fi rankie 1s all o marr 
Tohr makes a pass at 
Frankie whips — Exhibit A and shoots ’ 
judge sends the impetuous Frankie 
to jai the admonition, “It’s wrong to 
shoot with a rooty toot toot 
Running time 8 minutes 


nimse 


but wher he 


LITTLE RUNAWAY (MGM) 
MGM Technicolor Cartoon (W-344 

Jerry, the mouse, enlists the aid of a runaway 
circus seal in his campaign to make life miser- 
able for Tom, the cat. The campaign is success 
ful 
Running 


LAW AND AUDREY (Paramount) 
Noveltoon Technicolor (P11-8) 

Little Audrey is out for a day of fun in the 
park, and it’s anything but that for the harassed 
cop on the beat. Finally, when Audrey is 
drowning in the lake, the cop jumps in to save 
her, only to find that he can’t swim. It’s Audrey 
who saves him, with the aid of a score of 
and the grateful cop takes little 
girl on in a game of ball, only to end up behind 
the eight ball again. 

Running time 7 


LAUGHS FROM THE PAST (RKO) 
Screenliner (24206) 

“An Evil Shuffle” or “It’s All in the Cards,” 
one of the first motion pictures ever produced, 

but one of the three episodes in this survey 
of early films. In another, Marc McDermott 
plays one of the first duel roles ever portrayed 
on the screen, and in the third, “The Romantic 
Violinist” or “No Strings Attached,” true love 
spans the gulf between poverty and riches. 
Running time 9 minutes 


FOOD FOR PARIS MARKETS (U-I) 
The Earth and Its Peoples (7369) 

Produced by Louis De Rochemont Associ- 
ates, this is a travelogue of northern rural 
France where most of the food for the great 
capitol city Paris is raised. We visit Brittany 
where grayfish, lobsters and sardines are caught 
and prepared for market. Next, to Normandy 
where the grains, fruits and vegetables are 
raised. This section also is famous for its dairy 
products and is the home of Camembert Cheese 
rhe last visit is to Rheims, a region famous for 
and thus its wineries 


time 7 minutes 


elephants, 


minutes 


its grapes 


Running ti 22 minutes 


EMPEROR'S HORSES (Warner Bros.) 
Technicolor Sports Parade (8505) 

The famous Sakskammergut of Austria is one 
of the most beautiful natural playgrounds in 
the world and a refuge of the white Lippizzaner 
branded with the royal crown of Aus- 
tria. The emperor’s horses are shown in a color- 
ful ceremony nearly 400 years old in which 
they go through their amazing paces 


Running time 10 minutes 


ROOTIN' TOOTIN' TENDERFEET 
(Columbia) 


All-Star Comedies 

Max Baer and Maxie 
uut to the wild west to deliver a deed to one 
Faith Hope \ bartender’s wife tricks Baer 
into giving her the Meanwhile, Rosen 
bloom has met the real Faith Hope. The two 
Maxies and the girl invade the bartender’s 
house where a free-for-all before they 
to recover the deed 


manage 
Running time 16 minutes 


SEEING CEYLON (MGM) 
} Traveltalks Technicolor (T-317) 
Mr. Fitzpatrick takes his camera to explore 
island off the soutt 
ancient world 


horses, 


(4424) 


Rosenbloom venture 


deed 


ensues 


topatrich 


east coast ot 
mingles with 
echnicolor 
minutes 


Ceylon, the 

lia where the 
the modern in a riot of color by T 
tim ; 


MAN' s BEST FRIEND Po 


Tech » Cartoon 


Nunn 


24111) 

with a package of 

window where 
buying him 

grows into a big, 

the neighborhood 

| 

il 


Walt Disney 


walking home 
stops by a pet shop 


Goofy 
Sausages 
hungry 


lienating people. 

» climax comes one night when Goofy is out 

burglar arrives. The latter walks all 

the sleeping dog while ransacking the 

house. But when Goofy returns, the dog awakes 
and chases his master up a tree 

Running 6 minutes 


time 
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THE LITTLEST EXPERT ON COWBOYS 
(Paramount) 
Topper (M11-5) 
Charlie Hankinson, 10-year-old “expert,” 
discusses cowboys with the aid of some scenes 
from cowboy-and-Indian movies. Charlie pre- 
fers the cowboys of 20 to 30 years ago. Wil- 
liam S. Hart and Harry Carey had to be good 
actors, says Charlie, because you couldn’t hear 
them talk 
Running time 


LAMBERT, THE SHEEPISH LION 
(RKO Redio) 


Walt Disney Technicolor Cartoon (24112) 

Sterling Holloway narrates this story of what 
happens when the stork makes a mistake and 
delivers a lion cub to a flock of sheep. Lam 
bert, the misplaced lion, grows up with an 
overpowering inferiority complex, ridiculed by 
all the sheep except his loving foster-mother. 
The timid Lambert, however, discovers his own 
“lionness” when his mother is attacked by a wolf 
and he instinctively goes bravely to her rescue, 
thus finally winning a place for himself in the 
hearts of all the sheep 
Running time 


UNION OF SOUTH AFRICA 
March of Time 

This March of Time issue, made in 1943 and 
released in the United States now for the first 
time, is a careful and interesting study of the 
Union of South Africa’s efforts in the last war, 
but, as such, may seem a little dated today 
Shown are numerous views of the country’s 
various industries, cities and countryside, with 
a commentary which tells something of the 
problems besetting a country of mixed racial 
strains 
Running 


INVITATION TO HARVARD 
March of Time Featurette 

In this featurette, the 
of Time have gone to Cambridge, Mass., to 
explore some of the history, customs, facilities 
and opportunities offered to the student at Har- 
vard, the nation’s oldest college. The path of a 
student from enrollment to graduation is fol 
lowed in semi-documentary style, with scenes 


10 minutes 


8 minutes 


time 11 minutes 


producers of March 


and the skunk 


emphasizing the wide variety of activities, both 
academic and extra-curricular, to which under- 
graduates and graduate students alike are sub- 
jected. Narration and photography are good 

Running time 34 minutes 


TROPICAL MOUNTAIN ISLAND—JAVA 
(U-I) 
The Earth and Its Peoples (7368) 

\ journey to Java, a small, densely 
lated island with rich volcanic soil and a warm 
year-around growing season. 
Running time 


FEMININE RHYTHM (Columbia) 
World of Sports (4805) 

World of Sports cameramen flew to Denmark 
to make this film study of of Europe's 
outstanding women athletes in action. The first 
visit is to a gymnastic field, followed by scenes 
made at a school for teachers of Denmark’s fine 
rhythmic gymnasts. Also seen are some Olym 
pic fencers as well as members of the Danish 
swimming, diving and horse-riding teams. 
Running time 10 minutes 
DOG TROUBLE (MGM) 

Gold Medal Reprint Cartoons Tee 
( W-366) 
Tom, the cat, 


popu 


21 minutes 


some 


hnicolor 


tries to get in the dog pound 
to locate Jerry, the mouse, who is disguised as a 
pesky pooch. However, he finds more trouble 
in going to the dogs than he had bargained for. 
Running time & minutes 


SPUNKY SKUNKY (Paramount) 
Casper Cartoon Technicolor (B11-3) 
3oth outcasts of society, Casper, the friendly 
ghost, and Skunky, the skunk, become fast 
friends. When the wolf attacks a turtle, a hare 
and a pig playing baseball, Casper and Skunky 
come to the rescue of the trio which previously 
had shunned them. As their reward, the ghost 
are welcomed into the exclusive 
ball game 
Running time 7 


HARRY OWENS AND HIS ROYAL 
HAWAIIAN ORCHESTRA (Warner Bros.) 
Melody Master (Re-release) (8804) 

At the Royal Hawaiian Hotel on the beach 
at Waikiki, Harry Owens and his orchestra 


munute 


famous the 

“Happy Hawaiian 
“Hula Rhumba,” 

and “Aloha 


play songs which have made them 
world overt Included are 

Beach Boy,” “Tomi, Tomi,” 
“Song of the Sea,” “Maui Girl” 


Oc. 


Running tim 


THE POET AND THE PEASANT (U-1) 
Walter Lantz Technicolo 
(Re-release) (7328) 

Andy Panda succeeds in conducting — the 
Hollywood Washboard Orchestra—made up ot 
all sort of improvised instruments played by 
the farm animals—despite interruptions from 
discontented musicians and hep-cats who want 
to change the tune 


Running time / imutes 


MEET MR. RHYTHM, 
FRANKIE LAINE 


Screen Snapshots (4856) 

Here is a new kind of Hollyw od premiere 
the opening of Frankie Laine’s new antique 
shop. Frankie and his wife, Nan Grey, are 
hosts to a party that includes Joanne Dru, John 
Ireland, John Derek, Smiley Burnette, Jack 
Mahoney, Jerry Colonna, Skinny Ennis, Ruth 
Warrick, Toni and Arden and Donald 
Woods 
Running time 
KNIGHTS OF THE HIGHWAY (U-!) 
Two-Reel Special (7202) 

The “knights of the highway” are the drivers 
who guide the giant trailer trucks over the 
nation’s vast network of highways. Theirs is 
a dangerous job, requiring skill and alertness 
every inch of the way This entire picture is 
seen through the eyes of a driver who is called 
upon to perform some very out-of-the-ordinary 
things in his regular routine 


10 wunutes 


r Cartune 


Jan 


10 minutes 


Running time 17 minutes 


THE SEEING EYE (Warner Bros.) 
Technicolor 
Che 


famous 
N 


Spec ial (8006) 

adventures of a canine student at the 
Seeing Eye Institute at Morristown, 
J. Shown are his training from a pup until 
a full-fledg eing eye 
his blind mistress and 


he has graduated into ed se 
dog, his meeting with 
his deep affection for her 


Running time 20 minutes 
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Rating Data in PRODUCT DIGEST SECTION 
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able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 
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pages 1347-1348 issue of April 26, 1952. 


Feature Product by Company starts on page 1337, issue of 


April 26, 1952. 


TITLE—Production Number—Company 

AARON Slick from Punkin Crick 
(color) (5119) 

About Face (color) (122) 

Across the Wide Missouri (color) 
(208)* 

Actors and Sin 

African Fury (formerly Cry, the 
Beloved Country) (Brit.) 

African Queen (C)* UA 

African Treasure (5207) Mono. 

Aladdin and His Lamp (color) (5299) Mono. 

American in Paris, An (color)* (209) MGM 


UA 


PRODUCT DIGEST SECTION, JUNE 7, 1952 


lan Young-Dinah Shore 
Gordon MacRae-Eddie Bracken 


Clark Gable-Ricardo Montalban 
Edward G. Robinson-Marsha Hunt 


Canada Lee-Sidney Poitier 
Humphrey Bogart-Katharine Hepburn 
Johnny Sheffield-Donna Martell 
Patricia Medina-John Sands 

Gene Kelly-Leslie Caron 


dren (ages 8 to 12). 


For exploitation see Managers’ Round Table section. 

*Following a title indicates a Box Office Champion. 

Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees; 
A—Adults ye 18 years), Y—Youth (ages 12 to 18), C—Chil- 


Legion of Decency Ratings: A-I, Unobjec- 


tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
part; C, Condemned. 


(S) before a page number indicates advance synopsis. 


Running 
Time 


Release 

Stars Date 
Apr.,'52 
May 31,'52 


95m 
94m 


Oct. 23,'51 
Not Set 


78m 
85m 


Feb.,'52 
Mar. 21,'52 
May 25,'52 

Feb.24,'52 
Nov.9,'5! 


104m 
104m 
70m 
67m 
113m 


—— RATINGS ———. 
Nat'l Herald 
Groups Review 


-— REVIEWED — 
(S) =synopsis 
Issue Page L. of D. 
Good 
Good 


AYC 
AYC 


1245 
1313 


Feb. 23 
Apr. 12 


Good 
Good 


29 1041 AY 


1382 


Sept. 
May 3! 


1213 
1169 
1383 
1230 

997 


Excellent 
Good 
Good 

Very Good 
Excellent 


1391 


Jan. 26 
Dec. 29 
May 3! 
Feb. 9 
Sept. | 








TITLE—Production Number—Company 


Angel With tho Trumpet (Brit.) 

Anne of the Indies (color) (134) 

Another Man's Poison 

African Fury (formerly Cry, the 
Beloved Country) (Brit.) 

Anything Can Happen (5117) 

Apache Country 

At Sword’s Point (color) (220) 

Atomic City, The (formerly Los 
Alamos) (5120) 


BAL Tabarin (5129) 
Bannerline (206) 
Barefoot Mailman, The (404) 


Battle at Apache Pass (color) (217) 


Because You're Mine (color) 
Belle of New York (223) (color) 


Snader 


20th-Fox 


UA 


UA 
Para. 
Col. 
RKO 


UA 


Rep. 
MGM 
Col. 
Univ. 
MGM 
MGM 


Belles on Their Toes (color) (213)* 20th-Fox 


Bend of the River (color) (212)* 


Beware, My Lovely 

Big Night, The 

Big Trees, The (color) (117) 
Bitter Springs 

Black Hills Ambush (5172) 
Black Swan, The (258) 
Blackmailed 

Blazing Forest, The (color) 
Blue Veil, The (263)* 

Bonnie Prince Charlie (C) ( Brit.) 
Boots Malone (419) 

Border Saddiemates (5143) 
Brave Warrior (color) 

Bride of the Gorilla 

Brigand, The (color) 

Bright Victory (208) 

Bronco Buster (color) (219) 


Browning Version, The (Brit.) (281) 


Buffalo Bill in Tomahawk Territory 


Bugles in the Afternoon (color) (116) 


Bushwackers, The 


CAGE of Gold (Brit.) 

California Conquest (color) 

Callaway Went Thataway (21/4) 

Calling Bulldog Drummond (213) 

Captain Blood (110) 

Captain Boycott (Brit.) 

Captain Pirate (color) (431) 

Captive City 

Captive of Billy the Kid (5046) 

Carbine Williams (231) 

Caribbean (C) 

Carrie (5123) 

Carson City (color) (123) 

Cat Creeps, The 

Cat People, The (267) 

Cave of the Outlaws, The (color) 
(201) 

Chicago Calling 

Christmas Carol, A (Brit.) 

Cimarron Kid, The (color) (213) 

Clash By Night (229) 

Close to My Heart (107) 

Cloudburst ( Brit.) 

Clouded Yellow, The (Brit.) 

Colorado Sundown (5141) 

Come Fill the Cup (106) 

Confidence Girl 

Crazy Over Horses (5114) 

Criminal Lawyer (412) 

Cripple Creek (color) 


DANGER Is a Woman (French) 
Darling, How Could You (5108) 


Univ. 
RKO 
UA 
WB 


Ealing-Bell 


Rep. 


20th-Fox 


Bell 
Para. 
RKO 

Snader 
Col. 
Rep. 
Col. 

Realart 
Col. 
Univ. 
Univ. 
Univ. 
UA 
WB 
Realart 


Ellis 
Col. 
MGM 
MGM 
WB 
Astor 
Col. 
UA 
Rep. 
MGM 
Para. 
Para. 
WB 
Realart 
RKO 


Univ. 


Discina 
Para. 


David and Bathsheba (color)*(203) 20th-Fox 


Dead Man's Trail (5243) 
Deadline, U.S.A. (215) 
Death of a Salesman (423) 
Decision Before Dawn* (205) 


Denver and Rio Grande (C) (5115) 


Desert Fox, The {130)* 

Desert of Lost Men, The (5063) 

Desert Passage (230) 

Desert Pursuit (5209) 

Detective Story (5111)* 

Devil Makes Three, The 

Diplomatic Courier (222) 

Dishonored Lady 

Distant Drums (color) (i1!)* 

Double Dynamite (formerly 
It's Only Money) (2/4) 


1392 


Mono. 


20th-Fox 


Col. 


20th-Fox 


Para. 
20th-Fox 

Rep 
RKO 
Mono. 
Para. 
MGM 
20th-Fox 
Astor 
we 


RKO 


Stars 


Eileen Herlie-Basil Sydney 
Jean Peters-Louis Jourdan 
Bette Davis-Gary Merrill 


Canada Lee-Sidney Poitier 
Jose Ferrer-Kim Hunter 

Gene Autry 

Cornel Wilde-Maureen O'Hara 


Michael Moore-Nancy Gates 


Muriel Lawrence-William Ching 
Sally Forrest-Lionel Barrymore 
Robert Cummings-Terry Moore 
John Lund-Jeff Chandler 

Mario Lanza-Doretta Morrow 
Fred Astaire-Vera Ellen 

Jeanne Crain-Myrna Loy 

James Stewart-Arthur Kennedy 
Ida Lupino-Robert Ryan 

John Barrymore, Jr.-Joan Lorring 
Kirk Douglas-Patrice Wymore 
Tommy Trinder-Chips Rafferty 
Allan Rocky Lane 

Tyrone Power-Maureen O'Hara 
Mai Zetterling-Dirk Bogarde 


Release 
Date 


Dec.20,'5! 
Nov.,'5! 
Jan. 16,52 


Feb.,'52 
May, 52 
May,'52 
Feb.,'52 


June,'52 


June |,'52 
Oct. 12,'51 
Nov.,'5/ 
Apr.,'52 
Not Set 
Feb.,'52 
May, 52 
Feb.,'52 
Not Set 
Dec. 7,'51 
Mar. 29,'52 
Oct. 1,51 
May 20,'52 


(reissue) July,'52 


Oct. 15,'51 


Dec.,'52 
Oct.,'51 
Jan.,'52 
Jan.,52 
Apr. 15,'52 
June,'52 
Oct.,'51 
June,'52 
Jan.,'52 
May,'52 
Nov.,’51 
Feb. 8,'52 
Mar. 8,'52 
Nov.,'5! 


John Payne-Susan Morrow 
Jane Wyman-Charles Laughton 
David Niven-Margaret Leighton 
William Holden-Johnny Stewart 
Rex Allen 

Jon Hall-Christine Larsen 

Lon Chaney, Jr.-Barbara Payton 
Anthony Dexter-Jody Lawrence 
Arthur Kennedy-Peggy Dow 
John Lund-Scott Brady 

Michael Redgrave-Jean Kent 
C. Moore-Slim Andrews 

Ray Milland-Helene Carter 
John Ireland-Dorothy Malone 


Dec.,'51 
July,'52 


Jean Simmons-David Farrar 
Cornel Wilde-Teresa Wright 
Howard Keel-Dorothy McGuire Dec. 28,'51 
Walter Pidgeon-Margaret Leighton Dec. 14,'5! 
Errol Flynn-Olivia de Plavilland| reissue) Dec. 15,'51 
Stewart Granger-K. Ryan (reissue) Oct. 1,'51 
Louis Hayward-Patricia Medina Not Set 
John Forsythe Apr. 11,52 
Allan Rocky Lane Jan.22,'52 
James Stewart-Wendel!l Corey May,'52 
Arlene Dahl-John Payne Sept.,'52 
Jennifer Jones-Laurence Olivier Aug.,'52 
Randolph Scott-Lucille Norman June 14,'52 
Paul Kelly-Noah Beery, Jr. (reissue) Dec.,'5! 
Simone Simon-Kent Smith (reissue) Feb.,'52 


Nov.,'5! 
Jan. 11,52 
Nov. 30,'51 
Jan.,'52 
June,'52 
Nov. 3,'51 
Jan. 31,52 
Not Set 
Feb. 8,52 
Oct. 20,51 
June 20,'52 
Nov. 18,'51 
Oct.,'5! 

July,'52 


Macdonald Carey-Alexis Smith 
Dan Duryea 

Alistair Sim-Kathleen Harrison 
Audie Murphy-Beverly Tyler 
Barbara Stanwyck-Paul Douglas 
Gene Tierney-Ray Milland 
Robert Preston-Elizabeth Sellers 
Jean Simmons-Trevor Howard 
Rex Allen-Mary Ellen Kay 
James Cagney-Phyllis Thaxter 
Tom Conway 

Bowery Boys 

Pat O'Brien-Jane Wyatt 
George Montgomery-Karin Booth 


May,'52 
Dl 
«52 


Henry Vidal-Maria Mauban 
Joan Fontaine-John Lund 
Gregory Peck-Susan Hayward 
Johnny Mack Brown-Barbara Allen 52 


Humphrey Bogart-Ethel Barrymore 52 
Fredric March-Mildred Dunnock 52 
Richard Basehart-Gary Merrill .,52 
Edmond O'Brien-Sterling Hayden "52 
James Mason-Jessica Tandy 51 
Allan Rocky Lane-Mary Ellen Kay Nov. 19,'51 
Tim Holt-Joan Dixon May,'52 
Wayne Morris May 6,'52 
Kirk Douglas-Eleanor Parker Nov.,'51! 
Gene Kelly-Pier Angeli Aug..,’ 
Tyrone Power-Patricia Neal July,’ 
Hedy Lamarr-Dennis O'Keefe (reissue) Feb. |," 
Gary Cooper-Mari Aldon Dec. 29,' 
Dec.,'5! 


Frank Sinatra-Jane Russell 


Runaing 
Time 


98m 
8im 
89m 


104m 

107m 
62m 
8Iim 


85m 


84m 
88m 
83m 
85m 


82m 
89m 
Fim 


75m 
89m 
73m 
54m 


74m 
86m 
84m 
105m 
90m 
83m 
92m 
67m 
113m 
8im 
65m 
74m 
78m 


92m 
96m 
116m 


87m 
tiim 
119m 
89m 
88m 
54m 
60m 
Tim 
103m 


97m 
85m 
10im 


80m 


-— REVIEWED — 
(S) =synopsis Nat'l 
Issue 


Dec. 
Oct. 


Jan. 


Jan. 
Mar. 
May 
Jan. 


Apr. 


- 10 1101 
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Herald 
Review 


Average 
Very Good 


air 


Page L. of D. 
15 1154 
20 1065 
5 1178 


Groups 


AY 


nN 


26 1213 
I 1253 
24 1374 

1214 


Excellent 
Very Good 
Good 
Good 
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Good 
Good 
Good 


1033 
1102 
1306 


--N 


1245 
1305 
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Good 
Very Good 
Excellent 


cee eee 


Good 
Good 
Good 


1101 
1229 
990 
(S)1374 


>>o@ 
-~ 


Good 
Fair 
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(S)1322 
1015 
1194 
1169 
1358 
1366 


Excellent 
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Good 
Good 
Good 
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Good 
Excellent 
Good 
Excellent 
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Good 
Good 
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1313 
1093 
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1177 
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1222 
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1966 


Average 


Excellent 
Good 
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Very Good 

(S) 1323 
1297 
1222 
1321 


(S)870 
1349 


Very Good 
Average 
Very Good 


Very Good 
Average 
Good 


1094 
1134 
1094 
1153 
1366 
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1049 
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1033 
1390 
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Good 
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Good 
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973 
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116l 
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TITLE—Production Number—Compuny 


Down a the Sheltering Palms 
(color) 


EDWARD and Caroline (French) 
Elephant Stampede (5110) Mono. 
Elopement (141) 20th-Fox 
Encore (Brit.) (5122) Para. 


20th-Fox 


Comm. 


FABULOUS Senorita (5125) Rep. 
Faithful City, The (Israel) (273) RKO 
Family Secret, The (414) Col. 
F.B.1. Girl (5002) Lippert 
Fighter, The UA 
Finder's Keepers (211) Univ. 
First Time, The (424) Col. 
Five (391) Col. 
5 Fingers (208) 20th-Fox 
Fixed Bayonets (140) 20th-Fox 
Flame of Araby (color) (207) Univ. 
Flaming Feather (C) (5118) Para. 
Flesh and Fury (formerly Hear 

No Evil) (214) Univ. 
Flight to Mars (5103) (color) Mono. 
For Men Only (5102) Lippert 
Fort Defiance UA 
Fort Osage (color) (5102) 
Francis Covers the Big Town Univ. 
Francis Goes to West Point (224) Univ. 


Mono. 


GALLOPING Major, The (Brit.) 
Girl in Every Port, A (218) 
Girl in White, The (232) 
Girl on the Bridge 

(formerly The Bridge) (139) 
Glory Alley 
Gobs and Gals (5128) 
Golden Girl (color) (136) 
Golden Hawk, The (color) ol. 
Golden Horde, The (color) (134) Bens 
Great Adventure (5021) ppert 
Greatest Show on Earth (C)* (sia), he. 
Green Glove, The UA 
Guest of the House 
Gunman, The (5252) 


Souvaine 
RKO 
MGM 


20th-Fox 
MGM 


Rep. 
20th-Fox 
Col 


Astor 
Mono. 


HALF-Breed (color) (228) RKO 
Harem Girl, The (422) Col. 
Harlem Globetrotters, The (405) Col. 
Has Anybody Seen My Gal? (226) 

(color) Univ. 
Hawk of Wild River, The (482) _ Col. 
Hellgate (5113) 

Here Come the Nelsons (210) 
Highly Dangerous (5029) 
High Noon 

High Treason ( Brit.) Pacemaker 
Highwayman, The (AA-20) (color) AA 
Hold That Line (5211) Mono. 
Holiday for Sinners MGM 
Honeychile (color) (5121!) Rep. 
Hong Kong (color) (5109) Para. 
Hoodlum Empire (5105) Rep. 
Hot Lead (209) RKO 
Hotel Sahara ( Brit.) UA 
Hour of Thirteen, The MGM 
House of Horrors Realart 
Hunchback of Notre Dame, The (266) RKO 


Lippert 
UA 


| DON'T Care Girl, The (C) 20th-Fox 
| Dream of Jeanie (color) Rep. 
| Walked with a Zombie (272) RKO 
| Want You (251) RKO 
Igloo Realart 
I'll Never Forget You (formerly Man 

of Two Worlds (color) (142) 20th-Fox 
I'll See You in My Dreams (112)* WB 
In a Padded Cell Realari 
Indian Uprising (color) (417) Col. 
Invitation, The (130) Univ. 
Island of Desire (formerly Saturday 

Island) (C) UA 
It's a Big Country (215) MGM 
Ivanhoe (color) MGM 
Ivory Hunter (color) (Brit.) Univ. 


JACK and the Beanstalk (C) (118) WB 
Japanese War Bride (202) 20th-Fox 
Jet Job (5215) Mono. 
Jet Pilot (color) RKO 
Journey Into Light (132) 20th-Fox 


PRODUCT DIGEST SECTION, JUNE 7, 1952 


Stars Date 


Mitzi Gaynor-David Wayne June,'52 
Apr.,'52 
Oct. 28,'51 
Dec.,'5! 
July,'52 


Daniel Gelin-Anne Vernon 
Johnny Sraffield-Donna Martell 
Clifton Webb-Ann Francis 
Roland Culver-Glynis Johns 


Agz.!,'52 
May,'52 
Dec.,'5! 
Nov.,'5! 

May 25,'52 
Jan.,'52 


Estelita Rodriguez-Robert Clarke 
Jamie Smith-John Slater 

John Derek-Lee J. Cobb 

Cesar Romero-Gene Evans 
Richard Conte-Vanessa Brown 
Tom Ewell-Julia Adams 

Rober? ‘Cummings-Barbara Hale Feb.,'52 
William Phipps-Susan Douglas Oct.,'51 
James Mason-Danielle Darrieux Mar.,'52 
Richard Basehart-Michael O'Shea Dec.,'5! 
Maureen O'Hara-Jeff Chandler Jan.,'52 
Sterling Hayden-Arieen Whelan Feb.,'52 


Mar.,'52 
Nov. 11,'5! 
Jan. 11,'52 
Nov. 9,'51 
Feb. 10,'52 
Not Set 

July,'52 


Tony Curtis-Mona Freeman 
Marguerite Chapman-C, Mitchell 
Paul Henreid 

Dane Clark-Tracey Roberts 

Rod Cameron-Jane Nigh 

Donald O'Connor-Yvette Dugay 
Donald O'Connor-Lori Nelson 
Basil Radford-Janette Scott Dec. 19,'51 
Groucho Marx-Marie Wilson 

June Allyson-Arthur Kennedy 


Hugo Hass-Beverly Michaels 
Leslie Caron-Ralph Meeker 
Bernard Bros.-Cathy Downs 
Mitzi Gaynor-Dale Robertson 
Sterling Hayden-Rhonda Fleming 
David Farrar-Ann Blyth 
Dennis Price-Jack Hawkins 
All-Star Cast 

Glenn Ford-G. Brooks 
Anne Baxter-Ralph Bellamy 
Whip Wilson-Fuzzy Knight 


(reissue) May 15,'52 
Apr. 21,'52 


May,'52 
Feb.,'52 
Nov.,'5! 


Robert Young-Janis Carter 
Joan Davis-Paul Marion 
Thomas Gomez and Globetrotters 


July,'52 

Feb.,'52 

June 6,'52 
Feb.,'52 
Oct.12,'51 

Not Set 

May,'52 

Oct. 21,'51 

Mar. 23,'52 
July,'52 

Oct. 20,'51 
Jan.,52 
Apr.15,'52 
Oct.,'5! 
Oct.15,'51 

Not Set 

(reissue) Jan.,'52 
(reissue) Feb.,'52 


Piper Laurie-Charles Coburn 
Charles Starrett-Smiley Burnette 
Sterling Hayden-Joan Leslie 
Ozzie Nelson-Harriet Nelson 
Dane Clark-Margaret Lockwood 
Gary Cooper-Grace Kelly 

Liam Redmond-Mary Morris 
Wanda Hendrix-Charles Coburn 
Bowery Boys 

Keenan Wynn-Janice Rule 
Judy Canova-Eddie Foy, Jr. 
Ronald Reagan-Rhonda Fleming 
Brian Donlevy-Claire Trevor 
Joan Dixon-Tim Holt 

Yvonne De Carlo-Peter Ustinov 
Peter Lawford-Dawn Addams 
Robert Lowery-Virginia Grey 
Charles Laughton-M. O'Hara 


Not Set 

June |,'52 
(reissue) Apr.,'52 
an.,'52 

Jan.,"52 


Mitzi Gaynor-David Wayne 

Ray Middleton-Muriel Lawrence 
Frances Dee-Tom Conway 

Dana Andrews-Dorothy McGuire 
Native Cast (reissue) 


Dec.,'51 

Jan. 12,'52 
(reissue) Feb.,'52 
Jan.,'52 
Feb.,'52 


Tyrone Power-Ann Blyth 
Doris Day-Frank Lovejoy 
Olsen and Johnson 
George Montgomery-Audrey Long 
Dorothy McGuire-Van Johnson 


June 20,'52 
Jan. 4,52 
Aug.,'52 
June,'52 


Linda Darnell-Tab Hunter 

All Star Cast 

Robert Taylor-Elizabeth Taylor 
Anthony Steel-Dinah Sheridan 


Bud Abbott-Lou Costello 

Shirley Yamaguchi-Don Taylor 
Stanley Clements 

John Wayne-Janet Leigh 
Sterling Hayden-Viveca Lindfors 


Apr. 12,'52 
Jan.,'52 
Mar. 23,'52 
Dec. 22,'51 
Oct.,'51 


Running 
Time 


90m 
49m 
102m 
60m 


90m 
110m 
69m 
75m 
85m 


103m 
89m 
107m 
97m 


78m 
9im 
63m 
119m 
87m 


c~ REVIEWED — 
(S) synopsis 


Jen. 


May 
Oct. 
Nov. 
Apr. 


Apr. 
Oct. 


Nov. 


May 
Dec. 
Jan. 
Apr. 


Nov. 


Page 


(S)1186 


1350 
1074 
110 
1305 


1298 
1306 
1074 
1110 
1357 
1164 
1214 

802 
1237 
1117 
mis 
11é6l 


1261 
1402 
1214 
1102 
1215 

(S)1291 

(S)1330 


1058 
1237 
1289 


1154 
1373 
1350 
1101 
(S) 1323 
1014 


1177 
1221 


132! 
1194 
1074 


(S)1350 
1238 


1193 


1349 
1382 
990 


(S)139¢ 
1110 
1110 
1246 
1075 
1014 


(S)1358 
(S)1390 


1093 


1133 
1133 


1170 
1214 


(S$)1291 
7 
(S)1374 
1373 


1306 
1186 
1298 
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Herald 
Review 


Good 
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Very Good 
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Good 
Very Good 
Good 
Good 
Good 

Fair 

Very Good 
Good 

Very Good 
Very Good 
Good 
Good 


Good 

Good 
Very Good 
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Very Good 


Excellent 
Good 
Superior 


Fair 
Excellent 


Good 
Good 
Good 


Good 
Good 
Very Good 
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Very Good 


Good 
Fair 
Good 
Fair 
Fair 


Average 


Good 

Very Good 
Excellent 
Good 

Very Good 
Very Good 


Very Good 


Good 
Very Good 


Average 


Good 
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7~ REVIEWED -———RATINGS 
(S) =synopsis Nat'l Herald 
Groups L.ofD. Review 


Excellent 


Good 
Good 


Release Running 
TITLE—Production Number—Company Stars Date Time Issue Page 


Dean Martin-Jerry Lewis July, "52 9m June 7 1389 
Charles Starrett-Smiley Burnette July,"52 54m 

Johnny Weissmuller-Angela Greene Mar.,'52 65m Mar. 8 1262 AYC 
Documentary of Siam Nov.,'51 67m Nov. 17 11100 AY 
Johnny Weissmuller-Sheila Ryan 
Ann Sheridan-John Lund June,'52 79m May 31 1382 

Bing Crosby-Jane Wyman Sept.,'52 Mar. | (S)1254 

Peter Lawford-Janet Leigh Mar.,'52 90m Jan. 1193 AY 


Jumping Jacks (5121) Para. 
Junction City (486) Col. 
Jungle Jim in the Forbidden Land (429) ho 
Jungle of Chang (208) KO 
Jungle Manhunt {411) ea 
Just Across the Street (223) Univ. 
Just for You (color) Para 


Just This Once (224) MGM 


Very Good 


Good 


A-! 
A-| 
Oct.,'51 66m Oct. 6 1050 AY A-| Good 
A-2 
A 
A 


June,'52 May 24 1373 -2 Good 


KANGAROO (color) (217) 20th-Fox Peter Lawford-Maureen O'Hara 
Kansas Territory (formerly Vengeance 

Trail) (5225) Mong 
Kid from Amarillo, The (488) Col 
Kid Monk Baroni Realart 
Konge, The Wild Stallion (418) Col. 


24 1374 Good 
A-| Fair 
B Average 


Apr. 20,'52 
 Oet.51 Oct. 27 1075 


May,'52 Apr. 1329 
Feb.,'52 


Bill Elliott-Peggy Stewart 

Charles Starrett-Smiley Burnette 
Richard Rober-Bruce Cabot 

Fred Stone-Rochelle Hudson (reissue) 


> 


Mona Freeman-Howard Duff Oct.,'51 , 1033 Good 
Louis Hayward-Patricia Medina June,'52 
B. Stanwyck-Michael O'Shea (reissue) Apr. 1,'52 ‘ Good 
Linda Darnell-Stephen McNally Nov.,'5! ; 1065 Very Good 
Lady Possessed, A (5104) Rep. James Mason-June Havoc Feb.,'52 ; 1246 Average 
Lady Says No, The UA David Niven-Joan Caulfield Jan. 14,52 ; 1125 Fair 
Laramie Mountains (485) Col. Charles Starrett-Smiley Burnette Apr.,'52 " 1314 Fair 
Las Vegas Story (217) RKO —_ Jane Russell-Victor Mature Feb.,'52 i. oa 1177 Good 
Last Musketeer, The (5142) Rep. Rex Allen-Mary Ellen Kay Mar. 1,'52 (S$) 1390 
Laughter in Paradise (Brit.) Stratford Alistair Sim-Fay Compton Nov. 11,'51 1125 Very Good 
Laura (252) 20th-Fox Gene Tierney-Dana Andrews (reissue) May,'52 4, Good 
Lavender Hill Mob, The (Brit.) (280) Univ. Alec Guinness-Stanley Holloway Oct.,'51 ; 1067 P Very Good 
Lawless Cowboys (5155) Mono. Whip Wilson Nov. 7,'51 
Leadville Gunslinger (5171!) ep. Allan Rocky Lane Mar. 22,'52 . 1298 
Leave Her to Heaven (color) (255) 20th-Fox Gene Tierney-Cornel Wilde (reissue) June,'52 
Leopard Man, The (270) RKO _— Dennis O'Keefe-Margo (reissue) May,'52 
Les Miserables (Ital.) Lux Gino Cervi-Valentina Cortesa Mar. 24,'52 . 1291 
Let's Make It Legal (133) 20th-Fox Claudette Colbert-Macdonald Carey Nov.,'51 . 1073 
Light Touch, The (212) MGM Stewart Granger-Pier Angeli Dec. 7,'5! . 1094 
Lion and the Horse, The (119) (C) WB Steve Cochran-Black Knight Apr. 19,'52 . 1290 
Loan Shark (5111) Lippert George Raft-Dorothy Hart May 23,'52 1350 
Lone Star, The (222)* MGM Clark Gable-Ava Gardner Feb.,'52 : 1161 
Longhorn, The (5223) Mono. Bill Elliott Nov. 25,'5! . 1066 
Love Is Better Than Ever (225) MGM Elizabeth Taylor-Larry Parks Mar.,'52 . 1230 
Love Nest (13!) 20th-Fox William Lundigan-June Haver Oct.,'51 , 1066 
Lovely to Look At (color) MGM _ Kathryn Grayson-Howard Keel July,'52 1381 
Lure of the Wilderness (formerly Land of 

the Trembling Earth) (color) 20th-Fox July,'52 (S) 1322 
Lydia Bailey (color) (219) 20th-Fox June,'52 1381 


LADY from Texas, The (color) (136) Univ. 
Lady in the Iron Mask (21/8) 20th-Fox 
Lady of Burlesque Astor 
Lady Pays Off, The (202) Univ. 


NR 
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Good 
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Good 
Good 
Good 
Good 
Average 
Very Good 
Very Good 
Good 
Good 
Excellent 
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Jean Peters-Jeffrey Hunter 
Dale Robertson-Anne Francis 


n 


Very Good 
Very Good 


MA AND PA Kettle at the Fair (216) pono 
Macao (224)* KO 
Magic Carpet, The (410) (color) 


Marjorie Main-Percy Kilbride Apr.,'52 . 1290 


Robert Mitchum-Jane Russell 
Lucille Ball-John Agar 


Apr.,'52 
Oct.,'5! 


1297 
1042 


Good 
Good 


Jan. 25,'52 
Mar. 2,'52 
Dec.,'5! , 1109 
Apr.,'52 . 1306 
Feb. 26,'52 


Man Bait (5103) 

Man from the Black Hills (5242) 
Man in the Saddle (color) (420) 
Man in the White Suit (282) (Brit.) Univ. 
Man on the Run (Brit.) Stratford 
Man With a Cloak, The (207) MGM 
Mara Maru (1/20) WB 
Marrying Kind, The (425)* 


George Brent-Marguerite Chapman 
Johnny Mack Brown-James Ellison 
Randolph Scott-Joan Leslie 
Alec Guinness-Joan Greenwood 
Derek Farr-Joan Hopkins 
Joseph Cotten-Barbara Stanwyck Oct. 19,'51 . 1050 
Errol Flynn-Ruth Roman May 3,'52 . 1305 
Coil. Judy Holliday-Aldo Ray Apr.,'52 . 1281 

Maytime in Mayfair (Brit.) (C) Realart Anna Neagle-Michael Wilding Apr.,'52 . 1329 
Meet Danny Wilson (205) Univ. Frank Sinatra-Shelley Winters Feb.,'52 . 1193 
Merry Widow, The (color) MGM Lana Turner-Fernando Lamas Not Set 
Minnesota (color) Rep. Rod Cameron-Ruth Hussey July 15,52 . ($)1322 
Mr. Congressman MGM _ Van Johnson-Patricia Neal July,'52 (S) 1367 
Mr. Peek-A-Boo (Fr.} UA Joan Greenwood-Bourvil Oct. 21,'51 . 1033 
Model and the Marriage Broker, The 

(201) 20th-Fox 
Montana Territory (color) Col. 
Mummy, The Realert 
Mummy's Curse, The Realart 
Murder in the Cathedral ( Brit.) Classic 
Mutiny (color) UA 
My Favorite Spy (5110)* Para. 
My Six Convicts (430)* Col. 
My Son, John (5116) Para 
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Good 
Very Good 


Fair 

Very Good 
Excellent 
Fair 

Good 
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ROKR 


Ye 
~ 


Very Good 


Excellent 


Jeanne Crain-Thelma Ritter Jan.,'52 ; 1117 
Good 


Lon McAllister-Wanda Hendrix June,'52 1389 
Boris Karloff-David Manners (reissue) Dec.,'5! ae By 27 
L. Chaney, Jr.-Virginia Christine (reissue) Dec.,'5) 

Fr. John Groser-Alexander Gauge Mar. 25,'52 : 1307 
Patric Knowles-Angela Lansbury Mar. 14,'52 , 1254 
Bob Hope-Hedy Lamarr Dec.,'51 ls 1049 
John Beal-Gilbert Roland Mar.,'52 . 1281 
Helen Hayes-Van Heflin Apr.,'52 . 1289 


Charles McGraw-Marie Windsor May,'52 : 1314 
Navajo Indian Cast Feb. 12,'52 d 1230 
Denis O'Dea-Vittorio Manunta Apr. 9,'52 b 1282 
Whip Wilson Feb. 3,'52 

Gene Autry Mar.,'52 i 1291 
Michael Gough-Eithne Dunne Not Set . 1329 
Tony Curtis-Piper Laurie May,'52 1357 
Kirby Grant-Gloria Saunders Dec. 9,'51 


>oa 


Good 
Fair 
Excellent 
Excellent 
Excellent 


—NNL = 


Good 
Very Good 
Good 


NARROW Margin (226) RKO 
Navajo Lippert 
Never Take No for an Answer [Brit ) Souvaine 
Night Riders (5251) Mono 
Night Stage to Galveston (475) Col 
No Resting Place (Irish) Classic 
No Room for the Groom (220) Univ 
Northwest Territory (5124) Mono. 


----+N 


Good 
Good 
Good 


Fair 


Pat O'Brien-Richard Denning Mar.,'52 3 1254 
Good 


Judy Canova-John Russell Mar. 24,'52 ; 2 1314 
Rex Allen July 25,52 

Gene Autry Jan.,'52 ~ 1186 
Robert Ryan-lda Lupino Jan.,'52 » 4 1125 
Dennis O'Keefe-Evelyn Keyes Feb. 22,'52 » 2 1262 
Trevor Howard-Ralph Richardson Not Set 17 1366 
Dale Robertson-Anne Baxter May,'52 10 1357 


OKINAWA (432) Col. 
Oklahoma Annie (color) (5122) Rep 
Old Oklahoma Plains Rep. 
Old West, The (473) Col 
On Dangerous Ground (215) RKO 
One Big Affair UA 
Outcast of the Islands (Brit.) UA 
Outcasts of Poker Flat (216) 20th-Fox 


1394 


Average 
Very Good 
Fair 

Good 

Very Good 
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TITLE—Production Number—Company 


Outlaw Women (color) (5105) 
Overland Telegraph (216) 


PACE That Thrills, The (213) 
Painting the Clouds With Sunshine 
(color) (105)* WB 
Pals of the Golden West (5102) Rep. 
Pandora and the Flying Dutchman 
(C) (Brit.) (217) MGM 
Pat and Mike MGM 
Paula Col. 
Pecos River (484) Col. 
Perfectionist, The (French) Discina 
Phone Call From a Stranger (204) 20th-Fox 
Pirate Submarine (5110) 
Pool of London (Brit.) (183) 
Pride of St. Louis (211) 
Private Snuffy Smith 
Purple Heart Diary (421!) 


Lippert 
RKO 


RKO 


QUIET Man, The (color) 
Quo Vadis (color)* 


RACKET, The (210) 

Raging Tide, The (203) 

Rains Came, The (256) 

Rancho Notorious (color) (221) 
Rashomon (Japanese) (268) 
Red Ball Express (218) 

Red Mountain (color) (5113) 
Red Planet Mars 

Red River 

Red Shoes, The (color) (Brit.) UA 
Red Skies of Montana (color) (207) 20th-Fox 
Retreat, Hell! (115) WB 
Return of the Texan (209) 20th-Fox 
Reunion in Reno (135) Univ. 
River, The (color) UA 
Road Agent (223) RKO 
Rodeo (color) (5104) Mono. 
Room for One More (113)* 
Rose of Cimarron (color) (212) 
Rough Tough West (487 

Royal Journey (color) (Can.) UA 


20th-Fox 
RKO 
RKO 


WB 
20th-Fox 
Col. 


SAILOR Beware (5114)* Para. 
Sally and Saint Ann (225) Univ. 
San Francisco Story (121) WB 
Savage, The (color) Para. 
Scandal Sheet (415) Col. 
Scaramouche (C) MGM 
Scarlet Angel (C) (222) — 
Sea Hornet, The (5105) 
Secret of Convict Lake, The (123) conte 
Sellout, The (219) MGM 
Shadow in the Sky (22!) 
Shane (color) 
She-Wolf of London 
She's Working Her Way Through 

College (C) (128) at 
Silver City (color) (5112 Par 
Singin’ in the Rain (color) (227)* MGM 
Skirts Ahoy! (C) (233) MGM 
Sky High (5024) Lippert 
Small Back Room, The (Brit.) Snader 
Smoky Canyon (483) Col. 
Sniper, The (434) Col. 
Snow White and the Seven Dwarfs 

(292) RKO 
Somebody Loves Me (color) Para. 
Something to Live For ‘Sg Para. 
Son of Dr. Jekyll (409 Col. 
Son of Paleface Breed (5124) Para. 
Sound Off (color) (428) Col. 
South of Caliente (5151) Rep. 
Spider and the Fly, The (Brit.) Bell 
Stage to Blue River (5156) Mono. 
Stagecoach Driver (5153) Mono. 
Starlift (109) WB 
Steel Fist, The (5217) Mono. 
Steel Town (color) (215) Univ. 
Stolen Face (5109) Lippert 
Stooge, The Para. 
Storm Bound (5032) Rep 
Storm Over Tibet (416) Col. 
Story of Robin Hood (C) Disney-RKO 
Strait Jacket Realart 
Strange Door, The (204) Univ. 
Strange Woman Astor 
Strange World UA 
Street Bandits (5130) Rep. 


MGM 
Para. 
Realart 


PRODUCT DIGEST SECTION, JUNE 7, 1952 


Release 
Stars Date 


Marie Windsor-Richard Rober May 2,'52 
Tim Holt-Richard Martin Dec.,'5! 


Bill Williams-Carla Balenda Mar.,'52 


Oct. 19,'51 


Dennis Morgan-Virginia Mayo 
Dec. 15,5! 


Roy Rogers-Dale Evans 


Jan. 18,52 
June,'52 
June,'52 
Dec.,'51 

May 1,'52 
Feb.,'52 
July 18,'52 


James Mason-Ava Gardner 
Spencer Tracy-Katharine Hepburn 
Loretta Young-Kent Smith 
Charles Starrett-Smiley Burnette 
Pierre Fresnay 

Gary Merrill- Shelley Winters 
Special Cast 

Bonar Colleano-Rene Asherson Nov.,'5! 
Dan Dailey-Joanne Dru Apr.,'52 
Bud Duncan-Edgar Kennedy (reissue) Nov. 10,'5/ 
Frances Langford-Lyle Talbot Dec.,'5! 


Not Set 
Spec. 


Nov.,'51 
Nov.,'5! 
June,'52 
Mar.,'52 
Mar.,'52 


John Wayne-Maureen O'Hara 
Robert Taylor-Deborah Kerr 


Robert Mitchum-Lizabeth Scott 
Shelley Winters-Richard Conte 
Myrna Loy-Tyrone Power (reissue) 
Marlene Dietrich-Arthur Kennedy 
Toshiro Mifune-Machiko Kyo 

Jeff Chandler-Alex Nicol May,'52 
Alan Ladd-Lizabeth Scott May,'52 
Peter Groves-Andrea King May 15,52 
John Wayne-M. Clift (reissue) June 6,'52 
Moira Shearer-Anton Walbrook June 13,' 
Richard Widmark-Constance Smith 
Frank Lovejoy-Anita Louise 

Dale Robertson-Joanne Dru 

Mark Stevens-Peggy Dow 
Radha-Esmond Knight 

Tim Holt-Norine Nash 

Jane Nigh-John Archer 

Cary Grant-Betsy Drake 

Jack Buetel-Mala Powers 

Charles Starrett-Smiley Burnette 
Documentary Mar. 15,52 
Dean Martin-Jerry Lewis Feb,'52 
Ann Blyth-Edmund Gwenn July,'52 
Yvonne De Carlo-Joel McCrea May 17,'52 
Charlton Heston-Susan Morrow Nov.,'52 
Broderick Crawford-Donna Reed Mar.,'52 
Stewart Granger-Janet Leigh June,'52 
Yvonne De Carlo-Rock Hudson June,'52 
Rod Cameron-Adele Mara Nov. 6,'51 
Ethel Barrymore-Glenn Ford Aug.,'5! 
Walter Pidgeon-Audrey Totter Feb.,'52 
Nancy Davis-James Whitmore Feb. 15,'52 
Alan Ladd-Jean Arthur Not Set 
June Lockhart-D. Porter (reissue) Dec.,'5! 


July 12,'52 
Dec.,'5! 
Apr.,'52 
May,'52 

Oct. 19,'51 
Not Set 
Jan.,'52 
May,'52 


Virginia Mayo-Ronald Reagan 
Edmond O'Brien-Yvonne de Carlo 
Gene Kelly-Debbie Reynolds 
Esther Williams-Barry Sullivan 
Sid Melton-Mara Lynn 

David Farrar-Kathleen Byron 
Charles Starrett-Smiley Burnette 
Adolphe Menjou-Arthur Franz 


Disney Feature (reissue) Feb.,'52 
Betty Hutton-Ralph Meeker Oct.,'52 
Joan Fontaine-Ray Milland Mar.,'52 
Louis Hayward-Jody Lawrence Nov.,'51 
Bob Hope-Jane Russell Aug.,'52 
Mickey Rooney-Ann James May,'52 
Roy Rogers-Dale Evans Oct. 15,'51 
Eric Portman-Nadia Gray May 1'52 
Whip Wilson Dec. 30,'51 
Whip Wilson Dec. 30,'51 
All Star Cast Dec. 1'5! 
Roddy McDowall-Kristine Miller Jan. 6,52 
Ann Sheridan-John Lund Mer.,'52 
Paul Henreid-Lizabeth Scott May 16,'52 
Dean Martin-Jerry Lewis Not Set 
Constance Dowling-Andrea Checchi Dec. 15,'5! 

Diana Douglas-Rex Reason July,'52 
Richard Todd-Joan Rice Not Set 
Ritz Brothetrs (reissue) Feb.,'52 
Charles Laughton-Boris Karloff Dec.,'5! 

Hedy Lamarr-George Sanders (reissue) Jan. 5,52 
Angelica Hauff-Alexander Carlos Mar. 28,'52 
Penny Edwards-Robert Clarke Nov. 15,'51 


Running 
Time 


75m 
60m 


63m 


67m 
73m 
56m 
52m 
103m 
73m 
85m 
7im 


60m 
87m 
84m 
éIm 
8im 
100m 
85m 
54m 


7~ REVIEWED — 
(S) =synopsis 
Issue 


Apr. 
Dec. 


Mar. 


Sept. 


Jan. 


Oct. 
May 
May 
Dec. 
May 
Jan. 


Aug. 


Mar. 
Nov. 


May 
Nov. 


Oct. 
Oct. 


Sept. 8, 


Feb. 

Jan. 
May 
Nov. 
May 


Jan. 
Feb. 
Feb. 


Sept. 


Feb. 
Mar. 


Jan. 


Mar. 


May 
Apr. 
Apr. 


May 


Dec. 
Dec. 
Apr. 


19 
8 


15 


8 
19 


17 
17 
! 
3 
12 


10 
17 


20 
13 


‘39 


9 
12 
3 
17 
17 


Page 


1321 
1134 


1282 


1005 
1194 


1057 
1365 
1366 
1126 
1350 
1185 


974 
1253 


1102 


1365 
1118 


1065 
1057 


1229 
1185 
1349 
1109 
1367 


4357 
1213 
1230 
1237 
1041 
1006 
1230 
1262 
1185 
1262 


1261 


1125 


1281 
1313 


1246 
1222 
1290 


(S) 1350 
1221 
1074 

(S)1322 
1313 
1095 
1298 


1093 


1261 
1389 
(S)1298 
(S)1223 
1169 
1289 


1094 


1315 
His 


RATINGS —— me 
Herald 
Review 


Nat'l 


Groups L.of D. 


B Average 
AY A-| Good 
AY - Good 


AY - Very Good 
AY - Average 


A Good 
: Excellent 
Good 
Fair 
Good 
Very Good 


Good 
Very Good 


Good 


Superior 
Superior 


Very Good 
Very Good 


Very Good 
Excellent 
Very Good 
Good 

Fair 
Excellent 
Excellent 
Very Good 
Good 

Fair 

Very Good 
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Excellent 
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Excellent 
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Fair 
Good 
Good 
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Fair 
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-— REVIEWED —, 
Release Running (S) =synopsis Nat'l 
TITLE—Production Number—Company Stars Date Time Issue Page Groups 
Vivien Leigh-Marlon Brando Mar. 22,52, 122m June 16 865 A 


Veronica Lake-Zachary Scott Feb.. 15,'52 73m 
William Holden-Nancy Olson Nov.,'5! 87m Sept. | 998 AY 


RATINGS — 
Herald 
L.of D. Review 





Excellenr 


Good 


Streetcar Named Desire, A (104)* weB 
Stronghold (5'97) Lippert 
Submarine Command (5107) Para. 


>* 
-N 


Nov. 23,'51 58m 


Superman and the Mole Men (5030) Lippert 


TALE of Five Women (Ital.) UA 
Tales of Hoffmann (color) 
Tales of Robin Hood (5008) 
Talk About a Stranger (228) 
Tanks Are Coming, The (108) 
Target (227) 
Tarzan's Savage Fury (225) 
Tell It to the Marines (5212) 
Tembo (C} (265) 
Ten Tall Men (color)* (413) 
Texas Carnvial (color) (205)* 
Texas City (formerly Ghost Town) 

(5241) 
Texas Lawmen (5146) 
Thief of Damascus (color) (427) 
This Above All (253) 
This Woman Is Dangerous (114)* 
Three for Bedroom C (color) (124) 
Thundering Caravans Rep. 
Toast to Love ({Mex.)} Astor 
To the Shores of Tripoli (color) 

(257) 20th-Fox 
Tom Brown's School Days (Brit.} 
Tomorrow Is Too Late (Ital.) 
Too Young to Kiss (211) 
Trail Guide (219) 
Treasure of Lost Canyon (C) (209) 
Tulsa (color) 
Turning Point, The 
Two Ticke*s to Broadway (color) *(264) RKO 


UNKNOWN Man, The (form. Behind 

the Law) (210) MGM 
Unknown World (5101) Lippert 
Utah Wagon Train (5054) Rep. 


VALLEY of Eagles (5114) 
Valley of Fire (353) 
Viva Zapata (206)* 


Lippert 
Col 


20th-Fox 


WaACO (5224) Mono. 
Wagons West (color) (5203) Mono. 
Wait ‘Til the Sun Shines, Nellie 

(color) (220) 20th-Fox 


George Reeves-Phyllis Coates 


Mar. 7,'52 
June 13,'52 
Dec. 21,'51 
Apr.,'52 
Nov. 17,'51 
Apr.,'52 
Apr.,'52 
June 15,'52 
Jan.,'52 
Dec.,'5! 

Oct. 5,'51 


Bonar Colleano-Gina Lollobrigide 
Moira Shearer-Robert Helpmann 
Robert Clarke-Mary Hatcher 
George Murphy-Nancy Davis 
Steve Cochran-Mari Aldon 

Tim Holt-Linda Douglas 

Lex Barker-Dorothy Hart 

Leo Gorcey-Huntz Hall 

Howard Hill and Wild Animals 
Burt Lancaster-Jody Lawrance 
Esther Williams-Howard Keel 


Jan. 13,'52 
Dec. 2,'51 

Apr.,'52 
(reissue) May,'52 

Feb. 9,'52 
June 21,'52 
July 20,'52 
Nov. 15,'51 


Johnny Mack Brown-Jimmy Ellison 
Johnny Mack Brown 

Paul Henreid-Jeff Donnell 
Tyrone Power-Joan Fontaine 
Joan Crawford-Dennis Morgan 
Gloria Swanson-James Warren 
Allan Rocky Lane 

Irina Baronova-David Silver 


(reissue) July,'52 
Nov. 2,'51 
Apr. 12,'52 
Nov. 23,'51 
Not Set 
Mar.,'52 
(reissue) June 6,52 
Nov.,'52 

Nov.,'51 


John Payne-Maureen O'Hara 
John Howard Davies-Robert Newton 
Pier Angeli-Vittorio De Sica 
Van Johnson-June Allyson 
Tim Holt-Linda Douglas 
William Powell-Julia Adams 
Susan Hayward-R. Preston 
William Holden-Alexis Smith 
Tony Martin-Janet Leigh 


Nov. 16,51 
Oct. 26,'51 
Oct. 15,51 


Walter Pidgeon-Ann Harding 
Bruce Kellogg-Marilyn Nash 
Rex Allen-Penny Edwards 


Apr. 25,'52 
Nov.,'5! 
Mar.,'52 


Jack Warner-Nadia Gray 
Gene Autry 
Marlon Brando-Jean Peters 


Feb. 24,'52 
June 29,'52 


Wild Bill Elliott 
Peggie Castle-Rod Cameron 


Jean Peters-Hugh Marlowe July,'52 


86m 
138m 
59m 
65m 
90m 
60m 
80m 


80m 
97m 
77m 


54m 


97m 


Feb. 16 1238 
Apr. 7'5! 793 


Mar. 1254 
Nov. 1094 
Apr. 1306 
Mar. 1290 


Dec. 1162 
Oct. 1073 
Sept. 1013 


(S)1263 


1214 
1383 


1074 
1322 
1073 
1222 
1237 


(S$) 1330 
1066 


1065 
1094 
1095 


1290 
1102 
1229 


1254 


1381 


AY 
AY 


AY 
AY 


AYC 


AY 
AY 
AY 
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Good 
Excellent 


Good 
Good 
Good 
Good 


Good 
Good 
Very Good 


Good 
Excellent 
Good 
Good 
Good 


Excellent 


Excellent 


Good 
Good 
Good 


Excellent 
Good 


Excellent 


Very Good 


Excellent 


Very Good 
Fair 
Very Good 


July,'52 : 1329 
Apr.,'52 : 1321 
Dec.,'51 5 1126 


=~ hie 


George Murphy-Virginia Gilmore 
Susan Shaw-Maxwell Reed 
Van Heflin-Patricia Neal 


Walk East on Beacon (426) Col. 
Wall of Death ( Brit.) Realart 





Weekend with Father (206) Univ. 
We're Not Married (221) 20th-Fox 
Westward the Woman (216) MGM 
When in Rome (229) MGM 
When Worlds Collide (5106) (color) Para. 
Whip Hand (212) RKO 
Whip Law (5251!) Mono. 
Whispering Smith vs. Scotland Yard 

(222) (Brit.) RKO 
Whistling Hills (5145) Mono. 
Wild Blue Yonder (5103) Rep 
Wild Heart, The (274) RKO 
Wild Horse Ambush (5069) Rep 
Wild Jungle Captive Realart 
Wild North, The (color) (226) MGM 
Wild Stallion, The (5205) Mono. 
Wings of Danger (5106) Lippert 
Winning Team, The (125) wB 
With a Song in My Heart (C)(210)* 20th-Fox 
Without Warning UA 
Woman in Question, The (Brit.) Col. 
Woman in the Dark (5131) Rep. 
Wonder Boy, The (Brit.) Snader 
World in His Arms, The (C) Univ. 


YANK in Indo-China, A (435) Col. 
Yellowfin (formerly Bluefin) (5108) Mono. 
You Can't Beat the Irish (Brit.) Stratford 
Young and the Damned, The (Mex.} 
Mayer-Kingsley 
Young Man With Ideas (230) MGM 
Young Scarface ( Br.) M.K.D. 


Ginger Rogers-David Wayne July,’52 
Robert Taylor-Denise Darcel 
Van Johnson-Paul Douglas 
Richard Derr-Barbara Rush 
Elliott Reed-Carla Balenda 
Whip Wilson Feb. 3,'52 
Mar.,'52 
Oct. 7,'51 
Dec. 5,'51 
July,'52 


Richard Carlson-Greta Gynt 
Johnny Mack Brown 

Wendell Corey-Vera Ralston 
Jennifer Jones-David Farrar 
Michael Chapin-Eilene Janssen Apr. 15,52 
Otto Kruger-Amelita Ward (reissue) Feb.,'52 
Stewart Granger-Cyd Charisse Mar.,'52 
Ben Johnson-Edgar Buchanan Apr. 27,'52 
Zachary Scott-Robert Beatty Apr. 11, 52 
Doris Day-Ronald Reagan June 28,'52 
Susan Hayward-David Wayne Apr.,'52 
Adam Williams-Meg Randall May 8,'52 
Jean Kent-Dirk Bogarde Not Set 
Penny Edwards-Ross Elliott Jan. 15,52 
Bobby Henrey Dec.,'5! 
Gregory Peck-Ann Blyth Not Set 


May,'52 
Oct. 14,51 
Mar. 17,'52 


John Archer-Jean Willes 
Wayne Morris-Adrian Booth 
Michael Dolan-Jack Warner 


Mar. 24,'52 
May,'52 
Nov. 7,'51 


Estela Inda-Alfonso Mejia 
Glenn Ford-Ruth Roman 
R. Attenborough-H. Baddeley 


1118 
1253 
998 
1075 
(S)1170 


1282 


1133 
1382 
1357 


1193 
1374 


1373 
1245 
1307 
1246 
1222 
1178 
(S$) 1358 


1315 
(S)982 
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Excellent 
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Good 

Fair 
Average 
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Very Good 
air 


Good 
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The Industry’s Most-Wanted, 
Most-Often-Used Reference Book 





Thumb 


Indexed... 
Extracts from hundreds of 
letters to the editor of 
the ALMANAC 


Who's Who 


Corps 


Codes 





GUS S. EYSSELL 

(Pres. Rockefeller Center, Inc.) 
', . . It is certainly one of the most in- Circuits 
formative books of its kind and | always er 
keep it close at hand.” 


EDWARD Jj. CHURCHILL 

(Pres. Donahue & Coe, Inc.) 
".. . of inestimable value to us .. . re- Drive-Ins 
ferred to constantly by many members - —_—_——_—_---— 
of our organization. | sometimes wonder 
how we would get along without it! . and Radio 
the most — <3 reference book 
in our library . 


NED E. DEPINET 
(Pres. RKO Radio Pictures, Inc.) : 

. invaluable for certain information Great 
we need instantly .. . The ALMANAC Britain 
is a beautiful job." 

BEN]. KALMENSON 

(Vice Pres. Warner Bros. Pictures) 
") .. ina class of ‘MOST INDISPENS- 
ABLE’... a ‘must’ for everybody in the 
industry." 


HERMAN ROBBINS 

(Pres. National Screen Service Inc.) 
"|. «as informative as an encyclopedia, Organizations 
as useful as an atlas, as indispensable 
as the dictionary . . ." World 


Market 
CHARLES EINFELD 
(Vice Pres. 20th Century-Fox Film Corp.) 
. the most complete volume of its 
kind . . referred to over and over again 
by executives...” 
JOHN RUST 
(United States Steel Corp.) 
"... always of great value to me. | use 
it almost daily —at least during the 
‘Theatre Guild On The Air’ season." A QUIGLEY 
A. W. SCHWALBERG rere 
(Pres. Paramount Film Distrib. Corp.) QUIGLEY PUBLISHING CO. 
. | always keep my copy close by.. Rockefeller Center, 1270 Sixth Ave. 
proves very useful to me. New York 20, N. Y. 
JOYCE O'HARA Please reserve a copy of the 1952-53 
(Motion Picture Assn, of America) Motion Picture and Television ALMANAC 
. indispensable in our every day work 
. a corking, authoritative job..." 





Television 





Fe i a SEI CS Se a la i SONAL PO IAS I 2, 








Equipment 














> previous edition was a sell-out! 
» make sure of your cop order NOW 


Enclosed please find check for $5.00 in full payment, including ship- 
ping charges. 
Mail to— 


Revised k-x-p-a-n-d-e-d 
1952-53 Edition 
Vow in preparation 


Name 


Address 


City 























NATIONAL SCREEN SERVICE 


Proudly Announces 


ya 








e —— 
Brings You 
SPECIAL TRAILER EXPLOITATION IDEAS ON 
KIDDIE SHOWS COOL TRAILERS p6-7 WEDDINGS 
FATHER’S DAY SUMMER TIME pp 8-9 INSTITUTIONALS plo 
FLAG DAY CONTESTS p8-9 CONFECTIONS pil 


JULY FOURTH GRADUATIONS p10 FEATURE LEADERS p12 



































EQUIPMENT ¢ FURNISHINGS DESIGN ¢ PHYSICAL OPERATION ¢ VENDING 
































est supporting 
performance 


theatre 


. 

— That's the verdict of exhibitors from coast 
to coast who have installed vending equipment 
for selling Coca-Cola in their houses. Coca-Cola 
supports your profit margin by adding extra 


revenue at no extra cost. A few square feet 





of unused floor space... plus your choice of 
vending methods ...add up to a nice round 
profit for you. Get the money-making details 
by addressing: The Coca-Cola Company, P.O. 
Box 1754, Atlanta, Georgia. 














The Accent is on 


Comfort at the New-— 


“A SHOWMAN’S DREAM” 
Mr. David Weinstock is justly proud of his new 
Normandie Theatre which wasdesigned ‘‘to pro- 
vide its patrons with the utmost in comfort and 
convenience—a showman’s dream come true.” 


The New NORMANDIE Theatre 
Wm. I. Hohauser— Architect 


BETTER THEATRES SECTION 


EYWOOD-WAKEFIELD takes 
H pride in its contribution to 
the superb accommodations of 
this deluxe, modern theatre. The 
598 spring-back chairs, with coil 
spring seat cushions, were de- 
signed and built with the accent 
on comfort and elegance. Fine 
craftsmanship and all-steel con- 
struction assure years of trouble- 
free service with a minimum of 
maintenance. 

*Write today for the fully illustrated 


catalogue of Heywood-Wakefield 
Theatre Chairs. 


; HEY WOOD- 
WAKEFIELD 


EST. 1826 


Theatre Seating Division 
MENOMINEE, MICHIGAN 








STLAUMWELS ELLILVINGY 


WHAT THE 
ANCIENTS THOUGHT... 


(PLATO (347 B.C.) BELIEVED THAT 
THE EYE PROJECTED ITS OWN 
LIGHT, WHICH MET AND BLENDED 
WITH THE “FORM! THAT WAS 
THOUGHT TO FLOW CONTINUOUSLY 
FROM EACH OBJECT OF SIGHT 


TODAY WE KNOW... 


THAT, IN SEEING, THE EYE IS 
STIMULATED BY INNUMERABLE 
POINTS OF LIGHT REFLECTED 
BY THE OBJECT... THAT THE 
BRAIN INTERPRETS THESE 
POINTS AS A TOTAL IMAGE 

OF THE OBJECT. 








(Latest SURVEYS INDICATE THAT IN ONE OUT 
OF EVERY FOUR U.S. THEATERS, SCREEN 
BRIGHTNESS IS BELOW 
THE MINIMLIM 
RECOMMENDED By 
THE AMERICAN 
STANDARDS 


rr 
HERES PROGRESS! pipe 
SINCE NICKELODEON DAYS HOW ABOUT 
NATIONAL CARBON COMPANY YOURS ? 
HAS IMPROVED THE 
BRIGHTNESS OF PROJECTOR 


CARBON ARCS BY JOOO?! 








*Report on Screen Brightness Committee Theatre Survey, Journal SMPTE, September, 1951. 


THE “NATIONAL” CARBON ARC...NOTHING BRIGHTER UNDER THE SUN 


The term “National” is a registered trade-mark of Union Carbide and Carbon Corporation 


GET IN THE SCRAP NATIONAL CARBON COMPANY 


FOR DEFENSE — SAVE A Division of Union Carbide and Carbon Corporation 
30 East 42 reet, New Yor N.Y. 
YOUR COPPER DRIPPINGS! shiek Guietidieed Mee, taneactidais teen tue, 
New York, Pittsburgh, San Francisco 
IN CANADA: National Carbon Limited, Montreal, Toronto, Winnipeg 
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How some theatres get brilliant pictures on the biggest screens: 


It Doesnt 


—and one of the things they do is install the 


NATIONAL EXCELITE 


75 to 130 ampere high intensity reflector type 
PROJECTION ARC LAMP 


Your guarantee of bright big-screen pictures at lowest cost. 
Distributed by 


NATIONAL 


Division of pene eran re 


“THERE'S A BRANCH NEAR YOU" 
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ITS A ‘FEATURE 
ATTRACTION’. 


that attracts more patrons 
to your theatre 








Leave it to KROEHLER 

—the world’s largest § 

manufacturer of living Bae se 
room furnitureto buildseats (Wii a 
with luxurious “‘living ee 
room” comfort! 


And that’s only one 
reason why it’s good busi- 
ness to modernize your seat- 
ing with new Kroehler 
Push-Backs. They give r 

en nee ne BOOST CONCESSION SALES! Easy-to-leave, easy-to- 


: return to ‘‘Push-Back” seats make your concessions easy to 
house every minute of every reach, easy to buy! 





patrons a real se// on your 


SSS Se 


ns 


show. 


Progressive theatre 
management likes Push- 
Back* Seats, too. Their 
durability and low mainte- 
nance cost are thoroughly 
proved by more than 14 


1—Here’s the normal 2—Seated persons need 3—Relax—chair slides 


> ° > sce F ~ te comfortable positionof not stand. A gentle back to normal sitting 
ba ats Service. f of complete the Push-Back Theatre movement of the body position. No standing 


facts, write toda y! Seat. slides seat back. up. No inconvenience, 


KROEHLER MING bath THEATRE SEATS 


THE WORLD'S FINEST THEATRE SEATS 
*"Push-Back” is a trade-mark owned and registered by Kroehler Mfg. Co., Naperville, Ill. 


Chicago 11, tll. New York 16, N. Y. Inglewood 7, Calif. Dallas, Texas 
666 Lake Shore Drive One Park Avenue 311 West Florence 2023 Jackson St. 
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Better Seats for 
A Choosey Public 


Ow sayings handed down from genera- 
tion to generation aren't error-proof, but 
they usually reflect a lot of experience. At 
the moment we are thinking of the one 
about adversity being a good teacher. 
Then there's the one to the effect that 
some people can't stand prosperity. Could 
be that both of them apply to this busi- 
ness quite aptly; and if so, there's a help- 
ful moral for us in the latter concerning 
prosperity; and hope in the former about 
the instruction of adversity. 

Take, for instance, theatre seating, of 
which this issue takes special note in an 
article summarizing the lessons of ex- 
perience in arrangements for comfortable 
vision, and in a pictorial review of current 
models of leading lines of auditorium 
chairs. 

Not so very many years back the rule 
in formulating a seating plan was: Pack 
‘em in. 

A few months ago, in a theatre built 
only in 1945, the original capacity of 700 
was reduced to 400 in order to get the 
most comfortable bodily and visual condi- 
tions possible within the limitations imposed 
by existing structural circumstances. 


Tis case of reduced capacity is an 
extreme one, but it illustrates the new 
evaluation of public sensibilities. 

One of course can comment, “So what? 
With business the way it is today, you don't 
need the seats, anyway!"' Okay, but you 
come out at the same practical point, 
whatever the motive. So adversity is 
opening minds to ideas that were closed 
to them through all the decades of pros- 
perity. 

We recall the statement of a celebrated 
showman who directed the operation of 
one of the nation's famous movie palaces. 
Its capacity was enormous; however, it was 
fraudulent to sell tickets for as many as 
20% of the seats. And we made a re- 
mark to him to that effect. The great 
showman replied, “Yes, that's probably 
true. But we sell ‘em just the same." 

The business isn't so smug today. Even 
if there were frequent attractions alluring 
enough to fill the bad seats along with the 
good, the bad seats create dissatisfaction 
which builds up just so much more argu- 
ment to find amusement elsewhere when 
the attraction is not so super-duper- 
colossal. 

For no theatre can be better than its 
seating. —G6S. 
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— PLAN AND FRONT: he theatre take 
arby Beekmar A ace, which mM 
f the aqreat families of the city's 
acaresse oT exclusive 
nfused with those of low 


flat Manhattan House 


a number of large 


garaen at renta 

nd up per month. The 

t expresses its invita 
nterior rather than by 
fj e is well inside 
sly an open stall g ving 

air of friend y in 

tainle teel and 

n upper tacade 

punting low name 
nost entirely in a 

al plate glass pane: 

with the gia tilted + 
nd the window are drapea 
ninated by retiector 
narquee carries two-line 
the name signs are 
ed neon. The marquee 
flush-set retiec 


and the tormer are 


Handy for 


Upper Class 
New Yorkers 


Picturing and describing an addition to 
New York’s expanding group of “‘intimate”’ 
motion picture theatres — the Beekman, 
on Manhattan’s cosmopolitan midtown East 
Side. Unit of a building also housing com- 
mercial services, the Beekman is operated 
by the Rugoff & Becker circuit. 


Architects for Commercial Building: 


FELLHEIMER & WAGNER, and 
G. HARMON GURNEY, New York 


Consulting Architect for Lessees: 


JOHN J. McNAMARA, New York 


THE PROJECT: The Beekman is centrally located 
in a structure containing also two banks and 
an automobile showroom, erected by the New 
York Life Insurance Company directly acros 
Second Avenue from its Manhattan House, 20- 
story apartment building occupying an entire 
block between 65th and 66th Streets. Of stee 
and masonry construction, the theatre-commer 
cial building is of related architectural style, with 
white brick facing. 














SCREEN 





FLOOR PLAN OF THE 
BEEKMAN THEATRE. 
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LOBBY: Entrance into the lol ulite 
all-glass doors set back in a marble frame. Here a 
strip of terrazzo extends outside the doors and con- 
insi the lobby to a depth of several 

which is practically in line with 

the front of the ticket counter, the carpeting used 
ughout the theatre (except in the cosmetic 
room) begins. This is an emerald green sculptured 
Wilton. Lobby walls are oak veneer. The ceiling is 
hard plaster, sand-finished. At the left of the lobby 
is a ticket counter, which is used instead of the con 
ventional box It is constructed with a marble 
base, facing of Macassar ebony wood, and a top 
of Formica zebra wood. An admission price sign is 
et in a chrome holder. Illumination of the lobby 
by a cove with cold cathode and by hi-hat and 
egg crate fixtures in the ceiling around it. Addi- 
over the cashier's station is a light recess. 

the foyer are stainless steel with a 


t of streaking to which stainless steel is 
ve the outer doors are supplementary 
The theatre is completely air-condi 

cooling by one 50-ton compressor. Air 
apparatus is located in an equipment 


LOUNGE: The ounge [bd 

ahead as one enters the to 

pace beneath the stadium 

auditorium. A short stairway 

into this area ’ ha lor heme 
of green and yellow Side walls to the left 
are light Sak flexwo a while tho e n Tne 
right are light oak veneer. Ceiling is a 
mix-tinted hard ster, sand finished. Light 
ing is by covered downlights and 

with cold cathode tubing in a rose 

olor, as used in all cove lighting th 

out the theatre. A feature of the 

is a small service counter to the right 

front, with facilities for making coffee. A 


of the auditorium, | down 


center aisle to the screen, i vid 
ugh a picture window in the front wa 
the stadium (see left). The window 
ed with Fiberglas curtains. T 
m (see left below) is finished hard 
cept tor one wali! entirely draped 
as fabric print. 


At 


od Sx a 
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AUDITORIUM: Entrance into the auditorium is th ugh 
r toyer sufficiently to the right of the 
reen out daylight. Side walls converge 
allop'’ f which ultimately shorten 





a draped front wall. All wa are acoustic 
ted a gray-green. The ceiling, also acous- 
natural. Illumination is by downlights and 
ves at the ceiling cornices, carrying cold 

d on a dimmer and used only during 
Draping, including screen traveler, is gold 
Seating is almost equally divided between 


models with spring backs 

oughout, including rear of backs, in 

Chairs are spaced 44 inches back-to- 

The main floo ting, arranged ina 

plan (stadium has three banks}, i 

nstalled in platformed floor area, with slight ramping 

from the aisle slope, as far as the th row from the 

front, where t floor levels . ekman presents a 

icture |8!/- t wide. The distance from screen to first 

i and about 94 feet to the 

> stadium, for a maximal viewing factor of 

approximately 5W. Projection lighting is by Peerless 

“Magnarc’' lamps with 8mm positive trim operated at 
65 ampere: 

Projectors are Simplex equipped with Bausch & Lomb 

£/2.0 lenses. Sound is RCA, screen Raytone ‘‘Pantex.” 





MOTION PICTURE HERALD, JUNE 7, 1952 





1. POSTURE SHAPE —Form- 2. DEEP-COMFORT PADDING 3. SMOOTH DESIGN—No | 4. MODERN STYLING—Attrac- 
fitting back and spring-cush- —Back ond sect padding of protrusions, no exposed tive upholstery, tasteful over-all 
INTERNATIONAL “2000” offers design of the INTERNATIONAL 


relaxation comparable to finest ‘ comfort ‘y "2000" add a new note of style 
living-room furniture. a te your theatre. 














LUXURY FURNISHINGS and solid 
comfort make today’s home a pl: 

place in which to relax and enjoy life. 
It's your competition . .. it's your warn- 
ing to take a close look at appearance 
and comfort in your theatre. 


COMFORT and STYLE are built 
into the INTERNATIONAL 
2000" chair. Check it for the 
features today's patrons 
demand. 


offer “living-room” comfort 
with INTERNATIONAL Chairs 





5. TODAY’S COMPETITIVE PICTURE, home comfort has be- 
MAKE THIS 80-MINUTE TEST 


come a feature attraction. Do you offer the ‘comforts of Gn chend~citta oneal yenb oumunia diakie: ah have Genedh 


home” in your theatre? You can if you install International an quiiee feature. Con you Renaiiy say you've enmietalan’ 
Or do you begin to wriggle before the last reel goes on? If you 


Chairs. don’t feel completely relaxed in your present seating, remem- 
ber, your patrons don’t either. You owe it to your customers to 

INTERNATIONAL chairs are the “‘easy chairs” of the thea- apap ianlenresecscrinaanae 
See the INTERNATIONAL “2000” chair and the extra-luxury 


tre. Yes, when you buy INTERNATIONAL, you add “‘living- INTERNATIONAL “2300” chair at your RCA Theatre Supply 
= a Dealer's. He'll be glad to talk over the economics of adding 
room” comfort to your theatre—and you get long-wearing home comfort to your theatre. 


chairs, styled in the modern manner. 


THEATRE EQUIPMENT 


4}} RADIO CORPORATION of AMERICA 


ey ENGINEERING PRODUCTS DEPARTMENT, CAMDEN, Nv... 





Front of the Baronet theatre before (below) and 


after modernization. The window on the left was 


formerly that of a candy store, now the foyer. 


rey 
| EROICA = HE BEETHOVEN STO y 
LA AMPHITRYON - THE COME AT F LAY) 


La B 
: 
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Mirror forms one wall of new lobby (below). 


From Rundown 


To First-Run 


“Before and after’’ story of the transformation 
of a New York neighborhood theatre—the anti- 
quated Arcadia on Manhattan's Third Avenue— 


into the Baronet, a first-run circuit operation. 


N remodeling a 600-seat 
theatre on New York’s bustling but dingy 
Man- 
hattan’s only remaining elevated railroad, 
Walter Reade Theatres has used a highly 
selective method to give the property a 


Third Avenue, which is roofed by 


brighter, “modern” aspect and to improve 


traffic conditions, on a modest budget. The 
theatre, located near 59th Street, was 
called the Arcadia; it is now the Baronet. 


The John J. McNamara. 


The principal structural change involved 


architect was 


entrance into the theatre. Before remodel- 
ing, patrons walked directly a lobby 


from the 


into 


street, purchased tickets at a 
recessed cashier's window on the right, pre 
sented them to a doorman also in the lobby 
and then entered a small fover through the 
doors directly behind him. 

Now in the new Baronet patrons go from 
the outer lobby, where they purchase tickets 
from a counter, through a door to the left 
leading to a new lounge and then on into 
the auditorium. Doors in the lobby formerly 
for entrance are used only for 
The 


occupied by a small candy store. 


now exit. 


new lounge area Was previously 


Modernization of the front included new 
marble facing, a stainless steel marquee and 


sofit and “Full-Lite” 


entrance doors, with 


Conventional box-office before remodeling. 





View toward street (through front window) of 
foyer-lounge fashioned from former candy store. 


plate glass in a_ stainless steel frame. 
Lighting in both the soffit and lobby is by 
bird's eye reflector lamp. Except for the 
right side which is paneled with mirror 
glass, the walls and ceiling in the lobby 
are hard plaster painted yellow. Green car- 
peting in a sculptured pattern is laid right 
up to the entrance doors. 

A departure from normal operation is 
the walnut ticket counter used instead of 
boxoffice. The _ ticket 
machines have been placed flush in the top 


the conventional 


of the counter, and the admission sign sits 


modern chrome holder on the 
as though it 


(Continued on page 35) 


atop a 


counter were a piece of 


Ticket counter in the new lobby. 
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Plan Standards for 
Seating Comfor 


By BEN SCHLANGER 


Theatre Architect & Consultant 


N the pursuit of better seat- 
ing schemes through recent years, cer- 
tain devices have stood the test of 
experience. Here they are collected to 
supply a practicable guide to modern 
standards of comfort. 


MORE THAN ever, the 
motion picture patron, 
grown choosier than 
ever, is choosing the 
theatre which, other 
things being fairly 
equal, offers the greater 
comfort. The audi- 
torium seating and the 
ability to enjoy an un- 
obstructed view of the 
projected picture are prime comfort factors. 


BEN SCHLANGER 


A great number of theatres today are faced 
with one of the following conditions : 

|. Existing seating no longer usable or 
adaptable to reconstruction. 

2. Existing seating adaptable to recon- 
struction. 

3. Existing seating in good condition, 
but requires re-arrangement, including in- 
troduction of a stagger plan. 

Where new chairs are required, or where 
the present chairs are worthy of rebuilding, 
In all 
cases, the existing aisle arrangement should 
be reveiwed to determine its efficiency. 
Building code requirements usually dictate 


staggered seating should be used. 


aisle arrangement. 

The best aisle arrangement is the one 
which places the most seats within the nar- 
rowest possible viewing angle. \n some in- 
stances, where chair aisle lights and _air- 
conditioning floor outlets present an extra 
cost in revising an aisle scheme, the exhibi- 
tor will have to use his judgment and 
weigh the number of improved seats against 
the cost of shifting these outlets. 

Most theatres do not have adequate floor 
slopes for unobstructed vision of the pic- 
ture. It is easy to check existing sightline 
clearances. Figure 1 shows a device which 
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FIGURE 2 (above): This diagram will help in 
determining as to whether staggered seating is 
necessary. If the cutout of the head shown in 
Figure | obstructs more than the shaded por- 
tions shown in this diagram, staggered seating 
becomes necessary. The view on the left is 
typical of the type of obstruction from rear 
seating areas; on the right is a view from the 
front seating areas. 





FIGURE 4 illustrates the limitations of the seating 
pattern in the area nearest to the screen. Dimen- 
sion "A" should equal the width of the projected 
picture. No seats should be placed outside of the 
40° angles shown on this diagram. 


places a duplicate of the average head in the 
proper position relative to the floor for 
testing for these clearances. The head 
shape is cut out’ of cardboard, and the 
stand is constructed from light wood slats. 
The diagram indicates the method of in- 


CARDBOARD CUTOUT 
PLACED BETWEEN Back 
E&.SEAT OF CHAIR 





7 4 
FRONT VIEW 








SIDE VIEW 


FIGURE | shows device used for testing sightline 
clearances from any given seat to the picture 
screen. Dimension "A" is 4 feet, | inch, represent- 
ing the distance from the floor to the top of the 
patron's head when in seated position. The wood 
slat stand can be inserted between the back of 
the seat cushion and the front of the seat back. 


¢ OF WIDTH OF 
SCREEN 


ENIIWOS 





FIGURE 3: Method of checking stagger clear- 
ances of existing seating installations. See text. 


sertion between the chair cushion and the 
chair back. In testing, the viewer sits 
immediately behind this inserted test figure 

Figure 2 indicates the amount of ob 
struction of the picture area which may be 
considered tolerable. Where the obstruc 
tion is greater than indicated, the intro- 
duction of staggered seating is mandatory, 
and it will prove an effective remedy. 

A simple method for checking proper 
positioning of seats in a staggered arrange 
To a nail or 
hook placed (as in a board) immediately 


ment is shown in Figure 3. 


in front of the picture screen at the exact 
center of the picture width, a white rope 
or string should be fastened. ‘To test the 
sightline clearance from any given seat, 
the line should extend from the nail to the 
arm block of the chair immediately in front 
of the seat to be tested, and pulled taut 
across the seat being tested. If the stagger 
is proper, this line should pass through the 
center of the seat cushion, or not more than 
2 inches in either direction from this center 
point. This method is a reasonably easy 
mechanical means of ascertaining proper 


(Continued on following page) 
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...and for the better plan 
buch eadsy-chairs ad these 


Picturing models representative 
of leading current lines of auditorium seating 
designed for practical function 


with an eye for beauty. 


Of the two basic models of the Irwin Seating Com- 
pany, the "Comet," illustrated below, has a seat that 
automatically rises to a three-quarters position. In 
both the “Comet" and the company's "Standard" 
chair, seat cushions are of coil spring construction 
and back panels are full-length, with rolled edges. 





Auditorium seating of the American 
Seating Company features the "Bodi- 
form''—illustrated at upper left — and 
the ‘Retractor,’ shown immediately 
above. In ‘'Bodiform," so-called because 
The ‘Universal’ chair of the Ideal Seating Company, of posture-contour back design, the seat 
rises automatically in lines with stand- 
ards by a mechanism within the seat 
structure. The seat of the ‘Retractor’ is 





illustrated above, is adapted to variation of com- 
ponents to make up 32 models, including styles with 
self-rising or retracting seat, or both. All models are 
of steel construction throughout and have cushions so suspended as to cause retraction by 
: ; shifting of body weight. Both models 
have spring-arch seat construction. "Bodi- 
form" aisle standards have feet turned in. 


that are locked in place without use of a tool. Seat 


Bere’ oS SCR eeeo eee, 


cushions are of coil spring construction. Backs in all 


models are of full length to protect seat fabric. 








(Continued from preceding page) for repair). The remaining alternate rows of the chairs in that row should be loosened 
chair location 1 rearrangement of are then tested in the manner described and removed in order to relocate them in 
existing seating above for determining the necessity for such new positions as meet the test. 

Every other row of the existing seating change in chair position to effect a proper Experience with a few rows in any given 
can be left in its existing position without stagger arrangement. If more than 10% _ theatre will rapidly increase the speed with 
disturbing the chair standards (seat cush of the chairs in any row, within a seating which new chair positions can be deter- 
ions and backs may of course be removed bank, do not meet the above test, then all mined. It will be found that, in order to 
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Bees aaeay 


The fully upholstered chairs of the RCA-International 
line, illutrated below, are available with padded 
backs of two thicknesses, and with a spring insert 
back. Seats in all models are of automobile-type cone 
spring construction to the front edge, and pans are 
of steel, as are back panels, which are of fabric- 
protective design. Upholstery is applied by cementing 
and sewing to a steel rod in a recess of the back. The 
model illustrated (No. 2000) is pictured upholstered 
in “Lumite" saran woven plastic fabric. 


The Kroehler line, all models of which have 
push-back type retracting seats, is indicated 
in the representative model pictured at left. 
Kroehler chairs have a low aisle light overlay 
(as shown) for main floor location; and a 
higher one for balconies. A simplified wiring 
hookup makes for easy installation. This late 
model has newly designed under-construction 
to increase strength and efficiency. Middle as 
well as end standards are streamlined. 
. 

A basic model in the current line ef the 
Griggs Equipment Company, the ‘Super-Star’ 
(Model 30), is pictured at right. Of steel con- 
struction, including end standards, the chair 
has full-length back panels extending over the 
upholstery of the raised seat. It is self-rising 
coming to a three-quarter fold the 
standards. Ali edges are rounded to prevent 


inside 


abrasion of person or clothing, with the back 
panel having a molded edge protecting the 
fabric. Seat pans are depressed in the middle. 


Two representative models are 
pictured above and at right of the 
Heywood-Wakefield line, which is 
divided into two basic groups— 
the "Encore" series for standard 
seating, illustrated in Model TC- 
610 at right; and the luxury-type 
“Airflo” with “rocking-chair" back 
and seat suspension, a 
headrest model of which 
All 
styles are of steel con- 


is shown above. 


struction throughout and 
have coil spring seats. 


( 





accomplish proper staggering, the devices 
of indenting various aisles, and of intro- 
ducing gaps between chairs will be neces- 
sary in some instances. 
The 


about | inch to as much as one-half of a 


aisle indentation will vary from 


chair width. It is desirable to keep these 


BETTER THEATRES SECTION 


"No theatre can be 


better than its seating. 





aisle indentations down to a minimum. 

The gap widths between chairs should 
be less than 234 inches or more than 4% 
An additional middle 
standard seat support is used at the gaps. 
Gaps should not be located so as to leave 


a single chair isolated. 


inches in the clear. 


The small loss of seating capacity which 


results from such staggering will most 


likely provide the required additional seat 
standards. Where new chairs are installed, 
the seating manufacturer or contractor de 
termines all of the stagger positions on a 


(Continued on following page) 











FIGURE 5A 
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FIGURE 5B 


FIGURE 5C 


Figure 5A shows a portion of the 
main floor seating of the Cinema in 
Shoppers’ World, Framingham, Mass. 
Note use of gaps in conjunction with 
various amounts of aisle indentations, 
in order to effect a complete stagger 
arrangement. Figure 5B indicates 
sightline projections within ringed 
area of Figure 5A (as well as of the 
photo, Figure 5C, of the Cinema) 
to extreme sides of picture. Sight- 
lines pass across armlocks of row 
ahead (see text). 








(Continued from preceding page) 
scale drawing. 

In repositioning existing chairs, or in a 
new seating installation, row spacing 
(back-to-back measurement) should not be 
less than 34 inches provided that a stagger 
the middle bank 


staggering provides ad- 


arrangement ts used in 


or sections, since 
ditional knee room. If sight line clearances 
are such that staggering is mot necessary, 
the row spacing should be increased to a 
inches. Moreover, any 


than 1 


minimum of 36 
back 
requires an increase in row spacing to com- 
for the additional thickness. 

Any row spacing greater than the above 
in the 


chair thickness greater inch 


pensate 


recommendations results, writer's 


opinion, in a waste of valuable floor area. 


justification for increased row 


adoption of the 


The only 


spacing would be the 


‘Continental” type of seating plan (which 


has been previously discussed in many 


issues of BETTER THEATRES.) 


DOUBLE ARMBLOCKS 


Should the exhibitor desire to offer still 


greater comfort to the patron, he could 


more effectively do so by the introduction 


ot an over-all double armlock throughout 


the seating In any event, where it is 


necessary to maintain minimum 
such as 32 


existing 
inches, due to 
floor 


outlets and concrete plattorm steppings, it 


row spacing 


: 
existing aisle lights, air-conditioning 


becomes a distinct advantage to employ 


double standards and armblocks, together 


with staggered positioning. Double arm 


‘locks create additional elbow room and 


sense which greatly 


tor the 


oft privacy compensate 


restricted row spacing; and the 


16 


widened clearance between heads, with the 
double armblock system, improves sightline 
clearances. 

In resetting chairs in new positions, and 
where row spacing is increased, some air- 
conditioning floor outlets may occur where 
floor attached. In 
these instances, the floor outlets, which are 


standards are to be 


generally of a “mushroom” type projecting 


above the floor, must be removed and 

flat metal grille, with the 
than Yg-inch to avoid 
These 


placed with a 
openings not larger 
the wedging of shoe heels. metal 
grilles should have an open area equivalent 
to at least the open area of the air con- 
ditioning outlet which it replaces. If neces- 
sary, the opening in the floor may have 
to be enlarged to provide the required area. 
of the metal must be 


The edges grilles 


beveled to avoid toe stubbing, and they 
should be firmly secured to the floor and of 
sufficient bolting of 


chair standards. 


strength to permit 
Where the 
their 


grilles occur 


in walking areas, surface can be 
roughened to improve traction. 
The shape of the seating pattern nearest 


to the screen should be in accordance with 


Figure + to neck-strain in 
half of the 


picture 


avoid serious 


viewing the upper picture and 


distortion of the image from side 


seating. The assumption that people will 
sit in seats too close or too far to the side 
of the 


better seat is not 


can change for a 
light of 
managers 


picture until they 
justified in the 
the experience of many theatre 
who have found that patrons would rather 
subjected to serious eye- 


stand than be 


strain and bodily discomfort. 
Although the American Standards Asso- 
ciation recommends that “the distance be- 


tween the screen and the front row of seats 


should be not less than 0.87 feet for each 
foot of screen width,” the writer believes 
at least the 

( Building 
in London have a_ regulation 
which would require even a greater dis- 


that this distance should be 
width of the projected picture. 
authorities 


tance than the writer recommends. ) 
minimum distance 


of seating, it is 


In addition to the 
from screen to first row 
recommended that all of the chair backs in 
the front half of the floor 
should have an angle of at least 20 
reduce neck-strain; 
have spring-back con- 


seating 
from 


main 
the vertical to and, 
whenever possible, 
to cushion the additional 
back which 
with upward viewing angles. 
Where reseating creates difficulties in 
establishing new electric outlets for chair 


struction pres- 


sure on the patron’s occurs 


aisle lights, it would prove more economical 
to install concealed ceiling downlights over 
the aisles than to chase into concrete floors 
for new wiring. 
AIDING AISLE TRAFFIC 
An effective method of accenting the 
aisles is to finish the aisle standards in non- 
which reflects a maximum of 
light from overhead sources and from the 


glossy Ww hite, 


creen. ‘This method produces less glare 
to the eves of seated patrons than an aisle 
light, 


Where aisle lights are used, 


which creates a small light. 

they should 
not be of the type which permits stray 
light to fall upon the Existing 
chair aisle lights should be tested to de- 
termine whether there is light leakage to 
the screen. This can be done by completely 
darkening the auditorium and, standing in 


(Continued on page 35) 


screen. 
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On the House 


% editorial reports and comment on events, trends, people and opinion 





The Aim Is to Get Rid of the 
Picture Frame—Black or Light 


IT WOULD not. surprise 
this observer if only a few years hence 
there were scarcely a regularly operating, 
bona fide motion picture theatre in the 
country with its screen bordered in black. 
It now appears at any rate plausible that 
within some such relatively short time, the 
use of black masking will be at least ac- 
counted obsolete practice. 

Inquiry among theatres turns up few 
dissenters to the idea that the border should 
be discarded. If there is doubt, it usually 
concerns the method ef accomplishing this 
rather than the objective itself. 

Elimination of the dark border of course 
implies the substitution of a light area 
around the picture. That could be effected 
by using a material of light tone; this was 
done years ago. Or one could surround 
the picture with light by such method as 
placing light sources behind the screen and 
spilling the edges of the’ image into the 
luminous space? In that case, the luminous 
surround would be of constant level and 
quality. And that scheme also was tried 
in the course of experiments over the last 
fifteen years. 

In fact, pursuit of really 
effective ways to get rid of screen masking 
dates back to fairly early days of the art. 
One notable attempt—notable principally 
because it had connected with it a person 
who since has become very prominent in 
back to the early ’20s. 


practicable, 


exhibition—dates 
IMAGE-SURROUND BLENDING 


It was recognized, however, that those 
efforts fell short of the complete objective. 
They eliminated the black border—with 
results which seemed to some persons sub- 
stantial optical improvement of the picture. 
But they did not get rid of the frame. They 
merely substituted one kind of border (as 
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some held, a less objectionable kind) for 
another. 

Experimentation therefore continued in 
search of a method which would allow the 
area of the performance to recede at its 
edges in a diffusion which eliminated the 
effect of a sharp, conspicuous termination 
to the fullest degree possible under con- 
ditions of practicable commercial applica- 
But no matter how successfully one 
“scramble” the 


tion. 
might filter or otherwise 
edge of the image, the picture would be 


bordered by the immediate surrounding 
area unless that area were optically related 
to the picture. 

Film density of course varies consider- 
ably, not only from picture to picture, but 
H. L. Logan of the 


various 


from scene to scene. 
Halphane Company 
types of pictures in the course of studies on 
auditorium light levels (SMPTE, 1948) 
and found that the range for black-and- 
more than one- 


measured 


white was from scarcely 
tenth of a foot-lambert, to more than 5 
foot-lamberts, and even greater for color. 

A lighted or reflective surround of con- 
stant characteristics therefore creates a 
fixed frame which only occasionally 
a scene happens to jibe with it in light 


when 


intensity and tone—is not conspicious. 
To have the picture create its own sur 





CHAIR COMPANY’S 
VARIABLE WIDTH 
STAGGER SYSTEM 





To effect staggered seating in the middle bank with a straght 
aisle line, the American Seating Company mixes wide, inter- 
mediate and narrow chairs, reversing the order in alternate 
rows, as illustrated above in seating of the Avalon theatre 
in Brooklyn. 























Free for 








round has therefore been a later objective 
of investigators both in this country and 
abroad. In England now it’s done with 
mirrors. In the Schlanger-Hoftberg method 
over here it is done simply by controlling 


Ki Me A < 
a = S the light that reflects the image. Enterprise! 
If we are coming to a decision that black 
masking must go, let’s remember the ulti- re 
mate objective—to get rid of the delimit 
ing frame. ‘That is basic to advances 
which yet may come. 


CONTROLS New York Critics 


ON Note a Need for 

Better Theatres 
BUILDING NEW yorK’s new Beek 
man theatre, which is dealt with descrip- 
of exhibition generally. For example, the 
conclusion of the Herald Tribune's story: 
“Only in recent years has there been a 
noticeable trend in another direction (away 
from the downtown super-duper). Now it 


is the community theatre that is beginning 











tively elsewhere in this issue, has provoked 
comment in the city’s press that reaches 
beyond the immediate subject to the status 


to receive attention again. | Hardly begin- 


Call, Wire or Write ning only nou however!| Older 


neighborhood houses are being refurbished 
THE BALLANTYNE C0 and modernized. | Well, yes, but there's so 
. much to be done, you know!| Others, 
which have outlived their usefulness, are 
for complete 
a 7 
information and 
J . 
interpretation on 
e 
the new regulation. 


closing their doors, to be replaced by new 
structures like the 550-seat Beekman—a 
theatre built to serve the growing im- 
portance of the movie house as a community 





center.” 

To Bosley Crowther, film) critic—and 
one of the most critical—of the Times, the 
Beekman stirred up thoughts to fill a Sun- 
day column. To begin with, he saw the tidy 


The Ballantyne Company is 
ready, now, with an unlim- 
ited supply of EVERY- so ‘ a 
THING in equipment for and more ‘livable’ theatres.” Then he 
your drive-in, including the expanded : 

sensational new Dub’l-Cone 
in-a-car speaker, tailored 
drive-in amplification sys- 
tems, and the Boyer Pre- 
fabricated Screen Tower. 
Get complete details, equip- 
ment catalog, prices and 
plans. You can get your 


Second Avenue job a movement toward 
“smaller, more intimate, more ‘modern’ 


“For a long time it has been apparent 
that one of the several things that have 
caused a decline in movie-going, especially 
by people of better taste, has been an in- 
creasing aversion to the older downtown 
and neighborhood ‘barns.’ | Really, Mr. 


Crowther!| It is neither a secret nor a 





drive-in started, finished and 
in operation in a very short 
time ... the Ballantyne way. 


THE BALLANTYNE CO. 


1707 Davenport Street 
Omaha, Nebraska 








slander to remark that a curious neglect in 
remodeling or refurbishing movie theatres 
has been evident right straight across the 
land. [See, the public's noticing!| Old 
theatres, built in the heyday of the real 
estate booms and the palatial urge, still 
stand, without very much retouching, as 
the country’s predominant movie marts. 
Clean and respectable though they may be, 
(Continued on page 43) 


make the Theatre 
BETTER THAN EVER 


for movied 
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Here’s how to build bigger boxoffice: Reseat now with 


American Bodiform Chairs 


J for exceptionally long service 


and low maintenance 


J for comfort V for beauty 
f for housekeeping economy 


Leading theatres all over 
America have found that 
reseating with American 
BODIFORM Chairs is a big 
help in pulling patrons and 
building boxoffice. Hundreds 
of installations in 

excellent condition after 


many years of heavy use. 


Write for our latest 


color brochure. 


American Bodiform 
Chair No. 16—001 
with No, 129 
Aisle Standard 


oe: 
a 


WORLD'S LEADER IN PUBLIC SEATING 


cAmetcan Seating Company 


Grand Rapids 2, Michigan + Branch Offices and Distributors in Principal Cities 
Manufacturers of Theatre, School, Church, 


Auditorium, Transportation, Stadium Seating, and Folding Chairs 











James Nicholson, General Manager, 
Academies of Proven Hits, Los Angeles, Calif. 


Says: «The well-stocked concessions 
in all our theaters include 

chewing gum. It keeps cusfomers 

contented and nets nice profits.”’ 





Yes...Chewing Gum Improves 


Your Profit Picture! 


It Pays To Display and Sell 
Your Patrons’ Favorite Brands 


@ It’s a “good, old American custom”’ to 
chew gum at the movies. Millions of movie- 
goers like chewing gum because it helps them 
relax—and because it freshens the taste and 
sweetens the breath after they’ve had a 
snack or treat from the refreshment counter. 


= \ 
_z pa 


_ Take advantage of the popularity of chew- 
ing gum. Get your share of this profitable 
business by displaying fast-selling Wrigley’s 
Spearmint, Doublemint, ‘‘Juicy Fruit’’ and 
other well-known, top-selling brands. It’s an 
easy way to increase your concession profits. 
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THEATRE 


When Is the Stand Nearest the Buyer? 


Close to the entrance, Says Myers... In the auditorium, insists Riseman! 


WHILE 
that 


THEATRE 
their 


opera- 
tors are agreed refreshment 
stands should be situated in a prominent 
and conspicuous place to keep sales at a 
maximum, they range widely in a choice 
as to exactly where that most advantageous 
spot is. Arguments have been made for 
locating these stands in a variety of places 


in the lobby—all the way from close to the 


box-office, to adjacent to the auditorium. 
The theory is also advanced that the most 
desirable location is inside the auditorium 
itself ! 

This latter suggestion comes from Wil- 
liam Riseman, Boston theatre designer who 
has fashioned many refreshment stands. It 
is his belief that the stand must be placed 
as close to the seated patrons as possible so 


The snack bar should be located in the auditorium right next to the seating 
area, according to William Riseman, Boston theatre designer. Here is an 
example at the Bradley theatre in Putnam, Conn., where the stand is placed 


at an angle to give a view of the screen. 


BETTER THEATRES SECTION 


that it won't be necessary for them to miss 
any of the film program whenever they feel 
the urge to purchase a refreshment of some 
kind. 

This Mr. likes to 
achieve by situating the stand in the rear 
attording 


condition Riseman 


of the auditorium at an angle 
full view of the screen. According to his 


preferred scheme, the area should be en 








A massive display, offering wide variety, is arranged neatly on top of the counter 


at Wometco's Center theatre in Miami, 


manager 


the front side, nearest 


, 
vlass on 
iudience. Lighting must be 


inged doesn't spill out 

And acoustical 

necessary to de iden sf unds that 
se disturb the audience. 

ument that patrons will be 

to spend their change from the 

retre hments 

theatre, \Ir. 

much more 

ind finding 


} helieve 
he believes, 


as advocated by Van 
Note use of the glass-enclosed case for special Fourth of July decorations. 


Myers, concession 


will begin to 


And 


contends, is often just too far away! 


think about re- 


he 


that they 


freshments. a stand in the lobby, 

Installing such a stand in existing thea 
tres will usually entail the removal of seats. 
Cases a 


that in most 


built 


\Ir. Riseman says 


suitable stand can be with the loss 


of as few as 12 to 16 seats, although he 
> 
recommends 30 for an ideal setup. 
One 
with the 


Br idles 


Interstate Theatres Outlet. 


house which reports great success 


rear-auditorium snack bar 
Putnam, Conn., an 


( 9ee photos. ) 


theatre in 


At Wometco's 
counter is again used for open display. 


is the 


Here framed with 


acoustical surfacing, and the lighting is re- 
The stand itself is made of light 


the ceiling is wood 
cessed. 
management, 
those 


birch. \ccording to the 


sales advanced tremendously over 
achieved when the stand was in the outer 
lobby beside the box-office. 

All theatre owners should consider the 
practicality of so changing their stand lo- 
cations, Mr. Riseman believes. It is true, 
of course, that this type of stand would 
not be advisable in theatres having the 
balcony off the outer lobby; 


states there are laws forbidding this pro- 


and in some 


cedure. 

Otherwise, he says, the auditorium is 
an ideal location. However, if the stand 
cannot be placed in there—right among 
the customers—the back of the standee rail 
is the second best location. 

“And certainly,” he concludes, ‘the loss 
of a few seats is not of vital concern to the 
whereas building up 


theatreman today, 


revenue from the refreshment stand is.” 


FORWARD SPOT FAVORED 


le cation 
in Van 


On the other hand, the lobby 
still finds a 
Myers, concession manager of Wometco 
Theatres in Florida. The best position, 
he believes, is either close to the entrance 
box-office) or along the 
j between the 


staunch supporter 


(and the 
wall of the 
aisle head doors. 
While the sizes of the stands vary 
theatres, Mr. Myers advises use of as much 
Candy 


de OTs 


inner toyer, as 


with 


space as the foyer allows. cases, 


ranging in size from 6 to 8 feet, should be 
of the 
Myers 
prefers plastic finished wallboard as being 
highly 
least 
Next in 


counter as part 


Mr. 


into. the 
stand material, 


built 
staand. For 
as attractive, and 


durable as well 


likely to be damaged by cigarettes. 


importance to the location of 


(left) the top 
At the Miracle 


Rosetta theatre in Miami 


theatre (above) in Coral Gables, Fla., note how the mer- 
chandise is neatly arranged in a glass-enclosed case. 
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the snack bar is the matter of display, in orange juice is a particularly good seller. week. The cellophane bags hold a net 
Mr. Myers’ book. He stresses that candy Fresh juice is delivered daily and poured weight of '4 pound and are sold at from 
should be piled neatly and evenly in at- into a transparent dispenser chilled by ice. 15¢ to 20c per bag. 
tractive patterns on top of -the counter— It usually sells for 15c a cup. All stand Ice cream sales vary from theatre to 
or, in the case of open-faced counters, on operators are provided with counter signs theatre, being very geod in some and poor 
the steps. and display material to aid in the sale of in others. In general, sales in this cate 

Lighting is also an important factor in drinks. gory are confined to novelty items, since 
the Wometco scheme. They use flourescent Other major items sold in Wometco _ they sell best. ‘These items include pop- 
lamps and neon tubing with a sprinkling of — theatres include frankfurters, bagged nuts, _ sicles, six-ounce cups, ‘‘pysicles’’ (chocolate 
downlights. ice cream and cigarettes. Both steaming ice cream on a stick) and ice cream sand- 

and grilling equipment are provided for wiches. On the whole profit is found to be 

OPEN DISPLAYS FAVORED the frankfurters. “The nuts are roasted not so great as on other items at Wometco 
: z ee and packaged by the Concession Depart- stands and sale is not pushed to the detri 
In most of their houses, Wometco Thea- ment and sent out fresh once or twice a ment of popcorn, drinks and candy, ete. 
tres has open displays with a wide variety 
cf choice. There is something about this 
open display, says Mr. Myers, that 
quickens the urge to buy. People will pick 
up a candy bar and stand with the money in 
their hands to be waited on, whereas they 
won't stay to be served from under glass, 
in his view. Also, he finds people reluctant 
to buy when only a few bars are displayed. ° e 

In the case of counters without : glass oufstanding equipment! 
top, but with a series of display steps, Mr. 
Myers advices that the merchandise be . - H-L Fountainette 
piled high, but not so as to cover entirely — - 
the back of the steps, which in Wometco’s 
new counters have mirrors. “These mirrors 


converts your ‘““dry-stop” to a 
“wet-stop”—simply fit the 

: ; é ; ? Piaget fountainette into your 

give the display an illusion of projection 3 
standard freezer cabinet. 


(BL AS Re Bash angi dia hoe ngs 


and depth. 
Wometco refreshment employes are also 


taught that placement can be emploved to j 
push sales of high-priced items. In general, A H-L Hot Chocolate Dispenser 
the front of the counter is regarded as the 


ant 


now—serve delicious hot chocolate—at 
strengest selling position. Breaking this perfect temperature—fast and easy 
down further, the front in the center is the 7 i to use—serve as much as two 
best, then the front row right, then left. ae gallons in a few minutes! 
The same is true of the top step of open 
counters. Carrying this further, the second 


Minut-Bun Bar-BQ-Bar 


Serve delicious, hot Minut-Bun Bar-BQ 
—won’t drip, spill or leak—just 

roll on the unsliced bun—take it off 
and fill it—a sandwich kitchen 

at the end of a cord! 


row or second step, would be more valuable 
than the third, according to Wometco 


experience. 


PROFIT CANDIES PUSHED 


Periodically the Wometco Confection 
Department publishes a list of high profit Outstanding equipment—my boss says that’s a Helmco-Lacy 
candies. Employes are instructed to give habit, and he’s been taking advantage of it for over 
these preferred display space. They are twenty-five years! I sure agree with him, too, that 


also told to rotate displays, and to be sure H-L equipment does a job of merchandising on our counter 


that their stock is fresh. It's like putting an extra counterman on the job when 
Mr. Myers also advocates decorating the we plug in one of our H-L units—-volume and profits 

counter for holidays and special promotions. go up... rush hour traffic is handled easily and 

These unusual displays can be very eye- smoothly . . . and customers smile at the increased 

catching and an aid to increased. sales. menu variety and quick service. 

Often special candy is sold on these oc- Helmco-Lacy equipment is easy to clean . . . easy to 


casions. use... and a real profit and volume builder. Better 
Every Wometco unit sells drinks in one 


form or another. In most houses they use 


look into it today-—it’s outstanding equipment. 


manual machines at the refresments stands 
with mechanical venders to supplement the 
counter drink sales. In general, Coca Cola, 
root beer and fresh orange juice are sold 
from the attendant - operated machines. 
Usually two prices of drinks are offered. 1215 Fullerton Avenue, Chicago 14, Illinois 
Wometco has found that drinks render high 
gross income. 

Since Wometco is in the citrus country, 
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Unit for Making and 
Serving Soft Ice Cream 


\ FREEZER unit for mak 


ing and serving soft ice cream has been 


marketed by the Swirly Manufacturing 


Company, Chicago, Il. 
Top,” the equipment has a front 


l'rade-named the 


- tg 


panel of stainless steel and a top-side and 


back panel of cold-drawn steel covered 


with baked white enamel The beater is 


precision mach ned trom special strong 


nickel silver casting Scraper blades are 


individually seated and honed to insure 


rapid freezin 


Phe freezing chamber 


seal consists of a 
stationary stainless steel hard member and 


member, \ 


with the aid of 


i dairy metal soft 


dairy 


neoprene 
washer a stainless 
i floating, self-aligning 


The drive shaft 


steel spring provides 


action, ilso of st unless 


steel, can be readily removed with its seal 


parts for cleaning 


The door ts precision-machined from 


nickel silver. Standard models have a 


knife-type draw-off gate. ‘The direct ex- 


pansion refrigeration system uses tubing 


coiled and soldered around the freezing 


chamber. A thermostatic expansion valve 


is used in conjunction with a thermostatic 


switch to obtain and maintain a desired 


product temperature. 


Controls consist of a selector switch, 


two position toggle switches, a thermo- 


static switch and a timing switch. Size of 
2 inches high, 24+ inches wide 


The 


the unit is 5 


and 19 inches deep. beater motor 


IS 4 h.p. 


Heavy-Duty Tables 
And Park Benches 


AS A COMPLEMENT to its 
new grill BETTER 
‘THEATRES last month) heavy duty picnic 


picnic (described in 
tables have been announced by the Ameri- 
can Playground Device Company, Ander- 
Indiana Models 


both portable and permanent for installa 


son, available include 
tion in concrete. 

The tables are built with all-steel frames 
The table 
top and single seat boards are constructed 


of 1-2/3-inch steel pipe. four 


of Douglas fir, 1'4x10 inches, finished in 
green ‘““Wax-O-Namel.” 
Both the 


edges smoothly rounded with the top ex- 


table top and seat have all 








POPCORN QUEEN 








TTRACTIVE and, in the opinion of 
Ais operators of the Ritz theatre in 
Alabama City, Ala., valuable to their 
refreshment business—these qualifications 
won for Miss Blonnie Haynes, concession 
attendant at the Ritz, the title of "Pop- 
corn Queen" in a recent contest. The 
competition, called "Sho ‘Nuff Popcorn 
Queen Contest," was sponsored by the 
Belvins Popcorn Company, Popcorn Vil- 
lage, Nashville, Tenn. 

Only qualification for entrants was that 
they be actively engaged in the business 
of popping and/or selling popcorn. En- 
tries were received from all over the 
country, employers submitting a brief 
summary of their attendant's merits with 
photographs. Miss Haynes was awarded 
$100, and W. A. Parker, manager of the 
theatre, received $25. 

Judges who bestowed the title in- 
cluded Earl Wilson, the New York Post's 
"Saloon Editor’ and well-known authority 
on feminine pulchritude; Alfred Starr of 
Bijou Amusement Company and prom- 
inent TOA executive; and Thomas J. 
Sullivan, executive vice-president of the 
National Association of Popcorn Manu- 
facturers. 











tended well out toward the seats. The 
latter are 19 inches from the ground, while 
the top is 31 inches high. 

Still another American outdoor unit is 
park bench. It is 
pipe, cross- 


Its seat and 


the extra-heavy-duty 


fabricated of 13-inch steel 
braced and through-bolted. 
back are made of air-dried native oak, also 


finished in Wax-O-Namel. 
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Here's where DRIVE-INS can 
BIG POPCORN PROFITS 


> 





NEW Manby 
“SUPER STADIUM” 


THE NEW The working back of this _ machine is loaded with popcorn 


ettle can pop 32 bushels of corn an 
~. Y our; interchangeable 16 and 12-ounce kettles also available. 
~~ > CONSOLE Waist-high controls and ample storage space make work easy 
and fast...room for three people to handle rush business. And 
For smaller drive-in concessions, the Console for 1952 there’s a great new feature...an electrically-driven 
model is ideal. Interchangeable 16 and 12-oz. elevator at right for storing $15-$18 worth of popped corn. It’s 
kettles. Working back same as impossible to sell stale, soggy popcorn because forced warm air 
ai Maney Acitosret. The keeps it fresh and hot. The New Super Stadium will take in an 

ow counter gives you fast service. ° : 
endless flow of dimes and quarters for you. Write today and get 

set for that big Summer action. 


Mail this Coupon pean tne apiece ais 


Manley, Inc., Dept. MPH 6-7-52 
1920 ‘Wyandotte St., Kansas City 8, Mo. 

I would like more information on the Super Stadium. 
Please have a Manley man call and bring your new booklet, 
“How To Make Big Profits from Popcorn.” 





fT rofits. Its big, 24-ounce 
' 











Name 





Address — epeiabied 


I cecatenigensinineniteronie ia ' __ State 


SALES AND SERVICE REPRESENTATIVES IN 29 CITIES | Best Time to Call 
SEE YOUR TELEPHONE DIRECTORY 
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Chase Expansion Brings 

New Sales Appointments 

the Chase 
Mo., of 


two large Chicago candy manufacturers 


PURCHASE by 
Candy Company of St. Louis, 
the Shotwell Manufacturing Company and 
the Nutrine Candy Company—has resulted 
the Chase sales or 
according to W. A. Yantis, 
Placed in charge of 


Roth 


direct 


n several changes In 
vanization, 
director of sales. 
operations in Chicago is Homer L. 
leitner, vice-president He will 
salesmen in that market and call personally 
The follow 
Shotwell, 


have joined the Chase sales force: 


on the larger Chicago buyers. 
ing eight men, formerly with 
now in charge of syndicate 
with New York; 
Kenneth Perry, Northern In 
Mel Wessel, part of St. Louis and 
n Missouri; A. J. Murray, Western 
William Abate, part of Pennsyl 
nia and New York; Andy 


Eastern Pennsylvania, 


Lom Conrad, 
sales headqwarters at 
coverimny 
diana; 
one 
Ohio: 
Eastern 
Schmidt, 
Miarvland, District of Columbia and 
Southern New Jersey; A. M. Gold, West 
ern New York; and H. C. Solomon, North 
nd South Carolina. 

Other changes 
Oscar Widmer, 

the company’s western plant, San Jose, 


lit., to Tennessee; 


part ot 


include the transfer of 


formerly a sales executive 
employment of Mar 
Illinois 
exclusive of Chicago) and southern Wis 
consin; and W. H. Harden, to 
Alabama 


hall Follett to northern 


cover 


SUL ceed 


mes Hughes in 


NEW HIRES SNACK BAR 


4 new snack bar designed for serving Hires in con- 
junction with grilled frankfurters, which has been 
developed by the Charles E. Hires Company, Phila 
delphia. Made of stainless steel! and hand finished 
oak, the bar comes equipped with large beverage 
dispenser, grill and two-cup disposal units. It was 
designed by Van Sciver, Parcher and Falk, indus- 


trial designers. 


26 





tunt 
actua 


€ 


Exploiting "The Belle of New York." 


For the picture “Invitation.” 





New Backbar Miniature Displays 


BM One of the 
Theatres some month ago was miniature displays created 
for the backbar of the refreshment stand at Loew's Poli 
theatre in Norwich, Conn., 
At that time Manager Joseph S. Boyle wrote that patrons 
topped to look at the eye-fetching displays and invari- 
ably made a purchase. Now Mr. Boyle has brought us 
to date with some later displays, reporting that the 
to be 
stroll over to the bar to 

e plugging this week. 


continues 





business builders’ featured in Better 


to tie in with film attractions. 


"Patrons, he writes 
see what these minia 


successtul, 


Plugging "The Raging Tide." 


Promoting “Pride of St. Louis.” 








Nestles Makes Changes 
In Sales Department 


AS PART of a progran ot 
national expansion in the Bulk Division of 


several additions 


the Nestle Company, Inc., 
have been 


Corrigan, Bulk Sales 


manager, Chocolate Coatings and Cocoas. 


and changes in sales position 


announced by T. F 


Transferred to the Midwest as assistant 
to Jo Grombach is R. A. Fife, Jr., 
organization in 1948 as 


England area 


who 
joined the sales 
representative in the New 


Mr. M. A. Stafford, 


General Lines Division in Southern Cali- 


formerly in the 


fornia, will represent the Bulk Division in 
the Pacific Northwest. 

Promoted to the New England Bulk 
Division is R. H. Wilson, formerly ter- 
ritory manager in Portland, Maine. W. F. 
Ratoff recently joined the staff as Metro 
politan New York sales representative. 


CONVENTION EXHIBIT 


* 


cts] 


Exhibit of Switzer's Old Fashioned Licorice at the 
recent convention of the National Association of 
Tobacco Distributors meeting in Chicago. Attend- 
ing from the Switzer company of St. Louis were 
Joseph Switzer, Chet Niehaus, Ralph Lee, Jack 
Sane, B. F. Proudlock, G. Vogler and J. Stanley. 
Switzer's licorice is packaged for vending machines 
and is available in four sales units: five-cent bars, 
dime bars, bite-size in bags, and six-bar take-home 
packages. Switzer's is merchandised through more 
than 10,000 jobbers throughout the United States. 
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Che Needles Eye 


A Department on PROJECTION & SOUND 





such a NEEDLE’S EYE as that 


of the 


uccess to quite 
in th 


® "No other art or industry in the world narrows down ts 
through which the motion picture has to pass—an optical aperture 
by a man and his machine, the projectionist and his projector.,-—TERRY RAMSAYE 


continuous miracle screen 


Maintaining Equipment so as 


To Keep It Fit to Keep 


First of a group of talks about the 
practice of economy in these times 


By GIO GAGLIARDI 


THESE DAYS one observes 
theatre operators trying to get the utmost 
length of operating life from every piece ot 
equipment in the projection room. Con- 
servation and economy 
are always good rules 
of operation. It is ex- 
foolha rdy > 
say 


tremely 
however, not to 
downright criminal, to 
allow equipment, or 
parts thereof, to 
teriorate to the point 
breakdown. 


de- 


of actual 
Repairs or replacement 

forced by this negligence are often much 
more extensive than those called for in 
preventive servicing! 

On the other hand, arbitrary replacement 
of operating parts and assemblies without 
due regard to their condition and wear, 
may prevent breakdowns, but it will cer- 
tainly increase the normal cost of operation, 
There must be a proper mean course which 
can be followed to the 


length of service and still insure against all 


secure greatest 
normal possibilities of failure. 

This happy combination of long operat- 
ing life with minimum permissible break- 
downs may be achieved only by constant 
inspection, careful periodic checking, and 
the observance of simple but logical safety 
rules. 

In the projection room we are dealing 
normally with electrically driven or elec- 
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trically mechanical 


There are three cardinal principles which 


operated equipment. 
must be followed in order to preserve the 
life of this type of equipment. 
1. Keep all bearing surfaces 
lubricated. 
2. Prevent 


properly 


the insulating 


material covering all current carrying con- 


damage to 


ductors. 

3. Keep all equipment thoroughly clean 
Loth externally and internally. 

It is a well known fact that if it were 
pessible to maintain a film of lubricant 
between all bearing and gear surfaces, there 
should not be any wear on these surfaces, 
and bearings and gears should last forever! 
This ideal condition may be impossible to 
achieve; however, as machine design and 
lubricants are improved, longer and longer 
life is realized for moving machine parts. 
Thus fewer repairs are made necessary. 


LESS MAINTENANCE 
WITH TODAY’S EQUIPMENT 


This advance in design is exemplified in 
the changes that have occurred to projec 
and The older 


consisted of open frames containing bear 


tors soundheads. models 
ings which were individually lubricated by 
means of crude oil grooves and holes. The 
gears were lubricated only in an haphazard 
fashion with the use of viscous oils. Wear 
was often rapid, and breakdowns were fre- 
quent. 

the other 


mechanical 


projectors, on 
hand, totally 
compartments with forced-feed oil pumps 


Present-day 


have enclosed 





THE TREND IS 


STAR- 
CORED 


Lorrain 


For quality and quantity — the light 
produced with Lorraine Carbons is 


unsurpassed. 


The Star-Core feature of the positive 
Lorraine Carbons is your guarantee 
for a brighter, whiter and steadier 
light— more evenly distributed over 
the entire surface of the screen... 


more economically! 


carbons 


ANY SIZE 
ATRE OR 
VE-IN 





CARBONS, INC. 


BOONTON, N. J. 
ee 




















providing lubricant continuously to all 
, moving parts. Soundheads now have closed 
HERE’S A SIMPLE EQUATION: | gear boxes with proper oil reservoirs which 


supply oil to gears and bearings during 





operation. The new projectors have defi- 

BAD SCREEN SURFACE= BAD PROJECTION nitely proved that wear of moving parts 

. can be reduced tremendously. Careful in- 

= spectio as ~ate yractice sig 

Without modern screen surfaces like PANTEX and peepee’ ee ipa § pn 
RAYTONE DRIVE-IN SCREEN PAINT, it just operation. 

So much for the new projectors. But 
what can be done to the older open-frame 
es ; ; . type machines? Here most bearings have 
[hat is our job: to develop and produce such surfaces individual oiling grooves with practically 
—and if your equipment is old these new surfaces no provision for reservoirs. Bearing ends 
are not provided with oil retainers and the 
lubricant is quickly lost through the clear- 


wouldn’t be possible to take advantage of the excel- 
lent equipment available in modern projection booths. 


can make a remarkable improvement at little cost. 
Pantex is all Vinyl plastic and practically te: of . ; 

'y P z practically tearproc t. ances; and this loss progresses rapidly as 
Lower cost permits more frequent replacement sched- | bearing wear increases. 


ule. Our Drive-In Screen Paint meets every projection 
and weathering requirement. _ CARE OF OLDER TYPES 


An attempt can be made to prevent a too 

rp u . . . . 
Projection engineers say it... rapid loss of oil from these bearings by 
and we're telling you using shafts with return helical grooves 


there’s no substitute which will tend to pump the oil back from 
for a new screen surface” the edges of the bearings towards the center. 
SCREEN CORPORATION If hardened shafts are used, and fitting tol- 

5 CRDAOST BVORE ¢ _ SROOKLYN 5. WT YOR erances kept very close, these combinations 

these open models there is no substitute 


> a Saye ~ | for frequent careful oiling of all bearings. 

‘ This procedure may produce some exces- 
RICHARDSON S$ sive amount of oil around the projector, 
but it certainly will prolong the life of 
operating surfaces, and it is possible to catch 

of p ROJ ECT| O N the execss oil in drip pans and guards 
usually provided between the projector and 

soundheads, or constructed by ingenious 


projectionists. It must be admitted, how- 
ever, that the only way to eliminate this 


Standard ; particular nuisance is the installation of the 

new sealed type projectors. (A word of 

ig b k ny Be fi f} caution: Do not lubricate projectors while 
ext oOo > they are running.) 


As much as I am inclined towards over- 


of a Great . ‘ oiling for projector heads, I lean in the 


: , opposite direction when it comes to lubri- 
Growing Craft wa cating electrical motors and generators. Arc 
i motor-generators are Important and expen- 
: sive pieces of equipment generally operating 
close to maximum capacity and should be 
given unusually careful attention. 
Generally, since generators are fairly 
noisy, they are located in separate rooms, 
removed from the projection room. This 
seclusion must not mean that they should 
$ ae receive any less attention than the projec- 
POSTPAID tion and sound equipment in the booth. 


than three decades. The current edition — Remember that if a generator fails, you 


atest established basic practices in projection have a very definite interruption of your 
ionally contains four chapters on Theatre show. 
ally for projectionists. Leading projection 
projection consistently recommenc The Blu 
A ater ae meee ee LUBRICATION OF MOTORS 
Generators may be built up from two 
machines, a motor and generator, in which 


QUIGLEY BOOKSHOP, Rockefeller Center, New York 20, N.Y. case they have four bearings and some 


Published by the Quigley Publishing Company. . . . Send your order to — 
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coupling device; or they may be combined 
in one frame with only two bearings and 
one common shaft holding both the motor 
and generator armatures. The bearings are 
of two tyes: sleeve bearing, which are more 
generally used on the built up equipment; 
and ball bearings, which are commonly used 
on the integral machines. 

Sleeves bearings are lubricated with oil 
held in a reservoir under the bearing, and 
fed by means of an oil ring which picks up 
the oil from the reservoir, delivering it to 
the top of the shaft and bearing. The oil 
then works its way through the bearing and 
back to the reservoir. If the surfaces are 
not worn, and the oil is of the proper type 
for the bearing, this operation goes on in- 
definitely. However, if the bearings are 
improperly fitted or worn, some of the oil 
will be wasted out at the bearing ends. In 
order to compensate for this, the tendency 
is to overfill the reservoir, thus aggravating 
the condition because the oil will lap over 
the bottom of the shaft. 


SOURCES OF DIRT 


remembered that all motors 
and generators have fans built into their 
armatures which tend to force and circulate 
air across the electrical windings for cool- 
The air in motion will pick 


It must be 


ing purposes. 
up the oil in minute quantities and deposit 
it as a film over some of the windings. If 
generator rooms are not kept absolutely 
clean and dust-free, this will result in the 
formation of a gooey, oily paste over parts 
of the windings, over the generator com- 
mutator, and over the brushes and rigging. 
This condition will generally lead up to 
some form of electrical failure and will 
cause repair. 

The small particles 
normal abrasion of the brushes 
commutator are generally blown free when 
all surfaces are dry. But if the slightest 
film of oil should be permitted to form, then 
enough of this conducting material will re- 
produce 


produced by the 
gainst the 


main on the commutator to 
arcing, overheating, and possible electrical 
failure. 

Oil dripping from a bearing will gener- 
ally find its way to the lowest point in a 
motor or generator housing, which also 
contains the bottom sections of the stator 
or field Lubricating oil has a 
tendency to soften the insulation and var- 
nish used on these windings, and over a 


windings. 


period of time may so damage the dialectric 
cause internal short circuits or 


Insulation damaged 


as to 
grounds. in this man- 
ner cannot be reimpregnated, and the result 
may be a rewind job. 

Where ball bearings are used, 
imperative that over-packing of grease be 
avoided. Genearlly, the ball bearings are 
enclosed in a cavity in the end housing of 
a motor or generator. This space is usually 
small and will contain a_ limited 


it is also 


very 
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. ‘THE BALLANTYNE CO., 


ah ae 


ins The Country Over are 


Switching to BALLANTYNE’S Amazing 


Dub'l-Cone 


IN-A-CAR SPEAKERS 


Recognized as a leader in fine quality sound repro- 
Ballantyne has brought to 
yund with 


the Dub'l-Cone in-a-car speaker. Maintenance and 


duction equipment drive- 


in theatres a new high in clear, life-like s« 


replacement costs have been reduced to an absolu 
minimum because of improved construction, anc 
use of the Dub'!-Cone 


speaker is designed to outlast any other 3 to 1, 


remarkable 


speaker 
costs no more than ordinary run-of-the-mill speak- 
Your nearest Ballantyne dealer 


outstand 


ers available today 
will gladly demonstrate this 
to you. 


speaker 


For those who prefer a complete “‘packayed"’ screen tower. 


For those desiring to build their own screen 
tower and concession stand, plans, blue prints 
and layouts are available without cost to 
purchasers of Ballantyne equipment. 


As the originator of “packaged” equipment for drive-in- 
theatres, Ballantyne still offers the only complete ; 
age unit for any size theatre. Ballantyne also 

layout of the size drive-in you desire on your ow: 

of property, including entrances, exits, ramp detail 
jection and concession room plans, etc., free 

to purchasers of Ballantyne equipment. The 

ing your drive-in resolves itself to your securing : 
man and a local contractor to erect the projection and 
concession room building. Your problem is reduced to 
the simplest terms. Write for complete free details 


The Royal Soundmaster 
Model 9 Soundheads. 
More new features, sim- 
plified design, and * 

advanced engineering Lightmaster Model 4570 
makes them the most Arc Lamp, 45 to 80 am- 
outstanding sound re- peres. Provides brilliant 
producer available —re- light for even the larg- 
gardless of cost. est theatre or drive-in 


1707-17 DAVENPORT S 


A SOUTHERN DRIVE-IN OWNER SAYS: 
I had two different makes of speakers 
in my drive-in iast year. One was my 
original installation, and the other I 
bought for replacements. Early this 
year I bought 150 Ballantyne Dub'l- 
Cone speakers to replace some of these 
I sincerely believe I have at last 
found the speaker that has everything 
I have been looking for. My next re- 
placements will be the Dub'l-Cone, be- 
lieve me. 


A SUPPLY DEALER SAYS: 

We recently took your Dub’l-Cone 
speaker out and hooked it up along- 
side several others in actual drive-in 
theatres In addition to the out- 
standing ‘‘safety factor’ of the 
weather-resistant two cone speaker, 
the quality of reproduction of this new 
unit is absolutely terrific 


A COMPETITIVE MANUFACTURER 
SAYS: 


» have heard your new Dub'l-Cone 
speaker and torn it down to 
2-cone speaker. Frankly 
you've something 

value t& ne tre ade 
ywecang 


any wa} 
Dub'l-Cone in our own spe akers 





MX Series Deluxe Amplif oe System 
for Drive-in Theatres. Complete 
packaged amplification for from 
400 to 1200 cars. RX Series System 
also available for from 400 to 800 
cars. Single or dual channel 


, OMAHA, NEBRASKA, 


BE SURE TO SEE OUR AD ON PAGE 18 








SAVE 22% 


ON CARBONS! 


tL ses positive carbon stubs of any length with- 
out preparation, and without affecting regular 
yperation of the lamp. When entirely consumed, 
the new carbon goes into use without losing 
the light 


Burning average lengths (314°) down to 
iL” a 2 


saves 2 or 22.2 of the carbon cost. 


SAVES THE AVERAGE THEATRE 
$400.00 A YEAR 
No more guessing whether a carbon will burn a 
full reel 


Adaptable to Asheraft “D" and “E", Brenkert- 
Enare Peerless Magnare and Strong Mogul 


only $52.50 


If your equipment dealer cannot supply you, 
order direct 





PAYNE PRODUCTS CO., 
Cron-O-Matic Division 
2451 W. Stadium Blvd Ann Arbor, Michigan 
Please P re the Cron-O-Mat 


Please p Cron-O- Matic Carbon Saver C.0O.D., 


RK 
NAME 
THEATRE 
STREET 


CiTY & STATE 


EXPORT: Frazar & Hansen, Led 
San Prancisco, New York, Los Angeles 














ROBIN-ESCO 
“Super-Power'w.6. S61 








MODERN DEPENDABLE AND 
UNFALTERING POWER SOURCE 
Write for Information 
and Literature 


J. E. ROBIN, INC. 


267 RHODE ISLAND AVENUE 
EAST ORANGE, N. J. 








amount of grease. As the bearings rotate, 
the grease in contact with the bearings will 
liquefy and provide lubrication. The 
amount of liquid grease is never great 
enough to run out of the housing. So long 
as the ball race is covered with grease, the 
bearing will have a sufficient amount of 
lubrication. 

Often, where pressure guns are used to 
fill the cavities with grease, the tendency 
is to pump them so full that the excess will 
run out at the bearing seals. This is very 
poor procedure because during the operat- 
ing cycles more grease is torced out by ex- 
pansion due to heating and this may be 
picked up by the commutator or the wind- 
ing with ill effects. 


GENERATOR INSPECTION 


In order to check the lubricant Condition in 
the ball bearing races of this type of motor- 
generator set, it is preferable to remove the 
end caps which close off the bearing cavities. 
These caps are usually held in place by 
slotted or cap screws. The bearing is then 
exposed to view and the old grease can be 
scraped out. New grease may then be 
added and packed around the ball race. The 
manufacturer generally supplies, or recom 
mends, the kind of bearing grease which 
has been found most satisfactory for that 
particular operation. 

When the bearing race is carefully 
covered with new grease without over 
filling the whole cavity, the cover may be 
reinstalled, making sure that gaskets are 
undamaged. In this way one is certain to 
have visually examined the bearing, re- 
moved any caked grease or foreign particles, 
and repacked with a safe amount of lubri- 
cant. The operation should take only a few 
minutes and is invaluable in the results 
obtained. 

Where sleeve bearings and oil lubrica 
tion are used, similar care should be exer 
cised in oiling. The bearing oil-reservoir 
is always provided with some device to 
indicate oil level and a plug for complete 
draining. There is provided also a remoy 
able cover which will permit inspection of 
the oiling ring or wick. Here again it is 
undesirable to try to maintain the level of 
the oil above its proper setting because this 
over-supply may force the oil past the re 
tainers on the bearings and on to the com 
mutator and windings. 

Periodically the oil should be drained 
from the bearing reservoirs and replaced 
with fresh oil of the proper consistency. The 
color of the old oil will indicate whether 
the bearing is operating without wear. The 
oil should be practically as clean as when 
first installed. If it is much darker, then it 
is pretty certain that bearing material is 
being scored, or that dust and dirt is being 
permitted to enter the bearing housing. 

When oil is being changed or ‘added, 
care should be taken to replace all covers 





’ All assure smooth output current, long life, low operating 





A GOOD 
Rectifier 
for Less! 


Strong Rectifiers are 
the only rectifiers on the 
market which are espe- 
cially designed, manufac- 

tured and tested in one plant together 

with and for use with motion picture pro- 

jection arc lamps. This is highly important, as 

efficient operation of each type and rating of arc 

necessitates a rectifier specifically engineered to its 
particular requirements. 

There is a dependable Strong Rectifier for every type 
projection lamp: 2-Tube « 4-Tube « 6-Tube e Single 
and Three Phase Models for 
e Rotating Feed Angular Trim High Intensity 
¢ Copper Coated Coaxial High Intensity 
e 1K.W. High Intensity 
« Low Intensity 


temperature, and flexibility in control. 


THE STRONG ELECTRIC CORP. 


CITY PARK AVE. TOLEDO 2, OHIO 
PROJECTION LAMPS 
SPOTLIGHTS © RECTIFIERS © REFLECTORS 








PICTURES 


Removable Film Gate 


If your intermittent is in good con- 
dition and you are experiencing 
trouble in picture steadiness—look 
to your film gate. The New LaVezzi 
Film Gate with its longer pads 
and centrally located conical 
compression springs exert just 
the right tension to eliminate 
unsteadiness—is gentler on the 
film—and the intermittent. See 
this gate at your dealer or write 


for further information. 


LAVEZZ! MACHINE WORKS 


4635 W. LAKE ST., CHICAGO 44, ILL. 
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on the housings and on the oil level cups 
and indicators. 

The careful attention to proper lubri- 
cation and cleanliness of all projection 
equipment is one of the very important 
duties of theatre personnel. The amount of 
care and effort spent in this part of the 
operation often determines the span of profit- 
able life enjoyed by most of the mechanical 
and electrical equipment in the booth. 


BREAKDOWN PREVENTION 


Improper application of these principles 
may easily produce mechanical failure and 
electrical breakdowns, with their associated 
interruptions and expensive repairs. In 
order to prevent such breakdowns and in- 
crease equipment operating life, it is essen- 
tial to follow the following rules: 

1. Prevent the accumulation of dust, 
grime and dirt in all equipment rooms and 
especially around machines, bearings, 
housings and pedestals. 

2. Apply the proper lubricant to all 
bearing surfaces. Make sure oil containers, 
spouts and oil cups are clean before oiling. 
Do not wash dirt into bearings. 

3. Do not oil equipment while it is 
operating. Keep rags and oil can tips 
away from running gears. 

4. Check all equipment for oil or grease 
seepage. Determine the cause of same. 
Take necessary steps to remedy situation. 

5. Check all electrical windings and 
wiring on motors, check all wires and leads 
around projectors for deterioration due to 
oil. Replace or reinsulate when necessary. 

6. Inspect all equipment as often as 
possible. Then inspect some more. 


[Gio Gagliardi, a graduate of Massachusetts 
Institute of Technology, has been a_ theatre 
projection and sound and maintenance engineer 
for more than twenty years. Until recently he 
was a technical executive with Warner Bros. 
T heatres.—t pd. ] 





SOMETHING NEW 
IN SHOW-STOPPERS 


During a matinee recently at the Strand 
theatre in Rockland, Mass., a B & O Associ- 
ates house, the front shutter of the projector 
suddenly snapped. Sam Hemingway, the 
projectionist on duty, doused his lamp and 
looked to see what in blazes had happened. 
There was a wren caught in the shutter. The 
bird apparently had flown into the theatre 
during the morning's airing of the house, 
and after the show had started, had been 
attracted by the light beam from the port. 
Ah, thought wren, an open window full of 
sunshine . . . and thereupon flew into the 
unglassed porthole. Casualities: One broken 
shutter, four stripped gears, one bird-brained 
wren. The show was resumed as well as 
could be expected with only one machine, 
until the emergency crew from Image and 
Sound arrived from Boston. Total costs were 
around $150, including funeral expenses for 
the bird. 








RCA Service protects your Box-Office 


—By guarding 
the HEART 
of your Theatre 


' 


houiid and projection equipment (the 
heart of your theatre) will wear out through 
continuous performance, unless the equip- 
ment is protected by periodic checkups 
and preventive maintenance. 
Guard your equipment 
your box-office with complete RC AService 
Coverage. RCA Service is more impor- 
tant today than ever before. 


. protect 


The possible scarcity of new sound and 
projection equipment . . . even replace- 
ment parts . . . makes it important that 
you protect the life of the equipment you 
now have. Coming events may require 
you to keep your equipment in operation 
for a much longer period than you plan. 
Prepare now for the future while replace- 
ment units are still available. 


AND RCA SERVICE 


It costs so little to protect so much 
The advantages of RCA atl 
Service are yours at a 
cost so low, a few ad- 
missions daily pay for 
it. Write for complete 
information. 





RCA Parts Plans cover all makes and 
types of theatre sound equipment, as 
well as projectors and accessory units. 
RCA Service protection is more vital 
today than ever before. 











RCA SERVICE COMPANY, INC. 


A RADIO CORPORATION of AMERICA SUBSIDIARY 
CAMDEN, NEW JERSEY 
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READ THE AVS —eyre new / 











° bd “ ” 
We keep your curtains in “Suspense 
But, there's certainly nothing to worry about 
sd when your curtains are suspended from AD¢ 
et) Tracks . 
yt i effortlessly by Autodrape Curtain Machines. 
uses Wy Pac 


mae, 
re 


. and are operated smoothly and 


Automatic Devices Co. 


116 N. 8th STREET, ALLENTOWN, PA. 


“We Support the Most Celebrated Curtains in the World” 
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Ideal for projecting song slides and 
advertising slides in theatres, drive-ins, 
hotels, resorts and night clubs and for 
visual education and training subjects in 
schools and colleges 
sharp, clearly defined picture, 
even on largest screens, with motion picture bril- 
liancy attained on screens up to 22 feet wide. 


Projects a clean 


Projects an intense, quiet, flickerless spot with a 
sharp edge from head spot to flood. Fast operating 
6-slide color boomerang 

Plugs into any 110-volt outlet. No heavy rotating 
necessary Adjustable self-regulating 
transformer is an integral part of the base. Auto- 
Trim of carbons burns 80 minutes 


equipment 
matic are control 
Write for free literature and prices. 


THE STRONG ELECTRIC CORPORATION 


44 City Park Avenue . Toledo 2, Ohio 




















Service for 
DRIVE - IN 
THEATRES 


SPORTSERVICE CORP 


SPORTSERVICE BLDG. * BUFFALO. N.Y 


—explained for managers and 


projectionists in a series of articles 


By AARON NADELL 


10. Theatre Color Systems 


J, IS ONLY reasonable 


to expect that the public at least eventually 
will expect theatre television to be superior 
in physical quality to home television. 
People think mistakenly, that home TV is 
free. Theatre TV, however, costs them an 
admission price. The thing they immedi- 
ately and visibly pay for must be notice- 
ably superior to that which is available to 
Hence, when home shows 


theatre tele- 


them “gratis.” 


becomes available in color, 
vision must be in color also. 

Home TV is not free at all, of course. 
Consider a typical family of four attending 
a theatre twice a week, If their four admis 
sions add to a total of $2 they are spending 
$4 a week on theatregoing, or $208 per 
color-TV 


which costs them, say, $416 and replace it 


year, If they buy a receiver 


with a new model every two years, then 
watching TV at home is exactly as expen 
sive as going to the theatre. There are 
maintenance charges as well. 

However, people buy TV receivers any- 
how, and once they have incurred this cost, 
the instrument is theirs and the use of it 
is “free.” Except for the electricity to run 
it, deterioration of the big tube, and inevi- 
table repairs. But such costs are not always 
remembered. If their home set gives them 


programs in color, while the theatre TV 


shows are in black-and-white, they'll re- 
gard their home screen as better than the 
theatre’s. 

Those interests closest to the problem 
are thoroughly convinced that people will 
very much stay home in such a case, and 
have put intensive work and heavy invest- 
ment into developing color for the theatre 
as well as for the home receiver. 

Two of the theatre TV systems previ- 
ously described in this series have been, or 
are being modified, to show color as well 
as black-and-white. These are the RCA 
direct-projection system (BrtTrer THEA- 
TRES for November 1951) and the 20th 
Century-Fox Eidophor (Brrter THEA- 
TRES for March 1952). The details of the 
RCA large-screen color method are pub- 
licly known and have been publicly demon- 
adaptation to color 


strated. Eidophor’s 


programs is, at this writing, still under 
laboratory wraps. 

Several approaches to the purely tech- 
nical aspect of presenting TV in natural 
have been worked out; there are a 
desired 


color 


number of ways of getting the 


Artist's sketch of an RCA full-color TV demonstra- 
tion, as held in New York last winter. The screen 
measured 9x12 feet, but RCA engineers assert the 
equipment can successfully fill a 24-foot screen. 
Three TV picture tubes (above) provide the three 
primary colors, which are united into a full-color 
image by projection to a regular theatre screen. 
They are shown arranged vertically in this artist's 
sketch. In actual equipment they are arranged 
with one at each corner of a compact triangle, as 
shown in the sketch on the left. 
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result. The Columbia Broadcasting Sys- 
tem demonstrated successful large-screen 
color TV to the Society of Motion Picture 
Engineers prior to World War LI. Their 
system, however, incorporates a mechanical 
factor in the form of a color wheel. 
RCA demonstrated all-electronic color 
TV in Philadelphia in 1947, and an im- 
proved version of it in New York in 1951. 
Another and all-electronic 
system that has been extensively explored 


different 


is that of Color Television, Inc.; this how- 
ever, has been so far developed for small- 
size screens only. The number of manu- 
facturers experimenting with color TV 
for small screens is of course much larger 
than the comparative few who are working 
on color for theatre-size pictures. 


THE COLOR PROBLEM 


The essence of the color problem is the 
fact that the same material must be trans- 
mitted three times (once for each of the 
three primary colors). Therefore, either 
the band width must be widened three 
times, or the quality be degraded by one- 
third, or ways must be found for cramming 
more into the same channel. This last is 
what has been done, with the result that 
picture quality, although 
graded in comparison with black-and-white, 


somewhat de- 


is not by any means two-thirds poorer. 

The initial work on color TV was un- 
dertaken with the thought that probably 
no widening of the band width would be 
practical; that the six megacycle spread 
would have to be used and be made to do. 
Immense ingenuity has been lavished on this 
problem, which is rather like trying to find 
a way to torce three quarts into a one-quart 
bottle; the success achieved, considering the 
nature of the difficulty, must be called 
amazing. 

Here lies an opportunity for color TV 
in the theatre. Theatre quality must, as 
said above, not only equal, but visibly and 
emphatically exceed living room quality. 
Whereas color will reduce the clarity of 
the living room image, because it will be 
telecast over a six megacycle band, theatre 
TV may—if the theatre business is suc- 
cessful in placing its case before the autho- 
rities at Washington—come in on a much 
broader band in the ultra-high frequencies. 
Coaxial cables is an alternative possibility ; 
there cannot be any such thing as running 
coaxial lines into every home in the land, 
but eventual installation of cable to most 
if not every theatre is a plausible prospect. 

At present, black-and-white TV is esti- 
mated to present to the observer a picture 
composed of 200,000 elements. This is 
roughly equivalent to a 16mm motion pic- 
ture, whereas the black-and-white projected 
image of 35mm theatre film is rated at one 
million elements and consequently offers 
the public five times the resolution and 
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clarity of image they can get in their living 
rooms. 

Color does not necessarily degrade the 
clarity of the 35mm film image, but color 
added to TV degrades the image on prin- 
ciple—unless the band be widened to pro- 
vide space for the additional information, 
and this, because of narrowness of the useful 
spectrum, and heavy demand for allocation, 
is apparently considered impractical, ex 
cept perhaps in the ultra bands. 


FIELD SEQUENTIAL SYSTEM 


The three best-known methods of adding 
color to TV are designated field sequential, 
line sequential and dot sequential respec- 
tively. These amount to different ways of 
accomplishing the 'same thing. The thing to 
be accomplished, in every case, is to trans- 
mit the same information in triplicate in 
the three primary (additive) colors. 

The field sequential method is used by 
Columbia Broadcasting system. It will be 
remembered that TV information is com 
monly a transmitted by a pattern of inter- 
laced scanning (Betrer THEATRES for 
October 1951). The picture is ‘‘painted” 
the way one might read a printed page if 
he began by reading the first, third and 
fifth lines, etc., and then, when he reached 
the bottom of the page, went back to the 
top and proceeded to read Lines 2, 4, 6, 
etc. One complete scan from top to bottom, 
of either the odd or the even lines, is 
called a “field.” Two fields (filling in the 
missing lines) are needed for each still 
frame, or one complete still picture. 

One CBS color system uses rotating 
color wheels placed in front of both cam- 
era and projector, and accurately syn- 
chronized. Each successive field is viewed, 
and projected, through a different color 
filter. Thus the three colors are presented 
in a sequence of colored fields; hence, it is 
a field sequential system. 

An electronic variation is presented in a 
more recent CBS 
color wheel is replaced by a_ three-color 
picture tube. The color wheel is still used 
on the camera. The picture tube is a 


receiver wherein the 


three-in-one affair, having in effect three 
screens that produce three images, one in 
An optic il 
system then combines these three images 


each of the primary colors. 
into one and projects this to the viewing 
screen. 

Each of the principal color TV systems 
has its own advantages and drawbacks 
and much attention has been called to the 
fact that the CBS system is not 
patible.” 


“com- 
Here is what that means, and 
why: 

The human eye is much more sensitive 
to large-area flicker than to flicker occur- 
ring over a smaller region. In the CBS 
system the color is changed, not line by 

(Continued on page +4) 


Vallen introduced and only 
Vallen can provide 
All-Steel Noiseless 


Round-the-Corner Tracks 


Rear-Fold Ball-Bearing 
Tracks 


Super Curtain Controls 
e 


BRING YOUR CURTAIN OPERATING 
PROBLEM TO HEADQUARTERS 


Write 


VALLEN, INnc., AKRON 4, OHIO 


GREATER os 
Durability in 


GRIGGS 
CHAIRS 


Superior construction 


gives years of service 


Comfort —the minute 


they're occupied! 


Their Beauty sparkles! 
WRITE FOR CATALOG 


S EQUIPMENT CO. 


Belton, Texas 





tHE AT SS PP te 


Division of National « Simples + Bludworth. Inc. 


EQUIPMENT & SUPPLIES 


VERY 
for heatte Need! 


29 BRANCHES - COAST TO COAST 1.4 











Manager of the 
Month for June 





* NO PAINT- 
ING AT ANY 


TIME HUGH S. BORLAND 


. 


PERMASCREEN 


FOR DRIVE-INS 
gives you 


Manager of the Louis Theatre, Chicago 


* UNIFORM 
i ig8 toagle) | 
AT ALL ; e 
TIMES first ‘repeatet 
among BETTER 


THEATRES Man 


MR. BORLAND 1s the 








* 40% MORE agers of the Month. 
REFLECTED as He won an Award 


LIGHT for January, largely 


for a policy of in- 








stitutional exploita- 
* ERECTED ON tion involving the 


NEW OR OLD consistent co-opera 
SCREENS 


*Patents Applied For 
If you are constructing a new Drive-in you 
can save approximately 50¢ per square foot tradesmen. As pointed out in announce 
° alling “Permascreen.” P ition¢ gah 
by installing Permascreen.” An additi nal /g : beet 8. tc Dtktls a wear ane. alee 
saving can be effected in purchase of booth < ‘ 
: . remain eligible for further citation, Awards 
equipment, and maintenance of both screen 
and booth equipment. Permascreen_ re- 
quires absolutely no maintenance. 


tion of community 





a — 2 — 2 — 2 — 2 — 2 = 2 — re es 





being made entirely on the skill and enter 
prise displayed in the exhibits submitted. 
eg or With a small theatre in Chicago's popu 
On existing Drive-ins if your screen needs repainting and has been 
painted with 6 or more coats of paint, it’s folly to apply 2 more coats 
of paint, without burning off the old paint. In this instance Perma- 
screen will pay for itself in 3 years and in addition will give 40% more 
light on the screen. You cannot afford to be without Permascreen now. 
You will install it eventually, why not now? 


lous colored section, competing with fine 
theatres showing product many weeks 
ahead of it, Mr. Borland has maintained 
a profitable patronage by using ingenuity 
n place of dollars. Louis theatre service 
Write today for complete information. enon i eats Of ie aren Shee 
; the recreation it provides. Recently, tor 
POBLOCKI MOBILE example, Mr. Borland distributed thou 
DRIVE-IN AIDS TRAFFIC CONTROL SIGN — sands of booklets on how to make house- 
Speed drive-in traffic with this keeping easy, procuring them free from a 

all steel electric sign and save cleaning products agency. 
HANDY ANDY — The — a the cost of an addi- The June Award was made chiefly, how- 
quick, efficient way to tional man on your ever, for the income tax return aid that 
collect debris every payroll. was supplied at the theatre, tree to patrons 
morning. All metal, lifetime con- and free to the Louis theatre as well, 





struction, yet economical to buy. . 
oe through a tieup with a firm of tax con- 


sultants, which also distributed 5000 cards 


offering reduced rates for filling out and 


—4f ; 
FOUWWCRL a0 SOHS filing returns. The bottom of the card 


carried the line: “Another public service 
S$. KINNICKINNIC AVE MILWAUKEE 7, WISCONSIN ¥ 


from vour friendly Louis Theatre. 


GENERAL INQUIRY SERVICE: For persons who hai serious interest 
f f ? f ad this Free income tax return service in opera- 


tion in the lobby of the Louis theatre. 


tleratur id rices on products in addition 
ER LTHeatres will be glad to procure them. 


15 








as "Sgeome 
FOR THEATRES OUTSIDE U. S. A. AND CANADA— . 
FOR STUDIOS EVERYWHERE— 


No Matter What You Need...Westrex Has It! 


Westrex maintains a complete supply and service organization 
to meet the needs of studios throughout the worid and of 
theatres outside the United States and Canada. Look to Westrex. 


& Westrex Corporation Gan 
VY 


txpeat 


111 EIGHTH AVENUE, NEW YORK 11, N. Y. Conromarion 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 338, CAL. 


Research, Distribution and Service for the Motion Picture Industry 
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Plan Standards 
For Seating Comfort 


(Continued from page \6) 


front of the screen, looking toward the 
seating to see if any rays trom the aisle 
lights are visible. All portions of the chair 
lights emitting such rays should be shielded. 

Arm blocks of very light bleached wood 
also aid visibility of aisles. A further pos- 
sible device which would help define the 
aisle would be to finish the enameled backs 
of the chairs adjacent to the aisles in the 
same white paint as above suggested for 
aisle standards. 

Before setting chairs adjacent to the side 
walls of the auditorium, the walls should 
he finished to a height of + feet with a 
durable, washable material having a non- 
glossy finish, preferably unpainted. Nat- 
ural finish light wood, plastic coated fabrics 
of the vinyl type, or any plastic coated wall 
board of a diffusive finish could be used. 
Whenever possible, the chairs closest to the 
side walls should be kept at least 3 inches 
from the wall to allow for elbow room. 
Location of chairs immediately adjacent to 
side wall radiators should be avoided. 


THE BARONET THEATRE 


(Continued from page iz) 


furniture. In creating the new lounge a 
picture window was installed. Walls here 
are finished in wood grain paper painted 
beige, which is also the shade of the Swe- 
dish modern furniture. Boxes made of 
marble contain exotic plants, and a talking 
macaw, known as the “Baron,” sits on a 
perch by the window. The bird has been 
trained to say “heilo” and “good evening” 
to patrons as they enter. 

In the auditorium remodeling was con- 
fined to alterations necessary to eliminate 
outmoded decorations, including — false 
boxes. The original proscenium arch and 
adjoining area have been covered with 
drapes and the side walls were repainted. 
For general illumination downlights were 
installed, and the side wall fixtures were 
made unobtrusive by painting them so they 
reflect only toward the wall. Low wattage 
lamps are used for these. The downlights 
are on two circuits with low wattage for 
running illumination and higher wattage 
for house lighting. 

The theatre was also air conditioned 
with air introduced through grills extend- 
ing across the front of the auditorium be- 
neath the ceiling. Recirculated air is re- 
turned at the base of the screen platform. 
Cooling is by two 20-ton units hooked up 
in tandems so one or both can go into 
operation automatically. The 600 seats 
were reupholstered. 


BETTER THEATRES SECTION 


yrs of Time: 


cut Ho ysekeeping® 


Have Better 


THEATER 
CLEANING 


Is yours the one out of 
every four theaters being “Tor- 
nado cleaned” today? If not, 
you’re missing your big oppor- 
tunity to reduce cleaning hours 
with plenty of savings. Tornado 
offers faster, more thorough clean- 
ing of seats, floors, stairs, screens 
and other areas. It’s the ma- 
chine designed to answer each 
difficult problem of theater 
cleaning. 


Blower 
Sweeper 


Tornado moves 
boxes, rubbish and 
debris four times 
faster than any 
other method— 
cleans where noth- 
ing else will. 


As Shoulder-Type Vacuum 


Tornado cleans stairs, seats, drapes, screens, 
carpets—Is always at the operator's side, 
causes less fatigue. 


Learn the whole story about Tornado Theater Cleaning 


Write for Bulletin 597 


OREWER HECTRIC MFG. CO 


5102 MORTH RAVENSWOOD AVENUE CHICAGO 40, ILLINOIS 
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A drive-in brightens 
a drab suburban dite 


A barren corner in a Detroit suburb 
was transformed into a beauty spot 
with the construction of the Ford- 
Wyoming, a 750-car drive-in theatre. 


FAR FROM being a blight 
the landscape, the we l] designed 
in of today is often an improvement 
ra highway lined with neglected acres 
ds and scrub trees; and in some lo 
particularly iround — industrial 
ties, it can mean the riddance of an eye 
re As in the case of the new Ford 
Wyoming drive-in in the Detroit area. 
The seventeen and one half acres the 
re occupies today was once the site 
i brick kiln that turned out tons of 
icks for the development of Dearborn 
ind westside Detroit. When the kiln moved 
loser to fresh clay banks the debris was 
left behind, a desolate wilderness. No 
one wanted the clean-up job even though 
the site was most advantageous for any 
number of enterprises, located as it is at 
the intersection of two principal thorough 
fares, Wyoming Avenue and Ford Road. 
No one wanted it that is, until Jack 
Wagner came along, fresh from spotting 
lrive-ins all over the landscape of Michi 
in, Wisconsin, Hlinois, Indiana and Ohio. 
Mr. Wagner found a backer in Clark 
Enterprises for a drive-in that was to be 
ome one of the most outstanding prope 
ties of its kind in the Detroit area. After 
Iding the theatre Mr. Wagner stayed on 
ver 
Today the corner of Ford and Wyoming 
veauty spot The site is dominated by 
the 66 by 47-foot screen, which Wagner 
vether with the attractive Walt 
Vhere Is acct mmodation 
a large concession stand 
the entrannce. Seating 1s 
stand tor those who want 


show from. there Nearby 


them the sound 

v Mr. Wagner 

lysters who come 

tanbark play 

t complete with 

ind merry 

go-round. Parents appt his and often 

irrive long betore irk on summer eve 

nings to vi the children a chance to play 
} + 


betore the performance CULTS 


36 


Screen tower from the highway. 


2 





The screen of the Ford-Wyoming Drive-In, showing the playground in front. 








Index to products Advertised 
& described in this issue, with 
© Dealer directory 

e@ Convenient inquiry postcard 


‘MA 


Firms are sumbered for easy identification In using postcard. Dealer indications refer to listing on following page. 


ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Adv. 
Page 


Reference 


Number 


1—Adler Silhouette Letter Co. 42 
pone regal letter signs: Front-lighted panels for 
drive-ins 1A), back-lighted panels (iB), and 
changeable Nettebe (iC). All dealers. 


2—American Seating Co. 19 


Auditorium chairs. NTS and direct.. 


3—Ashcraft Manufacturing Co., C. S.. 3rd Cover 


Projection are lamps. Unaffiliated dealers. 


4—Automatic Devices Co. 
Curtain tracks and controls. 
and direct. 


Unaffiliated dealers 


18, 29 


in- = —. 


5—Ballantyne Co., The 
Prefabricated sereen towers (5A), 
(58), drive-in oackage plan (5C) , 4 
21, 22, 23, 34, 37, 44, 66, 69, 76, 78. “Ol, aTTh 
tie 122, 129. 


6—Breuer Electric Mfg. Co. 35 


Vacuum cleaners. Direct. 


7—Carbons, Inc. er 


Projection carbons. Franchise dealers. 


8—Coca-Cola Co., The 2nd Cover 


Soft drinks. Direct. 


9—F & Y Building Service 


Architectural design and building service. 


10—GoldE Manufacturing Co. 


Spotiamp. All dealers. 


11—Griggs Equipment Co. 


Auditorium chairs. Direct. 


12—Helmco, Inc. 
Barbecue sandwich equipment (12A), 


hot chocolate 
dispensers (12B), fountainettes (12C). Direct. 


13—Heywood-Wakefield Co. 


Auditorium chairs. Unaffiliated dealers and direct. 


14—Ideal Seating Co. 43 
ae chairs (14A), drive-in stadium seating 
14B). Unafiliated dealers. 


.4th Cover 


15—International Projector Corp...... 
NTS. 


Sound systems (15A), projectors (15B). 


16—Kroehler Mfg. Co. 
Auditorium chairs. Unaffiliated dealers. 


17—LaVezzi Machine Works 
Film gate. All dealers. 


18—Manley, Inc. 
Popeorn machines and supplies. 
cities. 


Offices in prineipal 


19—National Carbon Co., Inc.. .. 
Projection carbons. All dealers. 


20—National Super Service Co., Inc. 
Vacuum cleaners. All dealers 


|—National Theatre Supply 


Distributors. 


22- “Payne Products Co. 30 
ben savers. NTS Denver, Albany, Memphis and 
dealers 12, 20, 25, 57, 68, 81, 105, 110, 
112, 115, 119, 126, 


39, 43, 
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23—Poblocki & Sons 34 
Drive-im sereens (23A), pertabte debris cart (23B), 
Drive-in traffie sign (23C). irect. 


24—Radio Corp. of America 


International Seat auditorium chairs. Dealers 
marked *. 


orale Screen Cor 


rp. 
etion a an. drive-in sereen paint 


26—RCA Service Co. 
Parts and repair plan for projectors and 
equipment. 


sound 


27—Robin, Inc., J. E. 


Motor- generators. Direct. 


28—S. O. S. Cinema Supply Corp. 
Distributors. 


29—Sportservice, Inc. 
Concession service. 


30—Strong Electric Corp., 


The 30 
Spotlights (30A), rectifiers (308). All dealers. 


31—Theatre Seat Service Co. 


Theatre chair rehabilitation service. Direct. 


32—Vallen, Inc. 


Curtain tracks and controls. Direct. 


33—Wagner Sign Service, Inc. 
Attraction —, (8A), he gy 
68, 74 


letters (33B). 
Dealers: 8, , 98, . 
110, 14, 115, a8 


100, 104 


34—Westrex Corp. 
Foreign distributors. 


35—Williams Screen Co. 


Projection screens. Direct. 


36—Wrigley, Jr. Co., Wm. ‘3 ‘ 20 


Chewing gum. Direct. 


EDITORIALLY . 


ICE-CREAM FREEZER UNIT, page 24 

Unit for making and serving soft ice cream. 
Marketed by the Swirly Manufacturing Company. 
Postcard reference number E37. 


TABLES AND PARK BENCHES, page 24 

Heavy-duty picnic tables, both portable and 
permanent, with all-steel frames and Douglas fir 
boards. Extra-heavy-duty park benches. Offered 
by the American Playground Device Company. 
Postcard reference number E38. 


NEW SNACK BAR, page 26 

Designed for serving Hires root beer with 
grilled frankfurters. Developed by the Charles E. 
Hires Company. Postcard reference number E39. 


NEW REFLECTOR LAMP, page 39 

Projection light source developed particularly 
for indoor theatres presenting pictures from 22 to 
28 feet in width. Trade-named ‘Hydro-Arc" by 
C. S. Ashcraft Manufacturing Company. Postcard 
reference number 3. 


NEW SOUND SCREEN, page 40 

New type of screen designed to prevent air- 
borne dirt and dust from clogging the screen's 
perforations announced by the Engineering Prod- 
ucts Department of RCA Victor. Postcard refer- 
ence number 26A. 


IMPROVED OZONE LAMP, page 40 

Changes have been made in their ozone-produc- 
ing lamp to improve its physical strength and 
increase its output by the Lamp Division of the 
General Electric Company. Postcard reference 
number E40, 


MAT WITH HEATING UNIT, page 40 

New rubber mat with built-in radiant heating 
unit developed by the United States Rubber Com- 
pany. Designed to eliminate discomfort from drafts 
at "cold points.’ Postcard reference number E41. 


NEW CARBON-ARC LAMP, page 40 

New carbon-arc lamp engineered especially for 
regular theatres showing larger pictures and for 
medium-size drive-in theatres. Available from in- 
dependent RCA theatre equipment dealers. Post- 
card reference number 26B., 


~ For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


To BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in the June 1952~ 
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Theatre Supply Dealers 


Dealers in the United States listed 
peggy i Snr mena Baia ep 500 egg hia oe 


ALABAMA 
Queene Feature Service, (912% Morris Ave., Birmingham. 


ARIZONA 
o—Girerd Theatre Supply, 520 W. Washington St, Pheenlx. 


ARKANSAS 
S—Theatre Sepoly Co., 1021 Grand Ave., Fort Smith. 
4—Perria Theatre Supply, (088 Main St., Little Rock. 


CALIFORNIA 


Fresao: 
6—Midstate Theatre Supply, 1906 Thomas. 


_bos An oles: 
Vermont Ave.* 
* te! S. Vermont Ave. 
, 1968 8. Vermont Ave. 
. Seearer, 1964 &. Vermont Ave. 
San Francisco: 
y. 255 Goldes Gate Ave. 
les, 7 — Gate Ave. 
Shearer, 2423 Goides 
12-——W esters Theatrical fk, 337 “Golden Gate Ave.* 


COLORADO 
Deaver: 
(3—Grabem Grethers, 548 Lincoln St. 
National Theatre 9 a Chomes | val 
14—Service Theatre 27054 
15—Westere Service “y Seeks. 2120 ) Broadway. 


CONNECTICUT 

New Haves: 
(6—Pbiflips Treatre Supplies, 130 Meadow St. 
National Theatre Supply, 122 Meadow St. 
DISTRICT OF COLUMBIA {Weshingtea) 
\7—firiem & Sens, 825 Now Jersey Ave., N. 
18—Ben Last, 100i New Jersey Ave., N. W. 


FLORIDA 

10—Jee Horastola, 714 N. E. ist St, Miami. 
20—Seutheastero Equipmeat, 625 W. Fee St., Jacksonville.” 
2)—Uaetted Theatre Supply, 110 Aged St., Tampa. 
22—Usited Theatre Sepply, 239 Flagler &., Miemi.* 


GEORGIA 
Albany: 
23—Dixie Theatre Service & Supply, i014 N. Slappey Dr. 


Atlanta: 
24—Capital City Supply, 161 Walton St., N. W. 
National Theatre Supply, 187 Waiten St., N. W. 
25—Southeastern Theatre Equipment, 201 - 3 agg St., N. W.* 
26—Wili-Kia Theatre Supply, (50-4 Walton St, N. E. 


ILLINOIS 


. 13tt 8. nema J Ave.* 
7 8. 


National Theai 


INDIANA 
Evansville: 
5i—Evasevilie Theatre Supply, 2000 E. Chandler Ave. 
Indianapolis: 
32—Ger-Bar, ime. 4412 N. ag wooo 7 
53—Mid-Weet Theatre Supply Com 448 WN. Illinols St.* 
National Theatre Supply, 436 N. iiitnele st. 
IOWA 
Des Molnes: 
S4—Des Meines Theatre Supply, 
National Theatre Supply, 1/02 Hi 


KANSAS 
35—Seuthwest Theatre Equipment, 118% W. Douglas Ave, 
W iehita. 


tre Supply, is2s 8. Wabash Ave 


1121 High St. 
oh St 


KENTUCKY 

Louisville 
$6—Falis City Theatres Equipment. 427 8. Third St. 
87—Hadden Theatre Supply, 208 & Third St. 


LOUISIANA 
New Orleans: 
38—Hedgee Theatre ly, 1300 Cleveland Ave. 
National Theatre Supply, 220 &. Liberty 
39—Seutbeastern Theatre Equipment, 2/4 8. Liberty St.° 
Shreveport: 
jen Boyd Theatre Equipment, P. 0. Box 362. 


MARYLAND 

Baltimore: 
4i—Dusman Motion Picture Supplies, 12 East 25th St. 
National Theatre Supply, 417 St. Paul Place. 


MASSACHUSETTS 


Boston: 
42—Capital Theatre Supply, 3 ‘cama st* 
43—Joe Citre. 44 Winehester 
pendent Theatre Su i “28 Winchester St. 
28 Piedmont St. 


3 
ly, 78 Broadway. 


ent Supply, 208 ontealm St. 
48—Ernie Ferbes Theatre BA, 34 W. Montealm St.* 
pdm Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 
50—United Theatre Equipment, 106 Michigan St, N. W. 


Grand Rapids: 
5i—Ringold Theatre Equipment, 106 Michigan St, N. W. 


MINNESOTA 

Minnea apotie: 
52—M Inaea Theatre Supply. 75 Glenweed Ave. 
53—Elliott ae Equipment, |110 Nicollet Ave. 
54—F rose eatre Supply, HH, Currie Ave.* 
National Tesesre Supply, 56 Glenwood Ave. 
55—Western Theatre Equipment, 45 Glenwood Ave. 


MISSOURI 
Kenses ci 
56—M i ssour’ — 115 W. (8th 8t° 
National Th Theatre Supply, 223 W. 
a Theatre Supply, 217 W. i8th 8 
58—Stebbins Theatre Equipment, 1/804 Woendette St. 
St. Lools: 
59—Joe Hornstein, 3330 Olive St. 
National Theatre Supply, 3212 Olive St. 
6O—St Louls Supply Ce., 3310 Olive St.* 
MONTANA 
61—Mootane Theatre Supply, Missoula. 
NEBRASKA 
Omaha: 
62—Ballantyne Co., 1707 Davenport St. 
National Theatre Supply, 1610 Davenport & 


a. _ Supply, 1515 Daveapert, St. 
beatre Supply, 214 N. i5th St* 


NEW MEXICO 


65—Eastera Now Mexico Theatre Supply, Box 1099, Clovis. 


NEW YORK 
Albany: 
$o-—-Albany Theatre Supply, 443 N. Peari 
National Theatre Supply, 962 Broadway. 
Auburn: 


68— Eas tern Theatre Seorly. ‘2 a A et. 
National Theatre Supply, 
69—Perkins Theatre 
7e—Uo 


y. 506 F rst. 
ited Projector & im, 228 Frankita St. 
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CARD 
No Postage Stamp Necessary if Mailed in the United States 








Postage will be paid by— 
QUIGLEY PUBLISHING COMPANY 


ROCKEFELLER CENTER 
1270 SIXTH AVENUE 
NEW YORK 20, N. Y. 


ee ee eee eee ee eee eee eee 


by states, numbered or other- 


N York City: 
ew ork City: 


76—Star Cinema Supply, 441 W. S0th 
Syracuse: 
riateues N. Y. Theatre Supply, 210 N. Sailea St. 
NORTH CAROLINA 
Charlotte: 
78—Bryant Theatre Supply, aa - Chureh — 
79—Chariotte Theatre Supply, 116 S. Poplar. 
80—Dixie Theatre Supply, tis'w 3rd St. 
National Theatre Supply, 304 $. Chureh St. 
8i—Southeastern Theatre Equipment, 209 8. Poplar St.* 
82—Standard Theatre Supply, 219 S. Church St. 
63—Theatre Equipment Co., 220 8. Poplar St. 
84—Wil-Kin Theatre Supply, 229 S$. Chureh St. 
Greensboro: 
85—Standard Theatre Supply, 215 E. Washington St. 
86—Theatre Equipment Co., i111 Edwards Pi. 
OHIO 
Akron: 
87—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 
88—Mid-West Theatre Suppiy, 1638 Central Parkway.* 
National Theatre Supply, | Contral Parkway. 
Cleveland: 
National Theatre Supply, ~ ig ye ig 
89—Ohio Theatre Equipment, 2108 
90—Oliver Theatre Supply, 1701 E. rare Fy i 
Columbus: 
9i—American Theatre Equipment, 165 N. High St. 
Dayton: 
92—Dayton Theatre Supply, (11 Komp . 
93—Sheidon Theatre Supply, 627 Salem 
Toledo: 
a Theatre Supply, 439 D 
05—Theatre Equipment Co., 109 Michigan Sh. 
OKLAHOMA 


Oklahoma City: 
nt Theatre Supply Co., 


700 
Oklahoma Theatre Supply, 628 W. Grand Ave. 
OREGON 


Portiand: 
99—Modern Theatre Supply, 1935 N. W. Kearney st.* 


100—B. 8 7 w. aw oa 
10i—Theatre Utilities Supply, 1987 ° gag? St. 
. Kearney St. 


102—inter-State Theatre Equipment, 1923 N. 
PENNSYLVANIA 
Philadelphia: 
108—Biumberg Gros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St. 
Pittsburgh: 
104—Alexander Theatre Supply, Van Braam St.* 
105—Atias Theatre Supply, 402 inten ‘enberger St. 
National Theatre Supply, 172! Bivd. of Allies. 
106—Superior Motion Picture Supply, 84 Van Braam St. 
Wilkes Barre: 
107—Vineent M. Tate, 1620 Wyoming Ave., Forty-Fort. 
RHODE ISLAND 
108—Rhode isiand Supply, 357 Westminst 


SOUTH DAKOTA 
109—American Theatre Supply, 316 8. Male St, Sioux Falls. 


TENNESSEE 

Memphis: 
110—Monareh Theatre Supply, 492 S. Second St.* 
National Theatre Supply, 412 S. Second St. 
i}|—Tri-State Theatre Supply, 320 S. Second St. 


TEXAS 
Dallas: 

112—Hardio Theatre Supely. 714 South Hampton Rd. 

113—Herber Bros., Harwood St. 

114—Modern Theatre Ecuipment 214 &. St. Paul St. 

National Theatre Supply, 300 8. 

(15—Southwestern Theatre Equipment, 2010 Jacksen §t.* 
Houston: 

116—Southwestern Theatre Equipment, 1622 Austin St.* 
San Antonio: 

117—Alame Theatre Supply, 1303 Alamote St. 


UTAH 
saat Lake City: 
a Theatre Supply, 142 E. First P smuad nu 
‘ipateraioe Theatre Supply, 250 E. First South St. 
(20—Western Sound & Equipment, 264 E. First South 8t° 


VIRGINIA 
12i—Norfolk Theatre Supply, 270 Colley Ave., Nerfeit. 


WASHINGTON 

Seattie: 
122—American Theatre , 2300 First Ave. at Bell St. 
fe peti Theatr te pment Co., 2224 Seeond Ave. 
124—Modern Theatre 8 won. 2400 Third Ave.* 
National ‘Theatre mage 1 319 Seeond St. 
125—B. F. Shearer, 2318 Sensad Ave. 


WEST VIRGINIA 
126—Charieston Theatre Supply, 506 Lee St, Chartesten. 


WISCONSIN 
Milwaukee: 
127—Manhardt Co., W. Clybeurn St* 
National Theatre Supply, 1027 N. Elghth St. 
128—Ray Smith, 710 W. State St 
128—Theatre Equipment & Supply, (008 MN. Sevests St. 
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%* news and views of the 


market and its sources of supply 





9mm Trim Applied to Light Needs of 
Larger Pictures in Ashcraft '‘Hydro-Arc’ 


IN THE NEW high-inten- 
sity reflector lamp recently marketed undet 
the trade-name ‘“Hydro-Are,” the C. S. 
Ashcraft Manufacturing Company, 
Island City, N. Y., has developed a pro- 
jection light source particularly for indoor 


Long 


theatres presenting pictures from around 
22 feet to approximately 28 feet in width. 

Its development coincides with a trend 
toward larger pictures, itself an outgrowth 
of steady improvement in screen illumina 
tion. This improvement has been underway 
for some. fifteen 
the 


lamp has replaced most of 


at an accelerated rate 


during which time low-cost 


H..f. 


the hi-lo and low-intensity light sources in 


years, 
reflector 


our projection rooms. 
The 


erated this advance in screen lighting, has 


suprex carbon arc, which accel 
proved a great boon to the industry. It has 


been, however, especially the theatres with 


The "Hydro-Arc” lamphouse. 


less than 22 


wide— 
reap the full 


benefit of high-intensity light produced by 


smaller screens— feet 


which have been able to 
trims using copper-coated suprex carbons, 
Theatres with larger pictures have had to 
use the more expensive condenser lamps, or 
their screens at sub-standard 
brilliancy, for the fell 
short of supplying sufficient light for the 


to light 
suprex trims just 
larger theatre screens. 

The Asheraft “Hydro-Arc” was designed 
to provide the recommended quantity of 


light for picture widths ranging from 22 
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relatively low 


the 


to 28 feet, at a 
cost. In 


operating 


some cases, manufacturer 
asserts, the actual cost is even lower than 
that of suprex operation. 


The 


lamp for an are combination consisting of 


“Hydro-Are” is an entirely new 


The “Hydro-Arc'’ mechanism 


a standard 9mm by 20-inch high-intensity 


uncoated positive, and a 5/16- by 9-inch 
Orotip negative. These carbons are operated 
the 
Because of 


in line, and 9mm _ positive is not 


rotated. non-rotation, it is 
pointed out, the lamp and carbon feeding 
kept 


designed for a minimum of wear, so that 


mechanism has been simple and 
maintenance cost may be low. 

The ‘“Hydro-Arc” lamp is equipped with 
a water-cooled positive carbon assembly to 
keep the carbon cool, and the current car- 
rying jaws are placed close to the positive 
carbon crater. As a result, according to the 
manufacturer, the voltage across the arc is 
as low as 40 to 41 volts at full load cur 
rent of 83 to 84 amperes. 

The 


assemblies 


water cooling the positive 


taken 


for 


may be from the city 


mains; however, for convenience, where 
piping costs are excessive, there is available 
a simple water cooling circulator which 
can be located close to the lamps and makes 
them completely independent of all water 
supplies. 

The are flame is completely stabilized by 
means of a magnetic loop mounted on the 
water jacket, and by a series electro 
magnet placed behind the reflector. The 


combination of are stabilization and water 


cooling makes it possible to operate the 


negative carbon in line with the positive 


carbon and to maintain a perfect positive 


crater at all current loads without rotating 
the positive carbon. 
The 


cision 


mirror is a 15-inch silvered pre 


reflector designed to provide an 


optical speed of F/2.0, to match the new 
projection lenses very closely. The core of 
carbon ts considerably 


the I9mmx20-inch 


larger than that characteristic of the 
suprex trims, creating a tremendous quan 
tity of high-intensity blue-white light, and 
the image of the positive crater is magnified 
with a precision calculated to give a high 
light 
“Due to these design features,” the man 
“the Hydro-Are 


more light at 
than 


the 


rate of distribution on screen, 


ufacturer advises, can 


deliver considerably normal 


operating currents suprex carbon 


combinations, even when these are operated 


above their proper ratings, and still main 
tain comparable carbon operating costs. It 
has been determined by careful checking, 
that a 8mm suprex trim, when run at 65 
18 cents 


(positive carbon) and produce a 


amperes, Can operate at a cost of 


per hour 


Water circulator for positive assembly cooling. 


light 
candles on a 22-toot screen. 
“The Hydro-Arc 


inch high-intensity carbons and running at 


center intensity of about 21 foot 


lamp, using 9mmx20 


83 amperes, can operate at a similar cost 


of 18 cents per hour, but will produce a 


39 





put wi 


ot 
And 
performance 


n order to de eloy 


22 foot-candles on 


26-toot screen. comy this out 


ining 


th the of a condenser 


i similar amount 
the 


un} 


ft screen illumination when using 


1 3.6mm trims, it would be neces 


150 


irbon 


ir\ to operate if ipproximately 
imperes and then the positive carbon cost 
would be over 32 hour. 


New Screen to Prevent 
Hole Clogging by Dirt 


4 NEW of theatre 


lesigned 


ryPt 


motion picture screen ¢ to prevent 


t and dust from clogging the 


urborne dir 


reen's perforations has been announced 
Products Department 


RCA Air-Tight 


Screen,” it employs 


the Engineering 
of RCA. Called the 
Mot Picture 
wers of screen material The 


ot 


Sound ion 


| iver 
regular 


iudience made 


plastic material, with 


\ Snowhite vil | 
As a 


thin sheet of 


R¢ 
perforations backing the new screen 
unperforated 
iterial 
the backing material 
l 


ck in the area be 


1 by the speaker baffle, thus expos 
the speaker 
then 


\ kit 


ials and directions is supplied with 


the perforated 


I 
vafHle low 


screen n 
Lhe 


reen 


ition only speaker is 


material 


| " 
if the screens to make it easy to seal 


speaker equipment to the rear surtace of 


reen 
method of limiting screen perfora 


1 
oT tile 


the | ition speaker was 
] 

circulation of air 

back 


ot 


ition 


ze the 


iuditorium and the 


reby remove one the 


ind 
b 


discolor 


creen 


sound  quality—dust-o 


Ozone Lamp Changed 
To Increase Output 


CHANGES HAVE been 


General Electric Company, 
Park, Cleveland, in the design of its 


roducing lamp (OZ4S11) to 


physical strength and increase its 


the 
im 
he lamp was developed for 


ot 


small lobbies 


ind sanitizing enclosed 


st rooms ind 


red tor every 1,000 


teet; however, this may vary depend 


litw "| 


humid ind the nature 


odors lamp uses tour watts, 


ballasts Its maximum length is 
nches 

it cannot be 

operated with 


i simple choke 


lamp in 


Phis may 


or a +0-watt iment 


A shield 


s required to protect the 


eves from direct ravs, just as with any 


ultraviolet sources. 


For larger areas like theatre auditoriums, 


one of the high-voltage discharge devices 


is recommended. These are manufactured 


Long Island City, N. Y. 


by Sanitron, Inc 


Rubber Mat With Heater 
To Eliminate Drafts 


A RUBBER mat with 


built-in radiant heating unit has been de 


veloped by the mechanical goods division 


of the United States Rubber Company, 


New York, 


stallation in 


aa ie 


rec essed 


tor in 
“cold 
points” to eliminate discomfort from drafts 
suffered 
ploves in these areas 

Marketed under the trade name 
‘Uskon,” the heater looks like a high-grade 


rubber floor mat. Its center, however, 


is designed 
exits and other 
: 
by em 


sometimes patrons oF 


con 
tains a laver of electrically conductive rub 
which constitutes the heating element 
tor 


ber, 


‘he rubber is especially constructed 


toughness. Operation is on standard 110 


volt current, and normal operating tem 
perature is rated at about 35° above the 


sur rounding temperature. 
* 


NEW LITERATURE 


Parts and 
(No. L-45) 


illustrating parts for many types of projec 


] 
Tools, 


moble S A 
and 


I sse 


listing 


Projector 
new catalog 


tors and sound units, special items, 
etc... has been released by the Lavezzi 
Machine Works, 4635 West Lake Street, 
Chicago 44, Ill. The late 


improvements on standard _ projectors 
the 


line includes 


Ring-bound in heavy covers, 
catalog contains 44 pages, with full-page 


of the 


paper 


photographic illustrations parts 


opposite their listings, and each picture 
numbered to correspond with those of the 
convenient identification. 


PERMASCREENS INSTALLED 


One 
keted by 
installed 


listings tor 


of the new ‘“Permascreens” mat 
Poblocki & Sons, Milwaukee, has 
the Milwaukee Blue 


mound the Phil Smith Com 


pany of Boston, the operators. Another has 


been in 


drive-in by 


been purchased by Mr. Peter Stethos for 
his new drive-in theatre at Sparta, Wis. 
‘‘Permascreen” consists of steel plates with 
a screen surface of vitreous enamel fused 
on for mounting on existing or new drive- 
towers. It was developed to 


in screen 


eliminate paint as the reflecting material. 


RCA Adds 9mm Lamp For 
Medium Amperage Range 


MODEL reflector 
lamp for 9mm positive trim, announced as 


4 NEW 


being engineered especially for regular 
theatres showing larger pictures, and also 
for small drive-ins, has been added to the 
projection light source line of RCA, 
Designated the “RCA Hy-Arc,” the lamp 
has a light output potential of approxi- 
mately 18,000 lumens, the announcement 


states. It operates with 9mm _ by 20-inch 
high-intensity positive and a 5/16-inch by 
9-inch from 
70 
tor 
pointed out. 


The 


method 


negative carbon at currents 


to 90 amperes, with low are voltage 


reduced carbon consumption, it is 
that a 


stabilization is 


announcement continues 
ot 
ployed, explaining that due to the increased 


tocal length of the 15-inch reflector, it was 


new are em- 


found impractical to utilize only the con- 


ventional electro-magnet or permanent 
magnet at the rear of the reflector, or a 
magnetic loop. Instead, it is stated, located 
on the water jacket is a magnetic loop, or 


inverted “ which is energized in part 


by induction, and behind the lower part of 
the reflector is located a series of electro- 
magnets. Attached to the ends of the core 
are two steel projections, extending up- 
ward, which locate the magnetic flux ap- 
proximately in line with the optical center. 
The ampere turn of this electro- 
magnet is adjusted to the point where it 


ratio 


reacts in conjunction with the magnetic 
loop, so that there is never any tendency, 
the adds, toward flame 
envelopment of the positive carbon. 
Other of the lamp 
water-cooled for the non-rotating 
positive carbon, an extra-large interior for 


announcement 
features include 


jaws 


cool operation and rapid dissipation of heat, 
and construction affording maximum pro- 
tection of all operating components from 
dirt. The doors are large and expose a 
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maximum of the interior of the lamphouse | 


when raised. There are no obstructions on 
the lamphouse floor. All reds, wiring and 
drive mechanisms are mounted on the left- 
hand side of the base and are protected 
from the arc heat by covers which act as 
baffles. 

Another feature of the lamp cited is con- 
venient vertical mounting of most of the 
controls on the operating side of the 
lamphouse. All shafts and other rotating 
parts are journaled on ball or needle bear- 


ings. This method of construction is de- | 


signed to provide an easy method of 


accurate positioning and insure’ long 


mechanical life. 


A guide, or rest, is incorporated for the | 
negative carbon, to prevent misalignment | 


of that carbon with the positive crater. 


This guide extends into the rear chamber | 


of the lamphouse and is mounted on heavy 


insulated castings which are clamped to 


the negative carriage frame. 
The Hy-Arc lamp comes finished in 
dark umber wrinkle with chromium trim. 


Ad- Offerings 


Special information and catalogs are offered 
free by advertisers in this issue, as listed 
below. Write for them direct—or use the 
Theatre Supply Mart Postcard (page 37) 


with reference numbers as given in Index of | 


Advertisers on same page. 


Adler Silhouette Letter Company: Catalog 
tion-ad display and Glass-in-Frame equipment 

G. S. Ashcraft Manufacturing Company: Data 
Hydro-Arc projection arc lamp 

Ballantyne Company: Catalog on packaged equi 
ment tor drive-in theatre % 

Breuer Electric Manufacturing Company: Bulletir 
597 on vacuum cleaners 

GoldE Manufacturing Company: Informat 
potlight 

Griggs Equipment Company: Cata 
gai 

Heywood-Wakefield Company: |ilustrated catalog 
n theatre chairs 

Ideal Seating Company: 
hairs ang drive-in tadium eating 

Kroehler Manufacturing Company: |nformat 
theatre chairs. 

LaVezzi Machine Works: Information on removable 
tilm gate, 

Manley, Inc.: Booklet entitled How to Make Big 
Profits from Popcorn. 


Payne Products Company: Literature on carbon 


Literature on theatre 


aver 
Poblocki & Sons: Information on drive-in screens 
debris cart and drive-in traffic signs 
RCA Service Company: Information 
and sound parts and repair plan 
Strong Electric Corporation: Literature or free 


Jemonstration of rectifier 


project 


Literature on 
amps. 

Theatre Seat Service Company: Information 
hair rehabilitatior 

Vallen, Inc.: 
tracks 

Wagner Sign Service, Inc.: Cata 

py display equipment 
Williams Screen Company: Sample 


screen 


Informat 
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The ONLY Solid, 
Seamless Plastic 


SCREENS 





Permanently flexible. Super-reflective. Assure sharp, brilliant pictures with vivid contrast 
Cean-eut perforations. No projecting fibres to impede sound or collect dirt. Stay white longer. Unaffected by moisture. 
Fungus-proof. Delivered with protective coating 

ONLY $1.50 PER SQUARE FOOT. Write for free samples, silver or white 


WILLIAMS SCREEN COMPANY 


1675 Summit Lake Boulevard Akron 7, Ohio 


Let us put NEW LIFE 
into your OLD CHAIRS 


We have serviced hundreds of theatres and 
welcome your inquiry. Our staff of trained re 
pairmen will put new life and new beauty into 
your old theatre chairs without any interrup- 
tion to your daily show. 


We rehabilitate or supply new cushions, re 
place parts and reupholster any style or make 
of theatre chairs. Make your seating problem 


Writ 


our problem. Write today; outline your needs. 





“Better Your Theatre 
and You Better 
Your Boxoffice.” 


MANUFACTURERS: Foam Rubber and Spring Cushions—Covers for Backs and Seats 
DISTRIBUTORS: Upholstery Fabrics and General Seating Supplies 
SERVICES OF: Periodic | and Servi Rehabilitation 


THEATRE SEAT SERVICE CO. 


160 HERMITAGE AVENUE e NASHVILLE, TENNESSEE 














RE& ue READ THE AVS — Moye newa/ 











The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 


“The Buildings We Build Build Our Business” 














GOLDE SPOTLIGHT 
STOPS 
TRAFFIC! 


Long-life GoldE spotights brighten 
lobbies, displays, etc J L Ap 
proved Easiest to set up, most com 
pact Instant-lock tilt, heat-proof fres 
nel lens, porcelain socket, asbestos cord, 
removable cast base. Two models—500 
watts, 1000 watts blower-cooled. Pipe 
clamps, color wheels, color frames avail 
able See your dealer—or write to— 


GOLDE MANUFACTURING CO. 
1220-D W. Madison St., Chicago y, 














ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS —‘‘REMOVA-PANEL’’— 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 
ADLER “SECTIONAD” LOW COST 
CHANGEABLE LETTER DISPLAYS 
WRITE FOR FREE CATALOG 
AoLer SiLwoueTTe LETTER Co. 


3021b W. 36th ST.. CHICAGO 32, ILL. 


BEAT THE HEAT! 


Order Your 


Evaporative Coolers 


VOW for prompt delivery 























5,500 CFM $315 10,000 CFM $555 
7,500 CFM 425 12,000 CFM 595 


Heavy Duty Bucket Blade Exhaust Fans 
Available at Last Year's Prices: 
12°-—$25.50; 16°-—-$37.50; 18’-—$45.50 


S.0.S. CINEMA SUPPLY CORP. 


Dept. A, 602 W. $2 St..N. ¥.19 Cable: SOSOUND 


Free and Lasy 


Some advertisements offer literature on 
the product advertised, and often a coupon 
is included as a convenient means of pro- 
curing it. Moreover, The Theatre Supply 
Mart [insert at page 37) provides a post- 
card for this purpose. . . . Or, if you do 
not see what you want advertised in this 
particular issue, you may use the General 
Inquiry service offered on page 45. 





Capacity Nearly Halved 
For Better Public Service 


Jown to 400! That sums up the story of the 

d theatre in Baltimore into a fine ‘intimate 

The idea of converting the Homewood, built 
Howard Wagonheim, vice president of Schwaber 

) proceeded to put ! an into action, the major 
>f roomines 1 @ Minimum of structural 
decrease the ze ot the auditorium and to use 

vy to enlarge the foyer. The latter area has now 
rated in subdued « rs and carpeted through 

drawings by notable artists were placed. A 

ities for makina and serving coffee to patrons. The smaller 
redecorated in subdued colors, both in wall treatment and 

and it was completely reseated with Heywood Wakefield ‘Airflo 
tered in Goodall flat-woven mohair in beige and brown. Spacing 
was made 45 inches back-to-back to provide extra leg room and 

to reach inner chairs without seated patrons needing to rise. 
theatre now prese on a Shearer Stark Cyclo 
reen, with the distance from the screen to the first row 20 feet, and 

of 


nts a picture 19 feet wide 


, ; Suet ES ; 

pproximately 89 feet to the last row. This gives a maximal viewing factor 
W. The management reports that many patrons voluntarily offer their 
naratulation ts making the theatre notably comfortable, and that any 
number of them have said they visit the Playhouse because t+ the comtort and 


regardle f the picture beina played 
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Critics Note a Need 
For Better Theatres 


(Continued from page 18) 


dull.” 


And Mr. Crowther regards the theatre 


they are architecturally passe and 
itself as important to enjoyment of recrea 


tional hours in a motion picture theatre. 
Ile observes: 

a i ot 
patron who discriminates, not only 


that a 


is in this area catering to the 
in his 
lot 


one of the 


films but in his surroundings, 
if progress can be made. For 


major realizations about movie-going must 


theatre for | 


He | 


-for a change, 


be that a customer goes to 
more than what he sees on the screen, 
voes tor a total experience 

break tor 


and comfort of the enviroment, and for the | 


for a in routine, the pleasure | 
general stimulation of the whole thing. 

The experience begins at the moment he 
enters the theatre—or even before, when he 
begins to anticipate it—and it doesn’t end 
until he leaves. Everything that he senses 
should be a gratification to him—including, | 
ot course, the picture, which should be in 
reasonable tune.” 

Mr. Crowther sees in the smaller ‘class 
theatres,” as he calls them, response to a 
of the which he 
out. They that, 
enough; but there is evidence of the same | 

ot 

policy built since the war. 

And Mr. Crowther’s 
referred expressly only to 
of satisfaction 


doubtless 


realization values has 


pointed may be true 





revaluations in theatres more regular 


while piece 


environmental 


features, some his with 


newer design came also from 


functional characteristics, possibly without 
his For all of the theatres 


covered by his remarks emphasize the per 


realizing it. 
tormance, 
- 


“BODIFORM” CHAIRS INSTALLED 


Looking down the center of the middle bank of 
seating in the Kogod & Burke circuits new Ontario 
theatre in Washington, D. C. In describing this 
theatre in the May issue, the seating was accredit- 
ed to a manufacturer other than the American 
Seating Company, whose ‘Bodiform' chairs are 
used. They number 1600 and are spaced 36 inches 
back-to-back. 
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A PERMANENT ATTRACTION 


NIVERSAL CHAIR 
y IDEAL 


Now for the first time a single 
custom-built chair is offered in 


32 DIFFERENT 
MODELS 


16 different construction combinations 
in retractable or conventional type 
Production economies permit 
THE GREATEST CHAIR 
VALUES IN HISTORY 
Free planning service. 


Also inquire about 
IDEAL CHAIRS 
FOR DRIVE-INS 








COMPA NY 
Grand Rapids. 

nd free literature o” Ideal chairs. 
Please sé 


NAME 
THEATRE 
STREET 


CITY and STATE 


Super Cleaning Gives You 
CLEAN Air Conditioning 


A Super Specialized Heavy Duty Theatre Cleaner 
keeps your theatre so clean that no dirt is wafted 
about by the cooling breezes of your air condition- 
ing system to settle on patrons and furnishings. 
The Super is designed and tool-equipped to clean 
everything from screen to lobby with the minimum 


of labor and cost. 

One operator and a Super can do the job because 
the Super gets the dirt without repeated effort. 

The Super cleans 100 air filters in 15 minutes! 
Right where they are. No removal and replacement. 
No messy scrubbing. 

Supply distributors and equipment dealers ih 
sell and service the Super. Ask them or WY 
write for specification data. 

@ All models approved by Underwriters’ 
Laboratories and Canadian Standards 
NATIONAL SUPER SERVICE 
COMPANY, INC. 
1941 N. 13th St. Toledo 2, Ohio 
In Canada: 

Plant Maintenance 
Equipment Co. 
Toronto and Vancouver 


BP-1 
da 


we 


Super Model 
A aviet, double 
both 
ur 
Super Model 

all 


jenera 


ty 
cleaner for >t 
Ind dry pick 


and bl 


“Once Over Does It” 


SUPER SUCTION 


SINCE 1911 ® 


“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 
ements 





YOU'LL SAVE TIME ... 


and | tail your requiren 
itying literature 1 
ever, if you prefer to use é e of the Theatre 


» number on the deta 


Many of them provi 


indicate the items by 


n page 37. 











Color for 
Theatre TV 











Continued from page 33) 


line or dot by dot, but a whole field at a 


time lhe re ulting flicker 


erious if Columbia adhered to the stand 


would be very 


ird 60-field-per-second standard currently 
rv. To yet 


trom 


black-and-white 
flicker 


a whole field at once, 


used for 


iway from. the resulting 


hanging color over 
CRBS has gone up to rate of 144 fields per 
econd instead of 60. 

This flicker, but it 


means that the picture can be received only 


takes care oft the 


on a 144-field-per-second receiver; whereas 
‘compatible” in that their 
60-field 


and will simply 


other systems are 
pictures can be received on any 
black-and-white 


black-and-white 


receiver! 
ippear as instead of in 
Phe CBS system is not “compatible,” 
Bureau of 


high in 


color 


but in recent test made by the 


Standards, it was judged color 


fidelity. 


LINE SEQUENTIAL SYSTEM 


The line sequential system associated 


with Color 


camera 


Velevision, Inc., uses a three 


surface, and a three-in-one 


In effect the 


In-one 


picture tube camera may be 


regarded as having three sensitive sur 


faces located side by side. The image to 


be transmitted is broken up optically into 
three images, each of which is “viewed” 
separately by one of the sensitive surfaces 
through an appropriate color filter. 


three difterent phosphors, each ot which 


picture tube in the receiver has 


vlows in its own color only—red, green or 


Dhese 


combined 


images are 
The 


picture 


blue three separate 


optically and projected. 
in camera and in 
Each line of the 


image is scanned three times, once in each 


canning beams 


tube are svnchronized. 


ot the colors, which is why the system is 


therefore called line sequential. 
DOT SEQUENTIAL SYSTEM 


In the RCA dot sequential system, each 


| dots. 


line” is br 

Lhe camer 
' 

color-mirrors 


] ] ] 
ind send each color 


oken up into a row of 
uses three separate tubes and 
i set of that break up the 
image into the camera 
tubs adapted to Tes e¢ it Automatic elec 
switches cut the cathode ray beams 


3.580.000 


Tronic 
them on 
Each of 


thus produces a series of dots rather than a 


oft and = turn iwain 


times per second the three tubes 


continuous line; and since the action of the 
electronic switches is interleaved, a sequence 


of dots is transmitted, corresponding to an 


44 


interleaving of three colors, dot by dot. 

In the theatre-type RCA receiver there 
ire three projection tubes, each wired with 
switches to activate and 


with the 


similar electronic 
synchronism 


A triple image is pro 


inactivate them in 
three camera tubes. 
duced and is optically combined into one 
by the process of projecting it to a single 
viewing screen. 

There are a number of further refine- 
ments in the RCA system, of which only 
here. Very small 


transmitted in 


} 


two will be mentioned 


areas of color are not 
color, but in black-and-white; only larger 
Fine 


gray, 


color areas are transmitted in color. 


detail is not color, but as 


by the action of the human eye. Therefore 


seen in 
such details are transmitted as gray. This 
is one of the ingenious devices by which a 
quart-and-a-half or so of material is 
crammed into a one-quart botile. 

As the picture is scanned, the signal out- 
put is passed through a frequency-selective 
filter. Signals higher in frequency than two 
megacycles represent the fine detail to be 
transmitted in gray, and these are applied 
equally to the output circuits of all three 
they will therefore actuate 


camera tubes 


all three color tubes in the receiver to an 
identical degree, and consequently show up 
in the reintegrated image as pale gray tones. 
Signals lower in frequency than two mega 
cycles represent color areas large enough to 
be transmitted in color, and therefore are 
applied only to the output of their own 
camera tube. 

This three-tube RCA system is the one 
illustrations, 


shown in the accompanying 


but there is also a variation—a three-in-one 
tube having three electron guns and a screen 
kinds ot 


switch 


composed of clusters of three 


The 


permits each gun to operate only during 


phosphors. electronic timing 


the interval when its beam will impinge 


upon a phosphor dot of the appropriate 


color. 


PARAMOUNT METHOD 


Still a further variation of the three-in 


one principle is a picture tube, rights to 


which have been acquired by Paramount. 


Three phosphors (each glowing in a dif 
ferent color) are printed on the face of the 
viewing plate as alternate lines. A wire 
grid actuated by electronic switching guides 
the electron beam to the specific line to be 


excited at that moment. The tube is said 


to be no more expensive to manutacture 


than a black-and-white picture tube, and 


to be adaptable to field or dot sequential 


systems. Its inventor is Ernest Lawrence, 


inventor of the atom-smashing cyclotron. 
sound engineer, 
those subjects for many 
and has frequent contributor to 
THearres on sound. He edited the 
Edition of “Richardson's Bluebook of 
’—Ep.] 


Jaron Nadell, radio and 
has been a writer on 
years been a 
BeTTER 
Seventh 


Projection. 


About People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 
* 


Plans for construction of a 700-seat 
theatre on the site of the present Revilla 
Ketchikan, Alaska, have been 
SHEARER, president 
of the Alaska Empire Theatres, Inc., and 


his associate, LAWRENCE KUBLEY. 


theatre in 
announced by B. F. 


GaRLAND W. HaywortuH, formerly 
manager of the Carolina theatre, Asheboro, 
N.C., is the new manager of the National 
theatre in Raleigh, N. C. He has 
associated with North Carolina Theaters, 
Inc., for the past fourteen years. JaMes A, 
BURRELL, former manager of the National, 


been 


has been transferred to Lexington, N. C., 


as manager of the company’s Carolina 


theatre there. 


Eppit JosepH, who operates three drive- 
in theatres in Austin, Tex., has obtained a 
permit for construction of another theatre 
in the Delwood Community Center there. 


The ‘Theatre Amusement Company 
(Fingold & Dale) of Toronto, Ontario, is 
building its first drive-in theatre two miles 
south of the town of Midland. An opening 
is planned for June 16th. 

Remodeling of the Downtown Para- 
mount theatre in Los Angeles is currently 
underway, according to JERRY ZIGMOND, 
West Coast division manager for United 
Paramount Theatres. Work includes new 
seats, front, marquee, lobby, drapes, fixtures 
other important im- 


and a number of 


provements. 


Roy E,. WittiaMs is the new manager 
of the Weis theatre in Savannah, Ga. He 
succeeds SPENCER STEINHURST, who re- 
signed to join RKO as field representative 
in Atlanta. Mr. Williams will also handle 
publicity and promotion activities for the 
Savannah and Roxy theatres, all owned 
and operated by Frep G. Wels. 


The Third District, IATSE, took four 
hooths at the AFL Union Industries show 
in Boston May 17-24, where it exhibited 
motion picture equipment from an early 
1900 machine to a modern 
WILLIAM SCANLAN, New England repre- 
sentative for LATSE, and WaLTeER DiEHL, 
182, were in 


projector. 


business agent for Local 


charge of the display. 


MOTION PICTURE HERALD, JUNE 7, 1952 








The Swift, a new theatre, has been | 
opened in Swifton, Tenn., by R. $. CHAp- 


MAN, 


WILLIAM CoscGrove, former projection- 
ist at the Warner State theatre, Manches- 
ter, Conn., is the new boothman at the 
Warner Regal, Hartford, replacing Tom 
Harries, now at the Pike Drive-In, New- 
ington, Conn. 


Modernization of the Westgate Drive- 
In theatre at Racine, Wisc., has been com- 
pleted, according to RoBeER1 
Peck. New equipment ramps, 
generators and speakers. 


manager 
includes 


A new, 800-seat suburban theatre, called 
the Palace, has been opened at Edmonton, 
B. C., by Mike Kucey, who will operate 
it as an independent house. 


A new drive-in theatre is being built at 
North Battleford, Saskatchewan, by Ger- 
riTtt NyHoct. It will accommodate 400 
cars and is expected to be ready in July. 

Jack Forney of the Tivoli theatre, 
Frederick, Md., has resigned. He will be 
replaced by JoHN HersH, formerly 
assistant manager at the Maryland theatre, 
Hagerstown. 


FLEMMING J. Moares, manager of the 
Ritz theatre in De Funiak Springs, Fla., 
for several years, has resigned to take over 
a theatre in Headland, Ala. He will be 
replaced by JAcK Rupp. 


Fifteen acres of land west of Shenan- 
doah, Lowa, have been purchased by Bos 
HOLpDRIDGE, 
drive-in theatre there. 


who plans to construct a 


PitTMAN of Balaton, Minn., 
manage the Rialto 
theatre in Missouri Valley. He will be 
assisted by Mrs. M. B. Warrick. Mr. 
Pittman owns a theatre in Balaton, which 
he has leased. 


FLoyp 


has been named to 


A new playground area has been com- 
pletely equipped by JoHN NOLAN at his 
Parkway drive-in theatre in Louisville, Ky. 

Following the resignation of Larry 
KNEE as manager of the Warner theatre, 
Pittsburgh, several changes have been 
made by the company. MAx SILVERMAN 
has gone to the Warner; Greorce Vuy- 
novic to the Squirrel Hill; Atma Licut 
to the Boulevard; and Wittiam Jacospy 
to the Whitehall. 


Changes in the Fox West Coast manage- 
ment include the appointment of STANFORD 
LiInK as manager of the Capitol theatre, 
Sacramento. Mr. Link, formerly manager | 
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GENERAL INQUIRY COUPON 


for types of product NOT ADVERTISED in this issue 


Please use coupon and refer to item by its number in listing when- 
ever possible; otherwise explain in space indicated for numbers. 


ADVERTISING 
10i—Cutout devices 
102—Display frames 
103—Flashers 
104—Lighting fixtures 
105—Letters, changeable 
106—Marquees 
107—Signs, attraction 
108—Signs, theatre name 


AIR SUPPLY 

201—Air cleaners, electrical 
202—Air washers 
203—Blowers and fans 
204—Coils (heat transfer) 
205—Compressors 
206—Conditioning units 
207—Control equipment 
208—Cooling towers 
209—Filters 

210—Grilles, ornamental 
21 1—Heaters, unit 
212—Insulation 
213—Motors 

214—Oil burners 
215—Outlets (diffusers) 


ARCHIT'RE & DECORATION 
301—Acoustic plaster 
302—Acoustic tiles 
303—Black-light murals 
304—Decorating service 
305—Fabric 
306—Luminescent paints 
307—Mirrors 

308—Porcelain enamel tiles 
309—Tiles, ceramic 
310—Wall boards and tiles 
311—Wall paper and plastics 
312—Wood veneer 


DRIVE-IN THEATRES 
401—Admission control system 
402—Box-offices 

403—Design service 
404—Electric cable (underg'd) 
405—Fencing 

406—In-car heaters 
407—In-car speakers 
408—Insecticide foggers 
409—Lighting fixtures (outd'r) 
410—Screen paint 
411—Screen towers 
412—Signs, attraction 
413—Signs, name 
414—Signs, ramp and traffic 
415—Stadium seating 
EMERGENCY 

501—Fire extinguishers 
502—Lighting equipment 
GENERAL MAINTENANCE 
60!1—Blower, floor cleaning 
602—Brooms and brushes 
603—Carpet shampoo 


604—Cleaning compounds 
605—Deodorants 
606—Disinfectants 
607—Gum remover 
608—Ladders, safety 
609—Lamps, germicidal 
610—Paint, aud. floor 
611—Polishes 
612—Sand urns 
613—Soap, liquid 
614—Vacuum cleaners 


FLOOR COVERINGS 
70!1—Asphalt tile 
702—Carpeting 
703—Carpet lining 
704—Concrete paint 
705—Linoleum 
706—Mats, rubber 


LIGHTING 

801—Black-light equipment 
803—Dimmers 
804—Downlighting equipment 
807—Luminaires 

(See also Advertising, Stage) 


LOUNGE FURNISHINGS 
901—Chairs, sofas, tables 
902—Cosmetic tables, chairs 
903—Mirrors 


PROJECTION and SOUND 
100I—Acoustic materials 
1002—Acoustic service 
1003—Amplifiers 
1004—Amplifier tubes 
1005—Cabinets, accessory 
1006—Cabinets, carbon 
1007—Cabinets, film 
1008—Changeovers 
1009—Cue markers 
1010—Effect projectors 
101 1—Exciter lamps 
1012—Fire shutters 
1013—Hearing aids 
1014—Lamps, reflector arc 
1015—Lamps, condenser 
1016—Lenses, condenser 
1017—Lenses, projection 
1018—Microphones 
1019—Mirror guards 
1020—Motor-generators 
1021—Non-sync. turntables 
1022—Photoelectric cells 
1023—Projectors, standard 
1024—Projectors, 16-mm. 
1025—Projector parts 
1026—Projection, rear 
1027—Public address system 
1028—Rectifiers 
1029—Reel and alarms 
1030—Reels 
1031—Reflectors (arc) 


1032—Renovators, film 
1033—Rewinders 
1034—Rheostats 

1035—Safety devices, projector 
1036—Screens 

1037—Speakers and horns 
1038—Splicers 
1039—Soundheads 
1040—Stereopticons 
1041—Tables, rewind 


SEATING 

1101—Chairs 
1102—Expansion bolts 
1103—Fastening cement 
1104—Foam rubber cushions 
1105—Upholstering fabrics 


SERVICE and TRAFFIC 
1201—Crowd control equip't 
1202—Directional signs 
1203—Drinking fountains 
1204—Lockers, checking 
1205—Uniforms 
1206—Water coolers 


STAGE 

130!1—Curtains and drapes 
1302—Curtain controls & track 
1303—Lighting equipment 
1304—Rigging and hardware 
1305—Switchboards 


THEATRE SALES 
1401—Candy 
1402—Candy Machines 
1403—Grills 

1404—Gum 

1405—Gum machines 
1406—Ice cream 
1407—Popcorn 
1408—Popcorn machines 
1409—Popping oil 
1410—Soft drinks, bottle 
1411—Soft drinks, syrup 
1412—Soft drink dispensers 
1413—Showcases 
1414—Vending carts 


TICKET SALES 
1501—Box offices 
1502—Changemakers 
1503—Signs, price 
1504—Speaking tubes 
1505—Ticket choppers 
1506—Ticket registers 


TOILET 

1601—Hand driers, electric 
1602—Paper dispensers 
1603—Soap dispensers 
(See also Maintenance) 


VENDING—See Theatre Sales 


GENERAL INQUIRY COUPON 


{TO BE MAILED IN SIGNER’S BUSINESS ENVELOPE) 


To Better Theatres Service Department: | expect to buy products as indicated 
by the reference numbers below, and | would like to have the manufacturer 
thereof, or their dealers, get in touch with me. 





Name 


Address 








Theatre 




















of the theatre 
Hit, 
former 


Vallejo 


the State 


State Lodi, repl aced J M. 


Date CLEMMONS, 


assistant at the Crest 


who resigned. 
theatre, 
has been promoted to manager of 
Richmond, 


Avouris, who 


theatre replacing 


RALPH resigned. 


Members of film row in Minneapolis 


(jeorGe Fox, retiring 
office of 


test) 


recently honored 


branch 


manayer of the local 


\n erican 


Wont il 


Seating Company, at a 


dinner. 


\ 330 air drive-in theatre is under con 


truction in the central Louisiana 
on the Winnfield 
W. Orno Lona. It 
Parkway and is 


opening 


part ot 
Alex indria crossroads by 
will be known as the 


July 4th 


, 
slated tor a 


New 


s reported 


Remodeling of the Bell theatre in 
Orleans 


by I l 


i neighborhood house, 

COLONGNE and T. SEVIN 
ve drive-in theatre with a capacity 
construction on a 
South Park 
Holmes Road in Houston, 
is the King Center 


project: Was designed 


of 1,100 cars ts under 


hitteen-acre 


Boulevard and 


lexas lo be 


tract tronting on 


known 
arive-in theatre, the 
by L. ¢ 
Long, In i 
Juntus M. Gorpon, president and 


val owner. Mr 


SauL I 


KypurG, Beaumont architect, for 


new corporation headed by 
prin 
Gordon is the son of 
CroRDON, who developed exten 
sive theatre interests, part of which became 
the Jefferson) Amusement 


Be iumont 


Company of 


Van Getrrier, tormer Warner manage 

n Hornell, N. Y., has been named Kings 

yr for Wavrer Reape. He 

Broadway and Kingston thea 

ind the Nine-W WiuLLIAM 

CONNELLY tormer manaver in 

Wellsville, is Mr 
Hornell 


drive-in 
Warne 


(jettier’s successor in 


Boyp, tormerly manager of the 
drive-in, Lamara, Col., has been 
Atlas Theatres to 
manage the | 
ompany trom BEN SNYDER 


hay 


CGrunntson, 


nique recently 


Wakonda, 
MoyLe as 
Rock 


has moved to Luverne 


Roy Ay 


» 1) has succeeded 


LLENBERNDI ot 
STAN 
theatre in 


manager aot the 


Rapids 

Rapids. Mr. Movle 
la., where he will act as manager of the 
Palace and Pix theatres 
Kor thr seventh CONSECUTIVE Veart, 


Wartrer F. Dien 


ivent of the Boston Local 182 


was named business 
IAT SE, at 
May 
is president Was 


Ber 
Leon Nar 


the annual election of officers in 
sixth time 
Other 


Named tor the 
Joseru Nt 


NARD LYNCH, vice 


fAO1LO ncluded 


president 


46 


Explaining the mechanics of the famous Baltar lens 
to movie stars Anne Gwynn (left) Sterling Hayden 
and Vera-Ellen is Carl L. Bausch, vice-president in 
charge of engineering and development at Bausch 
& Lomb Optical Company in Rochester, N. Y. The 
screenland trio visited the company recently in 
connection with the Movietime USA Caravan, a 
country-wide tour commemorating the 50th anni- 
versary of the motion picture industry. 


BUT, financial secretary ; Josep CAPLAN, 
treasurer and JAMES GIBBONS, recording 
sceretary On the executive board are 
WILLIAM 
Morris 

board has Frep Jones, Witiiam Kalrtz, 
Parrick Ket_ty, HENRY ALEX 
Elected is J ACK 
Deley ites to the | ATSI con 


ilter 


Dwyer, Ratpo Frazier and 


GOLDMAN; while the seniority 


Perry and 


trustee Was 


TP RADD. 
ROSENBERG. 


vention were Caplan and Lynch with 


nates Hyman Dnersters, WILLIAM 


JosepH Rircutt 


LAWLER and 


Brooks, tormerly with 


‘Bub 


theatre in 


ERNEST 
the Savoy Louisville, has as 
sumed managership of the LeRose theatre, 
the Switow 


Jettersonville Ind., owned by 


Amusement Company. He replaces Don 


GGILOOLY, who resigned 


lhree theatres in Houston 
Dexas, are Loew's 


Metropolitan and Kirby all have 


programs In fj 


dow ntown 
remodeling State, 
extensive 
Was 


improvement rospect, it 


innounced by the managements 
drive in theatre ( illed the Rose 
accommodating S800 cars, has been 


Pittsburgh, Pa. It 


\ new 
and 


opened in is owned by 





INSTALLMENT 5 OF 
DRIVE-IN SERIES 
to appear in July issue 


The fifth installment of the series, 
“Getting into the Drive-In Busi- 
ness," by Wilfred P. Smith, has 
had to be postponed from this is- 
sue to the July issue because of 
circumstances preventing Mr. 
Smith from completing material 
which he has desired to add to it. 











Josertte WarRREN of Irwin and operated 
by the Associated Drivein Theatres. 


R. B. SmirH of the 
Chowchilla, Calif., has 
Synchro-Screen as 
New 


included in the renovation. 


Sierra theatre, 


installed a new 
part of a remodeling 


project. carpets and drapes were 


‘The Warner Brothers have moved PAUL 
WILLIAMS Enright theatre to 
their Etna theatre in Pittsburgh. Jack 
KEIFER takes over at the Enright. 


from the 


ROLAND Lioyp, formerly with Gold 
berg theatres, has replaced GorpoN Deat 
New 


as manager of the Mission theatre, 


San Francisco. 


A new 500-car drive-in has been opened 
in Montgomery, Ala., by Mat and Jimmy 
Suract. The concession stand has a full- 
length glass so patrons can watch the show 


from the stand. 


‘The Super 40 drive-in near Cumberland, 
Md., is being enlarged, according to owners 
‘THoMAsS BLASH and PAUL Owens. Five 
acres have been purchased, and the exten- 


will 


commodations from 500 to 750. 


sion Increase the number ot car ac- 


Fifteen Synchro-Screens have been or 


dered by theatres in the Chicago territory 
SpERO Kontos of 
Included are 


recently, 
Abbott Theatre Equipment. 
the Remova, Apollo and Colony, neighbor 
hoods, and the downtown Clark, Monroe, 


according to 


Palace and Today. 
A new drive-in theatre, to be known as 
the Green River Outdoor theatre, is being 
built at Liberty, Ky., by Bert SALLEE, 
CHARLES Brown and LESLIE SANDERS. 


Following extensive remodeling and re 
decorating the State theatre, New Haven, 
reopened by FRANK 


Conn., has been 


\Igapow, 
been promoted to 


Rocky STONE. has 


manager of B. F. Shearer's ‘Tower theatre 
in Bremerton, Wash. Mr. Stone, who re 


Russ RicHes, had 


and relief various 


places been assistant 


manager of Shearer 


theatres. 


British Columbia claims two of the old 
est members in Canadian show business. 
They are Epwarp Bicker, who operates 
four theatres in the Cumberland-Courtney 
Island; and Hector 
Colonial theatre in 
Both men = are 


have 


district of Vancouver 
QvuaGuiorti of the 
downtown Vancouver. 
nearly 80 


hibitors for over half a century. 


years old and been ex 
They are 
still active as theatre operators and in good 


health. 
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the newest ASHCRAFT achievement 


“HYDRO-ARG” 


QO % 


g CARBON COSTS 


. 
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NATION 


* The Ashcraft Hydro-Are with its large, high 
speed reflector and water cooled non-rotating 
9mm x 20 high intensity carbon, when operating 
at 83 ey ore costs only 18¢ per hour for 
carbon. A high i ity cond lamp, oper- 
ating at 130 amperes costs 34¢ per hour for 
carbon. The Hydro-Arc saves 50% of your carbon 
cost every hour and increases screen illumination. 





Hydro-Arc was developed especially for theatres 
using 22 to 28 foot screens and for drive-ins 
with screens measuring 44 to 56 feet. 


HYDRO-ARC beats SUPREX ARC 
The Hydro-Arc, operating at normal capacity, 
produces 30% more light than the maximum 
output of Suprex Lamps (70 amps.) at approxi- 
mately the same operating expense. 


Water Recirculator, 1112" dia. 
by 14” high, supplies ade- 
quate water to both arcs. 
ra me! f efficient, easily in- 
talled, eliminates plumbing, 
sturdily built and low priced. 
Write for further data 


ee hy oes 


DISTRIBUTED BY: INDEPENDENT THEATRE SUPPLY DEALERS * CANADA: DOMINION SOUND EQUIPMENTS, LTD. * FOREIGN: WESTREX CORP. 


C. S$. ASHCRAFT MANUFACTURING COMPANY 


36-32 THIRTY-EIGHTH STREET LONG ISLAND CITY 1, N. ¥. 
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LEVER HOUSE 



































WALDORF-ASTORIA 





BEEKMAN THEATER 


